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Infographic Print Media; satisfaction of the sample group towards the infographic promotional materials.
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Handicrafts; accidental sampling. The research instruments included: 1) the infographic
ﬁqﬁuﬁ@uTWﬂﬁqﬂﬂ; print media for promoting “Prakam” handicrafts integrated with AR; 2) a
mﬁﬂ‘j:mﬁ’uﬁuémﬁ quality evaluation form for experts; and 3) a satisfaction questionnaire for the
Vl]mlj/‘im; ANTHIFTINTH; sample group. Data were analyzed using percentage, mean ($\bar{x}$), and
WHONTIH; standard deviation (S.D.).

""" Student, Program in Multimedia Technology, Faculty of Management Technology, Rajamangala University of Technology Isan Surin Campus,
Surin 32000, Thailand; sinAnun aradrmaluladdiadfde anemaluladnisdanis amianendomaluladsmeasian ingan
gAuns SamdngBuns 32000 Usznatng; Email: 58232110379-7@rmuti.ac.th

2 Student, Program in Multimedia Technology, Faculty of Management Technology, Rajamangala University of Technology Isan Surin Campus,
Surin 32000, Thailand; WAAREY Fra1dsmaluladdafiiie anzmalulaginnsdnnis unangrdaaluladsrsenadau nas
gEuns SdngBuns 32000 Usemelne; Emal: 58232110204-3@rmuti.c.th

% Lecturer, Program in Multimedia Technology, Faculty of Management Technology, Rajamangala University of Technology Isan Surin Campus,
Surin 32000, Thailand; 819198 FaAzaluladiaafivie Auzmalulagnisdanis anAnendemaluladsmsaadans nsuam
ﬁﬁuw% ’%’mi’mfﬁuw% 32000 U5zmelne; Email: patiwat.yo@rmuti.ac.th

* Lecturer, Program in Multimedia Technology, Faculty of Management Technology, Rajamangala University of Technology Isan Surin Campus,
Surin 32000, Thailand; 819198 FaAzmalulagianfivie Auzwaluladnisdanis anAnedemaluladsvsaadans nsuan
ﬁﬁuw% f-%’mﬁ’mﬁuw% 32000 U5zmelne; Email: ceea’979@gmail.com

5 Lecturer, Program in Multimedia Technology, Faculty of Management Technology, Rajamangala University of Technology Isan Surin Campus,

Surin 32000, Thailand; 819198 a1 Asmauladdanfiidy anemalulaginisdnnis snianeidemaluladssenadanu g

q%uw% fév“wf?ﬂq“‘mw% 32000 Yszalng; Email: winit.ye@rmuti.ac.th

[102]

@ @@@ All articles are available under a Creative Commons license. (Attribution-NonCommercial-NoDerivatives 4.0 International : CC BY-NC-ND 4.0)

BY NC ND



Digital Technologies o o Y
and Evolution | 'J’ﬁﬂ’ﬁu’l@ﬂﬂﬁﬁ&lLVIWTHTTNFJWVVI@LLTNz'J'NHu’Wﬂ’ﬁ

Aaa

Ol Innovation Journal of Innovation Journal of Digital Technologies and Evolution

Vol.2 No.2 July - December 2025, 102-114
Results: The research results indicated the following quality evaluation
outcomes: 1) overall content of the infographic animation was at the highest
level, 2) overall video content was at a high level, 3) overall poster content
was at the highest level, 4) overall brochure content was at a high level, 5)
design of the infographic animation was at a high level, 6) video design was
at a high level, 7) poster design was at the highest level, and 8) brochure
design was at the highest level. Furthermore, the study of satisfaction among
tourists visiting the Ban Choke Silver Craft Village towards the developed

media was overdll at the highest level.
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4. ASAUWLWIAANIINIFY (Conceptual Framework)

Input

Process

Output

» Knowledge Base: Body of
knowledge regarding “Pra-kuam”
(silverware), including patterns,
history, and community tourism
sites in Surin.

» Technology: Systems related to

¢ Media Production: Materials for
producing public relations printed
media on “Pra-kuam” integrated

with AR.

Augmented Reality (AR) technology.

» Data Collection: Gathering information
for infographic content development.

« Production Phase: Developing
infographic printed media and linking the
AR system to the media.

 Expert Evaluation: Assessing media
quality by experts before actual
implementation.

e User Assessment: Measuring
satisfaction levels of the sample group

toward the developed media prototype.

» Research
Innovation: Printed
media for public
relations on “Pra-
kuam” integrated with
AR technology.

« Evaluation Results:
Results of media
quality assessment
and the level of user

satisfaction.

Figure 1. Conceptual Framework

5. 38AHARINITE (Research Methodology)
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7. ﬂ"li%mi’wﬂ“llﬂadﬂuﬂzﬂﬂmﬁ?ﬁ (Data analysis and statistics used in data analysis)
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Figure 2. The Public Relations Brochure Using AR Techniques: “Pra-Kuam,” the Local Handicraft of Southern Isan.
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Figure 3. The Public relations poster using AR techniques: “Pra-kuam,” the local handicraft of Southern Isan.
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Table 1. Evaluation Results of Quality in the Public Relations Printed Media Using Augmented Reality (AR)

Infographic Techniques: “Pra-Kuam” the Local Handicraft of Southern Isan.

Items X S.D. Interpretation
1. Infographic Animation Content. 4.23 0.29 High
2. Video Content. 4.16 0.25 High
3. Poster Content. 4.71 0.23 Highest
4. Brochure Content. 4.14 0.23 High
5. Infographic Animation Design. 3.06 0.21 Moderate
6. Video Design. 4.00 0.17 High
7. Poster Design. 4.66 0.94 Highest
8. Brochure Design. 4.26 0.26 High
Overall 4.26 0.26 High

@11 Table 1. WU N@ﬂ’]‘ﬁﬂﬁmﬁu@mﬂﬂwﬁi@iﬂﬂﬁyL%ﬂQﬁﬁiyﬁIﬁﬁﬂﬁ@ﬂﬁiﬁ%uﬁﬁlﬁﬁldﬁﬂﬁﬁ’r]ﬂ”lﬁ
Uszandnius lnsTsimaiedulnnafinaninedasda Fae “Usufen” Wnansandudamls Tnasonoy T
FLAUNIN (X=4.26) \Hofansoaniiinsens wuan 1) amuftemluamas (x=4.71) 2) punseanuuullames
(X=4.66) 3) AMUNNTBBNUUULNWAL (X=4.26) 4) A1HA1H5 8r1uelindudulnnsfin (X=4.23) 5) A
Henidle (X=4.16) 6) AW BN UKWDY (X=4.14) 7) ATUNNT9BNLULAR LD (X=4.00) LA 8) AMWNNT
ENLUULEINTWENINNTIRN (X=3.06) ANdsL
8.3 nansiaAMHRwatarasinasfieafinndanam ny:‘ij"mv'hm%mﬁu Uslam FrusenANdme
BUNBRINAUTUNS %’qw‘i’ﬂq%uw;

mﬂm@ﬁqmjw YNV BIT 897 N8 s ﬁgﬁmﬁqmémﬁu Uulen snuaenndusums sane
MRWEUNT Fandagaung saman 30 A TnsAsnnadanuuutiadny wuan yesuuuuasuaaau oy
RIN Aniusasay 67 uazmnwmne Aniusesay 33 nan1sinannianelafiinedenisimuaaFefinnie

naUszandniuslas TmaTAdulnnsRnANNA3IEBN Ba9 “Usaifian” Feansandudads 79 Table 2.

Table 2. The Satisfaction Level of the Sample.

Items X S.D. Interpretation
1. Suitability of the video content. 4.60 0.50 Highest
2. Appropriateness of lighting and shadows. 4.37 0.61 High
3. Consistency between background music and video.  4.53 0.51 Highest
4. Appropriateness of video duration. 4.40 0.56 High
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Table 2. The Satisfaction Level of the Sample. (Cont.)

ltems X S.D. Interpretation
5. Correctness of language and clarity of 473 0.45 Highest
communication.
6. Suitability and visual comfort of the color palette. 4.67 0.48 Highest
7. Accessibility and ease of understanding. 4.80 0.41 Highest
8. Suitability of media and content for the target 4.47 0.57 High
sample.
9. Ease of use and convenience. 4.57 0.50 Highest
10. Connection speed and responsiveness. 4.50 0.57 Highest
Overall 4.56 0.52 Highest

910 Table 2. Wu21 HANMIUSHRNAMHRINEl928INgNfaBe il M aNRN A R RENINDNNS

Uszmndninslnalymaiindulnnsifinaaues sy 5o9 “Usuifien” Weanssudindamln lnasaney iy
. 4 v v ve y

sEAUAnn (X=4.56) Weiansaniiusneges wuan 1) Fefiannsntens wnless (X= 4.80) 2) n1steniun
gnasamsnzan Aanananangladaian (X= 4.73) 3) 7 lrdanumsnzangeeaunenn (X= 4.67) 4) 35le
Usznauifl e annumnnzan (X= 4.60) 5) fiaanazaanauislunisieanu (X= 4.57) 6) 1daenuns
Usznauflaanuniuiudle (X= 453) 7) na@euasiiannnganiia (X= 4.50) 8) Aouazifianiianm
WNTENTUNgNSaBEN (X= 4.47) 9) sveznansmahiawedflamanzan (X= 4.40) uaz 10) NITALEILN

FANMNANIZEN (X = 4.37) AANAIAU

9. ®9UNan19398 (Conclusion)

R AsRsRNADNTUsE AU Iae s mafinanTnnainansesaasuiEas “auifion”
simansanduamnls amnanmasuaznissassuanyls Taananisssduanygidaana wua def
Aosnnlngsanay tusydy san aneded 4.26 TaefiqmanddgeginmidenuaznsesnuunTlanes
Tunoue?t wannsuszifiuansfenelasnngudaegns wuan glaassincsfenelasguseifiunn anede
7t 4.56 Tngslaana@analaluammacsianieny asderumnefidaeg uazasasemeos iy
i uamweasieindenimueiiniuuaiila acmunnseenuunusniadaussiayuazduiisasann Tng
anganmesinnssnidenfiaaumnnzas uafivsraninmgslunaidledaasnninasinansas
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10. afius1anani1s34e (Discussion)

namsim AR sUsz s lneTamatinanlinafinaaesaadnEes “Ussion”
Aasmnnzan duasuiun n1sAaanaenn (Visudl Communication) Wi nqudangtsfianaianala
agtusziusnnigaluniuasianfisnouazanleny anmaed 4.80 aeanaosiinnddeans Vanichvasin,
P. (2013) fiszyaanlinafinasnsainaxisge Amsanle waznisandt Fuduiugiudidguasnis
Aasnaanunindsiasnnisfeaafuszansnin lensduaiunnaysonnamainladanuadasds (AR)
TURBRIANN TIFDARRBITUNANITITHYE Cipresso et al. (2018) 78 maTulad AR gosasng
AN ANIETD1a3 (Presence) LALUFYAUNF0INTHAIUTIH (Immersion) AANGINIABAIAN Fawaln
vayaifigniinnnsananiondanuanatauazunauls ugluuaslessaaananeadasfionidunmg
dofefun FefoiTun1ausudnvesd aUazanduius uuuduAnlnnnsiug AR aannuIIAnYa
Laphirattanakul (1992) lngnfisnistszandminsfianysoinaserdunisdeasfifilsansnim Tnanis
Uszgnatmnaliladaieisanng AR wnfufeAsinndeiiunagnsnislssmdnius Benimasfgaas
aulauazaansnsanddndnuomesiulniuosied

sanannil anafiyssmdaansdonalalunwsanssisnniign aedsi 4.56 Tasaniztuninasn
ALANALIHUAZANFIHNTNIBYE FOAARBITULMIARNIFOENULILYEY Carrett (2011) N3AIMLANAYNS 7
paulandAnampIntsaady s auivnissenuuuvdegldnuoimeneniiaisey S8 iwnnisoanuuyi
nilafialassaansuarTassansiidaan amalnnguitesiianudanalaninaiuendensuazaany
azaantunstrsmuiussnsnn nwsadenuinnsssiiiunalnddn unsenuuazmeunsgfdyan
simanssmesindanln sennaesiuuuaRaes Kawkomsue (2019) ina1aainistsdontee wsngasiy
MamBuNTiRnTaAL WinsasaadsEnriu ATy o TusundnTagiu vinly “Usufas”
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11. YBINUBLWEIINITE (Recommendation)
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