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Abstract

This study aimed to: 1) examine the learning outcomes of students who
participated in the competency-based web learning system on
integrated marketing communication; and 2) investigate the acceptance
factors influencing students' adoption of the competency-based web
learning system on integrated marketing communication. The target
group comprised 53 second-year Higher Vocational Certificate students
from Saraburi Industrial and Community Education College enrolled in
the second semester of the 2024 academic year, selected through
purposive sampling. The research tools included: 1) the competency-
based web learning system on integrated marketing communication; 2)
a professional competency assessment tool aligned with the 2020
Higher Vocational Certificate curriculum in Business Administration,
Marketing major, under the Office of the Vocational Education
Commission; and 3) a questionnaire assessing acceptance factors for the
competency-based web learning system. The study employed statistical
analyses such as the index of item-objective congruence (I00),
percentage, mean, standard deviation, paired t-test, and correlation
coefficient analysis. The findings revealed that: 1) students’ post-
learning outcomes were significantly higher than their pre-learning
outcomes at the .05 level; and 2) all 28 pairs of acceptance factors
exhibited positive correlations, with correlation coefficients ranging from
.392 to .788., meaning that when one acceptance factor increases, the
other acceptance factor that is related to it increases as well.
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4. NIULUIAMIIUINEY (Conceptual Framework)
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Learning via competency-based web

learning system on integrated marketing

communication for Higher Vocational
Certificate Students Under Office of the

Vocational Education Commission

- 1. Learning outcomes of students
who participated in the competency-
based web learning system on

integrated marketing communication

A 4 2. Acceptance of students' adoption
Competency-Based Web ) of the competency-based web
Unit 1: Introduction to Integrated learning system on integrated
Marketing Communications marketing communication

Unit 2: Integrated Marketing
Communications Tools

Figure 1. Conceptual Framework.
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Table 1. Description of the target group.

Status/ Category Number Percentage
Gender
Male 30 56.60
Female 23 43.40
Total 53 100.00
Program of Study
Marketing 6 11.30
Electrical Engineering 12 22.60
Accounting 9 17.00
Production Technology 8 15.10
Mechanical Technology 5 9.40
Digital Business Technology 13 24.50
Total 53 100.00
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Table 2. Comparison of Learning Outcomes Before and After Learning through the Competency-Based Web
on Integrated Marketing Communication: Unit 1-Introduction to Integrated Marketing Communications.

Scores N H o df t Sig.
Pre-test 53 19.53 3.79
52 21.442% .000
Post-test 53 27.97 4.86

* Statistically significant at the .05 level

97n Table 2. wud1 arzuuuldNtinAnyIvieay 53 Au Svansvuuunaaeuneudeudimiudeg
aussauy 3esnsdeansnemaiadeysannis wised 1 avufidosiuiiefunisdemsmsnanideysannis
WABWiINTY 19.53 drudsauunnsgiuwiniu 3.79 (g = 19.53, o = 3.79) waznamshuvumaaeundaseus
rududagiuanssous Feamsdearsmsmaiaideysanms mied 1 anadidesiuietunsdearsnsran
\Beysannis waswindu 27.97 dudoauuinasgiusindu 4.86 (1 = 27.97, o = 4.86) WevuSeudiou

P

Ineldadfnisvaaeuaadainstinqulidaseroiu (t - test for dependent Samples) Winfiu 21.442 Ys1ng731

o o a

AzLUUMELTEUgINIIAzIuLnBWS sy sgnideddymeatiansedu .05

Table 3. Comparison of Learning Outcomes Before and After Learning through the Competency-Based Web

on Integrated Marketing Communication: Unit 2-Integrated Marketing Communications Tools.

Scores N H o df t Sig.
Pre-test 53 10.73 2.54
52 26.137* .000
Post-test 53 17.00 3.16

* Statistically significant at the .05 level
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NAIUITY A9 Table 4.

Table 4. The results of acceptance of students' adoption of the competency-based web learning system

on integrated marketing communication

[tem H o Interpretation
1. Computer Self-Efficacy (CSE)
o v ¥ s oa . - P 4.49 0.49 Good
AUNNIUUTE VB MNP UNI SRR IADS
2. Novelty Seeking (NS)
y . 4.50 0.46 Good
FumsiasmauLUaniygl
3. Subjective Norm (SN)
o o Lo 4.38 0.63 Good
PUUTIVINGIUAIUM
4. Perceived Usefulness (PU)
v can v o 4.60 0.43 Very good
pulsgleainlaainnisldau
5. Perceived Ease of Use (PEU) Very good
o o e , . 4.57 0.45
aumssuitennuiglunisldnu
6. Perceived Enjoyment (PE) Very good
9 o v o  a o 4.52 0.50
AuUMsTuiANUmaaNGuaINN1sld
7. Expected Satisfaction (ES) Very good
» =~ o o 4.61 0.41
fuaNUiawelanuNaNAInrTe
8. Situational Motivation (SM) Very good
o . 4.51 0.48
mumﬂgﬂammmumim
Mean in Overall 4.52 0.48 Very good
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Table 5. The relationship of factors influencing the acceptance of students' adoption of the competency-
based web learning system on integrated marketing communication
Factors SUMCSE SUMNS SUMSN SUMPU SUMPEU SUMPE SUMES SUMSM
SUMCSE 1

SUMNS TTT** 1

SUMSN 1397 749%* 1

SUMPU 561%* 744x* 627% 1

SUMPEU .585%* .638** .5a4** .624** 1

SUMPE .640%* .623** 120%* 6T .589%* 1

SUMES 438%* .532%* .392%* .658%* 78% .642%% 1

SUMSM 537 .675%* 415%* 667** 788 5ag** | 784%* 1

** Correlation is significant at the 0.01 level (2-tailed)
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(Perceived Ease of Use: PEU) fiugnuussgslanuaniunisel (Situational Motivation: SM) fmanudusiusiuuin
fian agviouhinAnwanusovharmdilasuundeuldfinnddu dedulednsFeusgnoonuuulildnude
aonAdoatu Yan et al. (2024) AdnwAsafuiladoiifvinasonnudilaldszuudiasuiseswioiies vos
UnfnwiUSeyay1es Tuwana1ed Yszwadu nuinusagelalumseuidmadiennuduiaslumsieusaulal g
n3¥u3tatadunieuen (a generalized sense of enjoyment) dawasian1suiisanudrelunsldau (Perceived
Ease of Use: PEU) uazUselonidiléanmsliau Perceived Usefulness: PU) unidsussulat uenainiiade
suauielunisliay (Perceived Ease of Use: PEU) uaztladaduussloviildainnsldau (Perceived
Usefulness: PU) §3dsnarianinuseidoslunisifouiuniouseulatdndie uazaenadesiunisdnuives
Wahyuni et al. (2023) wui1 n1s3uifsnnudresenisldenainnisesnuuuiifulinsfudldimalulad msdnw
(User-Friendly Designs) dsnasioussgdlaganudnialunmslinuueundfuidsnnuuuliney

9. YaiauauuzaITe (Recommendation)

AaouviseanufnuanufinmentAnwiamsadiuumenmsiaunisieuiinuiudgivaussourly
ysanmssAueiuneig  idnsiasaussfiunadsguaussougld WeldifudensaouamligSouldizous
Wandnaugluiunsiinivdnauluaaudseneuns Taedesiilsfansimuanadnsnisifousliaenndosiv
aussauzidazay dsaztasliiFouldteyadeundulunsinmuianssourauosioll wazdesmidafents
sonuuuszuumeluiulsdnseuiuasnsidenlosgurasiSeuineuenliiesenislinu Gavdmadauinsde
HATNEN1TTEUS
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