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ABSTRACT

This research aims to 1) study the personal factors and consumer behavior in using Café
Amazon services at PTT gas stations in Ubon Ratchathani Province; 2) study the level of opinions
regarding marketing mix factors and the decision to purchase Café Amazon coffee at PTT gas stations
among consumers in Ubon Ratchathani Province; 3) study the marketing mix factors that influence
the decision to purchase Café Amazon coffee at PTT gas stations in Ubon Ratchathani Province.
The sample group consisted of 400 consumers who used the services of Café Amazon stores at PTT
gas stations in Ubon Ratchathani Province. A questionnaire with a reliability coefficient of $0.96$ was
used. The statistics employed included frequency distribution, percentage, mean, standard
deviation, and multiple regression analysis. The research findings revealed that the findings indicate
that consumers who patronize Café Amazon branches located within PTT service stations in Ubon
Ratchathani are predominantly female, aged between 21 and 30, with education levels below
a bachelor’s degree, and most are students earning less than 10,000 baht per month. Their
purchasing behavior reflects an average frequency of one to two visits per month, with spending
typically ranging from 100 to 200 baht per purchase. Popular beverage choices include
miscellaneous menu items, latte, and cappuccino, with taste emerging as the primary driver of
purchase motivation. Overall, consumers reported the highest level of agreement regarding the
importance of marketing-mix factors and a high level of agreement concerning their purchase
decisions. The multiple regression analysis further revealed that distribution channels, promotional
activities, pricing, physical evidence, and product attributes exert statistically significant influences
on purchase decisions. Collectively, these five factors account for 76% of the variance in consumers’
purchasing behavior, underscoring their strategic importance in shaping consumer preferences within

this service context.
Keywords: Marketing Mix (7ps), Purchase Decision, Café Amazon, Ubon Ratchathani Province
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LLazwqaﬂﬁwé’amﬁa waz 5) YeRniiunardaiauonuzfiniiy

3. manndsuauNATasila Tnatrfesiefililunafurusudoya fo wuuaeunu FedfiToney
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A3UNaN1339Y

1. Yadeuduyamaveafuilnm wuit annngusietne 400 au ddlngidumends engsendng 21-
30 U fisviunisdnwisiniiviygins Usznevendmduiniseu/indnew wasfiseldndoseifiou
i 10,000 U

2. woinsauguilnalunslduinmsatewseuluanniiuinsingu Yan. Sminguasivsnd wui

dlduinisdiulugianudlunisde 1-2 aswiasiou denlyineiadesenss 100-200 UM Wyiients



9 55

NIASATILIREIRY UN 16 atun 1 unTieu - Tquieu 2569
WNfianfelyduY sesasnfeandiarayTll wgnananlunsidentefiesard waraiufteudengaae
Unn. nanailesquasysiil
3. nan1shasziteyaseduaudamuladediunisnaiavesnamseuluaaiusnisuiiu

Unn. Jminguasesnll dakandlumisnei 1

A13199 1 uanmansieseideyasziuanufaiiuvesladediunisnain

Tadeanunisnannnniawseuluaniiiuinig FLAUAUAALIAY
g Uan. Sminguanusi X S.D. AUNNTY

AUNERS 4.36 0.66 wniian
AUIIA 4.23 0.71 1niign
AUYBINNMITIAT MY 4.43 0.67 1niign
AUNTEUATUNIIAAA 4.28 0.72 1Nl
AIUYAAINT 4.09 0.80 )
AUNTEUIUNNT 4.16 0.78 1N
AUANBENNIEAN 4.25 0.78 1niign
mMusmtadeduninain 4.26 0.58 wnitga
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4. nan1slassiteyassiuamuAniunsinauladeniuandewgeuluaaniuinisuiu Yan,
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nsdnguledenuvaniemgeulusnid LRUAMUAALIAY
Uansuhdiu Uan. Saninguanesnil X S.D. AUNUNY
Aunsulagm 4.28 0.73 wniian
AunsAumMYea 4.26 0.73 Wnitgn
AUN1TUTEURANIuEeN 4.39 0.71 wniian
Frunsinanlade 4.38 0.69 Wnitgn
Funginssumdsniste 4.36 0.71 Wniign
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5. kamviiaseiteyatadumunisaamanidvinadensindulagenuaudemeeuluaaiuing

W Uam. Jminguasysiil daanslumnsed 3

A13N 3 LAAHANITIATIINTIAT AR mAMLUUTURBY (N = 400)

Aaa

Ja9uM19n15na1aNNansSwananis Unstandardized Standardized

andulagdaniunaiauay Coefficients Coefficients
a s 3o t P-value
Tuaaniiusnsungdu Uaw.

v o “ B S.E. Beta

Jwminguasiysil
AAadl (Constant) 0.23 0.12 1.94 0.05*
ANUTDIMNNITIATNUY (X3) 0.22 0.05 0.23 5.04 0.00%*
ANUNTAWESUNITHANN (xa) 0.21 0.03 0.23 6.53 0.00**
AUIAN (X2) 0.19 0.04 0.20 a.76 0.00**
AUBNWUENIANYNIN (X7) 0.13 0.03 0.16 4.84 0.00**
AUNAAN N (X1) 0.20 0.04 0.20 4.52 0.00**

R =0.88, R? = 0.76, R? Adj. = 0.76 (76%), S.E. est. = 0.32, F=257.95

o w - o w =

* JdpdAynadAszau 0.05, ** duvdRymeaianszau 0.01

o

PMNENTNA 3 WU Jadenanseanenildnswanensinduladanuianiowsay
Tugonfivsnsuniiu Uav. dminguasvsiil loun dugemnansdndmung (X3) sumsduaiunisnain (Xa)
F1U51A1 (X2) AMUSNWULNINIBAIN (XT) hasdUNans g (X1) Fauandisiulindanlsneinsad 114 5 69

ansaswiuneginsalmsiedulationunandawreuluanduinmsundu Uan. Fminguasivsid (V)

'
aaa

I¢i¥eeay 76 (R2 Ad). = 0.76) egrsilfudfmeadaiisesu 0.05 Tnefienduussavsavduiuswan wirfu 088
(R =0.88) mmmmmmﬂgaummgmﬁuaﬂmswmmfﬁ WU 0.32 (SE. est. = 0.32) Feanunsardauds
wennsalna 5 & wmensalluguvesaunisla et

1. aunmsnensadlugunsiuniy
Y = 0.23 + 0.22 (AUg9aM19n153A91%118) + 0.21 (A1UA1TdLasun15ea1n) + 0.19 (A1) + 0.13
(FUANYULNNNEAMN) + 0.20 (ANUNER )

2. aunsnensalluguaziuuinnsgy
Z = 0.23 (A1UY0IN19N15IATIUUIY) + 0.23 (A1UNISANESUNISAAA) + 0.20 (A1U51A1) + 0.16

(AUSNYAULNINIEAN) + 0.20 (AUnERUa1)
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s v
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