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Abstract

o Urumngrnglumsoamsueswanacinluonseou e

gTh/s article explores the problem of marine plastic waste
management in ASEAN. It reveals that Southeast Asia is one of
ithe largest sources of marine plastic waste in the world.
This problem affects the marine environment, the flora and
fauna in this region. Moreover, it also affects the whole world
%because marine plastic waste is a transboundary pollution.
%/t affects human health, economy, and the well-being of
the population in ASEAN. Therefore, ASEAN has worked through
the ASEAN Socio-Cultural Community. There has been a meeting
to discuss ways to manage the marine plastic waste problem
gomong ASEAN member countries, thus resulted in having
gThe Bangkok Declaration on Combating Marine Debris in
;the ASEAN Region, ASEAN Framework of Action on Marine
EDebris and ASEAN Regional Action Plan for Combating Marine
%Debris in the ASEAN Member States 2021-2025. According to
this study, the document demonstrates the cooperation of ASEAN
éMember States. But there is still a lack of legal enforcement
that would make the marine plastic waste management more
efficient in ASEAN.

Keywords: Plastic waste, ASEAN, Transboundary pollution, Marine environment
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qaTuils 166 % 91 836,529 6 1T 2559 1T 2,231,127 #u Tl 2561 (Greenpeace, 2019)

Nnteyatrefurilidiulain vezwanaiinanilanldidguszmeluniiniaede
nziupani@eladnuiuiin wivsingirlurateUseinavesginiaeidens fueanidesls
favnszuunsianisvezuazveadeifiuseaniam 1wy msldildeyauazvinaiug
fifiganm msmearmifsatums “Sleda” way “nslEn” msvianisiudiieai
amsedisunssuarassusseiiinaiiwulunatain msvianseunsvhaumadleus
finsounau MsvIALUIMTiUsEAvBAmdmiuSsUIalunsiidusmnarUsraunuiy
didnlaide usu Fsesinswesssuunmsinnsvegwanadn vilviendeu desnesiuriu
devnuumaudladymusznanainmanzialugiinie



® NsovMryoU [Uaunar ® Uws WSWEUUSE @

wans:nuyovug:wanadaniun:ia

HaInNNIsidunaainuarnsdansulilauseansam inlviveewanainlvaasg
nziasunaeiludiunisvenesnziaiilutaiivinssnuseduandeslungia uasludunsny
Aodawinaeunmsianarussndniluneia Jymuaiviinainnatadinlunsiadallug

Y

nansznuluratasu Ineunanuatuihudlaeadl

1) fudannden vesnanaintudsransevusesuuinawagninennslunza
Wudaunn Rensgaidoninenns mamevesUynis iesnniierudniusnnunegy
Tuuualem3s msfineruvesdningiaruneniofnde ndwhlmAnnisunsnszaeves
yiasiudsnsiu lnsnsfnnduresiidesaesegluthaniiuiivislugdniuiivil (nsueugu
waiiy, 2017) Snedamiludes “lilaswanadin (Microplastics)” AineliAaiaymeng o
auun lnedlenatafinvzuandesdullnsafiuazazinanion o sunedhidiuuddned
asiniinasvdesg unasmeuszAvlulasnanaindily dsansznusiodn inziaifuunammen
viodnifndufuavasznaraindlusuAnnisiudisuasdune wagnsenusenis
WsuivTavesUauardniihiindufumvrsswanafindnly Taefindngruiiuduinansiiv
fiiudlluseviensrurumandananainiuargnaenenludailodednd uandngssuy
viuslgemmsvesyudlufian uonanmstunaadnuérveznanaindudusunselagnis

IQJ & v

Ndnidesgnsn wazviliuinluainmwvesnatain

2) WANSENURBEUNTYDIYYE 1InToyanITRaBI ATBUMUAIINABNYd
99aLM38 (The Environment Agency Austria) ﬁlﬁﬂwqf\]mismﬂQ’i”mmimaaq 8 AU
910 8 UszimAee1a eoala3s 8mnd Aluuaud Lusesuaud WWuaud guu Fade uay
ansve1andns TnsusazauldsulsznuemsUszsriunuuund (ismnsmaassliilag
Musiaaish wagdl 6 aulimulameia) nounvzdigaanszvosmniuilvmhsnuliiinge
wafiléie naaiae “lulasnanaiin” :ngaanszvesiismmsveaaeunnie Taglilaswanadin
fwudidous Indledau (@rulsznavvesgmanain) Indnsefiau thwaady) Tauds Indlada
aaelse (@nuldanviedid) wdsudmuintluday 10 N¥uvesgaaT¥ALII0OYNIATBY
TalAswana@na unu 20 ¥u (GREENPEACE, 2019) Lﬁ@lﬂﬂiwaﬂaﬁﬂwqmamLﬁé’J’ﬂUa&ﬂuiNmﬂ
vasruslnefimustlidinty nuideiinseaeunavaeseavedlalaswanadnidilulusame
wuh lilaswanafinwantl fenswdaniefidonds “BPA viiedafiuoale” Ssenswiadendn
awlusunmumsinuvesssuulusiine waznisudessesiuuealnsiau
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3) nansenusuLAsgia lunsiadenimuaznisvieaiisanmussnisnues
wanafnaseifiuriomsia uasimwegnanaAnluuinumema duduanuiinieundels
&:Iﬂuaiawifqdwzlé’%’u?%m&mmfmmivimLﬁm widymuszwanainlunziaty uats
Viadlunnusnamemevildaafitivieadieldduiinaule ﬁQﬁdﬁaé’aniyLﬁaﬁuﬁi’wmu
iniiteUsulssimtlenmanveznaain uenNtuLE nsdnasssulszanalunisdans
fuvggnarainlunzia viliarldinglunsiinnuazeraawwsznaradinduiownan
gramnsIuMaenilen n1sUssas uwaznisvudaniadeluede - wdTinduiiyadigeds
1.3 Wudumeaafanis/d luvaedidldinglunsvihanuarenvegnanafinudnueeils
waznemeluglsuiufiyadszana 630 &ugls/d Fmunesnusenisfnuiivatgae
mudseaATYgianeT suideunanUiinumaadnlussuuinanmameiaine1s
fyadianudemegetiates 13 fuduneaa1sansy/U (esnssn W57, 2018)

4) wansznuiusafiviumsiuey SuidownanquantBveswanainiiiutan
fifmnunmu wazensensdosaans Ussneusuiitmiinuun msfcverasitnanae ey
vovdulvaflesdusznavvesmanain dwmarhlissnanainlaasgvaa lnsassoguuiiat
m‘%ama?hummquﬁumLamﬂmzuaﬁﬂLLazmzLLaau linanafinanusaaesluiiladle
Tunzia vegnanadnlunziafiinainUseweanil 019aeslusBnussmands imseviomeia
wazamnaynslulanideudeduilan Fafunisflveznanafinandssmanilngaosluluiun
SrunavemziasnUssmeniiuiatuldie SadullymilnernanafinvesUszimeanis
afinansenusedandounmziateUssmau o ﬁﬁlfumLmumqmLaaq'mﬁﬁw%aﬂsz%m
Andufuvanmeiavesdgrelsiduduindavesuszwanaiin msfivezwanadnlvaasg
nuadudunuinnuazazaudusseziiaiuiu ilmAanisazauvesvesvzialuumayns
Wdiin vi3efiSonin “unveglvejuudiin” (Great Pacific Garbage Patch) Jafuunveeiid
yualngfianlulan uuvdsazauvesvezngia (Marine Litter) MAnainnisianives
ﬂizLLaﬁwLLasﬂszLLaaﬂui’aqmquLsum%famaqmmagmﬂm%?\lnmﬁa (North Pacific Gyre)
(Marine Debris Program Office of Response and Restoration, 2018) TaanoAwIYy
LLav%uéauwmaaﬂwmm8aﬂﬂIuLLNuaumwﬁ’m’mﬁu@&im&iui’mwﬂaqﬂivLLaﬁfﬂuumaum
WU3LumiﬂﬂmwwuamwmuwawLasru ot yogignitantngaaguinansnsivaliou
YBINTLUE mmﬂrﬂ,wmaamnumummm'ﬁauam’mmﬂumﬂmmiaa 9 aunmatfdu
nveErIamguTIAlanawayswUain (Pacific Trash Vortex) wﬂ'ﬁamquwum
5717 1.6 duenseilawns videflvuinsn 3 wiwewssmaSuea Jsainnsuszdiues
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UnIneeans ma%yuehuuazmwwmaaﬂmmLLWGUajﬂmyjl,m%?\lﬂﬁﬁmﬁﬂﬂizmm 80,000 fiu
Tnenfisuimimdniadestuin 500 &1 Tnglananswesunueziivinauazanumuuiuges
Yorgaan JnnnsnszeivesezseULInINANAT LBl uUETInead
thmiinanndia 100,000 fu viedudunanafininnn 1.8 Sudwiuassegwieth (faroly
Jundogal wazauins ade, 2020) ?fasu&szmaaﬂmﬂmmaziwzyjuﬂ%w?\lmﬁ’u%gmumum
AudeuIInaNefindkarnsinnsouvesnduiuazaduaud svaanuogedn q vihlik
nanedululasnanafnfidsmansenusedaidinlunzianell (Marine Debris Program, 2021)
Tnemsuldenimesnaainiuinaniila

nalnMsaidunsyovaunnuUs:sIAIKDIDIGEA-dUsoNRavidiuMsiniudrym
ggwanadnnion:aluoniBeu

Mnanmdgmagznaanniiiatuilaniuiiauswduiiesdesddainusauile
Tunsuiladymsauiuidussiudseme swiugiiaa wazsziulan ddunsaidgmaes
naraRnmmelaluendey eiiarsanimnusuielusedugiiniaiiunalnnisiinures
owdeu lavondeuldisufinsiuvesesdnsnsluendeuniuangyhauendoudiu
Aandeumamsianas el (ASEAN Working Group on Coastal and Marine Environment:
AWGCME) Tnewdleuil 22-23 waadniou 2560 lednuszyidesnsanyimnanesvzialy
Qﬁmﬂmﬁjau (ASEAN Conference on Reducing Marine Debris in ASEAN Region 2017)
LﬁaeiqLa%umwm"mﬁaiumﬁmmiﬂzgmmwmLaiuqﬁﬂWﬂ wazfionsenindeymueenzia
1103 Bennmstssguldfinavdouaniudsudoya Jinsesianinn nansevu nseunlute
LagsuBIUnIneAnantgmiveznzia wazldimuausunulueuanilediiy
nmsunladgmaeznzia FalasrsuumislunisaniiunisvezngliavoiusziagunTnongeou
(N3ENTIMINEINTEIINAUALAIINGDN, 2020) wazsounladnnisUszyuanziasy
Fandeunzianazyneil (ASEAN Working Group on Coastal and Marine Environment)
A7 20 SduidloTuil 29 - 30 unsAw 2562 TnefissruldidudnFanssudums aslasenis
dn 3R aUsznoudemsan (Reduce) msldian (Reuse) wazn1IulIgU (Recycle) wanain
suidsenssduauiuodioantymussnsialuendou deusudolussduglinauay
AU UYSEWARLRTINVRIR LT WU duasulasinisnalnnismseseduginia
ﬁLﬁmquiwd’ma%mWEﬂiU - 9L@yU (Financing Agreement of the Enhanced Regional
EU-ASEAN Dialogue Instrument: E-READI) 1‘145%%?15@35%%1414?&114 (Circular Economy)



o Urumngrnglumsoamsueswanacinluonseou e

uenaniiudrondeuldlarudduasaisiiosuddym laeannslssguansenanden
adait 30 \dleTuil 22 fquneu 2562 Jgmuegnanainnzialugiiniadadunddlunszdidy
yoensUsza Inofiuszaildtinssusenonasieniunisiansvesnanainneialugiang
2 2ty 71 1A Uyayangamwe dndaennseduveznzia Tugiinnaenideu (The Bangkok
Declaration on Combating Marine Debris in the ASEAN Region) Lﬁaauﬁlum’lm@ﬁu
yesUszmAandne s ufiazduiumsesadugusssulunsdedivvgnanainlunzia
lnglangnsasuaimnusuileluszaugiiniawayseninuseing uagduaSunungne
TumsatduayunmsiniuauljiRnssedunaiedoiu anuazdnnisvognanadnlunzia
uwaznsauujiReuandeudnflsveznzia (ASEAN Framework of Action on Marine
Debris) léfunnseunsiauresendeuFomwesmamsia fansoudjiRemudnanliy
miﬁ’@umﬁummﬁﬂLLuzﬁfmﬂm'i‘uizsqumL%ﬂuﬁaamsamazwnma‘tuqﬁmﬂa%%au
Sewdeungainieu 2017 Ssarumenenuimanduanddiiiufinnusiunesendeulunis
sudunmsiifugUssniunsdunsesdandon seunendoulsiamun Juwnulfianissedu
giinnevasendeuiiadnnsiuvesnimsialulssmasundnendeu w.a. 2564-2568
(ASEAN Regional Action Plan for Combating Marine Debris in the ASEAN Member
States 2021-2025) Ineflgesjsvsnetiiesnsziulsraunsallassamvesgiinia Insnsudsiiy
wmeUiRTANgauasuniFeuilésy uasilomivayuarduailiissmamninondou
euanlsveiasuUTRluszRUUssma nSoudaaiunuuilowaz nnsUszanuay
Tuszdundimauarluszdussninassma elvussgianisdanisdanndonmeiliuaznzia
019858y

amwUoAUIBMUNNKUNEIS:HaOUSINA

TumanguuneseninasUseina nsazdeduldnguaneiuendeudaduesednig
seinaUszmaduduyanalunisssninalssina deaduluniungruiesezninaUszme
Femwsssnyamagfsssuseuinalszina 4o 38 253 1 (a) A1 eudyg TAnuvang
iluussfienfuiudin ausdyan %ﬂﬁiyjﬂaaﬁuawﬁfyﬁpﬂﬂéﬂLSJEJHUW’iWﬁ’JEIﬂQmJ’lEJ
auBdynn A.A. 1969 sy nanfe iumunnassEieUssma spirinedy Fafmuangineust
duduifusesegedauddasianizegsbeseninsigansailaglidfosdisinanunnad
stuhalsemeaguiniuesitesoniedsls Wy audayay1 (convention) #Wa1s (protocol)
Ufeyeyn (declaration) w38 nQUAST (charter) (Quwe @ngguns, 259) Feauddnyaiu
wdungminesewinussmaiiinadsfulidusganndnfdadlofnmslidnetundr axdes
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(%
Y

URURmuausdy 1ty o wenanldinauddyyndunguunefiliadadu (hard law) 3o

g

Lex lata usifeyeyingaimnidnsaenisaesuveznzia unsasszninslssimaniiduna

g7} q

wnnstinisiusedenansluissyuanuenedou assi 34 Inedlatnisasundluufayan

atudeinan seluufygnganns Jadudfismsasiaonarsseninassmeanlidie
Duausdyamungruneseninsene esminnisUssruiuldlafiingUszasdiiiensa

A

Y Y

YNAUSHUN WY

g U

uszglildfianundaglinsasteonanssewinsssmeaduiing
uniuszninsiuneldngruneseninaUssmeausiognla uwasldnvauziuifisinisuoas
Ay Anaiuies nsuanteandwiniiiaenadesfuseulsutevioussifiusening
Ussinedendnnisilufivensusuawlngvesssanauseninadsamalusoslademils
N3DLARUITUAINIINTSIEes (political will) w’%amwmg'aﬁuﬂiﬁam (aspiration) 13adle
Sowilesaui %aﬁaﬁmmwmnLﬁaMWLLﬁqﬂﬁmmnqqmwd’lé”mmwiaéhwuazmLaLLé”;
wiuldhufaandnanidunisuansanuivetondeou lnelnnuusseunsiuiuvesUszineg
aundnondeuiiagdidunsidulumuusunulssnaudsnuias Sausssnendeu 2025
MéhemseyindiarnmsdnnsedadiiiureannuvainaeynadinmLaE N3N NTETINYR
pgadsdu Alnmsnsidenagnsduteiu Weduatuarusudiolunsuntesiiuguagnsly
Usglominnmeiuardsnndeumamziasguibu wardanstuanudswesaiiviay
foanarumamzia szuuinauazdunndenvieildasionizegdsludiuiseulme
svuuilng Bnvie elidndunismunnsznisitauiegdsfuvesanussanmd 2030
Tnlanzegsbaieliussqimnensiamnegisdadu 7 14 : sysnsuarldumanms
NELA NINBINTFIIUTAN LR uagiflon1swaunogeddiu uasitwaned 14.1
Tl 2025 iledestunazanuaiivmanziaynuialagianizog1sBanianssuuuunsui
PUENLIANALLA YA NGTTUNR Fati Ufeyangamwivienissesuvesveia Jaduiie
pasIEriUssmafiuanioonisanunIouutuwesssmaaudnendeuiiazudly
dapyuernzia Selagdnuaizyesngruneseninsemandy Ufyangavme Sadslaifna
manguany wasdslafianmdeduly

LwimiﬁmL%aulé’ﬁmﬁ%’mawﬁzgfmnqqmijé}’wmw{aéfmmazmLaﬁf’u fowlu
nsnsgiineienvesesinsssnissemafideuniduleifnveangmnesenineseme
duiteiFunuainuatefuandsiuly wu Toud (resolution) Uy (declarations)
LarmsnsEiineievesesimssTicstinArdedenadosiununnasisaR e fnis

SEMINUTENALAYATIAINDAIANTIENIUsEme (Insud Bseda, 2563) Fansnseih
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o Urumngrnglumsoamsueswanacinluonseou e

dhefervesesdnmsiifunguusisuininesdnissewinassina Taenguusidsdldsy
miaam%’w‘%aﬁmuﬂﬂﬁﬁzﬁuﬁLﬂuau%é'zuuiyﬂLLm'ﬁL?;JuﬂgmmsﬁﬁizqﬁqLmeaLLazﬂsaumi
fufluauinddmnesuiuegils Suduvdnsuussammildiuandiiuiinisio o
Yoe¥ganndn defioindungmnefinisaziiu (Law as it should be) %38 lex ferenda #1919
Naunduadaussndsninslseima vie ausdyyrelulaluouwian (13 Inaad, 2557)

faudangeuasiinissusesUJyaingunny d1aensneduvesnialugiinig
adeu Fuenasmanardufivaenarsfiazfiouduanunsuaivesendeuiiaviauiaiy
i':mﬁa‘lumif{’]’mmiﬂzgmmazwmaaﬂmLaiuﬂﬁmm'wﬁua&imﬁmﬁ wazidunsuansis
ms%’ufsiaf]mmﬁﬁm%mvhﬁ iliiudemunengmsmiuvesUssmaAaundne 1deu
IumiLLaNmLmeaLﬁa%’ﬂmii’jmmé’ménaEml,flugﬂﬁiiumﬂ%u (§§n1 LuAAY, 2563)
uidleufayaingamne advilldfinagnitunmnanguane sililidaninnisteduld ey
Penseiulilszmaandnssinnstiyvussnanainngia dansveaniwdsduldoravil
Aaeusuflefifiuszansnnldon

Tudmiomanssddgresnseuufofonn fusHagldsmuauumalunisanves
MaganunsauUURnue@euitmevesneia uidsliladnisyaduienisesnuuiay
MsHaRnAnfaeiseUsTYSrmanaRnite deatusumnueatym wasddlailsfnisnaniis
mMsdvegremsznanainnUssmady daduaunguestigmasznatainlugiane
5m?1”’qmil,ﬁﬂfymsuEJzwmaaﬂm5%’@mimaamwﬁ%maqwmaaﬂ Fausin1snanllauds
dewanafnnunegnisliau widedrinveanseunisufiReus wuissnisdanisi
Uaneymamdsaniiiadunafivwatafinuds danseunisufiRens Iéfinsnandaianssy
uaynadendu uidnaideiaiiasiaunssuuivangan seanuiuimanelulad

Sguratuginirendeusglugaiazinuiuinnssuidulinsiuduindeuuniu wWisde
TiAnnsasullasnseumuAniilsonaadnlinisineans (Greenpeace Thailand, 2562)

deunludruveaunuljoAnisszdugiaavesondouiiodanisfurseniameia
Tudsemaaandnondeu wa. 2564-2568 lasdnwuzvetonarstauduenansilifinama
ngvae wazdaliflanndeduldivusewmeanngnendeu wudediuufuanniaunny 31
nsrefuTBzTzG LarnseuUfiRnuedeuidsssnzan uiluduidemansedfyres
uuUiRnssEaugineesendouiiednnsiurszmansialuUssmaannedous il
L“‘ﬂumiuaﬂﬁﬁmLLazLmeﬂumim"’]Lﬁumsizﬁuqﬁmﬂﬁ%LLﬁlﬂﬁmmwwawaﬁﬂmmzLaiu
piineeBeulurisszeznaind Fanaunudiazdanisnaradnuuunasnsiialeamen
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(value chains) wiatdunuiniednnistunisianaranniludsdiu n1sdanisveswaadin way
wanwInvezlunzia nelunarensevunsnisaennsesiviirnsufiRvesuiuivi

mMsinsassziaUszmalifiaisdumanguing dawalvinisdianisveznanafn
magaluenfeulifivszaviam wimssshlinsasiifetunnnalnnshnuresendeu
flanmdsduldszninslssmanidodndnuazguassauiu tnseme “3an1wesendeu
(ASEAN WAY)” fle nénmsddailunsudledamising q ety NNUsEWAaNNTNAodnde
LLaziﬂuﬂWiﬂiﬁ’aﬁiaﬁuI@EJaguuﬁugmmamfﬁﬂ%mwﬁa (Consultation) NM5ANAITINAY
Tagdunud (Consensus) wagn1slaunsnugsfanisngluressemaaundndu (Non-
Interference) @dlunsufiRndnnissanariliusemaaudndeonisnsilimdgmi
(non-confrontational approaches) Wazldann191959IM3BUUVAY (behind-closed-door
discussions) uazliiEmsudletiymuuuiilsiidumanisuazalliniengyane (informal and
non-legalistic procedures) Imwé’nﬂ'13é‘faﬂﬁnﬁiﬁgﬂﬁmu@iﬂuﬂgﬁ’mmL%aulfduﬁ’u
Faaudnendounnuszinmazujuadadunannislale TedenanonisiauiuuImg
Tupsudledaymidng 9 luewdeu swdddgmasgnanafinmangluandeulviaiugniy
mangrang fiarmeinduinuaziiunurimevesendou ddluyamesesing Tusn
“Favneesendou” gnussinduiimsivilvendousrauanudisaniourisaudume
dermnnszuiunslumsdnduladurasliusemeandnansmdsiuuaiu asedufinm
Tuglinie wasanudisavesondeulumssnwduinimlugiaranudvnedulugiue
psrnsszduginn Isdetnendeudunilslugiinaivszaumnuduiannian uslunis
ndufAimsedeuiviilrendeugnuesindussdnsiiliussavamuazvenadnsiitaiau
dlosninszurunisdndulaiisadudamudnivinlfondeulifsrundlunsudtymsesu
nilnA (Susy Tekunan, 2014)

unasula:Jolauoliu:
ungagy

mndymuesnanainlunsaiidmansenuialan uasduihidnanslusyiudsyne
sedugiinie uarluszdulan esnilvsenanafinigniisuazlalldsunisdanisognegn
é’aﬁ’]mumﬂﬁﬂﬁm&szmaaﬂmahﬁ'ulﬁaaaémLaLLazumawi sudutlamuaiiviidmg
nsgnupsEULTinA NNeINTETIINR wardandeslungia dwmansenudeguamvesuy e
LaznsEMURensUsEIa e aisasuduundaasvgivveamatsyseima Tagiame
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ogaslugiiniaeTons Tusenidodld Ieflanameneniiagndndurusiioeruuima
suivlunisudletymaeenatainmanzialuginiaelens Tueenideddnuendey
Tugngiiduesinmsseninssamaiiinsdadaieusslenisufurossemeaandn o
finalnnisvinauvesenBeuiinevauesnanisinnisvegnaradnniemzialuondou
Hunsuszyusmiuvesnngyinuiudsnadenondou wasssmaandnioniods
wwanesaniy awAadulfuainganne denissediuveznzalugininendey
nseuUfiRnuendsuinifeveznia fuduninsnsiaulouts wazsjaniulisene
aunInin R tnelviusasUssmaaundniiuleuievsauinsnisiunistesiuiasnisanvey
waradnmanzia a¥1sanunszuinfiAeaiuaniunsaluazsansenuvesyezwatanly
nzia Sanalnmsviinuvesendeuiinevaussionsinnisvesnatainnimeialuonden
tunansoongdenulanléfaamunsunivesendouiivauiaruuielussduginadenis
Samsdamuesnanainmmualuendou uwilnedhuvazvosenaisiiondeuldsaiauie
anuatu laud Yjaangamns vienisdeiuvesnzialuginiaendey nseuljuinu
o Wdsuiisveznzia uazunuUfiRnssedugliniavesondouiiedanisiuvgmanzia
TuussmaanBnendou n.a. 2564-2568 Huenansidilsifanugmivlumangmnesewing
Uspina faduenansiauatiuidilaifanmisdldlumengmnesswinsssna Sudma
feuszavsamlunsdansymusznanafinmanzialuedeu Mezilimsnsdulissing
audnondeussudly wardanistymuesnanaiinegradui

JoLAUDLUY

nswanauliedeuinausmilslunisdanistymasznanainmazialus g
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Tpogaiivszans nmiu §1aaduanumnIgue NI ULaLUSSMAALNTN WaIendnnIg
NugIunUssmeaundnanduunednnanas U URTN AU LI0We 1T (ASEAN WAY)
”uﬁflumaai’ﬁwLLa”aﬂasmﬁwﬁmaamL%&JwiamiLL#’T{Jmm‘fuazwmaaﬂmqm%aiumL?&au
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Abstract
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The objectives of this quantitative research were to 1) study
%the participation of teachers in the management of Central
éSpecial Education Center and 2) compare the relationship
between personal factors and the participation of teachers in
the management of Central Special Education Center classified by
éeducot/’on level, age, working experience and salary rate.
The sample consisted of 113 teachers of Central Special Education
Center. The tool used in this research was a questionnaire. Statistical
analysis methods used to analyze the data were frequency distribution,
and percentage, mean, standard deviation, t-test independent

sample, and F-test (One-way ANOVA).

The results showed that 1) the participation of teachers in
the management of Central Special Education Center as a whole
was at the highest level, and 2) the different age and salary rate of
these teachers had difference in the participation at the statistically
significant level 0.05 whereas different education level and working
experience of these teachers had no difference in the participation

at the statistically significant level 0.05.

Keywords: Participation of Teachers, Management, Central Special Education Center
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L (X = 4.63,SD = 0.28)

wangasineusy, nsdanisiseuduuulassnudugiu

: This study is about a training course on project-based learning
development for teachers at the basic education level. The purposes
are: 1) to develop a training course on project-based learning for
teachers at the basic education level, 2) to study the achievement
in knowledge and understanding of project-based learning for
teachers at the basic education level after the training course
compared to the criteria of 70%, and 3) to study the teacher attitude
towards training course on project-based learning for teachers at
the basic education level. The sample for this research has been
selected with simple random sampling, and the sample consists
of 30 teachers teaching in the 1st semester of Academic Year 2023
attached to Ramkhamhaeng University Demonstration School
(Primary Level) and Ramkhamhaeng University Demonstration

School (Bangna Campus).
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The study results could be concluded as follows:

1) The training course on project-based learning for teachers at
the basic education level was appropriate, having six components,
namely (1) the rationale of the course (2) the purposes (3) the content
of the course (4) the activity of the training course (5) materials/
tools for training course and (6) assessment and evaluation.

2) The achievement in knowledge and understanding of project-
based learning for teachers at the basic education level after
the training course was higher than the criteria of 70% with a statistical
significance of 0.5.

: 3) The teacher attitude towards training course on project-based
learning for teachers at the basic education level was at an excellent
' level. (x = 4.63, SD = 0.28)

Keywords: Training Course, Project-based Learning
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on Consumer’s internal state towards

Consumer’s Online Behavior Intention

Hengqgi Li*
Tippawan Lertatthakornkit**

Abstract
: The objectives of this study were: (1) To investigate the attributes

of E-commerce anchor, (2) To study the relationship between
E-commerce anchor attributes and consumer’s internal state,
(3) To study the extent of the effect of consumer’s internal state
in the mediation of E-commerce anchor attributes and consumers’
online behavior intention, and (4) To examine the moderating role
of situational factors between consumer’s internal state and
consumer’s online behavior intention. Based on Stimulus-
Organism-Response (SOR) theory and the Technology Acceptance
Model (TAM), this study investigated the impact of E-commerce
anchor attributes on consumer’s intrinsic state towards consumer’s
online behavior intention. In addition, the situational factors were
applied for investigating the moderating role of the relationship
between consumer’s intrinsic state and consumer’s online

. behavior intention.

This study applied both qualitative and quantitative research

" methods. The quantitative research employed purposive sampling

* Ph.D. Candidate, School of Management, Shinawatra University
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to gather data from 418 participants located in Changzhi, Shanxi,
China; Dianli community, Meiyuan community, Fuxiu Jiangnan
Ecommunity and Junhui Huafu community were purposively
distributed to students through the questionnaire platform. The data
were subsequently analyzed using Descriptive data by SPSS
program and Structural Equation Modeling through the utilization
of the AMOS program.

The study showed the following: (1) E-commerce anchor attributes
had direct influence on Consumer’s internal state. (2) There was an
intermediary role of Consumer’s internal state in the process of
éE—commerce anchor attributes influencing Consumer’s online
behavior intention. (3) There was a moderating effect of situational
factors in the process of Consumer’s internal state on their online
behavior intention. Hopefully, this study would be able to help
E-commerce companies on how to effectively use e-commerce
éanchor attributes to appeal to consumers and capture their

loyalty through a consecutive marketing policy.

Keywords: E-commerce Anchor Attributes, Consumer’s Internal State, Consumer’s

Online Behavior Intention, Situational Factors, E-commerce Live Broadcast
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Introduction

The traditional e-commerce marketing model can not meet the quietly
changing demand for consumption, the two-dimensional information browsing
mode is too rigid, and the online customer service question-and-answer mode lacks
intimacy and guarantee timely service. The realism and strong interactivity of live
webcast make users immersed in it, and the post-90s group is also the mainstream
of live broadcast users. In addition, the threshold for entering the live broadcast
industry is lower, the profit rate is faster, and the communication effect is better.
Therefore, the "live+" mode is undoubtedly the winning method for the e-commerce
platform. E-commerce live broadcast has opened up a brand-new marketing model
for e-commerce enterprises, and e-commerce anchor has become a new business
growth engine for e-commerce live broadcast enterprises. In the process of live
broadcast, e-commerce anchors, relying on their excellent professional knowledge
of the products sold or their authority in the product field, provide consumers with
cost-effective information, and help consumers make purchasing decisions that meet
consumer demand. At the same time, most of the e-commerce anchors are beautiful
and attractive. They quickly seized a large number of loyal consumers through their
own highly infectious sales language and real-time intimate service, which greatly
influenced Consumer’s purchase intention. Compared with the traditional e-commerce
marketing model, e-commerce live broadcast is more interactive, which is vividly
reflected in e-commerce anchors. When watching the live broadcast of e-commerce,
users can send barrage to ask various questions to the anchor anytime and
anywhere, or express their personal feelings or comments on products, and the anchor
will answer or reply at the first time. Based on this two-way communication between
the anchor and the audience, on the one hand, it eliminates the sense of distance
between them and makes consumers feel more cordial, as if the front of the screen
is no longer a boring and boring webpage, but their own private exclusive shopping
guide; On the other hand, consumers are in the live broadcast process of
e-commerce anchors, and this positive sense of participation doubles Consumer’s

sense of ownership, which not only increases Consumer’s goodwill towards
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e-commerce anchors and their recommended products, but also enhances
Consumer’s stickiness, and makes them feel highly valued, thus improving
Consumer’s satisfaction. It can be seen that the impact of these attributes of
e-commerce anchors on consumers is a height that is difficult for any online or

offline marketers to reach.

With the rapid development of China’s social economy, people’s life rhythm
is getting faster and faster. With the immersion of fast-food culture, people’s pursuit
of convenience and quickness is reflected in all aspects of life. Enterprises are
also intentionally or unintentionally optimizing and upgrading their own operating
systems. What is reflected in the marketing level is how to provide them with more
convenient and efficient services on the premise of better meeting Consumer’s needs.
The emergence of “Live+”mode provides new ideas and unlimited opportunities for
enterprises. Especially as a customer-oriented e-commerce company, the emergence
of e-commerce live broadcast provides a subversive marketing method and is highly
sought after. In the face of the vast amount of information, consumers tend to lose
sicht of one thing and another, and sometimes even get lost in it. In addition,
Consumer’s energy and time are limited, and they can’t have a profound and
detailed understanding of the whole picture of the product. Therefore, for consumers,
it is really difficult to quickly screen out the information that is beneficial to them in a
limited time, so as to make a correct consumption choice. Because of this dilemma,
consumers will be more interested in the authoritative e-commerce anchors in

related product fields.

Research Obijectives

The objectives of this study were : (1) To investigate the attributes of E-commerce
anchor, (2) To study the relationship E-commerce anchor attribute and consumer’s
internal state, (3) To study the extent to the effect of consumer’s internal state in the
mediation of E-commmerce anchor attribute and consumer’s online behavior intention,
and (4) To examine the moderating role of situational factor between consumer’s

internal state and consumer’s online behavior intention.
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Theoretical foundations and literature review
1. E-commerce anchor attribute

E-commerce anchors are individuals who demonstrate and elucidate
products on live broadcasting platforms while addressing inquiries from the audience.
These anchors can encompass a range of personalities, including celebrities, online
influencers, or small-scale sellers and store owners. The China Advertising
Association’s Code of Conduct for Online Live Marketing, published in July 2020,
precisely defines anchors as individuals directly engaging with users during online
live marketing activities. Scholar’s view e-commerce anchors as key opinion leaders,
recognizing their pivotal role in converting online traffic. Research conducted by Xiaoyi
and Zhengliang (2020) revealed that the anchor’s attributes, such as attractiveness,
recommendations, presentation, and interaction, significantly influence Consumer’s
purchase intentions. Building upon the insights of previous researchers, this study
categorizes anchor attributes into three dimensions: professionalism, popularity,

and interactivity.

2. Consumer’s internal state

As per marketing scholar Bitner (1992), a consumer’s internal state
encompasses both their cognitive and emotional aspects. Bitner argues that
the tangible elements offered by service providers that can impact customers are
the service settings, and these environmental cues can influence Consumer’s
cognitive, emotional, and psychological states. In this context, cognition refers to
individuals” thoughts and attitudes about objects, which include specific beliefs held
about certain facts. Emotions, on the other hand, are defined as feelings, moods,
or emotional fluctuations that can be articulated through words or gauged through
mental reactions (Breckler, 1984). In their study, Chen, Lu, and Zheng (2020)
investigated the perceptions and purchasing behaviors of Chinese consumers
regarding umami seasonings in China. Meanwhile, Zhiwei and Han (2022) conducted
empirical research to examine the role of presence as a partial mediator in
the relationship between anchor professionalism and Consumer’s intentions to make

impulse purchases.
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3. Consumer’s online behavior intention

Intention can be defined as an individual’s subjective likelihood of engaging
in a specific behavior. Expanding on this concept, purchase intention refers to
a consumer’s likelihood of engaging in a specific purchasing behavior. In the realm
of consumer purchase intentions within e-commerce live streaming, it is evident
from the literature that most studies primarily employ empirical research methods.
They draw upon established theories such as the Stimulus-Organism-Response (SOR)
theory and the Technology Acceptance Model (TAM). These studies conduct
scientific investigations through the design and distribution of questionnaires,
employing methods like Structural Equation Modeling (SEM) for data analysis.
Some researchers also examine anchor attributes from a communication perspective
to understand the factors influencing consumer purchases during e-commerce live
broadcasts. For instance, Xu, Wu, & Li (2020) explored the impact of environmental
stimuli (host attractiveness, quasi-social interaction, and information quality) on
the audience’s cognitive and emotional states, subsequently examining their
responses (hedonic consumption, impulsive consumption, and social sharing).
Chen (2021) delved into how e-commerce live streaming affects consumers
repurchase intentions by considering product, host, and live broadcast scene
dimensions, as well as the role of consumer satisfaction in this process. Lakhan (2021)
constructed a research framework based on the SOR model to empirically analyze
e-commerce live streaming purchase intentions. Lee and Chen (2021) used the SEM
model to investigate how attractiveness and professionalism positively influence
perceived entertainment, which in turn affects purchase intention. Syci (2021)
explored the influence of price promotion, scarcity, and interaction on the purchase
intentions of live streaming viewers, also grounded in the SOR theory. Taking
the Technology Acceptance Model (TAM) as the foundation and attitude as
the intermediary variable, Su (2019) empirically examined the factors influencing
live streaming usage behavior, including perceived ease of use, perceived usefulness,
perceived pleasure, social presence, and immersive experience. Despite extensive

scholarly research in this field, there remains a lack of systematic research and a

55



® Research on the Action Mechanism of E-commerce Anchor Attributes on Consumer’s ®

internal state towards Consumer’s Online Behavior Intention

unified understanding. With the rapid development of the internet, researchers are
increasingly recognizing the theoretical and practical significance of e-commerce live
streaming. This research serves to aid sellers in addressing conversion rate challenges
by studying consumer purchase intentions. In the future, the use of artificial intelligence
and big data methods for data acquisition and analysis is poised to facilitate smarter
research, providing deeper insights into the consumer psychological decision-making

process.

4. Situational factor

This study divides situational factor into two dimensions: physical situation
and environmental situation. Among them, the physical situation refers to
Consumer’s purchase intention caused by the environmental factors in the live
broadcast room when watching the live broadcast of e-commerce. Sharma (1994)
and others think that Consumer’s purchase intention will be influenced by factors
such as store design, surrounding environment, store division and salespeople,
among which customers’ overall perception of salespeople will also affect
Consumer’s impression of stores. Engel (1995) pointed out that consumers will be
influenced by the atmosphere they perceive in the process of consumption, and
this atmosphere is reflected in the background music, decoration style, display mode,
dressing and oral expression ability of shopping guides, etc. The environmental
situation refers to Consumer’s purchase intention caused by the ordering behavior
of other consumers in the direct broadcast room and the urgent atmosphere
generated by the anchor’s urging tone when watching the live broadcast of e-commerce.
Existing social psychology and marketing studies have shown that people’s activities
are often influenced by the existence of others, especially in marketing studies.
Scholars have found that Consumer’s attention, their search for commodity diversity
and their consumption decisions are often influenced by the society from family,
friends, salespeople and even strangers. It is easy for consumers to refer to other
Consumer’s behaviors and word-of-mouth opinions when choosing online products,
which shows a significant tendency to follow the crowd (Lertatthakornkit, 2022).

Therefore, Consumer’s cognitive and emotional aspects are influenced by physical
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and environmental situations in the process of watching live e-commerce, thus

changing their online behavior intention.

E-commerce Anchor Attribute Consumer’s Internal State Consumer’s
- Charm attribute - Excitement Online

- Recommendation attribute »| - Sense of value > Behavior

- Display attribute - Trust Intention

- Interactive attribute

Situational

Factor

Figure 1: The conceptual framework of this study.

Research Methodology

Research Design

This study utilizes both qualitative and quantitative techniques, as well as a
validity test prior to administering interview questions and distributing questionnaires.
Each method’s administration is independent from one another; this study does not
intend to blend qualitative and quantitative methods or vice versa. The qualitative
technique is used to validate components gathered from the literature, whereas

the quantitative method is used to answer research questions and test hypotheses.

First, the qualitative method based on interview, the method of grounded
theory is used to make coding analysis, refine the category of this research and explore
the logical relationship between them, and build the theoretical model framework
of this research. Scholars Glaser and Strauss in 1967 put forward a kind of grounding
theory from a phenomenon that arises from theory, namely Grounded Theory
(Grounded Theory). Starting from the actual situation, passing the field investigation,
obtaining the first-hand data, extracting and extracting concepts from the empirical
data, and finally forming a new theory. Grounded Theory method in practical

research application, is a cyclical process. In the process of continuously collecting
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and analyzing the data, the researchers continue to integrate new concepts into
the theory, reach the saturation of the theory in the process of continuous collection
and modification, and finally bring out the new theory that truly reflects the essence

of the problem.

Second, the quantitative approach makes use of a questionnaire survey and
statistical software to examine the results. The survey’s questionnaire was modified
from earlier works of literature. Descriptive research design aids in the description
of the many traits of the subjects under investigation, aids in the prediction
of behavior in a certain circumstance as well as factors, aids in the identification
of a clear research question, aids in the formulation of issue statements, and aids in
the analysis of hypotheses. To determine reliability, validity, and the links between
variables, statistical procedures such as Cronbach’s alpha, exploratory factor analysis
(EFA), structural equation modeling (SEM), covering confirmatory factor analysis (CFA),

and path analysis are used, respectively.

Sampling

First, the qualitative method based on Interviews: In order to ensure
the rationality of this research data to the greatest extent, the original data includes
residents of Changzhi, Shanxi, and must include the following conditions:
(1) The interviewees must be consumers who have watched e-commerce live
broadcasts for more than three months (including three months), and have a deep
understanding and knowledge of e-commerce anchors and e-commerce live
broadcasts; (2) The gender and educational background of interviewees are
purposively distributed, which can minimize the partial alienation of interviewees.
Because this paper studies the mechanism of e-commerce anchor attribute on
consumer’s online behavior intention, this study finally selects 30 interviewers who
meet the above requirements as pre-survey samples. On the basis of reading a large
number of literatures about grounded theory research methods, this paper thinks

that 18 samples meet the requirements of sample number.
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Second, the quantitative approach makes use of a questionnaire survey :
This research questionnaire is aimed at consumers who watch live e-commerce.
In terms of region, this survey is based on the population of four communities in
Changzhi City, Shanxi Province; Dianli community, Meiyuan community, Fuxiu
Jiangnan community and Junhui Huafu community. The sample size of this study is
based on Taro Yamane formula (Yamane, 1973) with 95% confidence level for
minimum number of samplings (0.05 margin of error), with a total population of
7,460. Therefore, 418 questionnaires were purposive distributed to students through

the questionnaire platform.

Research Instrument

According to the Interviews used Interviews form. The questions of this
interviews will be mainly put forward from three aspects: e-commerce anchor

attribute, consumers’ internal state and consumer’s online behavior intention.

According to the questionnaire development which based on measurements
from various previous studies, are divided into 5 parts with 45 measurements.
The measurement scale created is categorized as an interval scale and does not
incorporate a demographic aspect of the respondents. Participants were instructed
to express their answers to all inquiries using a 1 to 5 Rating scale and the last part is
demographic data. The IOC index can be expressed as: I0C = 3R/N, with “R” representing
the score assigned to each questionnaire question and “N” representing the total
number of scoring experts. The findings indicate that the I0Cs for each question
exceed the established criterion of 0.5. The reliability analysis presented that
the acceptable criterion of Cronbach’s Alpha should be at least 0.70 (Hair et al., 2010),
the result of the study is 0.936, which is to accept the criterion.

Research Results
Demographic Profile of Respondents

The demographic profiles of a total of 418 respondents described their

characteristics as the following: The majority of respondents are female at 53.8%
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whereas males represented only 46.2% of total respondents. Most of respondents are
aged higher than 30 years old at 48.1%, have graduated bachelor’s degree at 61.5%,
have held enterprise staff at 32.5%, have got an income between 3,000 and 5,999 Yuan

at 40.7%, and have contact time with e-commerce between 1 and 2 years at 26.1%.

Confirmatory Factor Analysis

The adequacy of the hypothesized model in confirmatory factor analysis (CFA)
can yield improved outcomes for path analysis. Two primary categories of fit measures
are commonly used to evaluate the overall appropriateness of the model: absolute
fit measures and incremental fit measures. The model data fitting results show
that the ratio of chi-square to degree of freedom is 1.533, the data is far less than 2,
and RMSEA is 0.036, with the value within 0.08; GFl is 0.880, and the value exceeds
0.8; AGFl is 0.864, which is greater than 0.8 (Hair et al., 2010). In terms of incremental
fit measures, the scores of baseline comparisons fit indices of NFI, RFI, IFI, TLI, and CFI.
CFl is 0.968 and the value exceeds 0.9; NFl is 0.914, the value exceeds 0.8, and IFl is
0.968 exceeding 0.9 (Hair et al., 2010).

Hypotheses Testing

According to the hypothesis relationship model of the action mechanism of
e-commerce anchor attribute on Consumer’s online behavior intention put forward
above, this study uses SPSS 22.0 statistical analysis software to test 418 sample
data through AMOS26.0, and the test results show that 22 of the 30 hypotheses
put forward in this study meet the requirements of establishment, with the details

shown in Table 1.
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Table 1 Summary of hypothesis testing

behavior intention

NO. Hypothesis Results
The charm attribute of e-commerce anchor has a positive effect on

Hila Accepted
Consumer’s excitement;
The charm attribute of e-commerce anchor has a positive effect on

Hib Accepted
Consumer’s sense of value;
The charm attribute of e-commerce anchor has a positive impact on

Hlc Accepted
consumer trust.
The recommendation attribute of e-commerce anchor has a positive

H2a _ Accepted
effect on Consumer’s excitement;
The recommendation attribute of e-commerce anchor has a positive

H2b Accepted
effect on Consumer’s sense of value;
The recommendation attribute of e-commerce anchor has a positive

H2c Accepted
effect on consumer trust.
The display attribute of e-commerce anchor has a positive effect on

H3a Accepted
Consumer’s excitement;
The display attributes of e-commerce anchors have a positive impact .

H3b Rejected
on Consumer’s sense of value.
The display attribute of e-commerce anchor has a positive effect on .

H3c Rejected
consumer trust.
The interactive attribute of e-commerce anchor has a positive effect

Hda Accepted
on Consumer’s excitement;
The interactive attribute of e-commerce anchor has a positive impact

Hdb Accepted
on Consumer’s sense of value.
The interactive attribute of e-commerce anchor has a positive effect

Hdc Accepted
on consumer trust.
Consumer’s excitement has a positive effect on their online behavior

H5 | . Accepted
intention
Consumer’s sense of value has a positive effect on their online

H6 Accepted

61




® Research on the Action Mechanism of E-commerce Anchor Attributes on Consumer’s ®

internal state towards Consumer’s Online Behavior Intention

Table 1 Summary of hypothesis testing (cont)

NO.

Hypothesis

Results

H7

Consumer’s trust has a positive effect on their online behavior

intention

Accepted

H8

Consumer’s excitement plays an intermediary role in the process that
the charm attribute of e-commerce anchor affects Consumer’s online

behavior intention;

Accepted

H9

Consumer’s excitement plays an intermediary role in the process that
the recommendation attribute of e-commerce anchor affects

Consumer’s online behavior intention;

Accepted

H10

Consumer’s excitement plays an intermediary role in the process that
the display attributes of e-commerce anchors affect Consumer’s

online behavior intention;

Rejected

H11

Consumer’s excitement plays an intermediary role in the process that
the interactive attributes of e-commerce anchors affect Consumer’s

online behavior intention;

Accepted

H12

Consumer's sense of value plays an intermediary role in the process
that the charm attribute of e-commerce anchor affects Consumer’s

online behavior intention;

Accepted

H13

Consumer's sense of value plays an intermediary role in the process
that the recommendation attribute of e-commerce anchor affects

Consumer’s online behavior intention;

Accepted

H14

Consumer's sense of value plays an intermediary role in the process
that the display attributes of e-commerce anchors affect Consumer’s

online behavior intention;

Rejected

H15

Consumer's sense of value plays an intermediary role in the process
that the interactive attributes of e-commerce anchors affect

Consumer’s online behavior intention;

Accepted

H16

Consumer’s trust plays an intermediary role in the process that the
charm attribute of e-commerce anchor affects Consumer’s online

behavior intention;

Accepted
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Table 1 Summary of hypothesis testing (cont)

NO. Hypothesis Results
Consumer’s trust plays an intermediary role in the process that the

H17 | recommendation attribute of e-commerce anchor affects Consumer’s | Accepted
online behavior intention;
Consumer’s trust plays an intermediary role in the process that

H18 | the display attributes of e-commerce anchors affect Consumer’s Rejected
online behavior intention;
Consumer’s trust plays an intermediary role in the process that the

H19 | interactive attributes of e-commerce anchors affect Consumer’s Accepted
online behavior intention;
Situational factor plays a positive role in the process of Consumer’s

H20 Rejected
excitement affecting their online behavior intention;
Situational factor plays a positive role in the process of Consumer’s .

H21 Rejected
sense of value influencing their online behavior intention;
Situational factor plays a positive role in the process of Consumer’s

H22 Rejected
trust affecting their online behavior intention;

Source: Data and information from this research

Data Analysis Results

1. Based on the research situation of e-commerce live broadcast, the concept

of e-commerce anchor attribute is defined and its dimensions are divided: This study

explores the mechanism of the effect of e-commerce anchor attribute on Consumer’s

online behavior intention under the background of e-commerce live broadcast by

grounded theoretical qualitative method. In this study, the attribute of e-commerce

anchor in e-commerce live broadcast situation is defined as a series of relatively

stable and traceable common properties and characteristics that e-commerce

anchor shows when introducing and recommending products to consumers through

live broadcast on e-commerce live broadcast platform. It includes four dimensions:

charm attribute, recommendation attribute, display attribute and interaction attribute,
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in which charm attribute refers to the attraction and allure characteristics formed by
the convergence of the appearance, appearance, voice and temperament of
e-commerce anchors; Recommendation attribute refers to the characteristics that
e-commerce anchors show when they guide consumers watching live e-commerce
to purchase products recommended or displayed by themselves with their own
professional knowledge or word-of-mouth accumulation in one or more fields;
Display attribute refers to the features displayed by e-commerce anchors when
they show the functions and uses of products; Attribute refers to the characteristics

of e-commerce anchors and consumers in the process of mutual communication.

2. The theoretical model of the action mechanism of e-commerce anchor
attribute on Consumer’s online behavior intention is constructed, and the internal
action path of the influence of e-commerce anchor attribute on Consumer’s online
behavior intention is revealed: Based on the results, the theoretical model framework
of the action mechanism of e-commerce anchor attribute on Consumer’s online
behavior intention is constructed and the corresponding relationship hypothesis is put
forward, and the internal action path of e-commerce anchor attribute on Consumer’s
online behavior intention is deeply analyzed. It is believed that the e-commerce
anchor attribute mainly influences Consumer’s online behavior intention by changing
their internal state, and it mainly reveals the intermediary role of Consumer’s
excitement, value and trust in the process of e-commerce anchor attribute
influencing Consumer’s online behavior intention, and the moderating role of
situational factors in the process of Consumer’s internal state influencing Consumer’s

online behavior intention.

3. It is proved that the e-commerce anchor attribute has a direct influence
on Consumer’s internal state and Consumer’s internal state on their online behavior
intention: This study tests the relationship hypothesis that e-commerce anchor
attributes affect Consumer’s inner state and Consumer’s inner state affects
their online behavior intention. The results show that attractive attributes, display
attributes and interactive attributes have significant positive effects on Consumer’s

excitement, while recommendation attributes, display attributes and interactive
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attributes have significant positive effects on Consumer’s sense of value. Attribution,
recommendation attribute, display attribute and interaction attribute have significant
positive effects on Consumer’s trust, sense of value and trust have significant positive
effects on Consumer’s online collection behavior intention, and excitement, sense of
value and trust have significant positive effects on Consumer’s online sharing behavior

intention and Consumer’s online ordering behavior intention.

4. The moderating effect of situational factor on consumer’s online behavior
intention is not proved: In contrast, this finding does not provide support to the
hypothesis that situational factor moderated the relationship between consumer’s

internal state and Consumer’s online behavior intention.

Conclusion and Discussion

In this study, aiming at consumer’s online behavior intention in the new
environment of e-commerce, the grounded theory research method was used to
make exploratory research, and the theoretical model framework of the action
mechanism of e-commerce anchor attributes on consumer’s online behavior
intention was constructed, and the hypothesis of the relationship between variables
was put forward. Then, it was tested by large sample data analysis, and finally

the main research conclusions were summarized as follows:

1. Concepts and mechanisms

1.1 Based on the research situation of e-commerce live broadcast,
the concept of e-commerce anchor attributes is divided into four factors: E-commerce
anchor attributes may be described as a trait, character, or characteristic given to an
e-commerce anchor based on grounded theory qualitative method and quantitative
method. This study includes four dimensions: charm attribute, recommendation
attribute, display attribute and interaction attribute, in which charm attribute refers to
the attraction and allure characteristics formed by the convergence of the appearance,
appearance, voice and temperament of e-commerce anchors; Recommendation

attribute refers to the characteristics that e-commerce anchors show when they guide
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consumers watching live e-commerce to purchase products recommended or
displayed by themselves with their own professional knowledge or word-of-mouth
accumulation in one or more fields; Display attribute refers to the features displayed
by e-commerce anchors when they show the functions and uses of products; and
interactive attribute refers to the characteristics of e-commerce anchors and

consumers in the process of mutual communication.

1.2 The concept of consumer’s internal state is divided into three factors:
Based on the findings of rooted coding, the intrinsic consumer state is described as the
alteration in cognition and emotion that happens when viewers of live e-commerce
broadcasts are impacted by the characteristics of the e-commerce anchor. Three
categories may be made out of it: excitement, sense of value, and trust. Excitement
refers to the interest viewers have in a live broadcast due to their interest in a certain
online retailer or online e-commerce anchor. This interest stems from media initiatives
like advertising or internet buzz. Sense of value is what viewers of a live e-commerce
show think the things the e-commerce anchor recommends are worth. When viewing
a live e-commerce broadcast, buyers have trust in the e-commerce anchor since

the e-commerce anchor explains the product.

1.3 The concept of consumer’s online behavior intention: The willingness
of customers to make an online purchase after being advised, displayed, or discussed
by an e-commerce anchor in an e-commerce live streaming room is referred to as

consumer buy intention.

1.4 The concept of situation factor: According to in-depth interviews,
the situation factor may be assessed in terms of atmospheric characteristics, and
atmospheric attributes can be measured in terms of atmospheric rendering artistry.
On the other hand, E-commerce anchors create an exciting and stressful business
marketing atmosphere by offering discounts, increasing their voices, and modifying
their speaking pace to encourage consumers’ desire to spend in the e-commerce
live streaming scene. The scene tones and structure of the live broadcast room,

on the other hand, make it immersive and continually increase buyers’ urge to buy.

66



® Hengqi Li ® Tippawan Lertatthakornkit ®

2. Analysis of the relationship

2.1 The effect of E-commerce anchor attributes on consumer’s internal
state: Zhao Baoguo and Wang Weifeng (2021) summarized e-commerce anchor
characteristics as interactivity, authenticity, professionalism, and popularity, and
concluded that anchor characteristics have a positive effect on consumers’ perceived
value, which in turn influences consumer trust. Whereas Yi Huanga, et al. (2023),
this study claims based on interview data and previous research, that the presentation,
form, suggestion, charisma, explanation, and interaction qualities of e-commerce
anchors influence consumers’ intrinsic sentiments of trust, value, and interest.
According to the results of first hypothesis found that the charm attribute of e-commerce
anchor has a positive effect on consumer’s excitement, sense of value, and trust.
The second hypothesis found that the recommendation attribute of e-commerce
anchor has a positive effect on consumer’s excitement, sense of value, and trust.
According to Wang et al. who contend that customers frequently follow the advice
of opinion leaders, when the anchor can articulate the justification for the premium
pricing of the food product, it will influence consumers’ purchasing decisions.
The public’s familiarity with the anchor is referred to as their popularity. Higher
visibility anchors often have more clout and respect in the sector. And the fourth
hypothesis found that the interactive attribute of e-commerce anchor has a positive
effect on consumer’s excitement, sense of value, and trust. Customers who connect
well are more likely to make purchases. When there is good interaction between
anchors and consumers, it can reduce information asymmetry, improve consumers’
shopping experiences, and increase consumers’ willingness to pay more for certain
high-priced food products, which are frequently of higher quality in terms of raw
materials, production process, and nutritional value and such information is not

easily understood by consumers (Zhan et al., 2021).

Whereas the results of third hypothesis found that the display attribute of
e-commerce anchor has no effect on consumer’s excitement, sense of value, and
trust. From the standpoint of social commerce, visual perception is the most

straightforward way for customers to get information about goods or services.
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Through the information they see, consumers build firsthand perceptions of the product.
Consumers’ perceived risk and uncertainty of products may be successfully reduced
by the product information offered via visibility (Dong &WVang, 2018). Consumers may
acquire a lot of product information via live streaming in the live streaming
environment. Previously, buyers could only observe the effect of things through
photographs and videos. In live streaming purchasing, however, the streamer may
present consumers with a live display of product impacts based on their individual
scenario. Previously, shoppers could only grasp product information through
photographs, paragraph introductions, and other means throughout the internet
purchasing process. Whether from the seller’s or buyer’s standpoint, the substance
and volume of information are relatively restricted owing to the restrictions of
information distribution, and consumers may swiftly finish the collection and
processing of commodities information. Because of changes in the way information
is distributed in the live streaming network, the main content to the audience is
frequently the display of dynamic effects. The audience must devote time and
energy to gathering commodity information, which surely increases the difficulty of
consumers in getting commodity information, resulting in the dispersion of consumer

attention. It is tough to capture the attention of customers the first time.

2.2 The effect of the consumer’s internal state on consumer’s online
behavior intention: The results of fifth hypothesis found that the consumer’s
excitement, sense of value, and trust have a positive effect on consumer’s online
behavior intention. Previous research has also shown that when consumers
experience the stimulation of the anchor and the product throughout the process of
live shopping, they create cognitive and emotional responses, which eventually
lead to impulse consumption-like behaviors such as premium purchases. According
to Yi Huanga, et al. (2023), the study revealed that customers’ fundamental feelings
of trust, value, and curiosity influence their desire to buy online. Wang Bingcheng et al.
(2022) developed a chain mediation model in which short video life field restoration
influences consumers’ purchase intentions via virtual touch and perceived value,
with virtual touch and perceived value each mediating the positive effect of short

video life field restoration on consumers’ purchase intention.
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2.3 The consumer’s internal state plays an intermediary role in the process
that E-commerce anchor attributes affects consumer’s online behavior intention:
The theoretical model of the influence of e-commerce anchor attributes on consumer
willingness to buy constructed in this paper is consistent with the stimulus-organism-
response theoretical model, the S-O-R model, which emphasizes the role of
the organism and its driving forces and characteristics. Stimuli that arise from both
internal physiological and psychological aspects as well as external elements
influence consumer purchasing behavior. In this study, e-commerce anchor qualities
are stimuli that impact the consumer’s internal state, the consumer’s internal state
is the organism, and the readiness to buy is the behavioral reaction. The results of
sixth hypothesis found that consumer’s excitement, sense of value, and trust play
an intermediary role in the process that the charm, recommendation, and interactive
attribute of e-commerce anchor affect consumer’s online behavior intention.
According to the study by Li and Wu (2022) investigated how customers’ views of
anchorship impact their purchasing intention. The study discovered that anchor
status significantly influenced consumers’ purchase intention after controlling for
the effect of perceived value, but had no significant effect on the effect of perceived
risk on purchase intention, and that a high level of identification with the anchor
could influence consumers’ purchase intention. Whereas consumer’s excitement,
sense of value, and trust do not play an intermediary role in the process that
the display attribute of e-commerce anchor affect consumer’s online behavior
intention. According to He and Jin, in case of purchasing food online, consumers cannot
make judgments based just on the presentation of a product’s look, which increases
their need on internet anchors. Live streaming provides the qualities of immediacy,
interaction, and authenticity. Distinct anchors will exhibit distinct characteristics
during the live-streaming process with items, showing the anchors’ professional skill
and social traits, which have a directing influence on customers’ purchase choice
behavior. This research presents three primary features of anchors, which are
interaction, professionalism, and popularity, by combining the characteristics of
marketing strategies in the food business. Interactivity is an important element

that determines consumer propensity to purchase food products.
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2.4 The moderating effect of situational factor between consumer’ internal
state and consumer’s online behavior intention: The results of seventh hypothesis
found that situational factor plays a moderating role between consumer’s excitement,
sense of value, and trust and consumer’s online behavior intention. According to Li
and Wu (2023), this study argues that scenarios play a moderating role in the influence
of consumers’ intrinsic states on their purchase intentions. Through the symbolic
meaning of the anchor’s IP, the private scene of the anchor gains the emotional
recognition of the fans, and the online e-commerce live scene is constructed to shape
trust with emotion, so that the audience gains a sense of identity and belonging in
trust, which in turn influences the audience’s stay behavior and consumption behavior
in the live scene (Zhou & Fan, 2021).

Recommendation
1. The attributes of E-commerce anchor strengthen E-commerce strategy

The strengthening of the charm attribute of e-commerce anchor:
Therefore, e-commerce companies should improve from these three aspects when
selecting anchors. First of all, when choosing an e-commerce anchor, e-commerce
companies should pay special attention to the appearance and body shape of
the anchor, and try to select people who are beautiful, handsome, tall and strong
for training; At the same time, we should also choose some anchors with affinity
to reduce Consumer’s sense of alert when watching live broadcasts, which will help
the two sides communicate more spontaneously; In addition, e-commerce companies
should also pay attention to the requirements of the anchor’s voice when selecting
the anchor. The sweet timbre will make consumers feel better about the anchor
invisibly, and e-commerce anchors should also use Mandarin as much as possible
during the live broadcast. This will not only clearly express the product information,
but also avoid the obstacles in interaction with consumers. Finally, e-commerce
anchors should be helped to improve their personal charm and overall quality.
As the saying goes, a beautiful appearance is not as good as an interesting soul.

With the upgrading of consumers, the post-90s-based consumer groups are more
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eager to pursue individuality and appreciate individuals with self-independence
ideas. Therefore, only anchors with personal identification can stand out and
gradually have their own loyal fans, and the premise of all this is to have a charming
personality; Secondly, we should pay attention to cultivating the professional ethics of
e-commerce, not only to improve their professional ability to introduce products,
but also to improve their moral quality, so as to avoid vicious incidents of false
publicity because they only focus on sales. In the long run, consumers will lose

their overall goodwill and trust in this group.

The strengthening of the recommendation attribute of e-commerce
anchor: Therefore, e-commerce companies should increase the professionalism,
objectivity and exclusivity of recommendation of e-commerce anchors. First of all,
e-commerce anchors should improve their professional knowledge of products and
their fields, and organize anchors to conduct product knowledge training on a regular
basis. In the face of the ever-changing live broadcast industry, anchors should not
only grasp the most cutting-edge information in their field, but also integrate
the acquired knowledge, combine the vital interests of consumers, and recommend
products to every consumer professionally, thus enhancing Consumer’s perceived
value and promoting their behavior intention of online collection, sharing or placing
orders. Secondly, e-commerce anchors need to pay more attention to fans’ messages
and needs, so as to meet Consumer’s needs to the greatest extent, thus improving

Consumer’s stickiness and making them feel highly valued.

The strengthening of the display attributes of e-commerce anchor:
Therefore, e-commerce companies should enhance the impact and innovation of
e-commerce anchors. First of all, e-commerce anchors should make full use of
the real-time nature of live broadcast technology, comprehensively and meticulously
display all angles and details of products, and promote the promotion of Consumer’s
perceived value. Secondly, the innovation of e-commerce anchors in product
display should be enhanced, which should not only be reflected in the means
of e-commerce anchors to display products, but also have eye-catching display

contents, thus making consumers feel happy and excited.
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The strengthening of the interactive attribute of e-commerce anchor:
Therefore, e-commerce anchors should strive to improve from three aspects:
interactive effectiveness, interactive immediacy and interactive balance. First of all,
effective interaction is conducive to promoting the enthusiasm between e-commerce
anchors and consumers. E-commerce anchors should improve the service quality,
adhere to the consumer-centered service attitude, and give timely and patient
answers to questions raised by consumers, which will greatly improve Consumer’s
satisfaction with their services and thus increase Consumer’s enthusiasm for
participating in anchor interaction; Secondly, every consumer wants to have his own
exclusive sales consultant, but there is only one e-commerce anchor, but it has to
face thousands of consumers. In this case, the main broadcast of e-commerce
should not only introduce products to consumers, but also answer Consumer’s
questions in a timely and effective manner. Therefore, e-commerce anchors should
have the ability to master and control the interactive rhythm, and at the same
time have the ability to enhance and enhance the interactive stickiness and
experience with consumers, so as to promote consumers to generate a series of

online behavior intentions.

2. Strategies for improving Consumer’s internal state in the context of

e-commerce live broadcast

Promotion Strategy of Consumer’s Excitement under the Influence of
E-commerce Anchor Attributes: To improve Consumer’s excitement when
watching live e-commerce, it should be improved from the following three levels.
First of all, we should enhance the appeal of e-commerce anchors during live
broadcast. E-commerce is different from offline entities, and pays more attention to
visual impact. Therefore, anchors with strong appeal can catch Consumer’s attention
in the whole process, and then better convey product information to them, causing
their excitement. Secondly, e-commerce anchors enhance Consumer’s online
shopping experience when watching live e-commerce, help consumers to create
the use scene after purchase as much as possible, and give psychological hints to

consumers through the virtual scene construction, so that they can feel excited
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about using the product. Finally, e-commerce anchors should pay attention to
arousing Consumer’s curiosity. For example, at the beginning or the end of the live
broadcast, the key products to be recommended next will be introduced in advance
by way of advance notice, which will arouse Consumer’s curiosity and fill

Consumer’s expectations, thus boosting their excitement.

Strategies for Improving Consumer’s Sense of Value under the Influence
of E-commerce Anchor Attributes: First of all, attention should be paid to improving
the professionalism of e-commerce anchors in product knowledge. For example,
in the process of live broadcast, more professional terms should be used, and
unfamiliar or complex product knowledge can be explained in easy-to-understand
language, so that consumers can better understand the functions and effects of
products and feel the value of products. Secondly, e-commerce anchors should
pay attention to making more profits during the live broadcast, so that consumers
can feel the benefits of price, thereby increasing Consumer’s online stickiness.
With the upgrading of consumer demand, people are not only looking forward
to cheap products, but also eager to increase the added value of products. For example,
when an e-commerce anchor introduces beauty products, consumers will expect
the anchor to popularize relevant beauty knowledge or makeup artist. Therefore,
when the e-commerce anchor broadcasts live, it should be interspersed with some
added value appropriately. Secondly, high-quality service is also the premise of

enhancing Consumer’s sense of value.

Strategies for Improving Consumer’s trust under the Influence of
E-commerce Anchor Attributes: For traditional e-commerce companies, shelf-style
web page presentation and human-computer interaction service exchange increase
Consumer’s perceived risks to products and businesses. The emergence of e-commerce
anchors has greatly supplemented the alienation of human-computer interaction
and the limitation of real-time synchronization. E-commerce anchors incarnate online
shopping guides, which enhance Consumer’s trust in businesses and products.
Therefore, in order to enhance the trust of consumers, e-commerce anchors can

improve from the following three aspects: speech, behavior and emotion. First of all,
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we should pay attention to improving the persuasiveness of e-commerce anchors
to consumers. For example, e-commerce anchors can choose some emotionally
positive words in the process of recommendation. Secondly, we should pay attention
to increasing the ways and means of display. For example, in the process of display,
there is not only a positive lens, but also a multi-angle display. Finally, we should
pay attention to emotional maintenance with consumers and treat them as friends,

so that it is easier to build trust.
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Abstract
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: The study’s objective is to analyze the factors influencing Chinese
golf tourists’ intention to visit Thailand. The total population for
the study is those who traveled from China to Thailand for
tourism purposes. According to the Tourism Authority of Thailand
(TAT), approximately 1.6 million Chinese visited the country
in the first six months of 2023. (Khaosod English, 2023)
The 1.6 million Chinese tourists in Thailand represents
5% (0.05). Using the basic formula for calculating sample sizes
(Yamane, 1973), the sample size has been expanded to 426

respondents. The study uses quantitative methodology and

a closed-end questionnaire to collect data. The study uses five
experts to do the item objective congruence (I0C) test before
collecting data. In the pilot study, 30 respondents chosen
for the pre-study, have understood and answered the questionnaire.
Online surveys are often prepared using the questionnaire,
and data are gathered using QQ and WeChat.

The analysis is carried out using correlation, path analysis,
mediating effect, and coefficient of determination. SPSS 26 software
is utilized for correlation analysis, and AMOS 24 software is used

for route analysis, mediating effect, and coefficient of determination.

* Ph.D., Candidate, Management, School of Management, Shinawatra University
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the study finding shows that there is a significant and positive
relationship between internal factors, external factors, and perceived
value. There is also a significant and positive relationship between
perceived value, internal factors, external factors, and Chinese golf
tourist’s intention to visit Thailand. In the same way, perceived
value mediates the relationship between internal factors, external

: factors, and Chinese golf tourist’s intention to visit Thailand.

Keywords: Internal Factor, External Factor, Perceived Value, Chinese Tourist, Golf

77



® Factors Influencing Chinese Golf Tourists’ Intention to Visit Thailand e

1. Introduction

Several trends that challenge conventional ideas of travel have evolved in
the dynamic global tourism industry (Bhandari et al., 2023). One such pattern is
the rising influence of Chinese visitors as a disruptive force in the sector. These tourists
have grown to be the biggest category of outbound visitors and have also displayed
distinctive travel choices, driven by rising wealth, shifting lifestyles, or an expanding
middle class. The growing trend of Chinese golfer tourists who travel to foreign countries
like Thailand to pursue their passion for the game while simultaneously experiencing
new cultures is particularly fascinating (Howard, 2008). China’s rapid economic growth
in the twenty-first century has propelled millions of people into the middle class and
given their access to disposable income and previously unheard-of leisure time
(Li & Shapiro, 2020). Chinese visitors are now able to travel abroad in quest of
adventure and relaxation because of this country’s increasing economy, which has
thrown open doors to innovative experiences (De Checchi, 2023). Many Chinese
tourists have been seduced by the appeal of golf, a sport that perfectly combines
talent and pleasure, creating a specialized market within the broader context of
overseas tourism. Because of this, places with a diverse array of golf courses, like

Thailand, have become popular playgrounds for these fans.

Several elements combine to make Thailand a popular golf vacation spot for
Chinese golfers (Cham et al.,, 2021). Each element is important in the process of
making choices. Chinese travelers are increasingly looking for immersive experiences
that let them interact with local customs and lifestyles, making cultural reasons
stand out as a significant driver. Travelers seeking to go beyond simple recreation and
immerse themselves in true cultural experiences will find Thailand’s diverse culture,
historical sites, and mouth-watering cuisine to be a fascinating option. Chinese tourists
have a special opportunity to state their wants for relaxation and cultural exploration

because of the inclusion of golf in this larger cultural narrative (Spennemann, 2021).

The trend of Chinese visitors pouring into Thailand has received a lot of
attention lately (Van Uhm & Wong, 2021). Several reasons that impact Chinese

golf travelers’ decisions to select Thailand as their favorite location can be ascribed
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to this increase. The patterns of Chinese tourism in Thailand are shaped by various
economic, cultural, geographic, and marketing factors combined (Hu et al.,, 2022).
Economically, China’s expanding middle class and rising standard of living have
allowed more Chinese individuals to partake in recreational pursuits like golf
tourism. Thailand appeals to those looking for a premium experience without
paying outrageous prices due to its affordability in terms of lodging, travel, and
golf-related fees. Furthermore, Thailand’s appeal as a golf destination is increased
by the availability of a variety of golf courses that cater to various price points
(Korn, 2020). Chinese travelers are drawn to Thailand’s rich cultural heritage and
welcoming friendliness. Chinese guests feel at home and secure because of shared
cultural characteristics including esteem for tradition and links to family (Liu et al,,
2019). Additionally, both nations’ high concentrations of Buddhists create a spiritual
bond that may affect traveler’s choices. Thailand is a tempting destination for
Chinese tourists since the appeal of visiting cultural sites and golfing excursions

offers a new depth to the trip experience.

However, there are difficulties associated with the rise in Chinese golf tourists.
The increase in tourists may strain the area’s infrastructure and resources, thereby
causing problems like overcrowding and environmental damage. To preserve
the scenic splendor and cultural authenticity of Thai destinations for future
generations, it is crucial to strike an equilibrium between growth in tourism and
sustainability. In conclusion, the reasons that influence Chinese golfing tourists to
select Thailand as their favorite location are complex and interconnected. A combination
of economic accessibility, cultural similarity, proximity, and successful marketing
techniques influences this trend. The rise in Chinese golfing tourists offers prospects
for economic development, but it also highlights the necessity for sustainable tourism
methods to protect the allure and originality of Thailand’s travel destinations.

Therefore, the objectives of the study are:

a. To analyze the relationship between internal and external factors,

perceived value, and Chinese golf tourists’ intention to visit Thailand.
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b. To identify the mediating effect of perceived value on the relationship
between internal factors and Chinese golf tourists’ intention to visit
Thailand.

c. To examine the mediating effect of perceived value on the relationship

between external factors and Chinese golf tourists’ intention to visit Thailand.

2. Literature Review

Internal
Factors

Ha [ Chinese golf )

HIl e - tourists’
D SRR »  intention to
Perceived wisit in
Value H3 —» Theiland
________________ >
H2 07 /Q

External
Factors

Figure 1 Conceptual Framework

3. Literature Reivew

Travel preferences and experiences are greatly influenced by the complicated
interplay between an individual’s self-concept and the pictures connected to a
particular destination (Zhang et al., 2022). The self-concept of travelers, which
includes their attitudes, beliefs, and views of themselves, is crucial in determining
their travel inclinations and activities (Bianchi et al., 2017). This notion of oneself
might be anything from an adventurous and naturalist to a culturally curious or
opulent person. On the other side, a destination’s images are a combination of its
physical characteristics, cultural products and services, historical significance, and

how it is portrayed in media and marketing campaigns. An enjoyable and fulfilling
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travel experience frequently results when an individual’s self-concept matches

their perceptions of a destination (Karagoz & Uysal, 2023).

Golf tourism is a growing sector that takes advantage of the popularity of golf
as a pastime. People from all over the world look for vacation spots that provide
opportunities to discover other cultures and landscapes in addition to great golfing.
Around the world, golf resorts and courses have proliferated, each with its distinctive
appeal and difficulties (Mishra & Kureti, 2022). Thailand, often known as the “Land
of Smiles,” has won praise from visitors from all over the world for its beautiful
scenery, fascinating culture, and mouth-watering food. With a distinctive
combination of top-notch golf courses, opulent facilities, and friendly people,
it is also quickly becoming a top vacation spot for golf aficionados. With more than
300 e¢olf courses spread out over the nation, Thailand has solidly cemented its
reputation as a golfer’s paradise (Joo & Medriano, 2022). The development of golf
in Thailand is a remarkable story of change. The Royal Hua Hin Golf Course, which
still stands as one of Asia’s oldest and most recognizable courses, served as a

modest beginning for it in the 1920s.

An essential idea in marketing and customer behavior is the connection
between internal characteristics and perceived value (Tuncer et al., 2021). The term
“perceived value” describes the arbitrary judement that customers make about
the value of a good or service based on how much they believe they get for their
money. On the other hand, internal factors cover a wide range of personal and
psychological aspects that affect how consumers view and assess goods or services.
These internal variables are essential in assessing how consumers perceive value
since they significantly impact overall satisfaction and the possibility of repeat

business.

One of the fundamental ideas in marketing and customer behavior is
the connection between outside circumstances and perceived value. Consumers’
subjective evaluation of a good or service’s worth in comparison to its cost is known
as perceived value. External factors include a wide range of components that are

not under the individual consumer’s control and are frequently outside the consumer’s
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or the provider of the product or service’s control (Muranko et al., 2021). A combination
of personal, psychological, and environmental factors influences the relationship
between internal determinants, perceived value, and the intention of Chinese golf
tourists to travel to Thailand. Understanding this link is essential for Thailand’s
tourism sector since it can aid in the creation of efficient marketing plans and
improve Chinese golf tourists” overall experience. Internal elements are the qualities
and motives of Chinese golf tourists that affect their choice to travel to Thailand.
These variables may include individual preferences, viewpoints, and golf
tourism-related reasons. For instance, a person’s love of golf, desire for new golfing
adventures, or need for leisure and relaxation may be internal causes that motivate

them to travel to Thailand for golf tourism.

A complicated interplay that profoundly affects travel choices in the area is
the relationship between external variables, perceived value, and the purpose of
Chinese golf tourists visiting Thailand. Chinese tourists have long flocked to Thailand,
and in recent years, the appeal of its golf courses has increased. The Thai tourism
sector needs to comprehend how external circumstances and perceived value
affect the intent of Chinese golf tourists to build efficient marketing tactics and

improve the entire visitor experience. Thus,

H1: There is a significant and positive relationship between internal factors

and perceived value.

H2: There is a significant and positive relationship between external factors

and perceived value.

H3: There is a significant and positive relationship between perceived value

and Chinese golf tourists’ intention to visit Thailand.

H4: There is a significant and positive relationship between internal factors

and Chinese golf tourists’ intention to visit Thailand.

H5: There is a significant and positive relationship between external factors

and Chinese golf tourists’ intention to visit Thailand.
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H6: Perceived value mediates the relationship between internal factors and

Chinese golf tourists’ intention to visit Thailand.

H7: Perceived value mediates the relationship between external factors

and Chinese golf tourists’ intention to visit Thailand.

4. Research Methodology

The objective of the study is to analyze the factors influencing Chinese golf
tourists’ intention to visit Thailand. The questionnaire for internal factors consists of
perceived benefits, personal preference, motivation, psychological factors, and
interest developed (Fauzi et al., 2022). The questionnaire for external factors consists
of competing destinations, promotional campions, infrastructure, and facilities
government policy, and agreements developed (Florido-Benitez, 2022).
The questionnaire for Perceived Value consists of Social Value, Economic Value,
Functional Value, and Epistemic Value developed by (Chi et al., 2021). The questionnaire
for Chinese golf tourists’ intention to visit in Thailand consists of golf course quality
and variety, ease of access and connectivity, word-of-mouth, and reviews online
presence and booking platform developed (Sun & Fang, 2021). The Likert scale for
the indicators shown in Table 3.1 represents 1 as “strongly disagree”, 2 as “disagree”,

3 as “Neutral”, 4 as “agree”, 5 and as “strongly agree”.

The study uses quantitative methodology and drafted a closed-end
questionnaire to collect data. The total population for the study is those who
traveled from China to Thailand for tourism purposes. The current market for
Chinese visitors visiting Thailand, according to the Tourism Authority of Thailand (TAT),
approximately 1.6 million Chinese visitors visited the country in the first six months
of 2023 (Khaosod English, 2023). The sample size refers to the number of people or
observations that comprise a study. Choosing the appropriate sample size is critical
for the results of studies to be reliable and generalizable. Purposive sampling is a
sampling technique used in quantitative analysis to acquire data. Purposive sampling
is a sampling method in which the researcher employs their discretion to select

people from the population to participate in the study. It is also known as selective,
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judgmental, or subjective sampling (Sharma, 2017). The basic formula for calculating
sample sizes by (Yamane, 1973). The size of the population of Chinese tourist in
Thailand is 1.6 million and e represent 5% (0.05). Using the formula above, it can
be determined that the sample size for the study is 399.90 or 400 respondents.
However, due to non-response and the inability to contact respondents, the sample
size has been expanded to 426 respondents. The study uses five experts to do
the item objective congruence (I0C) test before going for the data collection. In the pilot
study, 30 respondents were chosen for the pre-study, and they understood and
could answer the questionnaire. Online surveys are often prepared using
the questionnaire star and data is gathered using QQ and WeChat. The Cronbach
alpha for the study is 0.972 which is greater than 0.7 (Taber, 2018). The model can
only be fit if the p-value is greater than 0.05, the RMSEA is less than 0.10, the chisg/df
value is less than 5.0, and the goodness of fit (GFI), comparative fit index (CFl), and
incremental fit index (IFI) are greater than 0.90 (Zainudin, 2012). In the study, SPSS 26
software is utilized for correlation analysis, and AMOS 24 software is used for route

analysis, mediating effect, and coefficient of determination.

The total number of respondents in the study is 426 where 268 (62.91%)
are male and 158 (37.09%) are female respondents which represents that there are a
higher number of male respondents than female respondents. In the study 154 (36.15%)
of the respondents are 36 to 40 years followed by 143 (33.57%) of the respondents
are 31 to 35 years, 45 (10.56%) respondents are 26 to 30 years, 36 (8.45%)
respondents are below 25 years, 25 (5.87%) of the respondents are above 46 years,
23 (5.40%) of the respondents are 41 to 45 years respectively. In this study, 110
(25.82%) respondents play golf 4 to 5 times a year, 106 (24.88%) respondents play
golf 2 to 3 times a year, 87 (20.42%) respondents play golf 6 to 7 times a year,
77 (18.08%) respondents play golf 1 time a year, 46 (10.80%) respondents play golf

8 times or more in a year.
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5. Data Andlysis and Discussion
The data analysis of this study is hereunder:

5.1 Confirmatory Factor Analysis. Confirmatory Factor Analysis, or CFA, is a

statistical approach for investigating the underlying structure of a set of observed data.
IF3

.—— 1IF1
IF2
Internal__Factor
IF4
Figure 2 Confirmatory Factor Analysis of Internal Factor

The model fit for confirmatory factor analysis of internal factor where RMSEA
value is 0.028 which is less than 0.10, Chisg/df is 1.345 which is less than 5, and GFl,
CFl, and IFI values are 0.997, 0.999, 0.999 which is greater than 0.9 so, it indicates that
the model is fit.

.—» EF1
EF2
.———— EF3
EF4

Figure 3 Confirmatory Factor Analysis of External Factor

External__Factor

The model fit for confirmatory factor analysis of external factor where RMSEA
value is 0.000 which is less than 0.10, Chisg/df is 0.862 which is less than 5, and GF,
CFl, and IFI values are 0.998, 1.000, 1.000 which is greater than 0.9 so, it indicates that
the model is fit.
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Figure 4 Confirmatory Factor Analysis of Perceived Value

I

The model fit for confirmatory factor analysis of perceived value where RMSEA
value is 0.000 which is less than 0.10, Chisg/df is 0.575 which is less than 5, and GFl,
CFl, and IFI values are 0.999, 1.000, 1.000 which is greater than 0.9 so, it indicates that
the model is fit.

v1
Intention_to_ Visit

Figure 5 Confirmatory Factor Analysis of Intention to Visit

The model fit for confirmatory factor analysis of intention to visit where RMSEA
value is 0.000 which is less than 0.10, Chisg/df is 0.498 which is less than 5, and GFl,
CFl, and IFI values are 0.999, 1.000, 1.001 which is greater than 0.9 so, it indicates that
the model is fit.
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Internal_Factors

91

Intention_to_ Visit)

Figure 6 Confirmatory Factor Analysis

The model fit for confirmatory factor analysis where the RMSEA value is 0.023
which is less than 0.10, Chisg/df is 1.218 which is less than 5, and GFI, CFl, and IFI
values are 0.973, 0.998, 0.998 which is greater than 0.9 so, it indicates that the model
is fit.

5.2 Path Analysis

Path analysis is a statistical tool for studying and evaluating relationships

between latent variables.

Internal_Factor

7 86
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Figure 7 Path Analysis
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The direct effect of the path analysis is summarized in Table 1 below:

Table 1. Direct Effect

Direct Path Standardized S.E. C.R. P

path coefficient
Internal Factor---> Perceived Value 0.441 0.041 11.158 owx
External Factor---> Perceived Value 0.481 0.042 12.169 owx
Perceived Value ---> Intention to Visit 0.558 0.038 14.718 owx
Internal Factor---> Intention to Visit 0.216 0.036 6.144 owx
External Factor---> Intention to Visit 0.203 0.038 5.657 owx

Source: Data and information from this research

Note: ***p<0.001

Table 1 shows the path coefficient and p-value for the relation between
the variables in the study. The relationship between internal factors and perceived
value has a path coefficient and p-value (Beta = 0.441, p<0.001) which indicates
that the H1 hypothesis is accepted. The relationship between external factors and
perceived value has a path coefficient and p-value (Beta = 0.481, p<0.001) which
indicates that the H2 hypothesis is accepted. The relationship between perceived
value and intention to visit has a path coefficient and p-value (Beta = 0.558, p<0.001)
which indicates that the H3 hypothesis is accepted. The relationship between
the internal factor and intention to visit has a path coefficient and p-value (Beta = 0.216,
p<0.001) which indicates that the H4 hypothesis is accepted. The relationship
between the external factor and intention to visit has a path coefficient and p-value
(Beta = 0.203, p<0.001) which indicates that the H5 hypothesis is accepted.

5.3 Mediating effect

Mediation occurs whenever a third variable, known as the mediating

construct, moves between the two other directly related structures.
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Table 2 Indirect Effect

Standardized
Indirect Path Lower | Upper | P
Estimate

Internal Factor --> Perceived Value -->
0.246 0.185 0.334 | ***
Intention to Visit

External Factor --> Perceived Value -->
0.268 0.216 0.361 *x%
Intention to Visit

Note: ***p<0.001

Table 2 shows the path coefficient and p-value for the relationship between
the variables. The mediating effect of perceived value in the relationship between
the internal factor and intention to visit has a path coefficient and p-value of
(Beta = 0.246, p<0.001) which shows that H6 is accepted. The mediating effect of
perceived value in the relationship between the external factor and intention to visit
has a path coefficient and p-value of (Beta = 0.268, p<0.001) which shows that H7 is

accepted.

5.4 Coefficient of determination (R?

The value of the coefficient of determination, or R squared (R2), is a statistical
metric that measures the proportion of the variance in the dependent variable that
can be explained by the independent variables in a regression model. R square values
less than 0.19 are regarded as very weak, 0.19 to 0.33 are considered weak, 0.33 to
0.67 are considered moderate, and R square values greater than 67 are considered
substantial (Chin, 1998). The result shows that the R2 of perceived value is 0.77 and
intention to visit is 0.86 which is considered as substantial. This indicates that
the independent variable has a 77% variance in perceived value and an 86% variance

in intention to visit.
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Discussion

The correlation coefficient and p-value of the internal factor and external
factor is (0.807, p<0.010) showing a positive correlation between the variables.
The correlation coefficient and p-value of the internal factor and perceived value
is (0.829, p<0.010) showing the positive correlation between the variables.
The correlation coefficient and p-value of internal factor and intention to visit is
(0.842, p<0.010) showing the positive correlation between the variables. The correlation
coefficient and p-value of external factor and perceived value are (0.837, p<0.010)
showing the positive correlation between the variables. The correlation coefficient
and p-value of external factor and intention to visit is (0.844, p<0.010) showing a
positive correlation between the variables. The correlation coefficient and p-value of
perceived value and intention to visit is (0.907, p<0.010) showing the positive

correlation between the variables.

The relationship between internal factors and perceived value has a path
coefficient and p-value (Beta = 0.441, p<0.001) which indicates that the H1
hypothesis is accepted. The relationship between external factors and perceived
value has a path coefficient and p-value (Beta = 0.481, p<0.001) which indicates
that the H2 hypothesis is accepted. The relationship between perceived value and
intention to visit has a path coefficient and p-value (Beta = 0.558, p<0.001) which
indicates that the H3 hypothesis is accepted. The relationship between the internal
factor and intention to visit has a path coefficient and p-value (Beta = 0.216, p<0.001)
which indicates that the H4 hypothesis is accepted. The relationship between
the external factors and intention to visit has a path coefficient and p-value
(Beta = 0.203, p<0.001) which indicates that the H5 hypothesis is accepted.
The mediating effect of perceived value in the relationship between the internal
factor and intention to visit has a path coefficient and p-value of (Beta = 0.246, p<0.001)
which shows that H6 is accepted. The mediating effect of perceived value in
the relationship between the external factors and intention to visit has a path

coefficient and p-value of (Beta = 0.268, p<0.001) which shows that H7 is accepted.
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6. Conclusion and Recommendation

As a result investigation into the relationship between internal and external
variables, perceived value, and the intention of Chinese golf tourists to travel to Thailand,
it has shown several important lessons. Visitors” intents are significantly shaped by
internal factors, such as personal preferences and views toward golfing in Thailand.
Tourists” judgments of value are also greatly influenced by external variables,
such as travel infrastructure, marketing initiatives, and destination image. There is a
mediating role of perceived value in the relationship between internal, and external

factors and Chinese golf tourists’ intention to visit Thailand.

The desire of Chinese golf visitors to travel to Thailand must be increased,
so a diverse strategy is required. To match the high expectations of Chinese golf
lovers and guarantee a wonderful experience, Thailand should first make investments
in golf course infrastructure and services. Second, specific marketing techniques
should be used to promote Thailand’s golfing opportunities and distinctive cultural
attractions. Last but not least, simplifying visa procedures and offering on-site
language and cultural assistance will greatly enhance Thailand’s general appeal
and accessibility as a golf tourist destination for Chinese visitors, strengthening
their ambition to travel there. Thailand may position itself as a top alternative

for Chinese golf tourists by fully resolving these problems.
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Abstract

: The purposes of this research were 1) to compare the development
of English vocabulary usage through game-based lesson plans based
on multiple intelligence theory with that of the cooperative learning
(the passing criteria of 60 percent) and 2) to investigate the satisfaction
towards game-based learning based on multiple intelligence theory
with that of the cooperative learning.
The sample in the study was 35 third-grade students, selected by
§simple random sampling, in the first semester of the academic
year 2022, in Sawangboriboon Wittaya School, Banglamung district,
Chonbuiri. The research instruments consisted of (1) five game-based
lesson plans based on multiple intelligence theory, (2) the English
vocabulary assessment test, and (3) the satisfaction test. The data
were analyzed by using t-test descriptive statistics, AM, and SD
The research results showed that
1) The achievement of English vocabulary learning outcome after
L the implementation game-based lesson plans based on multiple
intelligence theory among the third-grade students was
significantly higher than the 60 percent criteria (p< 05).
2) The satisfaction towards game-based learning based on multiple
L intel ligence theory among the third-grade students was at a high
level (AM = 4.33, SD = 0.79).

Keywords: Game-based Learning, Multiple Intelligence Theory, Cooperative Learning,

English Teaching
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¢ This research aimed to (1) identify the aesthetic education courses

: status in Yuncheng Vocational and Technical University, (2) optimize

the aesthetic education courses of Yuncheng Vocational and

Technical University in terms of teaching mode, integration of

production, education and evaluation methods. This study adopted

: quantitative method, and the research population was the 562

students in the School of Intelligent Manufacturing of Yuncheng

Vocational and Technical University in Shanxi Province, China.

The sample was composed of 230 students from Yuncheng

: Vocational and Technical University in Shanxi Province. The research

tool was a questionnaire. The study used the software IBM SPSS

25.0 for data analysis through frequency, percentage, mean, and

standard deviation.

. The research results showed that (1) Yuncheng Vocational and

. Technical University offered a 2-credit aesthetic education course,
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but the setting and implementation of the course were not perfect:
The current aesthetic education course having unclear goals, serious
theoretical content tendencies, single implementation methods,
and lacking course evaluation, (2) Based on the characteristics
of higher vocational education and guided by the existing problems
in aesthetic education courses, they should clarify the goals of
higher vocational aesthetic education courses, optimize the content
of higher vocational aesthetic education courses, and innovate
the evaluation model of aesthetic education courses. Through
the research and improvement of the aesthetic education courses
of Yuncheng Vocational and Technical University, the high-quality
and comprehensive vocational skills talents adapted to the on-going

* requirements could be cultivated.

Keywords: Aesthetic Education, Higher Vocational Education, Aesthetic Consciousness
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1. Introduction

(1) Expected situation: Enrich the curriculum format of aesthetic education
courses, strengthen the aesthetic content of professional courses, practical courses,
and club activities, cultivate the aesthetic quality of vocational students, and
promote the comprehensive development of moral, intellectual, physical, aesthetic,
and labor qualities. In the context of industry-education integration and school-
enterprise cooperation, the integration of the process of aesthetic education and
production, as well as diversified evaluation, should be achieved. (2) Real situation:
Yuncheng Vocational and Technical University offers aesthetic education courses,
but the school does not value aesthetic education. The course format is single,
the content is lacking, and there is almost no student activity in aesthetic education.
The traditional teaching model cannot achieve the concept of combining vocational
education with production, and the traditional evaluation model with students as
the main body. (3) Current problem: The form of aesthetic education courses is
single, the content is lacking, and there are almost no student aesthetic education
activities. The traditional teaching model has low student participation. The traditional
evaluation method is student-centered. (4) problems that are studied: Through
a questionnaire survey, it was found that there are problems with the aesthetic
education courses at Yuncheng Vocational and Technical University. The optimization
of the aesthetic education courses at Yuncheng Vocational and Technical University
is based on teaching modes, integration of industry and education, and evaluation
methods. (5) Rationale: Cai Yuanpei (1912) proposed the idea of promoting five
types of education simultaneously when systematically writing “New Education
Theory”. To implement this important requirement, it is necessary to vigorously
strengthen the work of aesthetic education, and regard aesthetic education as
the basic link to promote the high-quality development of school aesthetic
education.Wang Yuming, Yang Fang, Wang Yan, and Sun Yuanyuan (2020)
Optimization Policies for General Art Education Curriculum in Higher Vocational

Education.
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2. Literature Review

Exploring and constructing a new system for aesthetic education in higher
education is an urgent and significant task for educational reform in higher education,
with far-reaching implications. As an aesthetic constructing education, aesthetic
education can utilize various forms of beauty to influence individuals’ aesthetic
perception, enhance their aesthetic abilities, and indirectly promote their overall
development in morality, intelligence, sport, and labor, thereby forming a comprehensive

and harmonious personality.

Independent Dependent
Aesthetic  education Art appreciation level
--Specific art classes Creative performance
> . .
--Educational environment Emotional experiences
--Student characteristics Academic performance

Figure 1 Conceptual Frame work

Caiyuanpei (1912) when he wrote “New Education Theory” systematically and

proposed the simultaneous development of five types of education.

Aesthetic education is not only aesthetic education, but also sentiment
education and spiritual education, which plays an irreplaceable role in cultivating
people through virtue. General Secretary Xi Jinping (2018) emphasized that it is necessary
to comprehensively strengthen and improve school aesthetic education, insist on
educating people with aesthetics and culture, and improve students’ aesthetic and
humanistic qualities. To implement this important requirement, we must make great
efforts to improve the work of aesthetic education and make it a basic link to promote
the high-quality development of aesthetic education in schools. Feng Jin (2018)
argue that the subsidiary objective of art education in higher vocational education
should be guided by the overall objectives of vocational education. Therefore, art
education curriculum in higher vocational education must possess and strengthen

the “practical” and “professional” attributes of vocational education.
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Xu Ling and Zhang Hong fang (2019) propose the exploration of art education elements
in teaching content. Every course in higher vocational education, beyond imparting
knowledge and skills, contains varying degrees of artistic and aesthetic elements.
Foundational and professional courses possess unique aesthetic qualities, and the
hidden art education functions within these courses can effectively convey artistic

elements to students, playing a certain role in art education.

3. Methodology

This design can be divided into three steps. First, determine the variables
and questionnaire. Next, perform data analysis. Then a pilot study was conducted,
including Index of item Objective Congruence (IOC) testing, etc., after which a formal
questionnaire was obtained and confirmatory factor analysis was conducted. Finally,

the results are discussed.

Before forming a formal questionnaire, this study invited three experts to
conduct 10C testing. The average score of the expert consultation questionnaire
is greater than 0.5. Therefore, the validity of the content of the measurement items

can be guaranteed. Secondly, SPSS was used for analysis.

Population: The population under study includes junior students from
the Faculty of Intelligence manufacturing in Yuncheng Vocational and Technical

University, with the total number of 562.

Sample: The sample consisted of two hundred thirty (230) of students in
Yuncheng Vocational and Technical University, Shanxi Province. The sample size is
determined by the Krejcie and Morgan tables (Krejcie & Morgan, 1970). And using

simple random sampling.

The instrument of this research is the questionnaire about Aesthetic Education
Courses in Vocational Colleges Yuncheng Vocational and Technical University, Shanxi

Province. divided by 2 parts as follows:

Partl: About the general information of the respondents.
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Part 2: The questionnaire to Yuncheng Vocational and Technical University
Aesthetic Education Courses including all factors are as follows:1) Art appreciation

ability.2) Creative performance.3) Emotional experiences.4) Academic performance.

4. Results

This chapter entails the findings of the statistical data analysis, organized into
different key sections. First are the results of the descriptive statistics of the respondents’

demographic profiles.

4.1 Phase 1 To identify the Aesthetic Education Courses status in Yuncheng

Vocational and Technical University by questionnaire.

In this phase, the emphasis was on the first objective of the research
(To identify the Aesthetic Education Courses ability in Yuncheng Vocational and
Technical University by questionnaire.) By investigating the current situation of aesthetic
education courses at Yuncheng Vocational and Technical University, 7 specific aspects
are involved in three primary dimensions: aesthetic education course objectives,
vocational aesthetic education course content, vocational aesthetic education
course design, vocational aesthetic education course implementation, and vocational

aesthetic education course evaluation:

Table 1 Survey on the Current Situation of aesthetic Education Courses at Yuncheng Vocational

and Technical University

First level dimension|Secondary dimension Investigation content
Course format Compulsory and Elective
Content of aesthetic | coyrse offerings Credit
education courses Teaching Content Appreciative and factual
Educational Teaching approach | Classroom, extracurricular, and integrated
environment theory and practice
Teaching method Teaching, demonstration, interaction,
exploration
Evaluation subject Classmates, teachers, and enterprises
Course evaluation Evaluation method aesthetic, process, outcome
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Create a questionnaire using the Question Star platform and conduct
surveys through platforms such as WeChat and QQ. A total of 562 valid survey
questionnaires were collected, with a validity rate of 100%. Among them, male
students account for 39% and female students account for 61%. The data was
obtained through questionnaire survey and processed and analyzed using statistical
software (IBM SPSS 25.0). Yuncheng Vocational and Technical University offers aesthetic
education courses, a total of 2 credits, which is a required course. It shows that
Yuncheng Vocational and Technical University attaches great importance to it.
The survey shows that there are significant differences in students’ understanding

of the connotation of aesthetic education.

Table 2 Basic information of students

Gender Male 343 39%
Female 219 61%

Student Countryside 303 54%
source City 259 46%

There are aesthetic education classes 562 100%
2 credits 562 100%

As a subsystem of the education system, aesthetic education complements
moral education, intellectual education, physical education, and labor education,
and plays a crucial role in cultivating well-rounded individuals. However, influenced
by traditional educational concepts, education in China has encountered problems
such as intellectual bias and aesthetic suppression, which seriously hinder the sound
development of students’ visual thinking and lead to a lack of perceptual, emotional,

imaginative, and creative abilities.

Aesthetic education is in a marginalized position. Due to the weak awareness
of aesthetic education among students, intellectual education ranks first at 28%,
moral education at 22%, second only to intellectual education. Physical education
at 21% ranks third, labor education at 15% ranks fourth, and aesthetic education at

149% ranks last.
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0 20 40 60 80 100 120 140 160

1

Aesthetic education 79
labor education 84
Physical education 118 ]
Moral education 124
Intellectual education 157

Figure 2 The status of morality, intelligence, sport, aesthetics, and labor in education

There are various forms of beauty, and aesthetic education courses are not
limited to the expression of aesthetic courses. In addition to the aesthetic education
courses stipulated by educational policies, the curriculum system of Yuncheng
Vocational and Technical University also includes other types of courses that contain
rich elements of aesthetic education, such as public basic courses (ideological and
political education, college psychology, etc.), aesthetic courses (aesthetic principles,
life aesthetics, etc.) Professional aesthetic courses (literary appreciation, film and
television appreciation, etc.), and practical training courses in aesthetic education (tea

aesthetic, ink painting, etc.).
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Figure3 Do you offer public Figure4 I§ there a prefessional
basic courses and university aesthetic course offered
aesthetic education courses?

Yes 562 \3(8; 168
100% °
No 394
No 0 70%
0%
100
Figure5 Have you participated in any art education training

activities?

WYes 62 11%
M No 500 89%

It can be seen that Yuncheng Vocational and Technical University has a relative
lack of professional aesthetic courses and practical activities related to aesthetic
education. Public aesthetic elective courses are a concentrated expression of aesthetic
education. Establishing public aesthetic courses is the main means for Yuncheng

Vocational and Technical University to carry out aesthetic education.

Other 65%

Appreciation of Traditional Chinese Opera 3%

Calligraphy appreciating 19%

Drama appreciating 16%

Dance Appreciating 14%

Literature appreciation 18%

Film Appreciating 43%

Painting appreciation 48%

Music appreciation 35%

o

50 100 150 200 250 300 350 400
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It can be seen that music appreciation, aesthetic appreciation, and film and
television appreciation courses are more popular among vocational college students,
followed by calligraphy and literature appreciation. Dance appreciation and drama
appreciation require a certain level of basic knowledge, and the interest of opera

appreciation students is relatively low.

Figure7 Whether to Figure8 Course evaluation proportion

participate in club activities

Performance
Mevaluation62.7

%

Enterprise
levaluation14.4

%
nperformance

display10.2%

Class
[evaluation12.7

%

Yes
m310

55.4%
o 252

6%

Club activities are an important carrier of aesthetic education in universities.
With the expansion and extension of classroom teaching, the aesthetic education
functions possessed by club activities make up for the lack of quality education and
broaden the avenues for aesthetic education. 44.6% of students did not in any
form of club activities, and their enthusiasm for in clubs was not high. Among
the students in club activities, there are more choices for aesthetic, dance, and
choir clubs, while there are fewer choices for calligraphy, literature, and psychology
clubs. The distribution of students in each club is uneven, and the development

is uneven.

4.2 Phase 2 To optimize the aesthetic Education Courses of Yuncheng Vocational
and Technical University in terms of teaching mode, integration of production and

education, and evaluation methods.
Optimize from the perspective of teaching objectives.

Vocational aesthetic education aims to adapt to the requirements of
the times for cultivating high-quality vocational skills talents, is employment-oriented,

purposeful and planned. Through various forms of beauty, we cultivate the aesthetic
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quality of vocational students and promote the comprehensive development of their
moral, intellectual, physical, aesthetic and labor qualities. The goals of vocational
aesthetic education courses can be divided into three levels: “humanistic literacy”.

13 [13

, “professional quality” and “skill quality” are the basic goals.
Integrate production and education for optimization.

Aesthetic education emphasizes knowledge transmission over ability cultivation,
and the theoretical and practical teaching content is detached from the requirements
of enterprises. The traditional teaching model of “teaching first” is still continuing, and
the practical teaching process generally cannot be carried out according to the norms
and professional standards of enterprises. In the context of promoting the integration
of industry and education, as well as school enterprise cooperation, the process of

aesthetic education teaching is integrated with the production process.
Optimization of evaluation mode.

Evaluation subject: In order to build a multi-faceted evaluation mechanism
integrating students, teachers and society, so that the teaching of aesthetic education
courses can be comprehensively evaluated, higher vocational aesthetic education
courses should take the following measures: introduce diversified evaluation subjects
for evaluation, such as students’ mutual evaluation, industry enterprises and so on.
Student evaluation can better reflect the learning effect and feelings. Students in
the whole learning process and deepen their understanding of each other.
Therefore, self-evaluation and mutual evaluation are more authentic and objective,
and can be used as feedback to provide basis for curriculum improvement. Enterprise
personnel are familiar with job production, management and skill requirements,
and understand the employment needs of the unit. The evaluation of enterprise
personnel can better reflect whether the course is targeted and practical, whether
the training of talents is effective, and can give opinions from the aspects of
feasibility, rationality and enterprise demand. Therefore, it is more scientific to add

enterprise staff as the evaluation subject in the course evaluation.
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Evaluation method: The evaluation method is a necessary means and an
important tool for the further implementation of the evaluation method. At present,
the traditional evaluation tools such as classroom report, practice and operation are
mainly used in the aesthetic education course, which can not be consistent with the
subject characteristics of aesthetic and comprehensive quality training of the aesthetic
education course. Therefore, the evaluation of aesthetic education curriculum should
staesthetic from the perspective of students, comprehensively use various
evaluation methods, let students become the subject of aesthetic education
curriculum evaluation, experience the aesthetic education of everything, and

promote the natural integration of students’ mind and beauty.

5. Discussions

The current aesthetic education courses have a single content, and the aesthetic
education elements in the course content are not sufficiently penetrated. The content
of aesthetic education courses focuses on artistic beauty, and lacks knowledge of social
beauty, literary beauty, and scientific and technological beauty. The lack of aesthetic
education knowledge leads to students’ weak theoretical knowledge of aesthetics
and their inability to effectively guide the practice of beauty. Aesthetic education
is not practical enough. Aesthetic activities for students are simple and accessible.
Mainly appreciation and participation. They are not too keen on creating and making
beautiful products or handicrafts. Students cannot fully combine factual knowledge

with aesthetic practice.

Aesthetic education knowledge is the core of aesthetic education curriculum
content. According to the knowledge structure theory of American psychologist
Bruner (1960), the knowledge contained in aesthetic education courses is divided
into factual knowledge, value knowledge and procedural knowledge. The factual
knowledge of aesthetic education is composed of the things that beauty is attached
to, including the beauty of life, art, nature, humanities, society, literature, science
and technology, etc. Aesthetic education value knowledge includes: concepts,

principles, and theories of beauty, specifically including the connotation, essence,
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category, form, characteristics, essence, etc. of beauty. The procedural knowledge
of aesthetic education consists of aesthetic methods and steps, including appreciating
beauty, creating beauty, etc. It can be seen from the survey results that factual
knowledge in higher vocational aesthetic education courses is unevenly distributed.
The content of aesthetic education courses focuses on artistic beauty, and lacks
knowledge of social beauty, literary beauty, and scientific and technological beauty.
The lack of value knowledge leads to students’ weak theoretical knowledge of
aesthetics and their inability to provide effective guidance for aesthetic practice.
Insufficient practical ability of procedural knowledge. Students’ aesthetic activities are
simple and easy, focusing on appreciation and participation. They are less motivated
to create, develop and produce beautiful products or handicrafts. Students are
unable to combine factual knowledge with aesthetic education. Fully integrated
with practice. This finding seems to support the view proposed by Xu Ling and
Zhang Hong fang (2019) of exploring art education elements in teaching content.
Each course in higher vocational education, in addition to imparting knowledge and
skills, also contains varying degrees of artistic and aesthetic elements. Basic courses
and professional courses have unique aesthetic qualities. The hidden art education
functions in these courses can effectively convey artistic elements to students and

play a certain role in art education.

6. Conclusion and Recommendation

From the preliminary investigation of aesthetic education courses for teachers
and students in higher vocational colleges, it can be seen that Yuncheng Vocational
and Technical University has opened aesthetic education courses and set credit
hours, but students do not understand the connotation of aesthetic education. This is
the current situation of students’ aesthetic literacy. As a subsystem of the education
system, aesthetic education complements moral education, intellectual education,
physical education, and labor education, and plays a decisive role in cultivating
people’s all-round development. This finding appears to support the views expressed

by Caiyuanpei (1912).
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The courses offered by higher vocational colleges have strong professional
characteristics, and the course content is always tilted towards vocational quality
education and vocational skills education. The emphasis on professional skills will
inevitably squeeze the space for quality education, including aesthetic education.
The marginalized status of aesthetic education stems from students’ weak awareness
of aesthetic education. At present, the penetration rate of aesthetic education in
the courses of higher vocational colleges is not optimistic. Students’ aesthetic quality
plays a decisive role in craft creation and career. Aesthetic education is not limited to art
courses. The curriculum system of higher vocational colleges should be oriented
towards students’ employment development, with professional standard work
requirements as the main curriculum standards. Fully explore the aesthetic education
elements in various courses in higher vocational colleges and integrate aesthetic
education into the course content. This finding seems to support the view of integrated

aesthetic education proposed by Feng Jin (2018).

Combining empirical research results and curriculum theory, based on
the characteristics of higher vocational education, and guided by existing problems
in aesthetic education courses, we clarify the goals of higher vocational aesthetic
education courses, optimize the content of higher vocational aesthetic education

courses, and innovate the evaluation model of aesthetic education courses.

It is necessary to closely integrate the content of higher vocational aesthetic
education courses with vocational qualification standards, be consistent with the
attributes of competency-based vocational education, and connect with the integration
of industry, academia and research, and school-enterprise cooperation. Ensure
the integration of aesthetic education with on-the-job training and practice, and
cultivate students’ comprehensive professional abilities in a targeted manner through
the integration of operational training, products and services. Extracurricular activities
are an important carrier of aesthetic education courses. Enrich club activities or
training to deepen the intuitive feeling, understanding and appreciation of rich culture.
Increase public welfare service-oriented club activities and social practice activities

to enable students to understand the truth, goodness and beauty of human nature
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and cultivate a sense of social responsibility. Increase entertainment and competition
activities to influence and infect students’ perception of beauty through eclectic
forms. Encourage students to try hands-on production, learn to appreciate beauty,
reflect on beauty, create beauty and enjoy beauty in practical activities. In order to
build a multi-faceted evaluation mechanism integrating students, teachers and society,
the aesthetic education course can be comprehensively evaluated. Scientifically assign

the weights of different subjects in the evaluation of aesthetic education courses.
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: This study investigated the implementation of education at Lu
Ming primary school in Shanghai China, employing a quanlitative
methodology through questionaire and statistical analysis to achieve
two objectives: 1) to indentify existing problems, and 2) to improve
the large unit teaching model for the school’s Chinese classroom.
The quantitative methodology was applied to the research
population that consisted of teachers and students from Lu Ming
School, Shanghai, China, totaling 650 participants during 2023
academic year. The tools of data collection were interview and
questionnaire. The number of valid sampling size was 160,
éfor which the stratified sampling was combined with simple

: rondom sampling to collect data.

The findings revealed that: 1) The application of large unit
. teaching lacked depth, and 2) Learning motivation and outcomes
: were immensely influenced by the teachers’ professional literacy

: and the design of the curriculum. Forthermore the application
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of the large unit teaching method in Chinese for primary schools
could tremendously reinforce student’s learning interest and
academic performance. This finding has sufficiently demonstrated
the positive role of large unit teaching in Chinese language
gclassrooms. The research recommended the targeted and
well-defined strategies, including strengthening understanding
and providing teaching resources for large units on the basis of

i actual situations.

Keywords: Large Unit Teaching, New Curriculum Standards, Primary School, Proving

Teaching by Teaching Process, Teaching Design.
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1. Introduction

This study takes the language teaching practice of Shanghai Lu Ming Primary
School as the background to explore the large-unit teaching of elementary school
language under the vision of the new standard. The whole text is developed in five
dimensions: Desired condition, Actual condition, Problems, Research gap and

Rationale.

1) Desired condition: The Curriculum Plan of Ordinary Primary Schools (2017
Edition 2020 Revision) clearly points out that “take the big concept as the core,
structure the curriculum content, and push ahead the implementation of core
literacy”, which provides a reference for the revision of Chinese curriculum standards.
As exhibited in the above discussion, the overall teaching of large unit is the core in
revising new curriculum standards. The New Curriculum emphasizes large-unit
teaching as the basic unit to enhance students’ language literacy and comprehensive
abilities through integrating subject content and knowledge. In elementary school
language teaching, large-unit teaching aims to cultivate students’ abilities in reading,
writing and oral expression through interdisciplinary and comprehensive learning,
and at the same time to improve students’ thinking ability, cultural literacy and

aesthetic sensibility.

2) Actual condition: In Shanghai Lu Ming Primary School, in the practice of
language teaching, teachers have been actively exploring the effective mode of
large-unit teaching. For example, “Traditional Culture” is a large unit, integrating
festival customs, idiomatic stories, ancient poems and other contents. In practice,
students’ understanding of and interest in traditional Chinese culture have increased,
but there are still challenges in integrating knowledge from different disciplines and

promoting in-depth learning.

3) Problems: In practice, how to deal with the relationship between large and
small units, how to realize effective integration between disciplines, how to increase
students’ participation and interest, and how to assess students’ learning outcomes in
a scientific and reasonable way have become urgent issues. It has become an urgent

problem to be solved.
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4) Research gap: this study will focus on how to optimize the design and imple
mentation of large-unit teaching in elementary school language under the guidance of
the New Curriculum Standards in order to improve students’ core literacy. Specifically,
it includes how to enhance students’ thinking ability, cultural literacy and aesthetic
appeal through large-unit teaching, as well as how to scientifically and rationally

assess students’ learning outcomes.

5) Rationale: Through in-depth investigation and analysis of the language
teaching practice in Shanghai Lu Ming Primary School, this study aims to provide
useful references and lessons for the reform and development of large-unit teaching
of elementary school language in China, as well as for the enhancement of students’

core literacy.

2. Literature Review

Within the context of elementary Chinese language teaching , particularly
when employing an integrated thematic unit approach, a conceptual framework
considering the following variables can be explored ( Figure 1). This framework posits
teaching method as the independent variable, while student learning outcomes and

motivation in Chinese language learning are dependent variable.

D dent Variabl :
ependent variables :> Independent Variable
Learning outcomes

Large Unit teaching

Learning motivation

Figure 1 Conceptual Framework

Large unit teaching is not a new vocabulary in China, and its research has a
long history. As early as the 1920s, Mr. Liang Qichao proposed that teaching should
be comprehensively planned for articles, and that teaching should be done in groups
rather than alone. Although this argument is more directed at teaching materials,

it also reflects that unit teaching in our country had already begun to sprout at that
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time. Since then, domestic research on the overall teaching connotation of the unit

has been continuously enriched.

In some sense, instructional design is a crucial part of the practice and exploration
of unit overall teaching. As pointed out by Professor Zhong Qi Quan, “units connect
courses and class hours, and unit-based teaching design is not only the basic unit of
curriculum development, but also the background condition of class time planning.”
As exhibited by combing and probing into the relevant results of the unit’s overall
teaching design, the relevant design research of the unit as a whole has given birth to
some representative research findings. Scholar Ma Lan put forward five operational
steps for the overall teaching design of the unit, namely to delve into the curriculum
standards, to analyze the teaching materials, to integrate the unit content, to compile
the objectives and preset evaluation requirements, formulate rubrics, to select
teaching strategies and form a plan accordingly. What’s more, the seven-step
framework for unit overall design and development was proposed by scholar Li Gang;
three key steps for unit overall design was put forth by Liu Hui: goal design, evaluation
design, process design. Scholars Li Lei and An Gui Qing investigated the unit teaching
design process from five aspects, namely the formation of the unit theme,
the determination of the unit goal, the selection of the unit content, the implementation

of the unit teaching, and the evaluation of the unit teaching.

Structuralism offers a vital theoretical foundation supporting large integrated
curriculum units in primary Chinese language education. Structuralism emphasizes
analyzing the intricate interrelationships between the component parts and
the overall cohesive structure or system (Ornstein & Hunkins, 2009). This aligns with
large cross-disciplinary units that teach language skills within the meaningful context

of an integrated theme, contrasting isolated instruction of disjointed skills and texts.

Structuralism focuses on constructing integrated knowledge structures, which
predominantly centers on comprehending core concepts and the connections
between them (Ornstein & Hunkins, 2009). Large thematic units facilitate this
conceptual learning by strategically organizing diverse content and activities around

key anchoring concepts that unify the unit into an interconnected and meaningful
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whole. Students learn to structure their evolving understanding of vocabulary,
texts, grammar, writing conventions, cultural knowledge and communication skills

on the basis of how they interrelate with the core concepts.

3. Methodology

The study investigates the implementation of Large Unit Integrated Teaching
(LUNIT) in the Chinese Classroom of Lu Ming Primary School,Shanghai, China, within
the framework of new curriculum standards. The population for this study comprised
all students enrolled at Lu Ming primary school during the 2023 academic year
(N =650). A sample size of 160 students was determined using Krejcie and Morgan’s
sample size table (Krejcie & Morgan, 1970), using simple random sampling. Data were
analyzed using the software SPSS. Developing Data Collection Instruments Creation
of instruments used in the study of the Large Unit Integrated Teaching in the Chinese
Classroom of Lu Ming Primary School from the Perspective of the New Curriculum

Standards. The researcher proceeded with the following steps.

1) Study the concepts, theories, and related research papers. The Large Unit
Integrated Teaching in the Chinese Classroom is used as a guideline for questionnaire

construction.

2) Create a questionnaire on the Large Unit Integrated Teaching in the Chinese
Classroom, and develop the questionnaire by the advisors with suggestions of
3 persons. After that, the content validity was examined in line with the principles of
conformity and comprehensiveness of the content by using the Index of Item

Objective Congruence (I0C). And 10C of all questions in this paper is greater than 0.5.

3) The instrument was a try out by 30 students while not a sample to find

reliability using Cronbach’s alpha coefficient formula, (Cronbach, 1990).

Table 1 Reliability testing

Dimension ltem count Cronbach’s alpha coefficient
Motivation 8 0.897
Learning outcomes 10 0.907
Overall Scale 18 0.898
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As shown in Table 1, the reliability alpha values of learning motivation and
learning outcome dimensions were 0.897 and 0.907 respectively. Moreover,
the reliability alpha values conforms to the standard of this study, and the alpha
coefficient of the overall scale is 0.898, which is greater than the standard value of
0.8. This results reveal that the data results of this questionnaire have a desirable

consistency.

4) The data were analyzed by statistical software packages: 1) According to
the overall data of respondents classified by students on the current situation of
large unit teaching methods in Chinese language classrooms at Lu Ming Primary School,
it is analyzed through frequency and percentage statistics. 2) Level of the learning
outcome of the students from Lu Ming Primary School, Shanghai is analyzed by mean,
and standard deviations. And used to interpret the analysis results. To complete

the instrument by data collecting questionnaires from the sample group

4. Findings
4.1 Frequency analysis of demographic variables

Demographic variable profiling provides basic descriptive information about
the study sample, which is advantageous for the researcher to understand the overall
characteristics of the study sample and provides an overview of the study context.
By analyzing demographic variables, researchers can assess the representativeness
of the study sample, which not only ensures that the sample mirrors multifarious
characteristics of the research population, thereby helpinggeneralize the research
results, but also makes them more generalizable and extrapolable. And demographic
variable characterization is both the starting point of the study and the basis for
subsequent in-depth exploration. By understanding the demographic characteristics
of the study sample, the researcher is able to grasp the research question more
comprehensively, which can effectively ensure the scientific validity and reliability
of the study.
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Table 2 Frequency analysis of demographic variables

n=160
Title Options Frequency Percentage
Distinguishing between ~ Male 68 42.5
the gender Female 92 57.5
True 82 51.2
Only child or not
Fault 78 48.8
University (Bachelor’s degree) a4 27.5
Congrats(on passing an exam) 42 26.3
College (Associate Degree) 28 17.5
Father’s education
Primary or below 22 13.8
Junior high school 15 9.4
Posteraduate and above 9 5.6
Congrats (on passing an exam) a6 28.7
University (Bachelor’s degree) 34 21.3
College (Associate Degree) 31 19.4
Mother’s education
Junior high school 21 13.1
Postgraduate and above 16 10.0
Primary or below 12 75

This study was conducted by analyzing the frequency of demographic

variables through the results of the survey of 160 students. In terms of gender,

42.5% were male and 57.5% were female. On the variable of being an only child,

51.2% of the participants were only children and 48.8% were not. Parents’

educational attainment was also a focus of the study, with the father’s educational

attainment showing 13.8% at or below elementary school, 9.4% at junior high school,
26.3% at high school, 17.5% at college, 27.5% at university, and 5.6% at graduate

school and above. The educational performance of mothers was 7.5% in elementary
or below, 13.1% in middle school, 28.7% in high school, 19.4% in college, 21.3%

in university, and 10.0% in graduate and above.
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4.2 Characterization of large-unit teaching

In an effort to understand the familiarity of the 160 students in this survey
with the large-unit language teaching, as well as the degree of liking of the large-unit
language teaching and the acceptance degree of the large-unit language teaching,
the following table was obtained accordingly through the descriptive analysis of
the SPSS 22.0, in which the mean values of the familiarity and the attitude towards
teaching were greater than the theoretical median 3, which suggests that the familiarity
with large-unit language teaching of the present survey was on the upper side of
the average. To put it another way, most of the samples are familiar with it, and
the mean value of teaching attitude is 3.33, that is to say, the students in this survey
like the teaching of large-unit language teaching to be on the upper side. The mean
value of the difficulty level is less than the theoretical median of 3, which indicates

that the difficulty level of the large-unit language teaching is on the neutral side.

Table 3 Descriptive analysis of the characteristics of large-unit language teaching

Characteristics Min Max M SD
familiarity 1 5 3.23 1.19
attitude 1 5 3.33 1.29
degree of difficulty 1 5 2.99 1.20

4.3 Reliability analysis

The method adopte in this paper is the Cronbach’s alpha coefficient method,
which is the most extensively applied method to measure reliability, the calculated
Cronbach’s alpha coefficient may be the mean value of the folded half of the reliability,
which takes the value between 0-1, and the maximum is 1. It’s particularly noteworthy
that the closer the analyzed value is to 1, the better it indicates the reliability of
the survey data. In academic research, the reliability of the survey data is far beyond
our expectation. The more the analyzed value tends to be 1, the more it can show
that the survey data has desirable reliability. In academic research, the general

requirement for Cronbach’s alpha coefficient is that the overall value is greater than
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or equal to 0.8. Apart from that, subscales greater than or equal to 0.7 can be considered

to pass the reliability analysis.

The data in this paper were analyzed for reliability using SPSS 22.0 to investigate
the data obtained for the variables in the questionnaire. The final result of the analysis
is depicted in Table 4.

Table 4 Reliability testing

Dimension ltem count Cronbach’s alpha coefficient
Motivation 8 0.897
Learning outcomes 10 0.907
Overall Scale 18 0.898

As can be seen from the above table, the reliability alpha values of learning
motivation and learning outcome dimensions are 0.897 and 0.907 respectively, and
the reliability alpha values are up to the standard of this study, and the alpha
coefficient of the overall scale is 0.898, which is greater than the standard value of

0.8, which indicates that the data results of this questionnaire have a good consistency.

4.4 Validity analysis

As revealed by the validity analysis, the data can also be true and reliable
enough to mirror the correspondence between the variables, which can effectively

explain the process of variable changes.

Table 5 Validity check

Bartlett’s test of sphericity

Dimension KMO

chi-square Degrees of freedom  Significance
Motivation 0913 600.499 28 0.000
Learning outcomes 0.937 727515 45 0.000
Overall Scale 0.919 1388.09 153 0.000
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The table 5 exhibits the results of KMO (Kaiser-Meyer-Olkin) measure and
Bartlett’s test of sphericity of the scale for assessing the correlation and applicability
among the variables. KMO measure is used for assessing the applicability of the sample
data and the value ranges between 0 and 1. A higher KMO value indicates that
the variable has better validity. As clearly suggested in the above table, the KMO
values of all variables are between 0.913 and 0.937, which indicates better sample
data. And Bartlett’s test of sphericity is employed to validate whether the observed
correlation matrix of the variables is a multiple of the unit matrix. The chi-square
values, degrees of freedom and significance levels are exhibited in the table. In all
cases, the significance level is less than 0.05, indicating that the correlation between
the variablesdoesn’t arise itself from random factors. This demonstrates that
the Bartlett’s test of sphericity can achieve the desirable results. And the validity of

all variables in this survey is beyond our expectation.

4.5 Descriptive analysis of motivation/learning outcomes

In general, descriptive analysis is a basic statistical method for summarizing
and generalizing the characteristics of a data set. It describes the variables in a dataset
by calculating certain statistical indicators such as central tendency (e.g., mean)
and degree of dispersion (e.g., standard deviation, range) to understand their
characteristics and properties. Descriptive analysis is usually the first step in the initial
analysis of a data set. More importantly, this analysis is beneficial for us to more clearly

glimpse the overall pattern of the data before a more in-depth and extensive analysis.

Table 6 Descriptive analysis of motivation/learning outcomes

Characteristics Min Max M SD
motivation 1.25 4.50 3.18 0.94
Learning outcomes 1.60 4.80 3.30 0.88

The above table 6 illustrates that the mean values of both motivation and
learning success are above the theoretical median of 3. It shows that in this survey,

the students’” motivation and learning outcomes are above the average level.
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4.6 Related Analysis

Generally speaking, correlation analysis is a basic method of relationship
research, the purpose of which is to explore the relevance between two variables,
including whether there is a connection between these two variables, as well as
the closeness of the correlation. In line with the size of the Pearson coefficient,
the value of the coefficient ranges between -1 and 1. If the Pearson coefficient
is greater than 0, it indicates that there is a positive correlation between the variables.
If it is less than 0, it illustrates that there is a negative association between the variables.
The absolute value of the numerical value indicates the strength of the correlation.
The closer the absolute value of this indicator is to 1, the stronger the correlation

between the two variables.

Table 7 Correlations

Familiarity Attitude Degree of Motivation Learning

difficulty outcomes

Familiarity Pearson Correlation 1

Sig. (2-tailed)

N 160
Attitude Pearson Correlation .323** 1

Sig. (2-tailed) 0

N 160 160
Degree of  Pearson Correlation 0.121 352%*% 1
difficulty  sjg. (2-tailed) 0.126 0

N 160 160 160

Motivation Pearson Correlation .342** 257**  233%x 1

Sig. (2-tailed) 0 0.001  0.003

N 160 160 160 160

Learning Pearson Correlation .398** A92%% . 428%* 301% 1

outcomes  Sjg (2-tailed) 0 0 0 0

N 160 160 160 160 160

** Correlation is significant at the 0.01 level (2-tailed).
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The above 7 table reveals that there are significant correlations between
familiarity with large-unit language teaching, attitude toward teaching, degree of
difficulty and learning motivation and learning outcomes. Pearson correlation
coefficient is greater than 0, which not only suggests that there are significantly
positive correlations between familiarity with large-unit language teaching, attitude
toward teaching, degree of difficulty and learning motivation and learning outcomes,
but also indicates that the higher the familiarity with large-unit language teaching,
the higher the learning motivation and the better learning outcomes. The more
favorable the teaching attitude towards large-unit language teaching, the higher
the motivation and learning outcomes. The easier the level of difficulty of

the large-unit language teaching, the higher the motivation and learning outcomes.

5. Conclusions Discussions and Recommendations
5.1 Conclusion

5.1.1 The application of large unit teaching in Lu Ming Primary School
lacks depth.

Teachers’ distribution of specific lesson objectives within the unit in
Lu Ming Primary School was still characterized by a simple list of objectives,
poor articulation of objectives between lessons, deficiency of gradient progression
of objectives, and the teachers often followed the idea of single-article teaching,
whereby the objectives of each lesson were fragmented and did not reflect
the overall spiral of the unit, and the objectives of each lesson, more often than
not, got progressively vague. The findings seems to contradict the suggestions of
the structuralism of large-unit integrated teaching. (Ornstein & Hunkins, 2009).
It is a teaching method on the basis of structuralism, which aims to reinforce

students’ understanding and application of knowledge by integrating large units.

5.1.2 The learning motivation and learning outcomes are remarkably

influenced by the teachers’ professional literacy and the design of the curriculum.

The higher the familiarity with the large-unit language teaching, the higher

the learning motivation and learning outcomes. The more favorable the teaching
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attitude towards large-unit language teaching, the higher the motivation and learning
outcomes. The easier the level of difficulty of the large-unit language teaching,
the higher the motivation and learning outcomes. Scholar Ma Lan put forward five
operational steps for the overall teaching design of the unit, which are as follows:
delve into the curriculum standards, analyze the teaching materials; integrate the unit
content, compile the objectives; Preset evaluation requirements, formulate rubrics;
select teaching strategies, form a plan. The finding supports the suggestions of

Ma Lan’s operational steps (Ma Lan, 2014).

5.2 Discussion

Structuralism is an important educational ideology, which also has great
inspiration for large-unit teaching in primary language education. In this paper,
we will discuss the practical application of structuralism in elementary school language

education from the perspectives of language large-unit curriculum design and teachers.
1. Large-unit curriculum design

Structuralism believes that knowledge is structured and students need to
build their own cognitive structure through continuous exploration, discovery and
construction. Therefore, in the design of elementary school language large-unit
curriculum, we should pay attention to the inner connection and structure of knowledge

to help students build their own cognitive structure.

Specifically, the design of the large-unit curriculum should focus on
the following aspects: 1) Determine the theme of the large-unit. The theme of
the large unit should have a clear language knowledge and skills requirements,
can be throughout the unit’s teaching content. 2) Design of the large unit of teaching
objectives. Large-unit teaching objectives should have a clear structure, including
knowledge, skills and affective goals to help students build their own cognitive
structure. 3) the development of large-unit teaching content. The content of
large-unit teaching should emphasize the inner connection and structure of knowledge
to help students build their own cognitive structure. At the same time, it should

emphasize the diversity and comprehensiveness of the content to help students
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broaden their horizons and enhance their language literacy. 4) Designing large-unit
teaching activities. Large-unit teaching activities should emphasize students’ participation
and interaction to help students build their cognitive structures. At the same time,
they should emphasize the diversity and comprehensiveness of teaching activities

to help students broaden their horizons and enhance their language literacy.
2. Teachers

In elementary school language education, teachers are important guides
and instructors of students’ learning. Therefore, in elementary school language

teaching, teachers should focus on the following aspects.

1) Teachers should pay attention to their own professionalism and teaching
ability in order to improve the teaching effect and students’ interest in learning.
2) Teachers should pay attention to the interaction and communication with
students in order to understand the learning situation and needs of the students,
and adjust the teaching strategies and methods in time. 3) Teachers should pay
attention to the cultivation of students’ independent learning and cooperative
learning ability in order to improve the learning effect and interest of the students.
4) Teachers should pay attention to the development of students’ learning ability
and cooperative learning ability in order to improve the learning effect and interest
of the students.

5.3 Recommendation

This paper takes a large unit teaching design case as an example to provide
reference for the implementation of unit teaching design. In practical work, based
on his own practical work experience, the author have provided specific design
examples for the problems encountered in the current teaching design of primary
school Chinese language units. The unit teaching design concentrates on each unit,
including the organic connection between each text, which is beneficial for students
to study systematically. In such case, students learn more knowledge in specific
scenarios designed by teachers, which can strikingly strengthen their learning

motivation and autonomy by combining with existing life experiences; In the course
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of unit teaching design, students’ vocabulary, reading and writing should not be
neglected, and laying a satisfactory foundation is the premise of deep learning.
When designing the teaching course, we should not neglect the mastery of basic
knowledge on account of the emphasis on form. As a result, the author puts forth

the following suggestions:

1. At present, the research on unit teaching design is still in the stage of
theoretical construction. On that account, it needs a long period to be optimized
and updated with regard to the unit teaching design in practice. On the basis of
the existing research level, the author comes up with the unit teaching design model

at the theoretical level, which is also implemented and evaluated in a small scope.

2. The case of unit teaching design chosen by the author is within a certain
scope, which cannot sufficiently represent the overall thinking of the current elementary
school Chinese unit teaching design, in other words, it lacks certain universality.
It’s imperative to systematically integrate teaching content and make full use of
after-school teaching resources to make the teaching process more reasonable.
In addition, it’s preferable to adequately take into account the actual situation of
students, as well as the functions and characteristics of each module of the course,
so as to continuously adapt to different teaching styles and situations. In this situation,
we can adapt to local conditions and continuously explore innovation, so that we can
design teaching modules without breaking away from fixed processes. In the future,
more teachers are needed to participate and jointly explore and optimize the teaching

design of primary school Chinese language units.

3. The birth of large unit teaching, to some extent, has reversed the phenomenon
of scattered knowledge points in single teaching. Nevertheless, it unnecessarily indicates
that the single teaching is totally denied, because the unit teaching and the single
teaching have an inseparable connection. In the whole unit teaching, we should
not only grasp the humanistic experience and perception of a single text, but
also grasp the comparative reading between the texts. Additionally, it’s advisable
to fix attention on both generality and individuality. In the intensive reading text

teaching, we should not only refer to the form of single teaching, but also concentrate
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on the whole teaching activities. Moreover, we should first take students as the center,
and subsequently create an independent and cooperative learning atmosphere.
Last but not least, it’s sensible to guide students to actively explore and use

language learning methods to achieve instrumental goals.
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Abstract
This research aims to study the On Being the Learning Organization
Eof Learn Satit Pattana School, under the Office of the Private
Education Commission, BMA. The study has two main objectives:
first, studying the school’s organizational learning and secondly
comparing factors based on personal factors and work experience.
%The analysis focuses on the school’s organizational learning
%as,oects: Systematic Thinking, Knowledge Mastery of Personnel,
Thinking Model, Shared Vision, and Team Learning. The research
methodology includes a five-level Likert Scale questionnaire with
a reliability coefficient of 0.93 and statistical analysis of data
éco(lected from a sample group comprising 123 teachers and
educational personnel in the Academic Year 2023. Statistical tools
used include frequency, percentage, mean, standard deviation,

! independent sample t-test, and F-test (One-way ANOVA).
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The research findings have indicated a high level of organizational
learning of Learn Satit Pattana School in overall and various
factors. The Personnel Knowledge Mastery and Team Learning
score the highest averages, followed by Systemic thinking at a high
level ranks next, and the past one is the shared vision respectively.
Furthermore, hypothetical result suggests no significant difference
in perceptions of organizational learning among educators and
education personnel, regardless of gender, marital status,
education level, or work experience, with statistical significance
: at the 0.05 level.

Keywords: Learning Organization, Educational Institution, Office of the Private Education

Commission
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agelsffanseaunsUssiunuesedsuiouludnis@ne 2565 wulgwuieafu
anuilauagnsieansnelussdng ililsadeudsasdimuuanslunssjmihgitmane
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sufuldegrafuiivaviuussaninm owdlodlymdinann nsfinuiseieatuesdnsui
m3euivedsafeudsuasaimundudsidny Wevhanudiladfuuniesiulaseing
LazdnwarvedlsuSou uarnsiauILUIMINISWAsIuUasedng Weliduesdnsuanis
Bouinduszavsamlueunan

30NUS:avAYOLMSIVE

1, LﬁaﬁﬂmmmLﬂuaﬁﬂﬂmmiL‘%auisuaﬂiqSaulﬁ%um%mﬁmm AndE1NIU
ANENTIUNTANATUNISANYUBNIU NTUNNUNIUAT

2. WeaSsuiisuanuluesdnsuisnisseuivedlsuseudsuadaimu diin
d1INNUANENTINNITARASUNSANYILONYU NTUNNUYIUAT TIUUNGIN LA @QTUAIN TEHU
nsfAnw wazUszaunisadlunisufuiauluanudinw

auyaguNIsovE

1. AJADULATYAAINTNINITANYY TsuTguidsuadaimun dadndrdnany
AMIZNITUNTARATUNSANYLONTY NFUNNUIUAT TidmessiudanuAaiusianisidy
BIANTUINNITSBUUANFTY

2. AFHEBULATYAAINTNINITANYY LsaSguldsuanSaimun deindrinaunuy
nssuNsdnasuNMsfnwenIy nunnEnuAT Aldaunmaiuianufadiutenisdy
BIANTUINNITSBUUANFNTY

3. ATHADULATUAAINTNIINITANYY Laseudsuaidniau daiadninau
ANIZNIIUMTALAIUNITANYIONTU NFANNNMIUAT NTszAUNIANWIRe uTnLAnLAY
son1sluednsuiinIssEuiuaneaiy

4. AgHaoULATYAAINTNIINITANYY LsuTeudsuardaiaun dainddineu
ANENTIUNTANATUNSANYIENIU NTWNEVIUAT NHUsEaunTallunsU TRy
finuAniusienislussdnsuinisiseudunnsnaiu
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YOUIIAUOOMSIVE
Usewnsuaznguaiagig

Uszonsildlumsifeased laun a3 wazyaainsneansAnwivelsaseulisy

L4 =

A5nNRIUT UszantnsAnen 2566 ASHADULATUAANNTNIIANSANEYI 31UIU 180 AL
YUy 9

(%

nqusegeillilunsifonssd a3 warynainsmanisinyivedlsadeudiuanse
W Usedndnisfinen 2566 913U 123 AU 2INNSAMUATUIANGUFIDEIAIUATINVEY
Krejcie and Morgan (1970) fimnuthazidu 95% wagihnsdusnegiawuuing (Simple
random sampling) lngAgduaan

NSOUIUDAQNMSIVE

fianusdasy fianusny
1. bwe
1.1 ¥
1.2 »dja
2. @0UNN @ e .
AMUUUBIANTUNINTILIBUS (Senge)
2.1 lan o o .
1. NMIARLTITEUY (System Thinking)
2.2 ausd

N L . ﬂ’J’]JJiE]UiSUENImmﬂ’i (Personal Mastery)
2.3 A8/

2
. - 3. LUULRUENI9AIUAR (Mental Model)
3. 9¥AUNNSANYT o o e B
R - 4. J@unAUIIU (Shared Vision)
3.1 Yseyaums .

a

3.2 genUSayan3

<

. M3i58UFvesiiu (Team Leaming)

4. Ysgaunsallun1sugfumnu
4.1 fnin 5 3
425109
4.3 3nn31 10 Y

AN 1 NTAULUIANLUNITIVY
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38N1sANTUNISIVE
a o 5 c‘l’ @ = < I3 1 = % a a s a ]
ANIVYAIIU LUUﬂ’]iﬂﬂwﬁﬂ’NmL“U‘L!’e)\‘iﬂﬂiLm\‘iﬂ’]iLi‘EJugﬂJ’e]\‘iIiﬂLiEJumiuﬁ']ﬁﬁ]W@uuq

L)

daipdinaueugnssunsduasunsfneieniu njunnumiues gIdelaandunisany

JunaURIFD LU

iInSovlonisiumsdve

= A I a v O My - a a < ! < L3
wseailenlilumsifeasaillaun uwuasunuiieUssiluanuAniiusenisilussding
wiin1sseuivedsaieudsuasaimu anvarvetuuasuauLUeanidy 2 neu feil

pouil 1: TayadiuyARaveIlnauLULAsUn1N Ineddnvasiuwuuidennau
(Checklist)

pouil 2: wuasunuieIfuAITusdnsuisssuivesanufine dswseney
A8 5 FUMULLIAAYBRTLA (Senge) TawA 1) A1uNSARTISEUU (System Thinking)
2) MuANLTEUFURIYARINT (Personal Mastery) 3) SUKUULHLN1AIMARA (Mental Model)
4) A1AdevimisI (Shared Vision) Uag 5) AMunsisguivesiia (Team Learning) dnwaly
Yosuuuaauny Iunwuugeua kN InTIE@UTEINAT WukuuUssdiual 5 sy
(Rating Scale) ¥8381A5% (Likert’s Scale)

msasholia:rAruMwinsoolo

nsafauaznsmaunneaaiesilofIdeldduiunsairunieileddelneld
wuAnveasLd (Senge) 5 Fu mumdnnisvesesdnIwiinisFoudifuiugiu winiy
L‘hquaaumuﬁa1ﬁ]ﬂi&fﬁﬂ?ﬂwﬂaﬁiﬁwuémi’aaaauLLﬁ’;LauaGiaﬁL%mmzyﬁTm’m 5 11U
AT9dEUAITIBRsIUEeM (content validity) Taglduuudsziiupnudenadewos
wuuaeuaty (Index of Consistency-I0C) ANUaBRAdassEnitadamauiuingUsya
(100) wan1sfnwadstinuingen 10C 9381919 0.80 f9 1.00 MAATesuNTMAGeY
AmnuUdefio (Reliability Test) lnsvihnsnaaesldfungusiedns 30 au Taeld3Smen

duUszanooan1ue9ATauLIA (Cronbach’s alpha coefficient; o) Wui1 JAuLTeiuNszaU
0.93

145



° mmf/uam‘nmw’omsz?aufwadfm?ymﬁﬁfum?mﬁ@/m AR 1N IUANEATIUNITAUTIUNITAN Y UDNTY ®
NFUINUNIUAT

MsiAusousoudola

LY [ =

Adeladniiunsinudeyameniies lngreniadennivedeuinnssuniinisinw
wveauwuiaeviu WA mnenisisasoudsuasaiaw ddadinnuamuenssunis
duaSumsfineionyy nsawmamuas WievesygauazvenuuilelunsRBULUU@RUA
maaues Tunsiusiusindeya Fidelduuuaeununiu Google Form d1uau 123 Au
vioSoray 100 vesnguiiens wasRamumsneunuuasuamniely 15 Yu ndmindu
yhnsnsIRdeUANLATUE LN AL YTavRsUUasua Tl URUIYnatuRsutilY
Wnswiveyasiely

MsJIAsEKIoyaIa-ananIs

1. AnseideyanefiutoyadiuyanavednauluuaaUn 1Y 1ngN1TLaANWAIAILD

(Frequency) wagnA15asay (Percentage)

2. Anseiteyaiienfiuauduesdnswiansieudvesanufinunuannudni
Y9IAFUALEUSINTAnUANYIvRdlsusewaTuaSaiaw ddnddnnunnenssunisduaty
sAnwtenyy nsawmamuas lnsnsmeAade (Mean) uazdudeauunasgiu (Standard
Deviation) Tneldmaninast fsil (Yaywu AaEe1n, 2560)

4.51-5.00 vaneds fnnuAndiuindussdnsuisnisiioudinniian
3.51-4.50 ¥aed dAnuAniuinduesrnsuiensiseuiinn
2.51-3.50 nunedis danuiluesdnsuiinisisouiuiunany
1.51-2.50 vanefis Tenudussdnsuiinisseuiies

1.00-1.50 yefi danudussnsurisnsiSouiiesiian

3. BszilIeuiiisuanudusidnsuianisiieusvesanufnynuauAniy
YBIAFUALEUSINTAnUANYIvRdlsusewaTuaSaiauw ddnddnnunnenssunsduasy
NSANYIBNYU NTUVNUVIUAT IIWUNAY LNA TEAUNTANYT laensmadey Al ttest
(Independent Sample) @uanIuNNNITaNTA LLaz‘UisaUmmﬁumsﬂﬁﬁ’amu 1An3
NAADU A1 F test (One-way ANOVA) IlenuanuuansnsazyiinisiUSeuiisuseglagis
vouuii (Scheffe’s method)
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wamsove

] 1

1. %@HﬁﬁﬁuuﬂﬂamaﬁaﬁaULL‘U‘UZ‘TBUQ’]@J

A15197 1. ToyadiuyAnaveIIneuLUUABUNIY

LA U fowaz
B8 57 46.0
VAN 66 54.0
39U 123 100.0
A0UNN U2U Sovaz
Tan 82 67.0
FuUTd 37 30.0
LY/ 4 3.0
39U 123 100.0
STAUATANEN MUY Sowaz
YTy n3 76 61.8
aannUyns a7 38.2
39U 123 100.0
Uszaunrsallunsufuneu U Souaz
i 57 63 51.2
5-10 ¥ 35 28.5
111n31 10 U 25 20.3
39U 123 100.0

nanFITenud nqudegsdnlugidunandgsdiuiu 66 au Andusesar 54.0

fanunmlandiuiu 82 au Andusevay 67.0 TszAunsAnuUSynIn3suIu 76 AU

AnluSosaz 61.8 wazduszaunisallunsufifausini 5 U §1uiu 63 au Aadudesay

51.2
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2. mamﬁLﬂiwzﬁmmLﬂuaaﬁﬂmmmiL‘%&luﬁmmamuﬁﬂm

A13199 2 nansinsziaudussinsuiinsseuivesanudng

(n=123)
mM3anTziauliuasinsuienmsieuivasaaiufing X SD ulawa
NNIAALTITLUU 3.77 0.54 11N
AINHTOUFVBIYARINT 4.07 0.51 110
WUULNUNIANUAR 3.65 0.54 110
Adeviasu 337 | 0.69 1A
N3ieUVRITY 340 | 0.77 1N
\adesa 365 | 0.52 11N

NATIERANLduBIAnTLIINISTausUeIEn AN YIAILAINARLALYBIATIAY
YAAINITNNNIANTBILSETEUATUaEniu fndtinnuanenssunisduasunisiing
lonwu nammanuas lunmsuegluszduinn Wefinrsanidunesu wui deifiaiade
unfige fie ANNTBUSYBIYAAINS (Personal Mastery) aeluszduann sesasn ldun
M3ARLTITEUU (System Thinking) aglluseAuinn uazduiuaavnelaun Ideyimisiu (Shared
Vision) agluszusnnanudndu lugduseluasndumsdludiuvessedu dil

N5AALGITEUY (System Thinking) Tunmsiwegluseduiin dlofinsandusede
wuin Fefifiendunniian Ae iuamnsauitymilunsvhanuldegraiuszuu Inelideya
wasanatunsindulynn egluszdunn sesasunlaun vinuteuiuruduRus sz
auazHalunsIUAB UL asszuUlFegnaisEAvBam oglusziuunn wazdusugaring loun
anuAnwdnasuliyaainsfinegraluszuy egluszauliunans auddu

ANNTEUIRIYAAINT (Personal Mastery) Tunmsamegluszdvann Wefiansan
Husrede wuih defifianadesnndign Ae viwusinnmnsziedesu aulauazlimanuilyl
oganeaning ngviend Asfinst uazdumesidn oglusziuann sosaanlaun vivuanansn
ahaussemalunsnssduiiousmamuliiaundnonmlugimnesmiu egluszduann
wazdusuanvieliun anufnuiviuutRnudelitinameunsdnasiviyaainsynau

Sunsuswiu agluseauln auaay

LUUMNUN19AINAR (Mental Model) Tunmsauegluszauuin defiarsandu
1870 WU TelAnaduunige Ao vituaunsaUsulUAsuwIAAISN1SUSURULA
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donnnosivulovievesanudnw sgluszduuin sesawnlaun viundeudasuinusysy
Tyl 9 veswesdAnsegiae agluszAuinn wagduduanying laun vihaunsaliaseidym
#1499 MAnNNsTansseunsasuls agluseduliunais sy

Adeiienisan (Shared Vision) lunwsameglusziuunn efinrsandumeds wui
Yofiflrndonniian Ao viuddmsulunsanddeimiietauanuinw egluseiu
1N sesaunlaun anufnuinisdnszuunsuimsidalonaliyaansaunsadndula
waziAludamvesanufnuisiuiu eglussduuiunans uagduduaae lauwn aaudny
finsdananssuduasaliyaansiianuyniiudessdans agluszAuUiunas mua1su

nsi3ouivesdin (Team Learning) Tunmsueglusedutiunans Wefinnsandu
sete wuin Tefifidedsunniian Ae anwAnwdalEiBnaiuuumenisianistou
nsaeu lngatvayuliyaainsseaunnudnsiniu egluseduuin sesawnlaun anufnwm
Falriin1sUssrnUsnwineunsujuiau egluseduunn wavduduaniing lawn fuimsuas
AstfaeuiinisuaniUdeuiseuduasuidamsindu sglussiuuiunananudisu

MsdIns1KNagouauuaTu

& A

nsnadeUaNLAgINTwUNAuTeLaduuAna Ineadanldlunsiaen fe ttest

o w

waz one-way ANOVA (F-Test) liATIZHAULANANNTBIFAILUS InemuuntudIAgynig

o

dannIsnu 0.05°LJiﬂﬂ{]mﬁﬂﬂi%ﬂﬁ@UﬁNﬂJ@zﬁu NU

AuuAgIuten 1 AFEaoULAZUAININIINSANYY TsaSsudsuaiaiau diin
drtinnupnznssunsdsasunsfnvienty ngunmmunuas danuduesinsuiinsseus
Tusgavann wan153denudn Ianuduesinsuiinmsdeuilussduinn

A13199 3 AnRdeuavdlulosuunnggu wagnisklananisiasizianuduesdnsuns
NSIEU3 NN IEAY

(n=123)
mMsanszianuliuasdnsuiansieus X SD wlawa

NIAALTeTEUY 3.77 0.54 N
ALTBUIVDIYAAINT 4.07 0.51 1N
WUUMNUYINADIUAR 3.65 0.54 1N
Fevimisau 337 0.69 1N
nsisyusveiiy 3.40 0.77 il

REIERR! 3.65 0.52 N
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NIUNNUNIUAT

auuAgIuten 2 AFHaeULAzUAINTNIINSANYY Tsaussudsuaiaimu daiin

dinnuaANznITUNSAUETINSANY NI NTENNIMIUAT NHlWAR1aTY NaNTITeNUI

iwATeuazng SanuAnmiuienisiduesdnsuiinisseuiliwansieiu

A1519% 4 LAAINITNAGOUANNAFIUAULNA

(n=123)
e Y Alade druidsauunnasgiu t p-value
U8 57 3.67 0.51 0.26 0.78
VN 66 3.64 0.52

AuNAgINTeN 3 AFHADUKATUAAINTNIINTTANY LsaSeudsuanSaimun duin

dinnuaAnznITUNSAUETINSANYLENTU NTIWMNENIUAT Tilan LAWY Nan15IdY

WU @nunmlan ausa wazmine/menin danudadiusenisidussdnsuiinseusly

LANAINY

AUNRFIY

H Tan = ausa = wihe/me$

H, - lan ausa wihe/menins edeion 1 ¢

A1319% 5 LAAINITNAADUANNRAFIUA WA LN NN TN

(n=123)
.. Tdn GHED! nie/men319
ms"“”"’jﬂ”i""m (n=82) (n=37) (n=4) f | pvalue
N1ILIBUS — — -
X SD X SD X SD
QRPCIITACRATRY 372 | 057 | 399 | 044 | 386 | 057 | 1.39 0.25
ANNTOUIVRIYARINT | 3.99 | 0.65 | 424 | 049 | 412 | 054 | 2.20 0.11
WUULHUNIANNAR 361 | 057 | 378 | 048 | 3.40 | 035 | 1.92 0.15
Adeviasu 3.40 | 0.67 | 342 | 071 | 265 | 045 | 295 0.05
QREIRIIVP RN 338 | 075 | 349 | 0.81 | 3.08 | 085 | 0.74 | 047
eI 362 | 053 | 3.77 | 049 | 3.42 | 043 | 157 0.21
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aundguded 4 asfaeulazyAaININIeNsAn TsaSeudsuadaiaun dain
dinauauznssunsduaiunsAnuitenyy nsumnuIuAs AdseRunnsAnwIEiaiy
WU SERUNMSANYIUTYY19S wazgandtyaes dauAndiudenisidusdnums
nsiSeusliunneneiy

AUUFFIY

M99 6 WARINTTNAFBUALNAFIUAUTEAUNITAN

(n=123)
FTAUNISANYI dwau | duadle | drudsauuanasgiy t p-value
USeyay w3 76 3.67 0.51 0.338 0.73
ganinUSeyeyn3 47 3.63 0.52

duuAgIuteN 5 AFHADULAZUAININIINSANYY Tsassudsuaiaiau duiin
dinnueugnIIuNANESUNSANY NI NFuNNUUAT NTIUsEaunsallunsUuRau
1 @ a v ! ° ' IS ' = a < ' < s |
AU HAN15ITENUI /W1N91 5 U 5-10 wazanndn 10 danuAsiiunenisiduesAnsums

=1 1 1 o
nsiseusliunneneiy
AUNRFIY

H #n 59 = 5-10 T = wnndn 10 U
11

H, : #1791 5 U 5-10 U 11nndn 10 U eeheties 1 A
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A1519% 7 Lanan1svedeuanufgIuaulsraunisadlun1suf R

(n=123)
.. a1 59 5100  |u1And1 10 U
N5 UUDIANTLLIAY
. (n=63) (n=35) (n=25) f P -value
N13LIUUJZ — — —
X SD X SD X SD
ANSAMLTITEUU 3711 054 | 379 | 057 | 391 | 048 | 1.17 0.31
AINTOUIVDIYARINT 4.02 | 0.63 | 4.04 | 0.63 | 4.24 | 053 | 1.22 0.29
LUULRUNIIAINUAR 359 | 054 | 3.68 | 0.56 | 3.76 | 0.54 | 0.89 0.41
AU 336 | 0.64 | 3.44 | 0.72 | 0.33 | 0.75 | 0.21 0.80
NsiSeusvesiiy 339 | 0.75 | 3.37 | 0.78 | 3.47 | 084 | 0.12 | 0.88
1RA859Y 3.62 | 0.50 | 3.66 | 0.53 | 3.74 | 0.53 | 0.518 | 0.59
onushawanisove

1. nswseianuduesdnsuinisieuivesanufnwiniuninufndiuvens
LATYAAINITNIINITAN BRIl BTeUATUaSamLY dindidnauamuenssunisdaasy
msfinyensu ngammuuas Tunmsameglussduunn fdeesionnan anmiagiiy
finaAsutasegenadisanufnimsiumelulad sufsaninundeumadsa
LaEN19IANsTIN anuAnwuaziuImMIeuliuliagiaruaainsinisiseuimenuay
Usuiliviudensasuulasiifedulnedimsaduayulviasuasyaainsmenisfneies
anuAnwdrsmmseusiaenuiiimelusazaneuen dsaenadosivauideves
wsun sfufl (2560) AlFAnwITeiTaansAnuanmilagiunaziummaiauininduesdng
wimsiFousluamsseil 21 vesanudnu ludsinmmunadiomeio daianzieon namside
wuanmilagiunsidussdnsuiinisSeusluamssei 21 vesanufnuiludaiameauia
domzien dandanzion lasnmsweglussdvunnuaziilofiansandusiesunuin
nedeussuiuduiy danadeiniian Aduduioradunszlumsimunanuine
ilsuAnguazyransaulaauvilannsoviildffign widufuims aguasyransiianiy
Anwiifestietuiuindeuanufnulisuiuluegiediussaninm fdunsuazyaainslu
anufnundadiostinsuanivdeuiSeuiuszaunsalfatfunasiu fnssuilsanudndiuves
fau iethumianneues Simshauhatuduindieimunanufnuedisioiles aenndos
fuauidevesiusan wuaade (2559) filddnwianmaruidussdnsurenisBouives
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qudiamuinidn dsinesAnsunasesdiuriesiuludmiadogll wuin sedvanmaany
peAnIwisISouvesquiiamningn dafnosdnsunasesdiuvissduludmindund
Tasnmswegluszivann uazillefionsansiediu wuin sudifldedegsgade sunis
SU3VDIN T09ANAD AUANTOUTUMINY AIFETIMITIN AULUULKNUAINARSIY
wazdunsdnegnaduseuy audu TaslusasdulivssduiigideldinneAumedal

1.1 M3AALTasEUY (System Thinking) Tunwsauegluseauiin Widenaaziiios
1N anudnuinisduaiunguazyrains Iinsdenloansviaunazueadiudiam
sne 9 warmsuilatamiile ﬁ@hm?{amﬂﬁq@ dennsAndeslesaesyiliuuuinusig g
AUYIAILAZTALIN UBININTIUYTO ANAINANUAALTIFUATILUINNTINIATIEIRENLEY
UDUAUUJAUNUS T NI 9 V0952 UU (Marquardt, 1996) vibiinszuaunisineau
YosnguazyAansssne suluegadusyuu uasiivssansan fsaonadosiuany
Wovesywenna avdwus (2559) AlddnunanuidussdnsuinisFousuedsaousenfnm
Tudunevinlnd faniadunyd dsdadninnuaniiuiinisdnudfsoufinw wa 17 wud
audussdnsuiinisiseuivedlsussudsenfnuludineviilvg Jamdndunys diin
dtinau lwaiuimsfnudsenfing e 17 funsifidedadsuiu laesweglussduun
wazaglusziumnnnde 1edssdrduanadsanunlilfos agmanuduiusszning
mauaznalunshanls feedegaian

1.2 AUTOU3VRIYAAINT (Personal Mastery) Tuninsiuegluszauuin sl
9133w ileanan nsindunules llvanuiegnaenatuvinlviaunsasuvinviuanunisal

1 [

fiAntuognasn uazsiannuesldossaies davnnauluanunuddnuuetagyinly
anudAnwidussdnswiansiious Jeaenndesiunuisoes dums dufizlve (2560) K
Anwwuaensiawinisiduesnsuiinisiseuivedsaiousyuiansien daindineu
niuiinisinwiUszaufnuingin e 1 wui duyaradiseus (Personal Mastery)
amswegluszduinn mnfinnsaiduneds wuirsensidaedogsge fe lsasou

finsdaasuuazinunguazyrainsnansiny i luauliildizeusglusyauun

1.3 uuvunun9auAn (Mental Model) Tunmsameglussduan eilenaay
Hounan aguasyransnemsAnudinisduiagmieyaogaon fuiaesdinisdiuun
uenuezdeyarns 1 uazdaivtoyalmdumnany ussuudionsldlifoyatu 1 léoe
gndesuaziuszansawsonsiay dedenadosiuauiseres Juns Bufilve (2560)
filddnuideizeanuimsnsiannmsidussdnsuiinsiiouiveslsaSousyuiansien
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daipdinanuwaiunnsinuuszaufnuingien wa 1 nandenudn susluuuisan
(Mental Model) lngnwsasaglusgauiiunans MINAATUNTUTUAUNUI FunTAade
avan fie lsaSeulinmsduaiunguazyaainsninisanubigannisdaiudeyastiadussuy

I~ 1
Wununny

1.4 Aoviisau (Shared Vision) Tunmsmegluseduann sstloraasidosnan
msidussdnsurisnsifens ssdoudussdnsfiandnynauldfunsimuidediniveany
Iifaonedasiuifvimivesesdng deazaifuayuliAondsiu vesauitesdnslnganiufnu
1§ ¥anisevsndafianaidianevedlsadsugniniluujifnslunmvomiasay
LAzyAAD TadenndostuUATy vesyweana Andius (2559) AldAnunideiiesniny
JussAnswiinisiseudvadlsaseuisendnuiludwnevinlnd fwdadunys deiadnineu
waiuimsfinunifsendne wwm 17 wud eandussdnsuiimsBeudvedsaioudseung
Tusunevidlml Taninduny3 dsdnddnnuaaiiufinisinuifseudnw e 17 dunsd
Feteusuiu lnesiuuazseniueglussdunnuasusasiueglussduuinynde oy

Tusuagiaeuiiyuedlunmsinvedlsauiousiuiu denafogengn

1.5 NM9158U3VeeIY (Team Learning) luamsiuegluseduuin Wedloraiies
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Abstract

This article is part of the thesis on Guidelines for creating Thai
dance performances on cruise ships. The objectives are 1) to study
the history of the business of Thai dance performances on cruise
ships, and 2) to study guidelines for creating Thai dance performances
on cruise ships. The study focused on information from documents,

: interviews, observation, and creative experimentation.
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The study results showed that Cruises on the Chao Phraya
River emerged in the 1980s with the Pearl of Siam currently not
operating. It was the first ship during that time to provide services
in the form of dinner serving food and drinks, offering Thai dance
performances, live bands, etc. Later, there were many other ships
competed in such services, such as the Shangri-La Hotel ship,
Riverside Hotel Boat, Grand Pearl Boat, Chao Phraya Princess Boat,
etc. These dinner boats would have a similar service time of 2 hours
from 7:30 p.m. - 9:30 p.m. or 8:00 p.m. - 10:00 p.m., depending
on the program of each company. Some ships might add the Sun
Set time before sunset. The duration could be 1 hour or 1 hour 45
minutes. The process of creating a Thai dance performance
consisted of 7 steps: 1) creating the concept of the performance,
2) creating the melody or music for the performance, 3) selecting
the performers, 4) designing the dance moves, 5) designing and
inventing the costumes, 6) presenting creative works to course
advisors 7) publicizing the performance to the general public.
Developing the arts and culture of dance and music was
a challenge. There should be systematic management. Thai dance
performances on cruise ships should have clear support to be
successful. Marketing strategies should be brought into use
and the performances organizers themselves must think about
developing a more efficient form of Thai dance performances so
that the culture of Thai dance would not deteriorate. The researcher
was personally involved with Thai dance and therefore realized
that performing Thai dance on a dinner cruise on the Chao Phraya
River should be managed in accordance with the rapid ongoing
situation of the country. Thai dance must keep up with the times
as well. Therefore, the guidelines for creating Thai dance
performances on cruise ships should include important factors:

studying the context of the ship, the needs of the operator,
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the nationality of the tourists, the conservation, the development
and application of the performance format, creating something
new, or even redesign the performance schedule to be more appealing
éand sustainable. This would result in new creative ideas for
Ecostumes in various shows in order to be beautiful, famous
and unique in their own way. However, the creation of the work
must toe the line to Thai culture and not violate traditions and
customs. And the idea of creating a Thai dance performance on
a cruise ship had to be consistent with the purpose of creating

the work that could be put to practical use.

Keyword: Thai Original Dance, Dinner Cruise, Thai Dance Business
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Abstract

: The research’s objectives are 1) to develop the learning activity
%packages based on open approach entitled citizens according
to the democratic way, substance learning group, social studies,
religion and culture for Mathayomsuksa 2 students, 2) to compare
%acodemic achievement before studying and after studying
gthe learning activity packages based on open approach, and
§3) to assess the satisfaction of Mathayomsuksa 2 students in
using the learning activity packages based on open approach.
The population used in this study is 47 Mathayomsuksa 2 students,
studying in the semester 2, 2023 in schools under Ubon Ratchathani
Municipality. The research samples consist of 28 Mathayomsuksa
2 students in the 2nd semester of 2023 at Thesaban 2 School,
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Nong Bua, selected through cluster random sampling. The tools
used in the research are 1) the learning activity packages based
on open approach, 2) a learning management plan based on open
approach, 3) The 30-item multiple choice academic achievement
test and 4) a 5-scale learning satisfaction questionnaire of
Mathayomsuksa 2 students in using the learning activity packages

based on open approach.

The results of the research have showed that 1) the effect of learning
activity packages based on open approach is equal to 87.50 / 88.21,
meeting the specified criteria, 2) The after-study academic
achievement is statistically higher at the significance of .01level,
3) Student satisfaction with the learning activity packages based
on open approach is at a high level, having an average of 4.39 and

: standard deviation of 0.76

Keywords: Learning Activity Packages, Open Approach Concept
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Abstract

%The objectives of this research were to 1) create and identify
gthe efficiency of the English reading activity packages through
éthe knowledge integration via technology, pedagogy and content
to enhance the English reading ability for the ninth-graders to meet
gthe criterion of 80/80, 2) study the result of implementing
the English reading activity packages through technology, pedagogy
and content, and 3) study the satisfaction of the students toward
English reading activity packages through knowledge integration via
;technotogy, pedagogy and content. The study population was 40
ninth-graders selected through cluster random sampling. The research
tools included six English reading activity packages, a multiple-choice
English reading test with a discrimination range of 0.20 to 1.00, and

: a 5-scale satisfaction evaluation questionnaire with a reliability score
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of 0.88. The data were analyzed using percentage, mean, standard

deviation, and t-test.

The research results revealed that 1) the English reading activity
package through knowledge integration via technology, pedagogy
and content to enhance English reading ability had an efficiency of
89.35/88.56, which was higher than the specified criteria of 80/80,
2) the English reading ability of students after learning through
the activity packages was higher than before learning at the statistically
significant level of .01 and the English reading skill increased 58.13
percent which was at a high level, and 3) the student satisfaction
in learning the English reading activity packages through knowledge
integration via technology, pedagogy and content had an overall

mean score at 4.51 which was at the most satisfied level.

Keywords: Knowledge Integration via Technology, Pedagogy and Content, English

Reading Comprehension
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Abstract

: The purposes of this research were to study 1) the level of
employee value proposition, employee attachment and intention
to stay employed, 2) the employee value proposition that affected
%the employees’ attachment, 3) the employee value proposition
;thot influenced the employees’ intention to stay employed,
%4) the employees’ attachment that influenced the employees’
intention to stay employed, and 5) the employee attachment as a
gtransmission variable for the employee value propositions that
influenced employees’ intention to stay employed in a low-cost
.;a/'r(ine company. The research population was 338 employees

of a low-cost airline company using a stratified sampling method.
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: Data was collected through a questionnaire with a confidence
: value of 0.94. Statistics used in data analysis included percentage,

mean, standard deviation, and multiple linear regression analysis.
: The research findings revealed as follows:

The overview of employee value proposition in every aspect was
at a moderate level. The working environment had the highest
average, followed by organizational culture, career advancement,
remuneration, and welfare. The results of the employees’ attachment
analysis were found to be at a high level and the employees’
intention to stay employed was at a moderate level. The employee
value proposition positively influenced employees’ attachment at
a statistically significant level of 0.01. The value proposition to
employees had a positive influence on employees’ intention to stay
employed at the statistically significant level of 0.01, with a predicted
efficiency of 39.30 percent. The employees’ attachment had a
positive influence on employees’ intention to stay employed in
a low-cost airline company with the statistically significant level
of 0.01 and a predicted efficiency of 62.40 percent. The employees’
attachment was a variable that transmitted some influence of
the employee value proposition on the employees’ intention to
stay employed in a low-cost airline at the statistically significant
level of 0.05

Keywords: Value Proposition, Engagement, Intention to Stay
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Abstract

The purposes of this article are 1) to make a literature review
focusing on human resources impact of different working age groups,
2) to analyze the key factors in energy and business management
using quantitative and qualitative analyses, and 3) to propose
five guidelines to the executives and human resources departments
to cope with the differences in working age groups so as to optimize
the energy and business management and to achieve their goals
in a prosperous and sustainable manner under the economic crisis
éand uncertain situation. The five guidelines are (1) recognizing
the importance of the depth for human resources study, being able
to apply the art of collaboration with different working age groups,
prioritizing human resources over work outcomes and creating a
positive atmosphere in the workplace, (2) understanding and
constantly monitoring the differences, expectations, goals, behaviors
and emotional states of different working age groups, especially
their social trends, (3) analyzing and determining the job qualifications,
remuneration rates for specific responsibilities and having a clear
and transparent progressive table for job positions, (4) possessing
communication skills in dealing with different working age groups,

and (5) providing equal opportunities and creating an organizational
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: culture that is suitable for different working age groups in real
situation, encouraging and challenging them in their work performance
as well as being prepared to accept potential rejections from the

i personnel.

Keywords: Energy Management, Business Management, Human Resources, Different

Working Age Groups
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Abstract

o MsUimmilaude T uvesingn13nr Uy RiileiiuUsraninmaIun sy e

: The objectives of this research were to 1) study the management
of home-loan debt by borrowers with accounting, and 2) examine
%the influence of managing home-loan debt using accounting on
financial efficiency. This research was quantitative. The population
%consisted of 175,315 borrowers from the housing-transfer units in
gthe Bangkok Metropolitan Region and its periphery, with a sample
size of 400. The research tool used was a questionnaire, which was
ivatidated by three experts with an I0C (Index of Item-Objective
Congruence) value of 0.96 and a reliability coefficient (a) of 0.76.
Data collection was conducted both offline and online. The data
gvvere analyzed through descriptive statistics and the research

hypothesis was tested using multiple regression analysis.

The research findings revealed that 1) in managing home-loan debt
;through accounting, borrowers prioritized their actions as follows:
First, selecting a loan source by creating a list of loan sources from
both public and private commercial banks to facilitate their decision-
making. Second, for principal repayment, borrowers planned monthly
additional payments (overpayments) when they had cash flow so as
to reduce the principal thus alleviating debt faster. Third, in managing
interest rates, if the loan could not be fully repaid after three years,
borrowers would look for a refinance with another bank for lower
%interest rates. 2) The management of home-loan debt through
accounting influenced financial efficiency thus supported the research
hypothesis. Therefore, in applying these research findings, it is
recommended that borrowers should select loan sources, create a
comparative accounting of housing loans, and effectively manage

: the repayment of principal and interest.

Keywords: Home Loan Debt Management, Accounting, Financial Efficiency
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Abstract

o mseanuvuulgvIemvauesvansnduvuuaadenlulsiunan i e

: The objective of this research was to design a base-stock inventory
control policy with a fixed review period for common spare parts
with variable demand. The aim was to reduce inventory management
costs within the context of the case study: Power Generation Plant.
The study employed Monte Carlo simulation using real operational
data from the plant over a one-year period to develop the most
optimal inventory control policy. Data were collected from January
to December 2022, focusing on five specifically selected spare parts.
Key data collected included daily demand and inventory levels,
%ordering costs, holding costs, and interest costs. The numerical
simulation was conducted over a 10-year period, recording various
%cost components such as total cost, ordering cost, holding cost,
and interest cost.

The results showed that a base-stock inventory control policy could
be designed for each spare part, with the potential to reduce overall
costs by at least 15%. This study demonstrated the feasibility of
éapptying a new inventory management approach to the case

study setting.

Keywords: Simulation, Monte Carlo, Base Stock, Variable Purchase Cost, Spare Parts

Inventory
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WlGUIENIATUANAUAAIAINARD AN ANAUSTTUYIRVRIUaIAYBI83ANT FIDE
wleuienismvauldnuiuegaunsvians fie ulguen15AIVANLULLUAARDN (Base stock)
WEUIENNTATUANLUUAIUAAMEARAZEIER (Min/Max) Ulgu18MsAIuANLUUngde

2/ a o & o [d ¥ X 1 v J I~
wiouUSunaunsdswewuudsendn (s,Q) Wuwsiu ulsugmarilanunsoudseanla 2 nau fe
WlgUeINUNILAUAALAER1LTIaN (Periodic review) Uazulgungimumuaumauae
9g19faLaa (Continuous review) FaiIsn1sviauniuan1aiy il mingnseaiu s
ansunulun1sInnsdumaIndslisnfign (Water, 2003)

WEUIENITAIVANKUUNUMIUAINYINIAT AB NITNUNILAUAIALIEDANYINIAN
ifmun Wy nn 9 et nn 9 Wweu wenn 9 lesuna wazagyinsdweniuuleune
=

{ o ¥

fimun Tof Ao n1sanANdluNTEIEe wallonainn1svInafensEnIeIeIaINse
nsnumuaien Tunemsaiuiny Ylguign1sniualLuUNUNILSERUaReNnag1adaliloy e

a %4

NINUMUAUAIAIVARRE 1B HDY uazloAUAALNERNRATINIIUA AEVINN1SHTRFUAT
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muuleueriud ulsuieitigananudssinnisvieasien wagiiuanuwiugilunisaiuay
duenasndalanguy
2. uISmEJmiﬂ’JUQJJLUﬂa&”aﬂ (Base stock policy)

STUULUEARDN (Base stock system) %%’ﬂmﬂ%mmﬁuﬁ’]mmé’ﬂﬁaq"lmzé’uﬁﬁmu@
ane wazdiofnisidndu ﬁ%ﬁmﬁé‘ﬁLauLﬁﬂﬁﬂé’ﬁiﬂagﬂmzﬁuLamﬁﬁmumiﬁf (Olsson,
2019) szUUinydmduauATiAudosnsuaT A uteY WaNNNSIaIuYRIsTUY
Wwaafen 3uannmsivunsyUAUMAIRGsTIFeINS (Base stock level) Tnefinrsandsguasd

a

wazazezLIanth (Lead time) drfinisiindudn fagfinsdsbonifusuvinfuiinadignion
utuit msdafudutenasmunurisanivanzandld wu nn q Yu vn 9 dav vie
vn 7 1feu Tofvesszuuiuaaiion Ae Wusyuuiiie lidudeu Seglinisuimsaufaings
fiusyAvsamaniu deide Ao stuuiorviliaudiifienuiiunugs iansvauaauld
yiomnszduluaaiengnitualigein awdwalidununisionsesdudiauiiudy
msIvelusyuuivaafonivanniany Debnath, Mazumder, Hossain, Garai, & llles (2023)
Hszuuaafioniiomunudsudvesiuian meldamundssanngue fidetiausszuy
waaienfiunzaudiolifneuausalunisviilslussesen Bu, Gang, & Chao (2022)
Iasanszuuasfondmiuaud il umineny wavasUannevieteuly iszuuuaadion
wilszAnsnmgean Wognihluuszgndld
3. mslgnsiaesaniunisallunuidenisaiuaudusnngg

a A

A1531aeanrunIsalidumeiiafignldegawnsvaty Iaganizlun1svinidesiu

Y
A

MsAIUANNANAIAGY TaudAaddg Ae nsieTeiszuUsiaesfiadnaduuugiures
a01un15aiade lneldlusunsuneufnnesifieysaiunansenuannisideuntadle 9
(Law, 2024) nMsdnaesanunisaidielitinddeanunsaneaesuleuien1samuaANaUAIAIAGS
Taglifmnuidssionisaiiunuaiewesasdng lwu maveadeuulsuiensdnnissesuaud
pendauazn1sdadodudn nsleszsinansgnuanmsUdsuuladlunaiauieldguniy
Tngannsnssydofuazdaidovonlovies q Wewmunlsviefiiussannmuindsty
wangslsfiany MsTaesaniuntsalinnnugseinlunisasanuudiass Mssezaiuiu
waznsieginaiaadudeunardeinisanudeialunisinsed dmsusetneauy
FWedldnsirassanunisal Weriuuszaninmuazandunulussuunmuaududnands

19U Solari, Lysova, & Montanari (2024), Mesquita & Tomotani (2022)
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4. nudeaunsmvAses lnaanfInne e

orlnadsosiianudidgdonisinsednuiaiesing Yiunuaadaiivesiiuly
o19zslAiAnNIngaaBnunsHan UTnansedsimniull azviilidanldanglunns
auags snidfelumenuiifieguinane Zhang, Huang, & Yuan (2021) ldmuyiuassansss
Tuansnud Faust o 2010 T3 aa. 2020 warasuldd ulsuenmsmuauadoneyvadises
(Inventory policy) wteanidu 3 ngu fie msnumuaienagaseliles ngunsmumuadon
pugaen uaznduuleuienisdstonisanvine (Final order policy) uaganddeluangani
FavseonduriAdodimguiuesnuiteidansdliine dwiunuiddulnsdfnw dwlng
yefnwifiessnuuuulonnensmunueyinaasadsiiansnsaiisysyavsamuazansuyul

9 9
(Y d

funsdifine Ursim afian way aviad Sawiedenu (2551) Idfaunnsdaniserlvdnsads
dsesomnsdiinuiimis Mlvuinsdengunsalaonfnnes fideldldszuumsiniugage-
am (Max/Min) uagAmununsdstouuulssndn (E0Q) Fuilsshsmyuiouey vaifiniu
91 2.13 104 3.18 50U wazvilsumusdniuanas 35,205 Um 25050 ilugums (2561)
¥fonsdnansesinadsosedssnuiutunumdnuimis iselfiauoulsvglidmsy
nsdiinu Ale nsimuaUiinamsdsderueniadioamseylng uazszaznanilunisdsdo
voserlva Feanunsnanszdunsrndegivaadld 1 s 5 wih afudws iy (2565)
ldfnwinsnendseyivadises dmsuuisvndananssiussquioilsuiminsrees i
IiaueTmamUimunsdsdeuuusendnuasnamuaugadatelvidmiuesndidn
USeyayn unsita was@sdums nesdseiasy (2556) lnusulassuunisianiseyivansndsly
Tssuuievils afimsdnifverindasndsgeda 81 Suum ideldaueulouienisaunu
LUUANgsgalazsan (Max/Min) lunsemuaueslva lasiiderimuneseiugsan (Max) fe
fuuunsdsdouuulszmdauuudaiu (Classical EOQ) uagannsnanaildanglunisdniiy
adl# 19.9% astn Yuwa (2556) éAnvnisianiser vdesadsssvfuiudos wareslnd
dwmfunugenthsmedssnugravnssunszanuimis fiseldausuuimenisaunuerva
Tneuszgnilddeyanindndoundsdmivesindduuies uagnsnindsezivamuununis
thssfnwdalosudmiunemseslvadentng Ssamnsoandunuadldinnnit 9.96%

wiaudnwmesuuleuignismivaveyindaaindsaieginnung uilagnngi

MApmaazgaiinUseansamvseandunulunisrivaueslnaands Jaulouiglunis

muavezansrdsdiuivgasluuununuafionegusailewsenuniuafonauginam
Afvue In3deusazyitulaiianisn1snIvANIWINE NN N UTUNYRINTAAN Y IWLe Y

256



o yuna uumINgna e

finwn thddenanevinldszuunmsmumuedisieiilos Insdszyndlignsadnmanslunis
ﬁwmumﬂ%mmmiﬁﬁaLLazf\;mé’q%@ﬁmmzau ednluglithuvunisdsdouuuyssvin
wUURaLAL (Classical EOQ) uiiinfuuuadnaaniuuudaiud DY UUANYAFIUN
naiindweslnafinasiinasseidomasnian (Zhu, Liu, & Chen, 2015) s1Adeimanil
fanunsnaadunulifunsdnuild wonaind feuddn eefiseauifenisldivaaton
wuunumuadonsutanatlumsauauesindasdegitne uiilivsngnuideadne
TuviunveseyIndandydsesveslssundnli Fdumnuideidiajeonuuuuloung
nsmunueylvaaniyardsdisesuuuiuaaden faenndesiuuunvensdlfing

NSOUMSAITUNISIVE

nuATilfumASedssanduasfnviamedmiunsddnuiriniu Tnegedum
ulsuienmsmunueglvansadauuuiuaafienifszoznatlunsmumuaienasiifuangas
FadudlonefihetensufoR wneesgilinsdAnumaunsodideeyvaldnaesenisde
nsdadenilanda fnsussandlimedanisiiaesaniunisaiuuuseuiensla Fudumsans
amumaaﬂ@qsﬁhLamuuﬁugmmaﬁagaﬁqmmé’ﬂmimqaaa Falidof Ao anunsndmu
srazan1sTassanunsalliuunesuszuuinanaaiies Salnavinlinanivmeass
fanuidefionntu middeiinseumssndunununmd 1

ONLUUNITNIARBILTIG LAY dIRSUNITIVY

Wudoyadeunas 1 U - , — y* : -
AnumAUEaReNUoIRY AuYIaMUIIUAiTU.
(1.7, 2565 - 6.A. 2565) Wag
—> ¥

\doneylnaaniigluuiaiyas - 1 I
. assanunsalilemauaafenfiwianyay
U 5 5793 v

U
[

ayUNaLaE S U URATUIBNSA @MU ULALYBIUTEW

NN 1 AFBUNITANTRUNITING
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mﬁé’aﬂ%ﬂﬁiwnu%’agaﬁamﬂﬁﬁwmﬂﬁﬂm FusiFeunnsALEaReusuAY
w.A. 2565 Inesrusndsy Reenes InanavdoTefulareennisinine wenanidldsiusay
Tayanliinenng q fifertastuianssunsdede Aanssunisdafunassnsnenide
mmfwﬁ%’alé’ﬁmLﬁaﬂaﬂwdmﬁm (Common spare parts) LUULRIZAIIIUIY 5 518017
Tnoidoneznanimnuusiusuisnanmadniefiunnaisiudeduanteslumann
ﬁqiﬁa“LﬁLﬁmaaﬁmmflumsaaﬂquu‘iamaLuaaé]”aﬂﬁizé’ummﬁuwimq 9

miAdeildoonuuunmneaesdafuanduiuin 3,650 Ju Tasatrsdnasns
WUN18AIUANBULNITNTEERIVBINI5L N8BT 9an0R (Statistical distribution of
demand) Mvuansdimessiuiunulun1sitaessaniunsalaudeyasteiveansdiny
lngUszgnaldiznsAruIuAuuaINgIURaNTIY (Activity base costing) nanafie Mstudiu
naTImTRsiun BN N STl AnssudenanuBUTinaiiietu duyureminens
o dumusiuyaanns sufaguazgunsal 1edesdng aanuil ndanu uazmansisaulna

o w

NuIfellaznasssiiomaAnvaaienlivanzauian lnevinnisusuamisiinesndsgy

o

2 579015 A ANISTELANUNISNUMILERBNLAL AL UEARDN

Avaafenisusiu Uamwadiduavdnnuin) sdualagldansiuideszdey

aAa v o

8398 dwsunisveassarinasdaniunisallaeivueAgsssegalunIsnunIvaden
Hu 7 Fu 15 Tu uae 30 Yu nuddy Tilietiauednmfivnngauiaslunsunou
afionsioffuivsvesnsiifinu dausuaafenivanzauiian azvaasslasnsuiumac k
(qumiﬁm’;ul,uaaﬁaﬂ)Iumimaawzﬁ’uﬁﬂmasuaqéquuﬁLﬁﬁ%ﬁﬂﬂﬂﬁﬂ%’ﬂﬁ’]ﬂﬁﬂﬁLG@%
fanan Tnetufindunumsiafiunety dunumsdede funudunu (ends) wasdunu
satovmn Wleneaaieniivanzay fe Wleniefliadunusniiiifian wandolsuloue
waafeniivnzauudi azldihnaluisufleutunaresiunurafiAatuaimnmgfing

nvdsFenarnisTatAuduluafe el w.A. 2565
s:108ud8N1SIVE

1. sUuuuMTide

(%
Aav A

M3Reidunsidedassendinudeyaemziuusvnsdifnwuwiamiavintu
2. ngeglvadwung

[

NWITYTEBNDLIMARDE1IMUULINLAINIUIL 5 518015 Inendanas luaninig
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[V VA
Y

WONIeRTaNLEumUsSwRNAN9Y BeaaauaneuRuLUsunluntes etiileAnwndnsna
NANURULUIAINANINILTNARBNITAIUAULg UL UAER DN

[y

EGERNRRR
NATsRlER I UUARAFIaRSINaANUAALUAARDNLUB9AU (Initial solution) way

ldmefiansdnaesanunisaliieusudmisimes ieliladduyulussuuiiiadesian
wazliiinnisvinupauezla (Shortage)

4. mafiususudeys

mu%’aﬁLﬁusﬁaaﬂamﬂﬁ’uﬁﬂeuaw%ﬁmmaiﬁﬂm lnglddeyadounas 1 U dusiiiou
unsAu fs Suaw 2565 suldun YeyaguasAveserlva uardeyaszlnanunieseiu

5. MTIATIwNveya

ATeilidun1sneasadaiiay (Numerical experiments) @alglusunsululasyons
nga (MS-Excel) @wmsunisanassaniunisal (Simulation)

(874 o v

NINARBILaENTIATIEIdeYa nsvvineldauyAgiuasil

kY

n. madneglualunuudasaduluaunisidnluein Tnefieylnasienisd i
fiUfunansidniifidnwaznmswanuasuuuni (Normal distribution) meeiade (1) way
Andosuuannsgiu (0)

v, nsaAnwldszuumivaneslvanndsuuiuaadion lngliuseulvitinnsunadon

WVnTuaY nseuueuaadanladdu (nitial solution) vadesluawmarsienis fAe

B*=D +kO
r+L r+L

Ao Alugasian (Base stock)
r fe  Yaeszeznanlunsnumues lraniae (Tu)
Ao Yiszezianhlunisdseslndainduie ()
D #e AndsvesgUasdlugisnan r + L winfu naguuesAads ety ()

fur+L

k Ao eaeil nedeuvdsihumia @vnsfiwesdmsunisusuaniiemaia
ﬁqm)

§ fo aAudesuumasgiuves D wihiu () (r+ )"

r+L
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A. arluanspwiunInnauNsassEnIunIsallAnniy B

1. frwerlvavesnsdifinuiidudifisswesdennfufiuynads

3. swpghanihlumsdsezlnaanguiewiiu 1 Ju L = 1)

a. mavssdiuvsyAvsamussszuuarlifunusiusiome esenaulufeduyuns

We AUNUNNSIaATEY WagAuYunenily
o L4 o [ [
. NsPaesEnun1salazaeulussesian 3,650 Tu

wamsdve
1. guasAnsilndnweslvg

Al 2 uansguasdmadndeslnars 5 sen1s Aanudssuudediduan
unnlvnifes sefuvesnnuilssuuiansiesnamuszriedssuunassuLazAade
dasndn 0.9 Aoolvandeendndunusinn Jedinsnszanedadusgnannluns dwan
0.1 AveylnanTuonnisidndunusties fmnuaiiaue nszandudunaunssnansveansiw
dumdnsandu q Andersisziumnusuussanuduiuasnmuaiu sengUasdainnsm
Ianmsduasnsinian Tnsnszanesideeinfnsstunadndieasewensdinwm e
gnilldlunisdnaesaniunisel

2. f9gNNITINADIFNIUNITAILTIF LAY

M3 1 kanen1smmvuamsiwesdmiunimeass fuavlaannistaeyues
ToyaannsalAny guasAlafesoTuegyning 8 fia 10 Fu AunUNTEweWIIAY 1,000 UM
foAs arAuuNsIniuwiniu 150 uvnsetusiel lneddnsnonidewiniu 6%

P151971 2 wanssegsRIITaesAn UMl nadiAdsTesnadnsiy 10 3u
Aoty finsnumuafonyn 9 7 Ju wazdimua k = 2.6 3991AN1INARBIEINTD
fruuAuaafenIngasldviniiy 146 Fu léfuyumuindy 761,586 v Usgneulude
fununisdstie 521,000 uw Fuyunsiienses 156,224 VM wazdunuaenidewiiy
84,361 UM
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ANTSLIINANY (Tu)

I3

audl

500 1000 1500 2000 2500 3000 3500
UN ()
°
®0 %07 ®0s 03 ®oi

3
o

a1 IudIDoUUUNIATYIUADA IR DY

[
v

A9 2 wandgUasAnisiindne 3,650 u vesesluans 5 598013

A15197 1 wansAsnesdmiummaaes (Yeyaandedyd)

W13 A w1513 A
guasAladese iU (i ) 810 fununsdsie (S) 1,000 sionss
dnsd O/u 09,07,05 03,01 fuyunisdafu ) 150 dedused
nani (L) 1 ponie 6%

k -1 894 (WSudlaz 0.1)  Yaaimsmumiur 7, 15, 30

3. UlgunguaaRan NNyl

amdl 3 Fudie wansfuyuTmaInnMAResiavn N mazituldszesnan
Tummumuadeniilvieduyusandisniign fo 15 Su msnumuadenluyn q 7 fu vile
yin 9 30 fu dewalidunurniluszuuiiingstu dedunatnulinn q sefuresmuiius
vosmadndtworing uenanidmut Fuyuslussuuasiuwliugdu WegUasdan
maindrefernudesuunndu mnnsmagnui Wuduyusiavesrmdnsdiu 0.1 ey
Tuszdushganaanian wasdunsmazenseduuiufgaludemsmmanufintu Wuns
feglusyiuvuaadudunsmivesidngdn 0.9 dmiur k fivmnzauiian dsagldanms
Usualunsdhassaanunisaiozuanseglunnd 3 sy danud e k Amnzauegszming
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0 89 3 Wil wazdngUasAvasnsiinateiianudeauuiles A1 k AeliA1dosas Aue1alia
whituagudld diueglnaniianundeavuvemisiiniegs aellan k ey dwalifnsunu
Tunmsdmiuluszuuiininiu

A15197 2 LEaRIAIDE19NNTINARsEANIUNNSAlUReYIvE 1 S18A1S

AalUsUazNaaNS YBIN1TIARIEnIUNITl

waafon @w/asy) 146 Auusw (UmA) 761,586
ety (L) 1,350  Sesdw O/ 09 g =10 r=7 k=26
fuil  vonfunin  guaed  waaUmsaan  meade  eidede  Avdaiiu manide
(@) @ @ @ ww  wm) W)
1 146 9 137 0 5630 30.40
2 137 0 137 0 0 5630 30.40
3 137 6 131 0 0 5384  29.07
i 131 1 130 0 0 5342 28.85
5 130 13 117 0 0 4808 2596
6 117 16 101 0 0 4151 2241
7 101 8 93 53 1000 3822  20.64
8 146 13 133 0 0 5066 29.52
3649 146 1 145 0 0 5059 32.18
3650 145 16 129 0 0 5301 28.63
3734 333 3734

521,000 156,224 84,361
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UM

800,000 761,5 42.279 38,485

700,000

500,000 608,766 492,856

400,000 427,623
300,000
200,000
100,000
0
7 15 30
o 7 15 30
FZULLININTNUNIUTADN r (IU)
—0.9 07 =—-05 =03 =0.1 W09 MO7 MO5 mMO03 MOl
dnsauAlesuuInIgIUseARieY dnsdAnlesuuInITgIuseARReY

AN 3 LEAIAUNUTINLAZAT K TIVNNZaUURITsUULUEARBNINNTTNARDY

onushawa

(% & o

AIdgeiuNeNanuingUsvasAdisil

1. wiveeanwuutlevienIsmualeylnanndidseaLuuagfan

nseoniuuulsusLuLUaafon Ao ANz auigauesruaafenuas
AtssEarIaINInUuaien lunamaaestl Anvaafenfiunzanasyieunglud
yiwes k Gaainnismaassuitliansodiriai k ilesrnfediidfian uivaauearn k
fiflanogseming 0 §e 3.2 dwud k fwmnzaudign agldanmsdassanumsaiiviny
usipgalsfimuen k azflantiovasuazenafiidugud douasitienudunstes Fsazdana
Tsumusaluszuuiiendesas mneliviinaeyndasedslaoindsianas udlunsmssiut
A1 k axfirngetu dguasiinmuduulsinntu Tneen k figetu agvilfssduuinueying
awnddluszuulnoindogaiu uaseslndasndsduninyihmihfaliouafenifiomiuasndte
diesessustonisduutsdnam umelifunusadefiutuie deaunandununsiaiu
wazdunuaondefidiuiu fudunsdfnuoinasfeshnmsfnyidsdndudu Swiungues
ArufuiUsvesgUasilumadnde uastmuauumndumsaneufuuUsmatu dmsy
mMsmasszeznafmnzaslumsmunuadion daazdsadldinainnisdiassaniunisal
MNMIMARBINUITTEEE ATl UTIAge Ao 15 Yu waghinusvAsulumusesu
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vosm LU suesguasd Faesrevina 7 uar 30 Yu Tifunusiufiinniu Hatmaeszes
Laaﬂumimmuaﬁaﬂﬁmmé’mﬁuﬂmamiaﬁuﬁunuiuﬂniﬁa%a Msmumuiives (r = 7)
wvhliAnnsdsdefinniu uassumulunsdsdorfintu uasfausnnisdaiaves 9 avanunn
andSinunsdadeadld WeliiAndunulunsdnfvuazdununondedisn uafliannsn
ynnreiusumunsddefifinduld unaliduyusudannniy dumsmumuadeniivhg
(r = 30) dzdmatunnsaiudy wagsuyuTmndndiang inﬂgmiaﬁaamé’aﬁu Useyayn
Funsite uas ATuns newsuiaty (2556) FawshngAsuagldulouedulumsaunuasen
winnATednuiunisusuauna (Trade off) wwj"méquumﬂﬁu%fﬂmLLazéfuvguﬂ'ﬁé"ﬁa

a o

2. wievssidiudnenmlunisussndasunuluuiunveansildnm

[V
v A v

Adsluasell anunsaansunulusruunsianiseglnanseaalauinnidt 15% e
peslsnay miﬂiwé’mﬁﬂumwwﬁm%’u?mmiazluéa’lﬂzgéf’;asifm 2 ety dndu
avlnasemssu o Sudufioshnssiassaniunisalianzsnomn Js8nsnsusendnanunse
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Fofimsanawzsoniseslvasone 2 s19ms %WU’j’]é’i’ﬂamw‘iumiﬂiwé’mé’uﬁquﬁwﬁu
Howniinsdsdouuuifuvensdinu Lifuuufoaadaa asvinsdsde Susthdned
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fuwnlunsdadudounn Wwedestulildinmsueaien mswnmsvinunaueyivg
witliadosdnavgalunaniuiu wagliannsaiuineusomgnisainuild Suuis

[

dawaliAndurunsiniviardununendengs wazdnsliaunsamuausiunulunisdsde

4

v A =
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Y
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[

fuar ussdlofiansaniBdnaewud ulsviensddouuuvaaien fsounsdieinag
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(2561) Beldusudseulouenismunuerivdasndsadssnuiitunuusimis Saudigide
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Jolauoiu:
1. avauanuzlunisimalssldly

PnwwImdndlunsimuaulevisnisavaveslnansnduuiaadien §33ele
Fadenerlvadanduynindsiidduosnsdfinuium 2 s1en15 warldnszuiunssians
anunsaidnadu Wedmunsyeznailummumuaieonuazeaafioniiungan 9niu
Tinafiansdaesaniunsaideuieiouisunavesiuunuiuiimsddeuuuiu
YOIV HATINNTIIAD WU WaLUUTitiaueasnsaanduyusaNaiinnnii 15%
Frfumanszmilunsjiidmiunsnuedel Ao aunsadudeyaiBedindmiuduims lu
nsfvuaulsusuuulmiiorugueyinaninds uazduuumslunmsnwifiufudiviy
arlnanndsen1sau o

2. Yarausiuzlunsisensisaly

desnmeided Wldnseuaueyindandauuuivaadenuaznumuagendie
srornanasil dadunalmAnsounsvudsiuiuou vuideluaiely msRiorsanuleus
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Abstract

This research aims to (1) study the Innovation Organization of schools
under the Primary Educational Service Area Office, and (2) compare
the Innovation Organization of schools under the Primary Educational
Service Area Office based on variables such as gender, age, education
level, work position, administrative experience, and school size.
The sample consisted of 379 school administrators, selected through
multi-stage random sampling, stratified random sampling, and simple
random sampling methods, with the sample size determined by
Krejcie and Morgan’s sample-size table. Data were gathered through
a researcher-developed questionnaire on a five-point rating scale,
with a validity range between .80 and 1.00 and a reliability of
.92. Statistical analysis included frequency, percentage, mean,
standard deviation, independent t-tests, one-way ANOVA, and
Scheffe’s pairwise difference test.

The results indicated that (1) the overall Innovation Organization
of schools under the Primary Educational Service Area Office was
rated high, when considered each aspect the learning organization
and knowledge management received the highest mean scores,
followed by personnel potential, while information, communication,
and networking had the lowest scores, and (2) the significant
differences in the Innovation Organization of schools based on
gender, age, education level, work position, and school size were
found to be at the .01 level, whereas no significant differences were

noted for administrative experience.

Keywords: Innovation Organization, School, Primary Educational Service Area Office
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Abstract

NIWAILYNYY

This research article aims to 1) study the concept of strengthening
the Thai monks role in using cultural power values based community
development; 2) study the postmodern philosophy and Buddhist
principles on cultural power in community development; 3) integrate
Buddhist values of cultural power to strengthen the Thai monks role
gin community development; and 4) create new knowledge and
models of Buddhist integration of cultural power values to strengthen
the Thai monks role in community development. This is a qualitative
research using documentary research methods under the analytic,
appreciative, and applicative approach to lead to the creation of

new knowledge in philosophy and Buddhism

: The research results have found that monks are important for social
development and are accepted by the public to be a medium

to encourage people to participate in the development of their own
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communities willingly, especially in bringing in cultural power values,
which are a way of life that is consistent with Buddhism by using
the principles of the four virtues, consisting of wisdom power, dilisence
power, non-violence power, and social power, and the four principles
of the laity, consisting of truthfulness, self-control, patience, and
generosity, as a mechanism for community development. Integrating
Buddhism in cultural power creates virtues in terms of truthfulness.
The emergence of wisdom to develop quality of life with correct
views; moral values by leading self-development activities in
the principles of morality; ethical values, practicing to be a person
with sacrifice, gratitude, unity; and aesthetic values, which is
the beauty that comes from developing the quality of the mind,
seeing the fellowship of human beings who share suffering, birth,
aging, illness and death, and then conducting oneself with mindfulness
in life. New knowledge from this research is BCV(CD) = WANMAO
Model.

Keywords: Buddhist Integration, Cultural Powerful Value, Strengthening, Thai Buddhist

Monks Role, Community Development
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Abstract

This research article aims to 1) study the concept of the Dhamma
facilitator competency development in the digital society; 2) study
the postmodern philosophy and Buddhist principles on competence
development; 3) integrate Buddhism for the Dhamma facilitator
competency development in digital society; and 4) create new
%knovv(ec/ge and Buddhist integration models for the Dhamma
facilitator competency development in the digital society. This is
a qualitative research using documentary research methods under
gthe analytic, appreciative, and applicative approach to lead to

the creation of new knowledge in philosophy and Buddhism

The research results have found that Dhamma facilitators are young
gmonks who have good intentions in working on spreading the
teachings of Buddhism. They have a pro-active working style by using
%postmodem philosophy as a tool to understand the changes.
éThe Buddhist principles are the mechanisms used, namely
%the Threefold training principle, which consists of morality,
concentration, and wisdom. The four principles of development are:
1. Physical well-being development 2. Social well-being development

3 Mental well-being development and 4. Intellectual well-being
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development. The development of the competence of Dharma
facilitators in the digital society is integrated with an understanding
of the Buddhist teaching method in a clear, motivating, courageous,
and cheerful manner. In addition, there must be readiness in terms
of knowledge qualifications, specific qualities, the quality, and
characteristics of those who will spread the principles of Dhamma,
which is the principle of being complete in knowledge and
conduct, that is, having both knowledge and practice, focusing
éon spreading to the goal of making participants from
the development of the competence of the Dhamma facilitators
happy, able to develop themselves until leading to liberation

from suffering. New knowledge from this research is the CEKSA Model.

Keywords: The Buddhist Integration, The Dhamma Facilitator, Competency
Development, Digital Society
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Abstract

This academic article aims to explore whether the creation of sign
value for art toys in the blind box market can be examined through
;Jean Baudrillard’s concept of consumption logic to reflect
gthe phenomenon of blind box consumption in contemporary

society and assess its ability to generate sign value.

The study found that the phenomenon of art toy consumption in
: the blind box market initially operated on the first level of consumer
: logic: the logic of use value. In this stage, art toys were merely

collectibles intended for personal enjoyment. As art toys became
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objects of exchange in the marketplace, a relationship between
buyers (consumers) and sellers was established, leading to
the second level of consumer logic: the logic of exchange value.
Through transactions, art toys began to acquire symbolic meanings,
representing love and sharing when exchanged as gifts during
various celebrations. This process further evolved into the third
level of consumer logic: the logic of symbolic exchange. However,
in today’s consumer culture, reveals that consumers today do not
consume based on actual needs but instead aim to consume
or collect the sign value associated with the blind boxes. The logic
of consuming blind boxes, therefore, represents a combination
of high art and low art appreciation. High culture is increasingly
transformed into mass commaodities; i.e. art toys in the form of blind
boxes have become cultural goods primarily intended for sign
trading (the fourth level: the logic og sign value), rather than solely
for the consumption of art through artists’ exhibitions. Signs are
combined to transform modern art into traditional toys, making
each art toy collection a cultural product that influences consumers’
perceptions. Art toys have become symbols of luxury and popular
trends. The sign value is created through the design of the blind
box packaging, making it attractive, interesting, and featuring an
image on the side to encourage consumers to search for the “secret”
toy, and reselling art toys to increase prices among sellers and
buyers, brand storytelling for each collection, co-branding strategies,
including the use of online media featuring celebrities, artists, and
influencers are all methods of creating sign value for art toys in
the blind box market. The findings of this study are fully aligned

© with Jean Baudrillard’s concept of consumption logic.

Keywords: Sign value, Art toy, Blind Boxes
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