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Development of Human Resource Management System : Case Study

Automotive Parts

Bomey v0atiufiz!, sundvs Liufies?
Chitpong Jongpanta’, Thanasit Phoemphian®
TnfnuUSygln a1vinn1suimisaukaznaenseddnis antun1sdnnistyaiadg’
A1UTIYINTUIMTAURAZNAENTDIANTT dn1dun1sdnn sty dad®
Master’s degree student People Management and Organization Strategy Panyapiwat Institute of
!\/\anagementl, People Management and Organization Strategy Panyapiwat Institute of !\/\anagemen2
Chitponc_gjong@gmaiL.com,1 ’thanasi‘tpho@pim.ac.‘ch2

UNANED
AT Usvas Anvssuumsuimminensuywivesesmslugramnssuienduludiue e
wesfowan U U NensIywdteses s lugeE NI IR Ut U e s T TR iums
390 uvseoniu 3 szex Uszneude szezil 1 msfinwssuumsuimsnuninensuyudvesesdnslugnamng
AeruTudaueusu Tnensdumealiddnndudmane (ndepth interview) fuSynsanesmuminensay s 90
osfmslugmamnTs Rt ud e Svesil 2 MsainssUUMIETETUYS e Ny wEvesEIR M E LA Y
g fuliunsideuuunsaumungs (Focus group) Safunguitimane seezil 3 diaueuasufugaszuUms
UIINIIUS NNy WS NIHAR LA U TUEUR anTs RNl 1 B sseed 3 fidehaueiuuussuy
TSN NEN Iy WS NSHAR LA e UL WATlS FeUSnesdnakanTsEnaURE SEUUMINUALS
Uimnsvinensuyweludenagns Business and HR Strategy) Msusynsninen sy wdlugiuznsimnesdnig (HR and
Organization Development) mia’mﬁu@mwm’muﬁwiz‘UUﬁﬂ,ﬁiaus (Job and Competency Profile) n1susymsnay
(Performance Management) M3 YNWHUNE IAULAZNTATIN (Workforce Planning and Sourcing) N15isguslagian
m%’wmmmgw' (Leaming and Development) mﬁﬁmim%maz@’ﬁmmmmm (Career and Talent Management) ANS
UInsAmeuwn (Rewarding Management) Wssnuduiusiazn1saseauyniuseasrims (Employee Relation and

Engagement) swumiaumwrLLaxm{lﬁU%mié‘mm%’wmmmqwé (HR Information and Services)

ANEIARY: TEUUNSUTIMSNUNTNENTUYBY, 9RAMNTIHTUE U IUEWA, NMSUTMIninensuywdludnagvs,

NINENTUY Y
Abstract

The objective of this research is to studies the human resources management system industry.
about parts of automotive and to improve human resources management system of company. The

research methodology was separated into 3 stages. The First stage, Education of the Human Resource

Vol 2 No 1 Jan — Apr 2024
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Management systems of organization in the automotive parts industry by conducting in-depth
interviews with the target group. Human Resources Executive in the organization in the parts of
automotive industry. The Second stage, Human Resource Management Development system for parts
of automotive production. group research conversation (Focus group) with target group for Human
Resource Management structure produced by Automotive. The Third stage a system for controlling
human resource work produced by automotive. From the results 1 to 3 stage, The researcher presents
a model of the human resource management system of an automotive manufacturing organization to
company director of production organizations, consisting Business and HR Strategy, HR and Organization
Development, Job and Competency Profile, Performance Management, Planning and Sourcing, Learning
and Development, Career and Talent Management, Rewarding Management, Employee Relation and

Engagement, HR Information and Services.

Keywords: Human Resources Management, Automotive Parts Industry, HR Strategy, Human Resources
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N158ALIAINITINNILBNES Packing Detail unun Shipping & Export ABNANNTS
anAMuga ECRS n3dlAne : usvmaunlalia unyuwaeess (Uszmdlne)
1A @AIVIVBUKNUY

Reducing the amount of time used in the Shipping & Export Department to
prepare Packing Detail documents in line with the principle of (ECRS): A
Case study Panasonic Company Manufacturing (Thailand) Co., Ltd., Khon

Kaen Branch.

Fuitun wartwde’, Antu udanv’, offAna nasssu’
Chantima Laobankhol, Kitawan Maneesavvatz, Adisak Thooltham?
Wedeladafnduazdnnanaivy NnINedeAsUny Inewnvauwiu’

Jhantima.lao@spumail.netl, kittawan.man@spumail.netz, Adisak.th@spu.ac.th3
UNAnEe
NAeiinguszasd WeAnwinszuiunisdniienals usenmuleda wiywiaaess Ussndlne)
10 EVIVDULAY LNDAALATIUNITIAYILENETS Packing Detail Liuwun Shipping & Export ATasliofne1nIs
1910 #9971 (Flow chart) unuQiinszuIuni1siua (Flow Process Chart) n13finwiiianiaie wuiAauuudu

o

(Lean thinking) IIMUNAINTINAILNITIATIXVAMAT kagVaNNITANGaUET 7 ﬂszﬂ'ﬁmﬂﬁ?u’ilmwﬁamm
vy nisiedsinguan (Fishbone diagram) ¥MA1952ALENDIAINUALUINIINITLALY NAN1TANET WU
N92UUNTTINNLBNATTPacking Detail kiun Shipping & Export 1139717U 13 funeu Man 377.49 uril
ansadLunAanssufensiassigue AanssudineliiAnnaen Value Added Activity (VA) 6 Aanssu
LiwuAanssuiilinelfiAinAaid1 Nov Value Added Activity (NVA) wazAanssudiliifiuamaiuddndu
Necessary but No Value Added Activity (NNVA) 7 Aangsal mnﬂy’uﬁlmwﬁmmma@ﬂzymﬁwﬁﬁ’mﬂm
(Fishbone diagram) Wu31 kag3dn1s yn1sseauauesmtualuInianisuily Ineldudnnis ECRS 1¥nda S
(Simplify) Msvhlsietu wuulsanssurunsvha deunsuuusdddina 377.49 wil ndssuusande

368.49 U9 @1uNsaananadls 9 uil wseAnluseuay 2

AdAey: nann1sanALEga1 ECRS, unugiinszuiunisiva, maliasigiauen, dainslan
Abstract

The research has a purpose. to investigate the document preparation process To reduce the
amount of time required to prepare Packing Detail paperwork, the Shipping & Export Department also

provides work study tools, flow charts, flow process charts, average time studies, lean thinking, and
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activity classification with analysis. Value and the seven principles of waste, then assess the problem's
causes, produce solutions, and come up with suggestions using a fishbone diagram. The study's
conclusions show that the Shipping & Export Department required 13 steps and 377.49 minutes to
compile the documentation for the packing details. Activities could be categorized using value analysis.
Activities that add value Value-Added Activity (VA) Six activities nothing that isn't useful was found in
November. Required but non-value-adding activities and value-added activities (NVAs) Necessary but
No Value Added Activity (NNVA) In seven exercises, students learned how to create ideas and come up
with solutions by using a fishbone diagram to investigate the problem's genesis. S (Simplify), which
derives from the ECRS ideas, makes it simpler. Together, we can improve the workflow. It took 377.49
minutes before the renovation. After the renovation, 368.49 minutes were needed. The time can be

reduced by two percent, or nine minutes.
Keywords: ECRS waste reduction principles, process flow charts, value analysis, fishbone diagrams
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3@ Panasonic Manufacturing (Thailand) Co., Ltd. (PMFTH-KK) 1 uui¥nindntudiugunsainiuny

Sidnmseling wu Siddmiuesedldlnih Siaddmsunqueueud Siaddmsunquanaivnssu lulasednd aou

wamad wiedeanbifiugnAnguussnniunlelia auluiiaaAvnegsiadus Malan (Panasonic Manufacturing
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(Thailand) Co., Ltd., 2024) n1sailusulufanssuduauds Shipping & Export Fudunnuniiviantif

o a
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a v

dumludsssmauatens wu luds@edudl, Lana1ssieaziduninA1dudl wass1en15ussy udwilasy
wpumnglun1suf iR nufuRnuluunun Shipping & Export s1gazidennulagiinaniindnediu angiide

lufuRauludiuves Shipping lunsgulunisdnsienans Packing Detail (518a88AN159NdIAENITUTTY

a v

duA) wua esnnnsuiRnuiildauaidilunisesnienans Packing Detail sy duwaliinai
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ngUsTaIAvaINITITY

1. WilefnwnseuIun1sdaviienans Packing Detail wnun Shipping & Export U3&nmwleila ey
wilAee3s (Wsemdlng) $14 anviveuniy
2. \iieannianlunisdariienans Packing Detail wiun Shipping & Export U3smwnuileda wnyuvla

19839 (WUsewAlng) 3110 @avveuwiy

Uselewiitlésu

1. n51uUnsEUIUNTIAYIenans Packing Detail wxun Shipping & Export uTgmmiuileda uuyuna
9931 (Uszialng) $1in awveuwiu

2. @1508AAINNTIAYILENENT Packing Detail WHUN Shipping & Export UsEmmwuleila wayuna
19839 WUsznelve) $18 anv1veuuny

3. gnunsatnlvnakulsznaunsiauluneun Shipping & Export usemwiuileda LL@JHLLWﬂL‘\]@%Q

WUssmelng) 3100 avvauwiy

oAdUNITIY

1. Anwuwifnkasngu MUASeMAEe991n Thailo waz Google FremIALM “nsanAnugayiUan
ECRS” lag “M13anliainssuiunisinenu”

2. duAu @159 LLasLﬁumumm%galﬁ'mﬁ’uﬁgumau LAZLIAT VDINTTUIUNITIAVINLBNAIT Packing
Detail Wkun Shipping & Export lagn1s5iusiudeyaainienals MsaauauwazAnwiluniian THndesiled
wansluguuuuisay (Flowchart) ey ldifiunmsinvesnszuaunisufoanu wasdufinduunugd
ns¥UIUATSINA (Flow Process Chart)

3. nsgrmugaiUanlunseuiun1sdnrinenans Packing Detail Aienann1siiAsIeRAmMAIRINTIY
Activity Value.

4. Jnmgimanngesdymanugyalunssuiunisinvitenans Packing Detail AI8uEURY
A19Uan (Fishbone Diagram)

5. Aasginuamansuilalammenisussguseananes vurannsanaNgayiUan ECRS

6. anflunsusuugunlunszuiumsdniienans Packing Detail menannisanaugayia ECRS
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7. iusiusandeya wWisuiflsukaziasginansaiiueu
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wnans mMsaeunuarAnwluminny lngldiesesdioNuandusunuuidenu (Flowchart) wana 2md 1

Shipping & Export Flow chart ( Current )

SHIPPING PC 'WAREHOUSE EXPORT

Packing Detail

AT 1 NTEUIUNTIALATEN Shipping N1500NLENAITN1TIAEN (Packing Detail)

U7 91NNT2UIUNTIVY (Fuitu wa1tude, Angdu udlanm uazefdnd 1asssy, 2567)

NAMT 1 LAAHANNITAUTIVTINToYaTUNDUNNTIATILENaNS Packing Detail viaviuna 13 Tunau
Junoud 1 JUHURMUAe Shipping n533aauBluda1NgnA1 Tunaunl 2 JUfURudie Shipping $13wenans
Shipping detail Tunau# 3 §UfUAueIe Shipping LAonvu18LaY Packing Tunauil 4 fujuRaurie
Shipping Uufinnuneiavadly Shipping detail Tunaud 5 gufuRaudie Shipping dsendans Shipping Detail
Wil1eAuANNITHEN Tunoun 6 §UURMURAY Shipping tnuueatnasluseuy ORAACLE Tunaui 7
HUAURMUNe Shipping W38y Packing Detail Tumauil 8 fUfURurig Shipping sedemIuANNITNERTUY
v % 1 v v ‘ %
uuN530Es (Shipping Detail) Junauil 9 AUfURure Shipping shiuluu3ulenans Packing Detail Tunau
#1 10 U URIUAe Shipping ¥11n13 Run invoice Tunauil 11 §UHURMURNY Shipping Tuiiniay Invoice a4

Y o ) Y
LON@A1T Packing Detail Tunaun 12 Q‘Uﬁf@muﬂha Shipping @3l@n&1s Packing detail Twun Warehouse
Jupauil 13 JUiuRaukneg Shipping deenans Packing detail Tty Export
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nstufiniuunuginszuiunisiva (Flow Process Chart) ¥93nszuIun1sinviienans Packing
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2 | qujdRaushe Shipping s10nes Shipping detail ‘ NNVA Processing

3 | qujUReuse Shipping Wenvisnglay packing (] VA -

4 | gufufaudng Shipping Yuiinnuneiavasly ‘ VA -
shipping detail

5 | dufjUAnuihe Shipping duenans Shipping Detail » NNVA Transportation
TirheAuANNITHER

6 | gujuAaueng Shipping in3eusainailusyuy ® VA -
ORAACLE

7 | qujUReuse Shipping W3es Packing Detail [ ] VA -

8 | ufuRnure Shipping seeheaiununsHEREUdY [ NNVA Delay
F1UIUNN5ANES (Shipping Detail)

9 | dufUFae Shipping Ul wenens Packing Detail » NNVA Transportation

10 | gufjiRarudne Shipping v11n15 Run invoice ‘ VA -

12 | gufdReudig Shipping deienans Packing detail [ NNVA Transportation
Iunun Warehouse

13| gufuReudie Shipping d18nans packing detail » NNVA Transportation
T9re Export

11 | gUfuFerunne Shipping Jufiniav Invoice as ® VA -
1@N&13 Packing Detail

o

97 1NNTTUIUNTIRY ({Fuhisn watnude, Angu udlai v uazofdng asssy, 2567)
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NAITNA 1 WU MTAATIERAMAT VA/NVA/NNVA fanssufiviuaineliiinauen Value Added
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U7 91NNT2UINTIVY (Fuitu wa1tuee, Angdu udlanm uazefdnd 1asssy, 2567)

910 2 w1 Arwardluniseanianans Packing Detail fitladusinanfiluaivnuosanuandn
nanTiATzsiteyauarUInvmtnauiitisades wudn fifes 1 awnaiannsoudlold fo aungansnig
msiiundessenasyinlildiaiuiu dwalminauanuaidilunisesnionans Packing Detail

MepgRIAeIlavinnisseanatesimuaLLInINITeily Tnedndnaruuaun Shipping & Export i

NEMDIIUI 3 AU LAAIANARLLNTUSUUTINDAALAIINTUABUNTANTUY LaAIAINITIN 2

M99 2 NAGNSINNNTTLANAL D

nanssu Yoy %&nn13s ECRS n1suTulse
YRIENART ANaTELY S (Simplify)  ®9nLUUKUUNBSULONENT Shipping detail
Shipping $1948n815  N1300NLONANS Toglalusunsuunumsladiotui
Shipping detail Packing Detail

NA1597 2 WU wwmensuilalgriienisussguszananes vundnnisannugaan ECRS
DONLUVLUUNDIULENEANS Shipping detail Tngldlusunsuununislidionun amsatansingauuunesuy

\@nans Shipping detail fannd 3
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SHIPPING DETAIL
Shipping Date 22-Nov-23

Packing No. Courier
Ship To
Project:
No. Item q:‘,:‘;";" PC Confirm Q'ty | Remarks

1 5

2 a

3

4

5

Total 9 | : )

Al 3 wuuvesuenas Shipping Detail

o

97 NNTEUIUMTIRY (Fuhisn wadude, Anyu udlann uaveRdni 1asssy, 2567)

wuesLLanIazBeatoyafiduduveaenans Shipping Detail Tnsnslilusunsuuansdoyauny
nsldilefamideya

AngIdglamivannisanaugaUan ECRS louwn n1sidn (Eliminate) n1333uiiu (Combine) M33n
vl (Rearrange) waznisvirlsfdredy (Simplify) anlglunisusulsanssuaunsdnvinenans Packing detail

PNVUADUNMIANTUNUTUN 5 Andun1suTulsuily wanadmisnd 3

M990 3 NS mENN1TaRANLEYUET (ECRS) inuTudsaunle

fanssunauUiulse ECRS Wnsauiiuau

HUfURUE e Shipping flsdayasie S (Simplify) et Inenislasnisesnwuuwuunesy
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Abstract

The objectives of this research are: (1) to study the level of marketing mix factors of export
agencies in Bangkok province, (2) to study the level of decision factors to use the services of export
agencies in Bangkok province, (3) to study the level of relationship between marketing mix factors and
service decisions of export agencies in Bangkok province. The subjects used in this study were 102
people who used the services of import-export agencies at Metalex 2023 at BITEC Bangna. Use
questionnaires as a research tool. Analyze data with basic statistics, frequency values, percentage

values, standard deviations, and correlation coefficient analysis. The results of the study showed that

Vol 2 No 1 Jan — Apr 2024



28 Journal of Humanities and Social Sciences Thonburi University (Graduate Studies)

the overall level of marketing mix factors was the highest, the level of decision factors for the use of
the services of export agencies in the overall area was the highest, and the relationship between the
marketing mix factors of export agencies in the Bangkok area and the decision factors for the services

of export agencies in the Bangkok area. It is at a high level.

Keywords: Marketing mix, Decisions, Export agent service
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Abstract
Leaders with ethics and corporate social responsibility are agents who create and promote
values that emphasize acting honestly and creating value not only for the business itself. But it is also
important to society as a whole. They are leaders who focus on conducting business with transparency

and honesty. Focus on conducting business that does not fall under the law and that is ethical. Ready

to be a driving force in creating faimess and equality in management within the organization, such as
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supporting activities that benefit the community, reducing greenhouse gas emissions, or policies that
promote gender equality and social justice. Leaders with this style have a positive impact on
employee confidence. perception from society Including in the rapidly changing digital age. Creating a
corporate culture that emphasizes social responsibility is an important aspect that promotes

sustainability and sustainable growth of the company.
Keywords: Leader, Social Responsibility, Organization
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Abstract

The objectives of this research were to development of standard operating procedures
for reduce product returns case study online delivery business. The research team has applied
quality control tools, including check sheets for recording returned products. Pareto chart for
selecting important problems using the 80:20 rule. Fishbone diagram for finding relationships
between problems and causes. and graphs to compare results. The results showed that before
the improvement, between August 2023 and October 2023, there were a total of 24,478

products shipped, with a total of 2,587 online products returned, accounting for a share of 12.95
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percent. Compared to after renovation between December 2023 to February 2024, there were a
total of 25,782 products shipped, with a total of 2,045 products returned, a proportion of 7.93
percent. It can be seen that the proportion of product returns decreased by 5.02 percent. The
number of returned products falling within the KPI criteria (less than equal to 9 percent), it is
possible to reduce costs in managing product returns and various processes. Related such as

returning products, preparing products Delivery of new products and repair.
Keywords: Reduce Product Returns, QC Tools, Standard Operating Procedures
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mMeiaLeaznsai s dudiuiiudnvilsnagvdmansnanaiididey lunisairsnisiuiuay
andlunsidudsegninguimneg aufnnssenfuuazilugmadinaulate Fsnisimuuagnisadranmen
n31auM azvhbinsduadannudunds dawadsnnuduudvesgsialuaie Tunsiaunazasisnuaing
AudnlunanaRdratuinnanainuasduimsdoaiiinusfunndsainnismatanuusada Aediauannsoly
Msfnse Uszanuay Auiindde dnvindendva Aeuwmu duvlglowwaseing 9 Wevinaluladunduaiesile
doans iwSunagndlumsianuazaiinuannaud Wiautuuddurainidvaldogisdivszansam e
afunnuddaazansiunsiidBuliitugsiamudminevesesdng

o

ANFIARY: NFNWUINTIFUA, N1TATNAUANTIAUA, Aa1ARTYIA
Abstract

Brand value creation is one of the importance marketing strategy to develop brand recognition
to focused customers leads to acceptance and purchasing decision. Brand value creation strengthen
brand and also the business. To develop brand value creation online, marketer and executive shall
have skills different from the traditional marketing. For example, an ability to connect or collaborate
with researcher, digital media producer, content creator or influencers to apply technology as a tool to
enhance brand value creation development efficiently and sustainably for achieve target of the

organization.
Keywords: Brand Development, Brand Creating, Digital Market
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nsnaniifauinisinegenuudadluedniinandeldinsldiiuiededud udidunns
uaniAsuaud 1y dmuandan dnuanidednd san Taunsnangages warluusasyeadioasdinisine
Aupdiileusuuss udl Wannnalnaelusane seninaian e ensvaussaudosnsvesuilaalinn
fanauusqiimaneeduilnaviegnénfinmsdinaulate aufistagiiu dennufmiihvesnalulad dnsih
Suwmosidnuarlndeaiiie WuniunumhlfAeniseainsuuutlnl Adaravivads ddeunsdunslaifesmy
winiu Lifosfunioduiaduddiate memaluladfiinlnl Sadrunlflunisdidugsiauazyinisnain

Vol 2 No 1 Jan - Apr 2024



Journal of Humanities and Social Sciences Thonburi University (Graduate Studies) 61

ﬂ'ﬁﬂﬁtﬁmLLa‘UwaLﬂ%’uummaﬁﬁﬁ'ﬂmwwiumsa%wmanawuaEJ'NmmiammmﬁﬁagJ (Shugan, 2004) aunanala
11 thgtuflssinveaudesuladiiadulvlinntu iesnnnishgsialuguuuudinslddunuiiduas
ansaaiwain s LA UsEnaUns
msfigsiaasyiliaudiiuiizinlunainidsiesinmihnisaaislusuiuvosulay uwifwuindud
ooulatiiszaumnudidaduiisiualinn dulny $udeouladilivsravaruduia faumuanmsi
andliinduindedn lesanldsuaudillinsatunnudesnts mafuinmanuaidlsifanunsus duduin

% = o %

1139139 N1sU3NIIuaINsveflld sadinmsldnuivleafigsenmsizniseenuuussuududeu Fedisud

<

dutiosiianunsaudladgmivadld auannsndunfuussAvsamuarasseulfTeuadugeuddliy
309 @dnvuimungsnssumedidnvseiind, 2558)

MsmanAdYTa (Digital Marketing) AounAngalyifiinnisnaiadedimuaulaiosnin Wunsman
fiidwnguslamiugunsaiBildnvnsedndidudonats nsmanaddvia aiadelduTouludenagndnisudadu
wawanuse Wilnguihmneldnisiulagldfuuiianaansgmnainiiaindnegnni@iBnistuda
uonaniivgud uazuAdeiuduin msmaaRiveanusaifiumsidusmtugndumes aaiaRdvadili
sstaanunsoldneuiugnénlalaenss Sniedataeliusznaumsianadwsldegnousiug osniAnnmsiiy
nMshgsnsaulngnsinnadosmeuiinnes LLaw’hsJmiLﬁﬂimjﬂuaamamﬁm%lﬂm"wmumﬂluﬂWiﬁwqiﬂisuﬁy’ﬂu
seAuTiesiiu uagszdvaina guanaumsududesinsimuludomesaruudunsdunmsiauinsidudi
sufsnsadinueindudvemusseiies imnegndlutigtuiiausnds uinsdrdundedeya
TusAudndne fedumsadisanugnituszerenn feainainnisiuimuussivlafintuanasdud s
Wanasdua sstgliguszneunsaiaendnuallinsduivesmulaniduainguds 85190159091 wagiage
ané uenantuazdaglunisademnnindede afuamudetulitugnd degndudedu Aasrinifiuyad,
paAudlfanutsonesdnfariuaruinislunafigdu uarlunanfeafufasdsaunnuygniu auens
AoliAnmNuAnFRonAuA Radrawuilduiiavdeduien LLawaﬂﬁiaQ’Su (Alwan and Alshurideh, 2022;
Sundaram, Sharma and Shakya, 2020)

n&aanmsiaInsaud gusznounsindudesaiiannududulunsdudidanaioniiu nsaina
AnAATIAUR ioneuaussaLdeInIsTesgnd Insnsuszneussiafiinlanusiosnisvesgnétamnse
afmaAnAasiaruinsiingdagndn Samdnvalilanruauaiisanuusandninguiailefgagnd dady
Yoaguddnyiiingsiafiaieguinsdudididuardssavanuduialuszezenn (fudnniseain, 2564)
unAATINSEes “msauuaranumasdudlunaiaddvia” fidvanegaduiasligeiudlouundn
yqud uarauAseiiAndesiuiadefing ieasrawumsliiiaulasesenlunisdnunauide uagiaun

wiAANIINTISAARLUI AN UTALRULNNEITY @UsYN Wars, 2547)

AANNAIAYVBINAIARINE

aa o =

aanRavia vneis msvihmanauulaniasia lnedigunsaididnnsetindidudonans uazanansnsudels
feiadesdiodidnnsednd 1wy Smart Phone n3enaufinnes densasniu Digital Platform sing q ludau
PAIALUURAIAL (Traditional Marketing) mslawandasvishundsdefiunt davans delnsvimi Gny delawan
Tus#hs ieliitnfegndn wilutegu feanuinmiveanalulad §5ia $1ud fuisanunsalnadiasly
Social Media ¢in3 ¢ figusadnfsgnAlalaedie (Rocket Digital Ltd, 2024) nanaldinnszuunisldinalulad
Tunanaddviaiioadianszuiunsmiessia Jausssy wagdszaunisalvesgnanlmivieusuiasuiiiog e
mauauaammﬁaqmwaaqﬁﬁﬂLLawa’mﬁLﬂﬁauLLanlﬂ (Melovic, Jocovic, Dabic, Vulic, and Dudic, 2020)
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LsIanduaInAuAIImtInIanaluladuazainudeinisvesgnariiudsuudasly (Tanomehat,
Chimasangkanan, & Rittiboonchai, 2022)
TutlgtulanesuladidnunfiunuimidAnsessia dwalimdivedgsia SuAeing 4 desinisuiud

WiOANBETEN WAZDINTDIMNNTVIETINEgNAILANINTY Ra1nRATia (Digital Marketing) AawuwInavag

Hglinstuslundudmsousnisasainiasiiedy msizaunsadndgnantinsswungudvany gnAidiu
SufunsduilddewagaraInunningl Wuns3dndualaungs muanvaunsalunisidfslavainvane
kazmaankIan (Rocket Digital Ltd, 2024)
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Lﬁlmﬁ’uﬁuﬁm%aﬁmwaqmw?ﬁué’ﬂﬁlﬁﬂﬁqqﬂﬁw 19 Social Media, Website, Content Marketing, Email
Marketing, Virtual Marketing
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a & a

saulatdedddumnasitnlunisdniuns dumseainndviatuldaunsaldidnnsedind wu Smart Phone 1Ju
donanslun1sinde (Chaffey and Smith, 2022; Kingsnorth, 2022)
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5. N13ANATRINTIFUAT AIsHiNTIndvaVEVSedvaUnslnseuTes Jestuanudumenasiintulely
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