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Abstract

The phenomenon of merging the real world into the virtual world that combines
Virtual Reality (VR) and Augmented Reality (AR) to form a Metaverse has become
fundamental to Marketing Technology (MarTech) branding, marketers need to prioritize
brand positioning and develop the Co-branding, Ingredient Co-branding, Parallel
Co-branding, and Communication-based Co-branding strategies to create a fully immersive,
interactive virtual reality experience that can elevate the brand reputation and increase
sales in the age of the “Metaverse.” Additionally, they could project a favorable image,

boosting brand value and successfully expanding the market to a global scale.

Keywords: Brand Communication Strategy, Metaverse, Virtual Reality (VR), Augmented Reality
(AR)
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Sectors That Have the Most Disruption by Immersive Technologies in 2021
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Metaverse” ldnsaizveaiiiosiiiuamniulanusemaniinaunauanuiiiulng wiegs
Fagaiimieaiiien ieudelangsfa anuiiuis msdnmuaglafldladiilidofu Sanamsal
Swzdalivimslulasnnail 3 vedlil (@iResh YYITLATHY, 2565)

d d' 2 =Y | ad
nagninisdedsuusualulaniaioussiod umadsed

nnAszuammIsanainsaadumnmMstaziNyadmIng duaanaliuniams
manseaaiiiuedaann Memsaiadszaumsalinmiedusznianusudiuduslaauas
a < a 1% s i [J 1 < a ¥ A Yy v '
ianANANNAnaedsIAnuusud lamnsamldlulanuisanthueia fiveulddedunyi
wsuAaINIadeasuazuiuguAmMuiasweIndndaniunagnimsdeamsuusualulan
n3Ta laaail

1. NAgNSMIASNUYTUAYTIATEUAUUYIINNS (Co-branding) MUNAAAMN
muoilszaunsalmaluladiaionass (Virtual Reality Experience %39 VR Experience)
2 o g 14 a v A A v 1 I3 A V& &
FadaiunagnimIainanfudniinieiuszning 2 wsud vMiexnadil lagm 2
nusuadNlFandudnazanudermnguesnuiiniy iededauaveIndndnnnau
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ISy d’ Y a Cal [ 1 d Y a Y A o a a
1 wenlsaliiAaszaumsainuiusgninuusuduazfuslaa laefilouverhunanyed 193a
VDS (Devid Jobber and Fiona Ellis-Chadwick, 2020) N 1Flumsdnen fail

1.1 nagninslddiulseneuvieTngaviiussgoglududt (Ingredient
Co-branding) Feluumanuilizmneds msl#iagauiaiousss ufumsldmaluladves
UABZUUTUAHUINITINEAY AFIBEN mma’mﬁaﬁ’uﬁzwdwumuﬁqﬁﬁ% (Gucci) wag
inneeulalsudendinhiguedis VR Experience 3niinssamsiaiionssemeldde “The
Gucci Garden Experience Lands” 1flainanaassasusey 100 7 ununannlesuinueeula
Tsudend nienllad “Gucci Garden Archetypes” @3iszaumsaliiadiideluiiio
waoisud Uszmadma Tnsinssamaiafiousienia 2 susudldhsmiuihilitediduna
uazfsamnuansaaumiuszaumsalsmgluuy Virtual Reality Experience Tulan
wni3salasndae Tasfinssansilgnuiesniiuiess q waananeries udaswesid
Suviseumndase q Ml dedidimnuldidrdinsansluudasiesaatu wnnfegld
Sudaaidereina uanduazusiumalodunananatsves eraasmlas fiala (Alessandro
Michele) §81mnemstheainassd (Creative Director) veanususinrtens Fafidrsimanu
wwansaadsneInsaiionsswesaitunugluuithifestwuamadebitwuaey
Suusninermsvzlnngifugliedenii iendndyanyaiimaauiiyaEudumsidu
mandeanuhald dedurhuiewi 4 fiduwnuviedidmnuisduduesdisenon
AN vesiinssamsliidon g Lﬁa??uqﬂma@uma’nmmsﬁuaquﬁiamuﬁ%zmﬁﬂu?{é’ﬁlﬂ
mudFuvesiesinssansiden asfeuleifisanudavesinesnuuuunsuddinuues
Aidhmnudedidununniiendnvaimmeh uennnil iiniannsendursialdiiuildi
uflvnermsldedndasliungidsunuuasfiduinudadie Tasannsasouasanld
TommaiiowsSuwesuuudnsdluieeimsvesiaiedld aduanuidnfiamiiossdumnniy
AudN (Samwi 7)
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vuunanasunuesulailsudend

f3: Mice Intelligence Team, 910 https://intelligence.businesseventsthailand.com/ ﬁuﬁmﬁ'a 29
nINNIAN 2565

NNNAYNTMIAINUVIUABIUIINHBMUK A EumA T 81010 2
nusudll Hrefingamimidesandudmldiiueded ndnde nsudne® (Gueci) d@unsa
foansmwanvalnndumvesauaemsenszaulszaumsel (Branding Experience) MW
muwanwalvesuusugianumaisidinguivilaanmetulnd Fdelumsidaloma
Tumsvensaaangugndflusziuainamlan sauaguslnaldassanldideddina

I'4 -d' [y [ 1 Y A I~ = o!; ,&' 2&} A 4
wsuanrseealaniulriluinuneulas fuslaanansawsendiseidofnamth (Pre-Order)
Trndaldlulanuanniiug Fdeidlumsmisdaanuasnsalunsudadiungsioden
YY) ] I a v ci =] ¢ I 1¢ 1A A %
Sunuaaalulanuvaanuduasele luvaziinneaulallsudend Avglulsineanunoaig
anuduiadndell uddinademsdeseauinnssnaina iemaiannglnialmsisonsde
VR waz AR Twamsian hidawziilunium VR geilenannsadudaingiaiionsiala
INAMIFONLUAEMINUTUNTIMEATN a3 ATY

1.2 nagnsmsdeasairanusudvieanaudmuuguuiu (Parallel Co-
branding) Lﬂuﬂaqmﬁms?}amﬁmﬂwmﬂwawumuéiﬁmszhaﬁ’ua%nuazﬁamsmwﬁuﬁﬂﬂ
W50 o AU Aeiee 1nsIIn (Zepeto) guihmiiunuaiamusninediaionsss 3 a
adladerms Wunmiannaunnusim alud assleisdu (SNOW Corporation) Fathnissm
TuiesvestiEniune? aofile1sdu (Naver Corporation) & hdadeuetndedulaidymna
inmdld Tasnuilidadandustifeuiinan 2018 uér Tasdléviedidunuansaat
AUINIADITNDINIVBIAUIDY UaZMAINTINGN o 9191 dinihu adwiua melunuld
UGEERS (é’am‘wﬁ 8) Fanianliadniude IMAUUIUAN] BT umuéﬁgaﬁwqﬁn%
(Gucci) uusUaA®3 (Dior) 33uﬁaumuﬁ§aﬁmﬂﬁwﬂuﬁ (Nike) LazuusudIdofmh
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(Zara) IEdnnsmandhudneidefuaznansariaaiama q hunsnlnde (Fanwd 9)
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msgemeAumGIng Nnanwsilefurmavaisunsuduugung Fldaunsadems
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MW 8 UaMIMIETNMLINIADTPIMs a3 Raluinasi)In (Zepeto)

ﬁm: Springnews, 10 https://www.springnews.co.th/blogs/program/819183/ ﬁuﬁmﬁ'a 23
danan 2565

MW 9 uaAB A UUIUANST (Gucci) Twianisi/In (Zepeto)

ﬁm: Springnews, 10 https://www.springnews.co.th/blogs/program/819183/ ﬁuﬁmﬁ'a 23
danan 2565
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2. nagnimslEmsdeasuusudnionsdud1sauny (Communication based

Co-branding)

193 99V1W3 (Devid Jobber and Fiona Ellis-Chadwick, 2020) aah ilunagns
m3lsmsdeasuusudiug 2 andumduliimndeanasinin lumsahunsiuideas
nusuanarina Wghuslnanguithvmneiumamsmaniiniu aadieg1n msadeasaandu
5197 ao15u 119 1s1In (Ralph Lauren X Zepeto) laguusuainan aoisu uazuusuaisiyIn
o v U v v % ‘%’g 4! % dy dgj J vV
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a v =Y 1 d' ] A I 35 ga d' Qy
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apatanduiligiuvella 18w avisu (Polo Ralph Lauren) Insasatanduildssindsloia
My 15U diRavesaudliindftudey FeonuuUNIRIZADAlANTUIAN DUV
716 ao1su 118 wi/ln (Ralph Lauren X ZEPETO) iy lagfiauinyazaiansa
UENI9DINT 3 NAMendasaiveanan aosuld manhdeanasiduiusiaslvaisudulu

L Xvsqs A A4 o4 o v e oy oy .
asall lalsmsdemsmmanulamanidetenndumniunudiaa “Ralph Lauren X Zepeto
(e 10) NErvadmudnvalli{iduinugnenszduiiodnldusufivaaiaioves

4 '3 41' 1 = Y v
uUsUAAN aosunimvieulaslaonale

RALPH LAUREN
X

\ZERETQ

A

.-D.- o =
© %

il 10 uansnmlawansniumeldde “Ralph Lauren X Zepeto” huanisi/In
f3n: Ralphlauren Corporation, 910 https://corporate.ralphlauren.com/pr_210825_Zepeto
Partnership.html duAuiiie 23 dunau 2565
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v v d' d' 1 (24 = a v L Jd v Y
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