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This research aims to develop digital media using community identity as
a foundation to promote cultural tourism in Ban Chok, Khwao Sinarin
District, Surin Province, and to study the satisfaction of Ban Chok
community enterprise group members with the digital media. The
sample group for this research consisted of 30 members of the Ban Chok
community enterprise group. The research tools included a
questionnaire on the demand for digital media, digital media developed
based on community identity to promote cultural tourism in Ban Chok,
Khwao Sinarin District, a media quality assessment form, and a
satisfaction evaluation form for digital media. The statistics used in the
study were mean, percentage, and standard deviation. The research
results showed that the digital media developed included Line stickers
with static images and motion graphics. These media represented the
history of the community, the traditional silverware craftsmanship of Ban
Chok, knowledge transfer in silver-making, the local silver handicraft
group, and the community's way of life, which included traditional
clothing, culture, unique customs, local food, and live folk music
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performances. The digital media, including line stickers and motion
graphics, were accessible via QR codes printed on designed posters. The
media quality assessment revealed a good level (average score of 4.43),
and the satisfaction evaluation from the sample group indicated the
highest level of satisfaction (average score of 4.71). In summary, digital
media can be used effectively for communication, expressing emotions
and feelings through LINE stickers, as well as promoting Ban Chok's
cultural tourism through motion graphics.

Keywordes: Digital Media, Line Sticker, Motion Graphic, Cultural Tourism,
Community Identity
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Independent Variable Dependent Variable
Digital Media Utilizing Community Identity to Satisfaction Levels of Members in the
Promote Cultural Tourism in Ban Chok - Ban Chok Community Enterprise with
Community, Surin Province Digital Media

Figure 1. Conceptual Framework

5. 35aUuI1UIY (Research Methodology)

5.1 MINMUAYTLYINTUALNFUAIDEN

1) Ysgrnslaun vdulugusudules wyd 3 duawnduiuns sunewnauiuns Smingsuns
471UU 630 AU (Khwao Sinarin District Community Development Office, 2023)

2) ngusegns loun aundnnglunguianviagurutindee mifl 3 duawnduiuns sSunenduiuns
Jadngiums 91w 30 Au launlaen1sidenwuuianzas (Purposive Sampling)

5.2 isesilaflilun1sise

1) uuuasunuANudeINsdeddnalaslisndnualyurudugrui ouszduiusnsvioniionds
Tausssu guvwiulye Jawingsuns

2) AeddvialagldsnanualyuvuduguiieUsznduiusmavieafisndsiansssy yuwudulva Swin
quns

3) wulssiliunuamdederdvialaslisndnuvalyumuduguiiouszndiusnisvioadiondeamsssu

yuyutulyn Jmingsuns

a) wuuaeunwinauiielavesdededdauvutaisla (Closed-end Questionnaire) Usznausag
omdmanuAsfunmsinanufionelavesnquiiegie Afided o ivalagldsadnuaiyusudugiuie

Usgnduiusnisvieanwndeimusssy yuoudulea Smingiuns

5.3 MIaauazmauniaIasilafilinnside
fupoumsatauaznamnimiaiosdionllummiade aunsoesungldsd
1) MsaauagmauAmLUUABUINA e ssAeRavalngl TS dnuaiyusu gl Ussnduiug
nsvionflendeiuusssy gutnlee Smiagiuns aunsneduieldsad
sfiunsAnudunimdeyasinienars uazeuidefiiedas mndurnisiinsedoyaanild
yhmsanwn fvusdefmauveauuasunumNdisins sudunsaiauuaeunmeNLFeIsYesAsRavia
Tneldsndnvalyuruiuguiieussndiusnsieauiivndsausssuguutiulen sunslwnauiuns Smia
a3un$ nduthuuuasunuanudenisiiieansdiuinuiss amvaeumiugniesuazthanuiuudlumy
Auuzih thiuwwuuuaeunuanudiosnstiideivig auasUssidiuna $1uau 3 viu Asaaaeuaugndes
uazAIINEaNTesTafa LA iU TUUTAlmud ULz mAdalianuaenndesueaien (Index of
ltem-Objective Congruence: I0C) A s3uva sk uvUsEiluannInilanvianuaennd asvesdar1n1uiu
fanUszasdvasn1side (00) seming 0.66-1.00 ynde saiiedalauaius fianfu
2) mawdndeddvialaglisndnuaiyuruiuguieyssnduiusmeviaiisndsTausssy guvudulue
Ja¥agiund anwnsnedurgluguuu 3 P 1EcE
2.1) Sumeurieunswan (Pre- production)

aa o

mLuumii'yummamamﬂu,‘uuLLwaaummmmmaqmiaamwa“[@ai%é’mé’ﬂwa}qmu Jugnuiie

a s

Uszandustusmsvieniisndsdausssuguauiiulen sunswinduiund smndudndemdoyadilaain

[190]
Citation: . . . - . S X
®@@ Thongthae, A., Thongnam, T., Potisarn, N., Yasaka, P., Yuenying, W., & Jairassamee, J. (2025). Development of Digital Media Utilizing Community
@ Identity to Promote Cultural Tourism in Ban Chok Community, Surin Province. Journal of Computer and Creative Technology, 3(2), 185-200.
https://doi.org/10.14456/jcct.2025.15.

BY NC ND



Journal of Computer and Creative Technology | Vol.3 No.2 (May - August 2025) ISSN 2985-1580 (Print)
Nsasreuimesiavinalulagassassa | I 3 adui 2 (wguniaw - Gsieu 2568) ISSN 2985-1599 (Online)

LUUABUANANLFEINTADATTRNIIATIEI WarTauuLiIagasuazn TN Wowiu Tafadeuunaniud
wazimwnduanaivese
2.2) Susunisuan (Production)
sudunisyiniseenuuuiiazasmunuuidesdu anifusenuuudeludunniin senuuy
AmnTin vhnsasd senuuugunsanwitazlddooisual wardomsanumuisveniion wagduiiunizaiig
aedoulvavdonmsuetium Nedamzveamsiadoulmdmiunmnsiin amitunds uasdrdnys
2.3) Sumoundansudn (Post-Production)
sdiunslatornunas dnesdusenoulfguanyan mntulddes Usenoude idesesiinussens
avdedliinauaulanasiinanuauniduazsanuaudaveades audumslddesenwindliaenadasiunis
uansooNYBINNATITINLAT denRdeINzUT Iz Yeamsiadeulm Idssausiuseneuifimulmsy nsedulviils
inmwaula uazsihnsdasie Ussnausne msadunmuazdediduiudiu dantseauifleliiiszosnand
wingan smfinsuszanananiiielildnunmandn suielwdlilvgfuly uezimeunsdeludunsiiin
dhisldine Tnsanzdeseulativiodednusing 4
3) mIafnagmaun LT uamaedeAivialagldsndnvalmusudugui eUssnduius
mavionfleadeimussa guutiules Smingiuns amnsnesueldded
Fufiunisinuduaimndoyannenars uasedfeiiisates mnduhnisiensdoyaanild
vinsfnwn Amuaderanuuuuussifianuainde dudunisairsuvuussidaguanuesdedivalnegld
sndnualyurudugruiieUssnduiusmsvieafiondeausssugruiiulen sunownduiuni dmingiuns

a s

a5uns Imeidunuuinunnsadliulszanuan (Rating Scale) wusoanilu 5 seeu (Leekitchwatana, 2015) lngl

q
%
o v

FEAUALRUUAT
4.51 - 5.00 Mgy Aun
3.51 - 4.50 g A
2.51 - 3.50 ungds Urunana
1.51 - 2.50 vaneda wold
1.00 - 1.50 vanedia msUiuUse
mniuhuuulssidiugunindelulieaséiuinuide anaseuanugniesiariunysuudlonu
fuuzth dduuuuUssiiugunwaslifidovaiaasUssiiiuna $1uu 3 viu aseseumNgndeLas
AvIzanTester nukaria U s Alunumuuzi At iaauaeandesveion (Index of
ltem-Objective Congruence: I0C) A3 vawuuUsEIluA A Ml AR v AtLdaenAd 99830 8A101UAY
fnqusvasduesniside (00) 5w 0.66-1.00 nde Tanideiauouusfisniy
1) MsaisuazAuNMTBLUUdsUaNIamLTitelavesiedeRdvianuuUatsln
audunsfnviduaimdeyanienals uazauidediieidos Mn1siinszdenanind s

o

n1sfineun AmuatedaiuwuuinnunInde antuadunsassuulssdiuauiianelandsedofdva

o

Tnglisndnuniguruiuguieussndiiusmevieaiisndsimusssugusutnla sunewnauiuns Smin
q3uns lnoimuaaiasuuwresuulssiduduiuuiasidiuuszanaa lnodvuassauazuuuld 5 szau
(Srisaard, 2000) Inefiseduazuuuaruiiomeladal

4.51 - 5.00 vanefs fenuienelasniige

3.51 - 4.50 vianefis Fanuianelaunn

2.51 - 3.50 vaneds Ianuianelaviunans

1.51 - 2.50 naneda danuiianelatos

1.00 - 1.50 wanefs Tarwitenelatosiian

Mnsuhuuulssdiuanafianelaluliorassiivinuite nseasunnugnieuazinundiuudle

AuALUR ddukuuLuuUsziiuanuiane il iy dauagUsediuna 9107 3 YU aT1980UAY

[191]

Citation:

S @@@ Thongthae, A., Thongnam, T., Potisarn, N., Yasaka, P., Yuenying, W., & Jairassamee, J. (2025). Development of Digital Media Utilizing Community

Identity to Promote Cultural Tourism in Ban Chok Community, Surin Province. Journal of Computer and Creative Technology, 3(2), 185-200.
https://doi.org/10.14456/jcct.2025.15.



Journal of Computer and Creative Technology | Vol.3 No.2 (May - August 2025) ISSN 2985-1580 (Print)
NIaseeaNimesuaziveluladadneasse | U7 3 atudl 2 (mguniey - Avinaw 2568) ISSN 2985-1599 (Online)

gnevIkazANNMIIzaNTastaAInNLar YT UUTUAlun AW madriauaenadesediem
(I00) MwsinvesuuUssiiupunndiadvianuaenasasvestemauiuingusvasdransive (100) sening
0.66-1.00 NN TINNITOLAUDUULLNILAY

5.4 MINUTIVTMUATNTIATIdaYAN1TIY
ATl UUaUNINAINABINTTADA TR IVARE NTINNTUAL TN YUY LUUABUAINAINABINTT

o =2

waztuiinualuiinsizsilag marwd Sesar Aeds daudsuvumasg iiothwadeyad lduundnindu
defdvalngldsndnualyurudugnuiieUssnduiuinig ieufondefausssugmudinlya msfususe
Foyaannisusaiununmlneifornaguazuasiuudssiiamnufisnelavesnguiedalasnisiladedaa
Tnglisndnwaiymuduguioussnduiusng vieaflsudsiuussaugusutnle sunenduiuns dmia
a3uns Wiww ndulinevuvulssdiu uanifunusndoyaifiouluiinssiuasUssdiune Usznaudae
MsiszsinalaensAAmALAsLUULINLIIANNA Yeendulideivin wazngudiogns thundnesina

lngmsiwinmaaie uag daudeauunnnggiu (5.0.) vesnduiiliesnviguaznguiieg unuvanana

6. Wan13398 (Results)
6.1 nan1saFeRdvialaelésnanualyuvudugruieUssduiusnisvaaiiendeTausssy guvutu
Tya Janingsuns

HANIIANYIATIUABINITTBIRMENTTUNISHazaNTnaelunguIa i agusutules aguld 3 Useiiu
fail 1. aufesnsguuuumislideniaitentsussrduiudgusudtulen wuin 1. anudesmsde 2 Uszsam
Usznoudae Aoludunsifin wazdeadninetlall 2. mudosniail emnisusssduiusguutulya
Uszneuse UseiRmnmiduinvesyusy nguinanssuaissiulumameluguvy shdnvaiias inusssy
Uszindlsng 4 uag 3. mnudesnmsdnvaismseenuuudendviaillflunsussnduiusyusuinlya Uszneuse
armininanla farusnzautunmanns uazdedivauuuinans dady nswmundeddvalngld
Sodnuaiprudupuiievssrdmiudmaeaiondviaussmmgpmuiln suanduiuns stnewnduiuns
Fainaiuns lunmAdeiiFdinisiaunderdviail Usznouse deyaanusoansmelundguiaufsgurutuls
foyannnsAnwienarsuazuidefiieitos maiedeyasnuuiufoRia Best Practice) TnguTUFuLLY
wazirdeyatamunuin g uaragUUsniu mntulaihdeyedldlulflunseenuuuainineslay uasdeludu
n9fin wazthlunaaedldfunduitesng annsoasunamaringuszasiveantsive Taswielud

1. HaN1SANYINTTUSINTY

nnsfnwndeyadumesiin leguuuunsusananisfine e Figure 2.

Figure 2. Silver jewelry is worn with traditional silk attire from the Ban Chok community.
Source: Khwao Sinarin Community Learning Center (2020)
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Figure 3. Character design.
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Figure 4. The static LINE stickers with 16 poses.
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Figure 5. Motion graphic media promoting tourism of Ban Chok community.
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Figure 6. Promotional poster of Ban Chok community.
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Table 1. Results of the study on the satisfaction level categorized by aspects.

Satisfaction

Question Topics x) S.D.

Level
Sticker LINE Design Aspect
1. LINE stickers reflect the identity of Ban Chok community. 4.73 0.44 Highest
2. The design of poses is appropriate for Ban Chok community. 4.76 0.43 Highest
3. Colors and visual composition are attractive and engaging. 4.80 0.40 Highest
4. The size of the text in LINE stickers is appropriate. 4.70 0.46 Highest
5. LINE stickers can be practically used for general communication. 4.80 0.40 Highest
6. Colors and lines are interesting and convey emotions. 4.80 0.40 Highest
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Table 4. Results of the study on the satisfaction level categorized by aspects. (Cont.)

Satisfaction

Question Topics x) S.D.
Level

7. LINE stickers are aesthetically pleasing and suitable for 4.76 0.43 Highest
community promotion.
8. The content of LINE stickers can effectively represent Ban Chok 4.76 0.43 Highest
community.

Mean 4.76 0.42 Highest
Motion Graphic Content Aspect
9. Presents complete and clear content about Ban Chok 4.86 0.34 Highest
community.
10. The language used is easy to understand. 4.73 0.44 Highest
11. The sequencing of the storyline in motion graphic media is 4.70 0.46 Highest
continuous.
12. The length of the content is appropriate. 4.70 0.46 Highest
13. The content provides knowledge about Ban Chok silverware. 4.76 0.43 Highest
14. The content relates to the current tourism situation. 4.63 0.49 Highest
15. The content presented promotes tourism of Ban Chok 4.73 0.44 Highest
community.
16. The content can stimulate interest in community tourism. 4.80 0.40 Highest

Mean 4.73 0.43 Highest
Motion Graphic Design Aspect
17. Use of colors for graphic images 4.66 0.47 Highest
18. Aesthetic appeal of graphic design 473 0.44 Highest
19. Aesthetic appeal of animated graphics 473 0.44 Highest
21. Appropriateness of font size 4.60 0.49 Highest
22. Appropriateness of image size in motion graphic media 4.66 0.47 Highest
23. Image sharpness 4.63 0.49 Highest
24. Clarity of narration voice 4.63 0.49 Highest
25. Aesthetic appeal of image composition 4.70 0.46 Highest
26. Appropriateness of background music 4.60 0.49 Highest
27. The presentation style of motion graphic media is interesting 4.70 0.46 Highest

Mean 4.66 0.47 Highest

Mean in overall 4.71 0.44 Highest
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