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ABSTRACT

This research aims to 1) study on the demographic characteristics and consumption habits
of consumers using health restaurant services in Ubon Ratchathani Province. 2) study Influence of
Marketing Strategies on Consumer Loyalty toward Healthy Restaurants in Ubon Ratchathani Province.
The sample group consisted of 400 consumers who had used health food restaurants and systematic
sampling was used. The tools used in the analysis include questionnaires, descriptive statistics,
including frequency, percentage, mean, standard deviation, and multiplex linear regression equation
analysis statistics.

The results showed that: 1) Demographic characteristics Most of the users are female.,
single, aged 41-50 years old, have a bachelor's degree, work as a civil servant or employee of a
state-owned enterprise, and have an income in the range of 30,001-40,000 baht per month.
Influence of Marketing Strategies on Consumer Loyalty toward Healthy Restaurants in Ubon
Ratchathani Province. The 5 main variables that affect loyalty are marketing promotion, price, and
product. Statistically significant at the level of .01 can predict the loyalty of consumers in using
healthy restaurant services in Ubon Ratchathani Province by 53.4% and the multiple correlation
coefficient is 0.74 (R = 0.74). In addition, the insights gained from the research can help

entrepreneurs better align their marketing strategies with consumer needs.

Keywords: Marketing Strategies, Loyalty In Using The Service, Health Food Restaurant, Healthy Food,
The Loyalty
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3. PUNARA 1.618 181 180 4.151 .000
4. fUYARINT 1.678 151 173 3.900 .000
5. IUATTUIUNTT 1.398 087 115 2.849 .005

Constant =.560 R=0.735 R2 =0.540 R2adj =0.534 F =92.474 Sig F = .00 Durbin - Watson = 2.018
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INANTNT 6 NANTIATIENANBLNYAMUUY Stepwise WU 1MINFAIMYTBATENG 7 oy Tiilea

5 fuwdsiidndaunisegneditedAgmnieadiafisedu .01 laun dunisduaiunisnain Ausian aundnsioe

1% v

ANUYAAINT KATAUNTEUIUNTT taedAn R = 0.74, R? = 0.54 wag Adjusted R? = 0.53 aviaud1fiandsng

I 1Y

siilanunsasmiuesuisauulsunuesausndlunsléuinsldiedesas 53 deiioineglusedugs
(Hair et al, 2010) M5idenldi3 Stepwise Regression Lilpsainanunsafnidonaniefudsiifidninasti
wiasaddaunts anarudideuresiaudsiienadimuduiusanelugs (multicollinearity) uagifiuaau
usiughlun1smennsal (Tabachnick & Fidell, 2013) dwiuiudssnugomensindmireuasdsuindon

mimenmiliiingaunis e1afinainseauanuwlsusiulunguitetneien vielidwadeauinalug

' a P £

atfeglitudAy na ke Juslarenalianudidgyiuladuniunmel Ussaun1saluinis wasanudua

Y

mqmwgﬁﬂmﬂﬂ'jqﬂﬁaﬁugmm”mmamw FaaonndoetuLuIAnues Hair et al. (2010) Aiszyindaus
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anaogld dail

Y = 560 +.24 (AUNSAXETUNTORIN) + .22 (MUTIA) + .18 (Grundasdioe) + .15 (fuyaans)

+.09 (MUNTZUIUNNT)
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39 Wunziau (2562) WU $1U0IMNT
ieguamldinasisunuuardnvazvesuslaalunsimunan aenadesiu nsi Aa3e (2563) wui
FuslaalianuddyiusaiduairenuaimuazUsunaveseimsnisuusufioguaiw aenadesiy
naAs s093A uazany (2566) wui1 Yadesunadanudidygege lnesianderduiladendniidnasie
msdnavladentoemsaunin

funandet Juilaalianuddyduingdviiiiquain an azoin Uasadsainaisiy 1wy
finsasuniiauaziedosusanlafion samdsmeurussgiivaonds uenani n1sldsusela uiensiuses
HNASIU ALAMNM LazANLAYeIRsIBfiue s Ted el e IIn T denrdaaty N5 a3
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TangauaunIn 1y syl adnugarey 91nae9 wazdlsdiued Turaus? Mohamad, Rusdi & Hashim
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