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ABSTRACT

The objective of this research was to study the independent variables that influence the
dependent variable in creating loyalty among fans of Chonburi FC. This was done through a
mediating variable: fan engagement. The study also aimed to examine the independent variables
affecting the dependent variable in terms of building fan loyalty for Chonburi FC. The research
methodology involved collecting data using questionnaires from a sample group of 450 Chonburi FC
fans, using convenience and purposive sampling methods. The data was then analyzed using
descriptive statistics, including mean, percentage, and standard deviation, and inferential statistics
through the Process method to test correlation and combined with multiple linear regression
equations to test the influence on loyalty. The research found that factors such as club image, club
identity, social refinement, brand community, and content-based marketing have an influence on the
loyalty of Chonburi FC fans, mediated partially by fan engagement. The success of the club did not
influence fan loyalty.

In conclusion, the development of loyalty among Chonburi FC fans is influenced by fan
engagement, arising from perceptions of the club's image, identity, social refinement, community, and
content-based marketing. The club's success did not affect fan loyalty, suggesting that the club

should focus on developing more effective goals and operational strategies.

Keywords: Engagement, Loyalty, Football Fan Club, Chonburi Football Club
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Aanmiluenudevesunuuealkeller, 2008) Fudunamanuszaumsaifineldsuanaluastuvane 9 du
uAndunuddn arwusziivle msfuinieriauadfe saulufanisairanisendriiulalfvosaluasi
thiauslugUuuuvesaauiiviuasioifiodomstsiminvayinaumauiunsndualuassesuiiondn sauluis
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mmﬁﬂwamﬁmﬁ]%LﬁmﬁuuasLﬁummmwﬁaﬁaﬁuaﬁa;ﬂam esanifunmsguuuuliendoanuiiasidy
(Non-Probability Sampling)
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miAfeadsdfiteldmafununudeyslusuuuurestoyatsugf (Primary Data) Hunsh
wuvuaeunweaulall (Online Survey) Llalifangusegratmngldgnnniuasneuausisonginssugn
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Tnereunistluldaseldfinnsmaaesiudeya (Try Out) funguiiedadiuiu 30 au wagldinuadIAI
Feshunsoutdarin (Cronbach’s Alpha) Tiseusuldiuasdesnnnii 0.7 Tuly Weliuuvaeuauiling
Uniedouazuiisensu (Cronbach,  1990) '«a1ﬂmsﬂﬁagaﬁiéﬂ,ﬁLﬂswﬁiuiﬂmmu SPSS WU A1
duusvavsuoarhuesaseuta (Cronbach’s Alpha Coefficient) waauuugauawagil 0.948 Tneenfilddaiy
TndiAes 1 Jauansin  fenudediuge  wasgadaudianunsainlifennugndeanazainuiniede
(Reliability) Jaluldlunsiiuvdeyasseiunguiiedisls

nsaAseideya
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1. My viaiRdanssaun (Descriptive Statistics Analysis) Badunisesuiefistoyarily
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(Mean) wagenidoauuannsgiu (Standard Deviation) a4 FsazthlulflumseSuiefsdnuazvengy
fegauazdeynasuvesiiuyslunuie

2. MARTadiRseyanu (nferential Statistics Analysis) Sudunsinszsiifionnaaun
AwdussEviefLlsBassuduusny Idmnuduiuslneiusulsiunarmield (Mediation
Analysis) @sldnsiuInids Process uaziinszilagldaunisanassidadunmaa (Multiple Linear
Regression) LleviadeunansiUsuiisulasiinnevitadvinavestoyaseniniuusdass 6 duus fe fu
Anudsavesaluas aunwanualaluas sudadnualaluas fun1sTANaIIEIAY MUTLTULUTUA Way
Frunsvhmamanalagldidenn fusuusdunans 1 fuus Ae dumsiidiusin fdsuasdeduusny fe ms
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dauil 4 nansmassuAAIWUSLAzANNAgIY
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X > Y
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C
C

JUN 2 uansrnuduniug sendnedinys X Wgiuus Y Inesunsildimsa (Engagement)

91n3Ui 2 HuununmanuduiusseninduUsdassiomuasufudsnnudy  Sanudusiug
seyisfulagriusuusdunanavield Faannisdnnan VAF (Variable Account For) famsnait 1 fluan
fawan1svagouasRglonageufuysidssaremnuasininfvesuiuueasluasvay? wond laofiduls
dasy loun anudnSavesaluas(AQ) nmdnwalaluasim) sndnvalaluasiD) nsdanamiedanu(So) guau
WUsUACM) wagmsvhmsaanalagldiiden(Co) wasfuvsmufornumsdndniLo) wud dulsusaze
wUsdlAn VAF iy 0.708 0.523 0.588 0.574 0.563 uag 0.671 lngegluyiesening 0.2 - 0.8 wand31 N5l
dusmveauruveaiiiuiinusiunans fnaseninedulsdasziuanuasindnfvisdu vietfnfus
dwiuusdu (Partial Mediation) Savsneanud1 arwduitusvesiuusdaseiuiulsmuiifogtududens
sofunsfifissuisdru Aifdnsnamainvessanlsdunarwiensiidusiuvesuiuuen fufufasdlin
wsBaszavandsnadenuasindnivosunuueadluaseay? 1ewd lnedeunisidiusimvosunluuen
TANG el

A151991 1 n1svnaauanulufwlsdsinunsadulsAunans

Total Effect Direct Effect IV-1y 1,-DV Indirect Effect
Model P=
@ C Al BI AlxB1
0.000
Dependent Independent b SE b SE b SE b SE b SE

AC LO 0.379 0.044 0.110 0.037 0.373 0.039 0.721 0.042 0.269 0.045 0.000
M LO 0.639 0.050 0.305 0.046 0.521 0.046 0.642 0.041 0.334 0.053 0.000
D LO 0.658 0.048 0.271 0.049 0.613 0.043 0.632 0.045 0.387 0.049 0.000
SO LO 0.648 0.047 0.276 0.047 0.595 0.041 0.625 0.045 0.372 0.053 0.000
(@] LO 0.698 0.044 0.305 0.050 0.673 0.038 0.584 0.048 0.393 0.053 0.000

[€0) LO 0.638 0.044 0.210 0.051 0.675 0.036 0.634 0.051 0.428 0.050 0.000
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Indirect

VAF VAF<0.2 = Non Mediation VAF = 0.2-0.8 = Partial Mediation VAF>0.8 = Full Mediation

~ Indirect+Direct

NUUTYIINITIATIEAIETT N sMATUU sEanTanduiusnyg (Multiple  Regression
Analysis) At nsAnwdnsnavesiulsdaseidamarnamulsay Aaandlunsed 2

M19199 2 HaMTATIEIRLUTBasTLarfuUsAUNa I IdmasianNassAnAveuUeaaluasyays Lond

Unstandardized Standardized
Jadedidwasioninuasining Coefficients Coefficients t Sig

B S.E. B
fuenudnsavosaluas -0.800 0.048 -0.790 -1.679 0.094
funanwelaluas 0.164 0.062 0.133 2.642 0.009
pusnanwalaluas 0.173 0.064 0.142 2.700 0.007
FUNTTALNAINISEIAL 0.191 0.059 0.162 3.233 0.001
ANUYLYUUUTUA 0.296 0.060 0.254 4.933 0.000
grunsinmsaanelagldidem 0.209 0.060 0.185 3.495 0.001
Fun1siaIuT 0.498 0.053 0.446 9.445 0.000

R2-0.461, F=63.136, *p < 0.05

NHAMIANIRINTIT 2 uanamanIaTgifulsdasziunmdnuaialuas sndnualaluas
netainamisdsan gurukUTURLaEMehmanaalasldidon dwmadeauasindnivosuriuvoaaluas
yay3 1ovd egaiitiddnmeadid 0.05 lnefiansanaina sig 71 0.000 wazmslasziAaianaaou F =
63.136 drusnuanudisavesaluasiidimadonnuasindnd Tnefinnsanaine sic i 0.094

dledmsgianduusyansnisimun (R Square = 0.461) HAVDINITIATITHAUNITOADDULT LA
wuidunmdnualaluas Sndnwalaluas nstanamisdsay gurunusuduaznisiinismanalaglddom
denariomnuindnfvesunuveaaluasyays i@ anunsaesuieanuduiusuesnuasninfvesuwniuuea
16 Uszanaudevas 46 duiwdodn 54 \unaandudsduiilallsianldszneumsfiansan

defimsaniminveswansenuiidsnariaruasindnfivesunuvoaaluassay? ond wuidu
YUBULUIUR (Beta = 0.250) mevhmsmanalasldiden (Beta = 0.185) msdanamadanu (Beta = 0.162)
dnanualaluas (Beta = 0.142) nmanwalaluas (Beta = 0.133)
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afiliunuueaifaaunsindndldfuinisadenmdnuaialuasluamenuniuven iesannsiiuriuvead
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FevFoidudsaseuaiivesunuuea FaAnnnmsfialuasidjatunmsaieiausssunsintuansiudeans
fansdeUssinnang q uarRanssuvesaluasiunnsuuuvesnadeiiios fgvilfunuueaiinaruasindnd
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anuiAnsduamauiiuy Tnsuenanialuasduansnndnualinlalfaluasuazganisurediulifianslan
wiufloasanssuiazandiazihlugninsininddealuasluszozen daaenndesiuuuimiuinves 33
wéynyFes (2552) finudn Aswandesmanmeninmie Physical Evidence ‘17'iLﬂué’zyé’nmﬁl,t,wgﬂﬁiiuasjwaﬁm
dluasdouduendnualionzidudedld iedenisandiuaznisyais Tasrasnnsairenndnuaifiannin
msafanmdnuaiazdususndnualaluasiidsarionnuasininfvesuriuuealdifuegisunn Tngdwiuns
fidusmeauiuuealuuvidiu iesnaluasvays Londisndnvaiviesnuvesaluasfianunsovilviuiy
veasuiriesanldogrsdmauunndinsnnaluasiu filusuanusaiusageumadualunisidusauea iy
vlafilisonu lWaudinsigauduidediainsihiuilfleniatuienvuanaluasedisainame 9
aonndosiuaITeves Aaker (1996) inuin Sndnwalnsduiazidudsiiuansiennuufnuiunn1sen
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soufuuUoavzinaInMsdanamsdsay MAnannsiuslugnisiidussveauriuueauaziilufanin
asndnilufian dusnguiiouiiidvswaiuosnsgdlunsvinlfnguiogdnlvaGuiamudosuanduuny
veafifindesnsutsiulualuasiduveusiuiu Jsaenndosiuauideves Spaaij way Anderson (2010) 7
wuin nguiteudusnansddylunisugnilsmaiduuiufnliuiudasyana wazuonnigdiademedsny
ddgivliuiuveainaruasininfuenmiionnnguiioudn 2 Ussian fo aseuadariunisugnile
Afisuuazanudiieafualuasdausiin wasders q Aidudemanszaedoyaietualuasiminnissug
uaziinmuasinininedluas feaenndestunuifoes qany Useysdnd  (2017) finudn msdanamis
dnugaluasiavoaliianun 3 Ussinnmdn Aerueseunia Hiunguiiteu uagriudoUszinnsng 4 uenainil
HademouendusuvuLuswirioyuvuvesaluasduiudutedud dyiviliuruueainnuasindnves
uwiiuueaaluasvay3 ¥ lasdunstidiusaluvisduduiu desanuriuuealinnuddyiunis
wonsuaniUdsutoyavdensudadulszaunisalnglunguunuueatoniu safenisiinguuruvealsogiu
pgaUguIUUATIURS: VilHAnU fduiusliunuveatnlualuasifissnty lUaufansiunuueaiieusdn
Taueadudumislunmsduindoudluas iosnyurunusudduanuisununguuiuveaiifinnuadlaly
nsteneauaniasunarduaiuliannmeluguruiusudduiaauasinsnireuususvioaluasiiuty
aonndesUNUIToues Wiertz uay de Ruyter (2007) fiwuin msfidrusmvesgniluguvuuusuddsnase
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Tusyozenn Feaenndesiuauidoves Kotler (2017) finuin Tugaddviadaqiu Agnddnauaslvimiuala
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dudldunndu dunsaiademinsdavionsefuanudesnsvegndn Tnsnisvhmananalagléidenily
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msnsuensedsivesaluasliidunsu lWaufsnsfuvauasAnaaundesnsudsiuvesaluasyn 9 dn 3
aluasasdesaisanuyniuliintunisluislavesunuvsanioadrsnisdidrumfuunuueariiuns
Aanssusng o Tavdwaliuruveainanuasinsninealuasidluszezen faaenndosiuanuideves 55 fu
Tnves (2562) iwuin mnaluasasuszauanudisauasigiuuuveaiiifuaduszorendy aluassudui
o amsiiduiussrnuniuuoauazaluastifniu tioliunuueaiifufilunisuansfnuuasdunum
Tualuasuardandudumilwesaluasntu Sevdmaliuiuveadauasindnitvaluasuasssnsatuayy
dluasseluluowian wiludrwresrnudisavesaluasndulddmmasonnuasindnfvewnuvearays wond
iesnszernanadeiviofanualuasvay’ lewdvesunuueavayidnlvgifszosnanios 4-6 U vie
Uszanaud 2015-2021 Faduszeznafialuashivsravanuduialuiunetavdennsgrunsiauiiadane
diluefin fidenadosnufidrviluawniianasuazelifianas Ssaenade sfuauide ans 1sdnesd
(2560) finud1 madszauamudisavesaluasiwiduiniudosdnelfludadiufmnwelunisamsadily
Uimstamanuidesiaiuandmanedaild lnemnaluasuszauanudiieetwioiiios azdwmaliuniuuen
Iafldrusaudunsiasuanudidavesaluasiundsng o wavadsanuasinandlussezen swuberigaing
sldlraluasfintu
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