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Abstract

This research article aims to Study 1) investigate the core
competencies of school administrators, 2) explore quality assurance operations
within educational institutions, and 3) examine the core competencies affecting
quality assurance operations within educational institutions under the
Prachinburi Primary Educational Service Area Office 1. The research sample
consisted of 285 teachers of the Prachinburi Primary Educational Service Area
Office 1, derived from cluster random sampling. The instrument was a
questionnaire with a reliability value of.96. To analyze the data, the researcher
conducted statistics consisting of frequency, percentage, mean, standard
deviation, and stepwise multiple regression analysis.

The research results were found as follows: 1) school administrators'

overall core competencies were of the highest level. 2) The highest level was
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generally demonstrated by the educational quality assurance within
educational institutions. 3) At the.05 level, the three core competency variables
of school administrators—achievement motivation, teamwork, and personal
development—had a significant impact on the assurance of educational quality
within educational institutions under the Prachinburi Primary Educational

Service Area Office 1. For raw scores, the following forecast equation was

developed:
Unstandardized:
Y = a+ bx

Y = 1.245 + (0.406) X1 +(0.164) X3 +(0.163) X2

Keywords: Core Competency, School Administrator, Quality Assurance
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Abstract

The research on Communication Innovation of automotive business that
influences consumers' decision to purchase electric vehicles in Bangkok. To
study the exposure to communication innovations and acceptance of
innovations and technologies that affect the decision to purchase electric
vehicles. The sample group used in the research was 385 consumers in
Bangkok, using a questionnaire to collect data. Statistics used in data analysis
include percentages, averages.

The research results found that Most of the personnel were female,
aged 31-40 years, married, a monthly income ranging from 30,001 - 40,000 baht,
employees of private companies, family sizes of 3-4 people, and had overall
media exposure behavior. at a high level and overall consumer acceptance of
innovation and technology is at a high level. Electric vehicle purchasing
behavior for convenience in traveling. People involved in decision making are
family members. The price of the electric car purchased is less than 500,000
baht. The number of electric cars to be purchased this time is only 1 car. Place
of purchase through the dealer. Method of purchase, installment payment.
Keywords: Communication Innovation, Acceptance of innovation and technology,

Decision-making behavior of purchasing electric vehicles
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Abstract

This article aims to analyze the concept of the politics of memory by
examining the processes of constructing and utilizing history to support and
drive public policy through the frameworks of social sciences and political
science. It explores the mechanisms employed by the state and power groups
to shape the meaning of the past and analyzes case studies that illustrate the
role of history in policy formulation, particularly in contexts of conflict and
differing ideologies. The study finds that historical memory is used as a political
tool to construct national identity, legitimize policies, and shape societal
direction.

Keyword: Politics of Memory, History, Public Policy, National Identity, Ideology

o
UNUI
a o Y A oy . =
WAL “N19aeweInunsadn” (Politics of Memory) #59§1431N
N NEITUAMUNTITINFIAY (Social Memory) Hewaeinunsadivasennlily
a a4 A & a A v X A a ° =
dwaehl willudangnainsdulaziufgunlainuuiunvesd1unaniensiiled (Nora,

1989) N154ilaaraIMUNTITMINEAINTEUIUNTRSTUIengueualdlunisivun

'
aada v o

VIOAIUANITNIRALINTIA
nsliuseiRmansifueniediolunisiumdounlouisaisisuziiunuim

ddglun1sasiedndnualnieifiug (Smith, 1991) wazlviniuveusIsuiudIuna

yansiileawesly degatu mslimgmsaimeUsziRmansifioatuayuulouioms

N3ANYILAZAIILIUASYDITIRA



34 | Journal of Social Sciences Innovations Vol.2 No.1 (January - February 2025) &5

a aa v
NIBULUIANLASVE YNNIV
NOBAAIUNTININIET AN
Halbwachs (1992) @liiiuinanunsadmnsdiaugnasisturinulassesnamig
[ o A a ! o o A Y @ =2 o 4 L4
Ipdkagguaniley aunsedignidentmiunianisiainasieunauseleviives
I aa o
naundewa
a a v o 4 v 4
wuIARLTRdRaNYAlUTEIRAENS
Anderson (1983) L@upluIfa “guruiunnssy” (Imagined Communities)
Fawansliiuinsegiimansgnldiieadsnnnuidnduduniliduieriurewi
M58 AUNTRIMIFIRLLaz kAN IR UERaNvalUsEIRmansneI e
funszUIUNSIANUNSIIkarysyiRmansgnasadulazaienanludiny AN

=1 [

medsnulilddsimnudisaalunnufnvesusazyana widunaainnsiufdunus

(% A

nedenunaglassaiiniaunaludian n1snE1dmgnsainieisessiusedsla

Jup

A oY <

fudsngudspumiuindinuddguazaisgniuiinld Wenduniigiunadeniaz

9

e

1 o 1 a 1

JuANLAzaENenAIUNTIIIU19eE1e Tudsasyouimaussloviuavarlouvadng
6’5 6’5 ) v & = (3 o o a a | 1 & P [y
W9 waruenstenviiinauvseldiiuanudidgvesdngnuesirliilungeusuly
GNGE

luwivesdndnualuseifa1ans wuiAnneIfugNvUIUANTIUBS U8 kil
anngniudernazlildsiniunnay LwimﬂLmﬁmmgyﬁﬂd']L‘T]uﬁawﬁaﬁumﬁqmwﬁmﬁ’u
lnemslduseifmansuaznisiansesnvieaiaauidni nisvenausyifmansds
Lldipwanistuiinimgnisal uiduduasesdislunisadedndnvalsiunvesnd wie
nauAuNIUsEaunsalsINiu %qLLﬁLLﬁiﬂuﬁlu'L%WULﬁ]@ﬁ’uﬁmmmiﬁﬂLﬁuﬁ’swﬁwm
ﬁqmuLﬁmﬁ’uié’ammaa%wmmifﬁﬂLﬂué’uwﬁqé’ulﬁmﬁ’uammuéu‘%aﬂu
UseIRmans

gj a dyd’ Y @ 1 o wa M Y & a' cl'

TADILUIAN NI LAANILAIAUI A1UNTITIwasUseIRAansluladuden
Antulagsssuyd uwiiludangnadslusazdndonlnenguidounaludny e

iesuasedndnvaluazanuddnvesnsiudiunilavesdinuvsend



Nyasuinnssudsanenans U9 2 adui 1 @ns1au - NUATUS 2568) | 35

nMsa s SRmandiieduindaunlouisansisas

NalNLaTNIEUIUNITATNANMUNTININIUTEIRAENS
iinldanidunisinw de uazeyasalanuilefvunaiumiievesUsy iimans
Aaeg1udu nanansuseiaansvesuiazUssineadinasiougauni1salvessy (Gil,
2004)

nsalAnun: nslduszTRmanfiieatuayuulsutenisine

Tudszmadu néngnsuseinenanignldiioadennuningilaluninas
duaSugaunisalvesnssaneuililias (Zhao, 1998)

nalnuagnszurunsaiierunssdimeaUseiimansiliunseuiunnsissly
iiemnuaLazAIuAuAIISUS AT IAveinvesdeny Tngendoindesilondn Wy
an1funsfnw Ao wageyasaianiu eilunumdAylunisaieneauazaing
Aumnglvnuuseifenans nanansuseifeansluniasyseinadnagyisugaunisel
Y935 WleUgnilsmnuAnuarsndnualiidenadesiuluimwessgua fegradu lu
Usewrdu nangnsuseifeansgnesnuuuldsasuaunagilalumfvasaivayu
gaunsaiveanssarouiiiiad dudunalndrdnlunisaismnuveusssulifusiung

Sguaviasuassnnuduennimuasdeny

o a w ¥ ~ °
AINUNIIAITNNUALLYILLASNIILUDIVDIAITUNINIIN
A5 1YL IRANENSINDAIUYIUSTTUNIINI5EIB
Tuvnensdl Yseddeansgnldiieadsauveusssulviussuaunisunases
feg1dy sgunasadelaliusyifiemansanaulanaiiassiedaasudnsvaioy
(Sherlock, 2007)
=2 [ 174 /e -4
NSAANYIAUVALTINIIUTLIRAENS
) P ' A g v A ) = wa &
AuTangeseringJuiazinmalainelnunisiaudseineans
asnsulanasanansazvioulmiudin191309999AINIUNTITINAINANTLNUAD
ANMUFUNUTTENINIUTEWNA (Rozman, 2002)
nslduseiRmansiionnureusssunisnisidiesdunalnfssuunldiie

LESUATIIBIUNIUALAIUYBUFIIUVDITEUBUNISUNATE Inagdingauduluiinisidugn



36 | Journal of Social Sciences Innovations Vol.2 No.1 (January - February 2025) &5

Audusalusinuieasanmanealvesnuluisyiuwreswid fediutu Sguia
v o v wa s o o [ a4 A U oa  aa
Fawglduseinmansasnsulanaseiassdumiasdiolunisugniladnsynteuuas

iEsuaeenunAilaluyid weshwinuyeusssuvesinuaznseAuANainALy

[
2 )

#9A3 WBNAINT NNSLEIBIVDIAINUNTITITIFINANTENUF DA UAUNUSTENINIUTENA

v o

1 v = 1Y) v ! A g v a Y] a wa s
mﬂVlLMu‘lﬂﬂqﬂﬂimﬂqulGU@LLﬂQigwﬂqﬂmquLLagLﬂqﬁaimLﬂﬁJ?ﬂUﬂqimﬂjqﬁJﬂigjmﬂqami

'
a1 1

awnsulanaisiians Fudulszihufidmasionuduiudninisyauaznisiliesszau

v

9iina lngagviouliiuiinnudifyvesse Timanslunisivuagiuianazdnsng

<

Ya3sgluseivana

GENL
dya 6 a d' U & o 1 ¥ 3
UNAMNLTATIERUUIAAALITUNITIE09U0IAIUNT991 Tngsfautiudls
NSEUIUNTES19aLldUSEIRAER SN aTUARB LU UNYEI51TUENIUNTBULLIAANG

§ v @

derurnansuazsgmans spiinldandunisfine de uazeyasalanulueiodioly

o9

MsMrUARUVNIEYDIORNLALATIIERANYalveA tananil UseTRmansdagnly

WIBANUYBUFITUNINITHIBDT LU NTUYBISAeMUUE UNUIMVBIRUluaIns1ulan

a a

ASINdewanandansvIAten wavaudaudmisuseifmansseninagiuuas
inmalandeanadeainuduiusseninusema unaauasuinndunsagInig
Usgifeansiduedosdioniinisiloivsmds@aunsaimunsiuia mIugeusssy

wagianevesdennlusyaurflazseninelseina

LONEIT919D

Anderson, B. (1983). Imagined Communities: Reflections on the COrigin and
Spread of Nationalism. Verso.

Gill, G. (2004). The Nature and Function of Ideology. Political Studies Review,
2(3), 265-279.

Halbwachs, M. (1992). On Collective Memory. University of Chicago Press.

Nora, P. (1989). Between Memory and History: Les Lieux de Mémoire.

Representations, 26, 7-24.



Nyasuinnssudsanenans U9 2 adui 1 @ns1au - NUATUS 2568) | 37

Rozman, G. (2002). Northeast Asia’s Stunted Regionalism: Bilateral Distrust in
the Shadow of Globalization. Cambridge University Press.

Sherlock, T. (2007). Historical Narratives in the Soviet and Post-Soviet World.
University of Toronto Press.

Smith, A. D. (1991). National Identity. University of Nevada Press.

Zhao, S. (1998). A State-Led Nationalism: The Patriotic Education Campaign in

Post-Tiananmen China. Communist and Post-Communist Studies, 31(3),

287-302.



UNAMHNIVING

unumvasgusznaumssegaslunisdaaiunisvie e ayuvw’
THE ROLE OF SMALL ENTREPRENEURS IN PROMOTING COMMUNITY-
BASED TOURISM

wszaglannusssuled (Fuwus 83lsaluiing)
Phrakhrusophonthammachot (Sampan Siriroteboriruk)
Un3vn59asy
Independent academic, Thailand
Corresponding Author’s Email: pioy.desu@gmail.com
FufiFuunam : 23 nuanius 2568; Yuudluuneniu 27 nuaniug 2568; FureuTuunaAA 1 27 nuATUS 2568
Received 23 February 2025; Revised 27 February 2025; Accepted 27 February 2025

UNANED
UwﬂawmﬁﬁwLauawmmaaijﬂisﬂaumaiwéaBIUﬂﬂidQLa‘%uﬂﬂiviaﬂLﬁsa
yuwy Failanudrdydenisairlenaniuasegianazniseyininussauviosiu
fuszneumsnedesiidutislunmsiamndnsusinazuinsiasioudsendnuaives
YU iU n159aTafTausssuLag s auee M siuiu Faaunsanga
dnvionfleanazadeseldlFfugusy uenaind msduiugsiavesiusznounsds
duaFunisaianulugey uastisoyindamusssuuarduades Tnefinsdiduam
fdaunazuinvouseninenssssued fuszneunsnegesdsimihiidudenans
Tunsa¥eauduiusseninadnveufisauazyuey dunisinfanssuiiviali

[y

o d' Yo sad ¥ a o aaaa = ) v
UﬂwaﬂW]EJ'JIG‘I?UU?SﬁUﬂFﬁMWLLV]QiQLﬂEJ'JﬂU'Jﬂ%’J@T@QGQN%U Na%qﬂﬂqiﬁﬂUWULuuﬂlﬂ

Gy
* nszaglanmussauleR @uius A3lsanuisng). (2568). wmwuaqﬁﬂizﬂaumsimzias’lumsﬁua“immsviaﬂLﬁ?‘im
U, Nsansuinnssudnuamans, 2(1), 38-47.
Phrakhrusophonthammachot (Sampan Siriroteboriruk). (2025). The Role of Small Entrepreneurs In
Promoting Community-Based Tourism. Journal of Social Sciences Innovations, 2(2), 38-47;

DOI: https://doi.org/10.14456/jssi.2025.4

https://so13.tci-thaijo.org/index.php/jssi



https://doi.org/10.14456/jssi.2025.4
https://so13.tci-thaijo.org/index.php/jssi

Nyasuinnssudsauaans U9 1 adun 6 (ngeRnieu - §uIAN 2567) | 39

[%
Y

wiudsrudfgyvesfusenaunissiegeslunisimuivesiediiiuusslevinse
LATYFNIYUVULALNTOUSNEIAIUSTIUVIDIAY

o

ANENATY: N15VBATEIYUYY, JUTENOUNNTTIEERY, N1TOUINYIAIUGTTY, LaN1anig

v

'
@

WASYENA, NMIHUSsEY

Abstract

This article presents the role of small entrepreneurs in promoting
community-based tourism, which is essential for creating economic
opportunities and preserving local culture. Small entrepreneurs contribute to
the development of products and services that reflect the community's
uniqueness, such as organizing cultural tours and offering local cuisine, which
attract tourists and generate income for the community. Additionally, their
business activities promote job creation within the community and help
conserve culture and the environment through sustainable and responsible
practices regarding natural resources. Small entrepreneurs also serve as
intermediaries in building relationships between tourists and the community by
organizing activities that provide tourists with authentic experiences of the
community's way of life. This study emphasizes the importance of small
entrepreneurs in developing tourism that benefits both the local economy and
the preservation of local culture.
Keyword: Community-Based  Tourism, Small  Entrepreneurs,  Cultural

Preservation, Economic Opportunitie, Sustainable Development
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Abstract

This article examines the strategy of influencer marketing in promoting
tourism to secondary cities, focusing on the use of social media influencers to
create awareness and stimulate the interest of travelers. The study finds that
selecting appropriate influencers, creating engaging content, and utilizing
suitable platforms are crucial for the success of marketing campaigns.
Additionally, organizing campaigns in collaboration with influencers and
fostering partnerships with local communities enhances the effectiveness of
attracting tourists to secondary cities. The impact of the campaigns can be
evaluated through various metrics, leading to continuous improvements in
future tourism promotion strategies.
Keyword: Influencer marketing, Secondary city tourism, Social media, Travelers,

Promotion strategy
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nanszNUaInn118lenaiiaidu (Overtourism) fiAnduluund e uiisandn
(UNESCO, 2021)

Tuuszmdlng fsunaldduaiunsisadieiessesiulasanissing q wu
Tasen1s "lessesdosans’ vesnsvieadisawiasemelng () Fajudiuliifiosses
Humadenlmidmiudnvieniion duadusndnualiosiu wasiiudneniwnisudedy

ﬁuaﬂLLmiwiaqﬁisJ'ﬂmzﬁuqﬁmﬂ (Tourism Authority of Thailand, 2022) agnlsina
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nsasnssgdlabituinvesnisaiiedeniunieluduiiessesdnaduninuviinieg

U s

Ay NRRIAuNaENSNITRAINTILINZEY

]

aa o 1

Tugafdva n1smanartuwnanvlesuseuladilunumdrdyed1adesie
gRamnsIuMsvieaiien tnvisafirfulymifianidessularlunisdumdoyauazng
LHUNNSIAUNIININTY (Kotler et al, 2021) uwanWedulnidoailiiie 1wy Facebook,
Instagram, YouTube tag TikTok ﬂmaL“‘ﬁJum%qﬁaﬁwﬁzﬂummEJLLWﬁa;ﬂaLLaza%ﬁq
ussdumalalunisiiunig (Xiang & Gretzel, 2010)

msnaaRdtataelitnviondisrannsadifeyaiefuidiessedldineiu

1
a v

dnadanglvgsialuviesduanunsalusiuaunawieaieslalnensiaglifosianau

| [

na1e wenanil unannesussulaudisliiinnsdeasuuuaeiniasening
THusSnIsAuUN TR ELaztinieuyd Fea1u150a519ANENRUsLULLAUL ALY
Tonmalunsanaulafunisesinveaiion (Leung et al., 2013)

Yaa

dungiaulwes (Influencers) ‘vi%aQmaw%wauuﬁaé’muaaulamﬁumﬁﬂu
\n3esledifyresnisnainfdvialugatiagiiu Suslgleuwesarunsnaiisdninasie
Wqaﬂiimawgu‘%‘[,mmumﬂdwﬁaa (Storytelling) LLazmia%wﬁamﬁﬁqammm
aula (Freberg et al., 2011) ImaLawwiuqmmmsmiaaLﬁaaﬁwqﬁﬂﬁumsﬁmﬁu%
yestinvieaiioainldiudvinaniiuarUszaunsalvesyanafivanividede (Liu et
al,, 2015)

uitenuin dnvisafivaliamaulaluauAafiuvesdugiouses
wnninsTavanuuuiada iesnmnuesiudevvedungeueeiimmiy
s3suTRLarUdefionInnia (Schivinski & Dabrowski, 2016) ftiu nslénagns
nsmanstudungleuwesiadunuimaiifidnsnmlunisdaaiunisvieniion
Tngivngluiilossesiidesmsiiunsiuiuarairsmnuaulaainnguiinvioadioalvsl

nsAnuiaeavtringtelimhsnuiiiedestugnannssunisviondes
miwnunady uaziusznaunisluiiuiiflessosanmnsaifoyaluldlunsiamina

gnSN1snAInNIiUsEANEAIN uaztienszeelnannITienieddilesseniy
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wunAn Nul wazassunssuieades
1. wqwﬁmsmmmu,a:wqaﬂsiuQ’U’%Iﬂﬂ‘luqmmmsswimLﬁ&n
wyAnssuvesinvioaiienldudninaaindadenareusens lddrandy
u3993lam193ainegr Anudeanisdiuyana Lagdvidwanisdany nquiineatesdiu
nsmananazngnssuguilaalugaamnssuvieaiieraunsaesuslfiuuuiaman

[

N

be

1.1 nqufarduduainufasnisvasuialad (Maslow's Hierarchy of
Needs)

PAULAAYES Maslow (1943) tinvieaiiieafusagdlalunsidumsiiunnsng
fupudidutuenusioinis fausiseduitugu (Anuvaeade) luaufssedugean (N3
Fufunwe) lnsanizeg1ads nsvieuiiendsuszaunisal (Experiential Tourism)
Thaeandesiusziuaudosnsiunsfiuiunues uduunlduinulfinntuly
ﬂﬁjmﬁfﬂviauﬁmi;uimi (Pearce & Packer, 2013)

12 ngewainssuguilam (Consumer Decision-Making Process)
Kotler et al. (2021) ¥eSurensyuiumsinaulavesinviesiivarin 5 duneu Tdud

1) n135u3Uaynn (Problem Recognition) Hnvieufieniunsenindeniny
ADINITLAUNIY

2) nsfumdeya (Information Search) tinvioaiflg@inundoyaninumassiig
7 wu iulwivieadien $ieeulat uardusigeuwes

3) n1sUszLiuniaden (Evaluation of Alternatives) tUFo ULl UL a
vioaflsmToufininanisiiums

4) adtadulade (Purchase Decision) HONgAMINEUAEYNILALIDILINTT

5) anﬂiiuwé’qma%a (Post-Purchase Behavior) 3371 38U8n6i @
Uszaunised

Tugatagdu dungieuwesuazledvaiivedunumddglunisasnusegals

wagkansutinviesedlvidignszuun1sindulatl (Xiang & Gretzel, 2010)
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2. NIRAINRIVIALATUNUIMYRIBUNLOUYDS

2.1 n1snannnava (Digital Marketing)

nsnanAdaiuniesdeddlugnamnssuvieaiion Tngiunisld
uwanesueoulatlunisdoarsuazfsgainrieafien Chaffey & Ellis-Chadwick
(2022) 85UIBIINIAANAIVIBATEUARUNAYNSUAILUTENTT LU NMSRaIarIUloea

HiAe (Social Media Marketing) N13ManANIULL®R1 (Content Marketing) Lagn1s

' (%
= £

Tawauuuane3u (Paid Advertising) Ssianuaiianusalisaivdugieuosiio
Lﬁmﬂssﬁw%mwmamﬂmﬂm

2) unumvasdungieuweslugnamnssuriaaiien

Burgreuesanunsawtteandu 3 Ussunnudn laun

Jlaulasdungiowas (Micro-influencers) #fna1a 10,000-100,000 A 5N
Iesumnuidetiogdunguiamis (Nouri, 2018)

“1lAs8ungLauLwas (Macro-influencers) {@nn1a 100,000-1,000,000
AU TBNENANTINYINMALET NS USLANN

BaU3ABUNgIOULYaS (Celebrity influencers) - ffinnuu1nnin 1 &u
Au TBvEags uimunidedeseiuilnnoiainiingudu

Surgieuwesiiunumddglunsairamsiuiuasliutnlatnveaiien
Tnsianzagndaiielinagndidevimngauwaznssiuauaulavosnguitmaneg
(Schivinski & Dabrowski, 2016)

3. nagndnisldmeumudlunisiusTuanisvieaiiien

1% saa a a & @ o o v sa
nsadeneumuanivseansamduiladdyreinisldnagnsdungieu

'
a o [

s iyl yuumaiidndny el
3.1 AsumudUszINIRIgAiinYiDailen
Falouaznmdeaunmgs omninuaziilofiasudionseduensual
wazksegelalunisiiiunig (Tafesse & Wien, 2018)
Aievuuuduneduandin — 1wy Tnad w8 Q&A Uu Instagram Stories

WU SHdIUT YRR
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Fassnauszaunsalase (Storytelling) - msiandesiaiuaruindede
waradanudenlestutnvieniies (Gretzel, 2017)

3.2 Msldunannasufivunzay

msdenunanesulimnziunguidmineduladudfey wu

Instagram waz TikTok — WinziuLewdunnuazinleay

YouTube - wnziuiionimlesniuaridndean

-Facebook uaz Twitter — WNzAUNTUSEIEUNUGT I TUALUNAINY

4. Aaeg19a1ud59v09n15ldnagnsdungeuivesiuanaivnssy
vioaifien

fifegrsaudnsannunglunisldnagnsdungiewweslugaavnssy
oo 1wy

LuAuilgy #likeAGerman vasteasuil asdnsn1svieouiensesudld
YouTube uag Instagram Influencers Tun1slustunanuiivieafiesrnuinleomoumnus
dma’tﬁﬁ;ﬁvﬁﬁ%mﬁwﬁu 30% (German National Tourist Board, 2019)

2.#ThislsThailand ¥8s Wm. Msvieafivaususzmalneldlulasdumigion
WwosneAlunsluslunidlnses 1wy a1u1e uaznss ﬁﬂﬁmi%’uifﬁmﬁmﬁmaaa
i (Tourism Authority of Thailand, 2022)

3.Airbnb uazdungieutas - Airbnb lidurlgioumesileusiuszaunisal
nsin dealioonsssiinnifiatuis 20% (Guttentag, 2019)

lugadagtu anamnssunisvieaiienlasudnsnasgraunanngingsuves

a

Auslnafildsuudasly Tnslamenislddenivialunisrumdeyanazindulaiiumig

nouNenungAnTsuuIlaeaunsaeiuIenseuusdnaulavesinvieanealaniu

(%
LYY

anuduauieans Fuwandiiiuindnveuiieafusegelaiiunnsiulunisdumia

[

wena1nil nszvrunsandulavesduilaafludaduddyiinnisnaindesdiiads

(%
Y

Aausin1susdagyn nmsrumdeya nsussliuduten nMsdndulade luaudmgingsy

VAINISVD
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n1satnndvialdiandunuimdrAglugnaivnssuvieuiigd eean
wnanWesuesulatyislideyamunsadnfslanetu warteligiiaaunsodearsiv
o ' = Y ! IS N o <) 5 A v
Unvieuneslang19nsgn lagianignisnataruleleaiiiedinatedunsesiiendn
lun1safen1ssuiiagnszAunIsaunie dungieouweivserilaninanislueaiiivey
Judnnilueiedloddglunisnaingalvd mszwinwiaiunsadifnguidinung

% dl Q.II b4 ! a a a

wavasuanugetuldegediusednsam

nslinagnsroumudlunisiuslunnsvesienduwuwimneiilasuauiey

Tneidlomiifegatinresiisrsindunmdis 3dle wazdessnusraunisaiaiaiivag
afrausstiunala nsidenuwanvlesilivunzaufunguitmaneAdudsdifey wu
Instagram wag TikTok mmzﬁmaumuﬁﬁamwLLaziﬁIaﬁy’u Yuzdl YouTube LNy
fuidlomiflsitoyaidadn
fregrsanudsavesnislinagnédungoutweslugnamnssuvisaiien
anunsanuldluvaneyseine W waney #LikeAGerman vedeasudifild YouTube
waz Instagram Influencers lun1sluslunaaiufiviesifies wislaseins
HThislsThailand vesnsvisaifieduesemealneildlulasdumigiouweslunisdaasy
mMsveafisaiilesses nsnaarudurgouwesslaiunisiigatiudrindunagnsn

Peiiumsuiiazaisnsindulafumaetinvieaiiodlsedisdiuszavsam

Fatiu nsldnagninisnanmriuduiglouwesiadunuamneiivanzaudmiunis
duasunisveaiivalutiagiu laslawrluiflossesiidosnisairanisuiuasiege
tivioafieangulyel maamuesdgiifiuszavsamensidsdmafnssuvesuilaa

@onldunannosulasApuUA ﬁmm yau LazUselliuNanIENuUIBINITAAIARING

ogsreiloaiieliAnnadwsinTign

NAN3ANEN

1. wunlduuaznginssuvasinviaailsaiiassasiilédsudninasinduny
LPULYT

Tugnsliftfisumn wnltunsvenflendessesdimaiulniuedsdeiios
Tnglisuussduindeudfganludeaiifowasmsnamiudurigieuses dnvieaien

UULNBUITAMLELLLE 99991 LD991INABINITUANR SIAINULD D AVDII DINEN LAY
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wowUszaun1salfiunnane deuunfnidenndesiunualdunisveadionds
Usyaunisal (Experiential Tourism) fifndndufifien (Gretzel, 2017)

Sugleuwesunumddylunisdsuulamainssuvestinvesiion lne
foyannsAnwmuindnveadiedfiuunliufiasdofioAuuginaindungiouses
1N STy UURALRY (Xiang & Gretzel, 2010) uonang ﬂaumuﬁﬁ@uwQLau
wosdaue wu IAlouden 331 waglnadnimane nsadiwsesiuntalaliiu
nvieafledfifdmIaukuAug

2. Ussinnvesduvigleuiaiiitinanenisindulavastinvieiien

Sumgleuwesanunsouyseaniiu 3 Ussnymdn Fausazuszianilinanszyy

nangAnssunsandulavestinvisuneanseiu

'
1 a a

2.1 lulasBunlgiouiwas (Micro-influencers) \unguidifinnuszning

9

10,000-100,000 AU WazdniinnudeivialuEesaniznig dnvieadivainuesinlulas
a & a vy A oA A Py v v a1 |
duvlgleuiwesiininuaslanaslviveyaiyetela diwalvlidnsinisidiusay

(Engagement Rate) gﬂﬂdmzjmﬁ'u (Nouri, 2018)

' (%
1 a Y 1

2.2 1lAsBungLauwas (Macro-influencers) 1 JunguigRnn1usiauwe
100,000-1,000,000 Ay wazinifuyanaiiveideduianing W dninvieadien e
vdoninesieds uiarlisnsnsildusunlesninlulasdunglouwes uiaiunsn
Wadanguvuneduiuuinlaegiiusednsain (Schivinski & Dabrowski, 2016)

2.3 |iau3ndungLauwes (Celebrity influencers) Lungufififfan
111131 1,000,000 AU wazsinidudnuans Ynsas w%aqﬂﬂaﬁ'ﬁ%'aLﬁmizé’ummm&
wiinduilanunsnadanszuanisiusldas wianudndedeluaemvasineadies
919M1nIngudy 1esninsiudindunislavanlnensanniduld (Guttenta,
2019)

3. Uszansnmnvasnagninmsnaianiudugiouses
NNsANBIMUIINagNSMIRAIRHuBulglewgeTiUTEanTa Mg lunsduaSINTS
vieuiien Tasiawiglu 3 sumdn loun

1) nstiunisiuiuaznisiidauson wanaildnoumudaindumigiou

LWBSANNNSOLANDNTINITIN DA NN THEIUTINVI NV N8 LALINAIINITHANNLUY
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[
[

fafin WU uauley #likeAGerman voswosuiifiannsafiunisitivaivlednig
Woudiemesszndlane 30% (German National Tourist Board, 2019)

2) Msnszdunsiumense dnvisaiivrdnuinnseauiildfuussdunia
Talumsiiumsaninadvesdungeuwes Tnslawznguisgunazausuluifiinld
T,m%aﬁLﬁaLﬂULLqusﬁa;ﬂawé’ﬂIums’mLquViaﬂLﬁm (Chaffey & Ellis-Chadwick,
2022)

3) HANTENUNIWATYIND — N1IAAIAHIUBUNGLOWYDITUILNTLAUATYTAA
vipatuluiilesses Inedeyaain Airbnb uandiifiuindiiandurgeuwesansatie
finganvesiiinludiossesldda 20% (Guttentag, 2019)

4. Fosrfauazguassalunslinagnsil

a Y

winseaarudurlgiougesaziuszdnsnings windded

[

ALargUaTIA

v

Meaiansan loun

1) Hunuitgs m3drsdurlgouiwesnideideseraiirlidiegs Inslanzlu
ngunlaswazimaUIfsugiouses Ssoravhligsiavunadnlalaunsodfanagnsd
Isfegraidinit (Nouri, 2018)

2) Yyvaundedis mndumgieutweslustundudmseusnmsunniiuly
o1Vl Aamuuesindumslavanuinniinsuuzianuszaunisalata dsenaan
auliaslerestnreniisrdenususndeantuiivieaiioaiu 9 (Schivinski &
Dabrowski, 2016)

3) aAnuliudusuvawaans widurgieuweiazaansaaiiansiuilaa
wildanansasulseiuldindnvieadienazdndulafumeas dwaliuwaudyonal
AUATUNMSaMU (Xiang & Gretzel, 2010)

4) mawasuuvasvasdanasiuledeaiifis unanesuludoaiifoing
mMswdsuulassaneiiiuegiane vilinsidiidmedugieuesorsanasmnlallély
nagmSTmIny Ay

ludagdu mMseamsuBugeuesiiunumdrdglunisdaasunis
vioudien TnslarzmanszdulimAnnaidumsluduiiosses dhvieaiioaiiuunliiiias

Tauaulaiioasssuniu Weeanndeani1suszauniIsainklantninazkanm19ain
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wasioenan durgieuwwesianateduladedidgyndieadanssdunalonay
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wasayanan
a s 1 < ! = '
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anunsadfengudnesvauinnldedesings dumauinsungeugesaunse
afanszuanuaulaluiandig udiendisnuiiieieanadsiUseuisuiungudy
HansAnwuandliiuinIseainruBulgewwesiivseansnmgslunisiiunissul
wazn1sidiusinvesinvieaiiey wanwyldaounudaindungieuwesaiunse
nsgAulAAnNSAUNIRS WA aT AN SENUMAAT YR luguswiiasses tneanie
Wedurlgieuwesaruisaatenendszavnisalniraulavazasieniuieulesiu
Ya Y < a
HAnnuldegnadusssuYs
aglsinu wlinagnsiaziidefvalsusznis uwindldediinuazguasse
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uaiNNYeIdss uananil mnuULveliovesdurlgouwesiidulsuiauddgy mnd
nslstumunniauly eravilidRemuuesinduiissnslavanuazanaulingdase
LUSUANTRENIUNYIBAAEY wanant n1sdsuklasvesdanasiuuuunanlesy
o daiifiefonvdmasienisdniiswesdurgieuees ilideslfunagndegnasniia
asUldinnisnainrudurgienwesilunagnsnidnenmgslunisdaasunisvioniien
\iases uaiielimiinuszdninmgdn dnniseaindnludeudendungieuesiv
winnzaufunguidinuig nunuasunudlinsatulwlduveinve e uay
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Usglevtinndungieuwaslunisnszdunisviesiedlaeg1aiiusednsam
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2) UNAIN3YIN1S (Academic Article) uunA1uIATIEA T9150iU30
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