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Music and the Creative Economy :

The Potential of the Local Music Industry
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Abstract

This article aims to study the relationship between the music
industry and the creative economy, particularly its potential at the local
level. The article explains the value chain of the music industry in three

main stages: music composition, music production, and music
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distribution, which generate economic value and promote the growth of
related industries. The author presents case studies from Toronto,
Canada, and South Korea's music industry, which demonstrate the
integration of government policies and cooperation with the private
sector in systematically developing the music industry. The article also
highlights challenges in the music industry regarding intellectual
property management, government support, and personnel
development, to promote the music industry as a key mechanism for

driving a sustainable creative economy.
Keywords: Creative Economy, Music Industry, Local Music
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Swﬁ‘waL%aLﬂwgﬁml,azi’wuﬁiimﬁLﬁmmﬂﬂsmmﬂ’mﬁammﬁ (Affinity Co.,
Ltd., 2020: 96)
4) nsadinmanualvaunivaldluszaulan

szezgaila nszua Hallyu Paelviinmaldldsuniseeniulugiusdih
fufamussanasiasegiaseaulan Useimaildsudninaan Hallyu ueq
wndldlunduanunntu wu liviuddurwundendeuveaniniliuas
wesindudunuudiuauniagilaluimusssuvesnuies azasin1na
fgunuindinglunisadisnimanealeeslssine lagaziountdousu
asouAILaznsiasnggseny viliduideuunniiazasainaz Juan
V‘lgqmﬂ%’gl,l,azl,aﬂsnusuaﬂmmﬁiéfmwﬁﬂﬁaﬁ’ﬂmwwmaﬁwumwaﬁaﬁw
Liflsaudiduedssilowsunsinusssy uidaduaudmaasesgiafianunsn
aayaruazranilsl (Affinity Co., Ltd., 2020: 96)
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1.A2"WGEUYOY Pop Culture 2. yrodvsiGaduayuwaasioun 3. msioulavlug
vovIMKAlA Pop Culture govimKaTa QAHNSSUBUYOVINHATA

rilRa:As MweaudinKa DaoansBowanricuri Pop Culture uuoAa Hallyu Wutsvuuaaloly Us:inAdue) Tnotuus:Autoluidouon
ua: K-pop asunowtuu uINdU WU donweud a3 srcvsEatUaUUWEORURBUY 1REOAUSABIUASUUSSSUUOY
18U ¥120Ba goaanoulkaawav YOVINKAIU a’";']s MUNNKE IMKa
1BuWoiwav K-pop Bouuiu CD Vinyl ua:ig1sou Aaanssy tla:n1snovIAes
noUIESa K-pop Hallyu Torism 9

L’

A 2 Conceptual Model YBITFUIANMELSRD Korean Wave - Hallyu

(9]
»
NS .\
N

2
'

(ﬁm: Conceptual framework of the South Korean government’s
involvement in Hallyu. Source: Tuk, W. (2012: 37-41).

BNBNAVDIDAAMNITINAUATINNE MisBLATYgNAESNATIATZAULAN

n3zua Hallyu 138 Korean Wave lananaifunalndrdglunisasia
yaAMuATYRALazBninanisinusssuvesnmalaluseaulan s1e0u
Y99 Affinity Co., Ltd. (2020: 98) 5¥U31 8AAIMNTTUAUATVBUNINE bR
fumumddglumsduedouasugia laglamznsaieneldannisdeesn
ARUWIUAMAUE oA I Tauazunanesueaulal Tudrasidumas Kpop
laipeuidsn wazddninle mnuduiaves K-pop lunaralaniinain
psAUsznoulaasiu wu vinduiduendnual nmsiiausnn was & e
Fhindumiiila sufunidy wezannvdsiifianslame Snvienisiauiling
gfanliunuaduiidiusan Tngaromasiununuimsunuadulasianie
vilvanansoaieguuiuaduvunelvginlan (Affinity Co., Ltd., 2020: 100)

RAANMNTTUAUASINNA AL BNTNadoTmusTTuTEAUAING tnelaniy
Tunguissuialanildfudninaanlensainmalusumsud laidas
Juniswsianie vieruad wagnginssunisusian uideseyidn Jadeddny
AV K-pop unsnargludsiasuialan de Anudamdimanalulad
nsldFeRdvauazunanrlosueaulayl Wy YouTube, Viu, Netflix, Facebook,
Vive uazdiulesiiieitos unanefumaniidelifouaunsaidrdadon
laazainuazsinsa wandliiuindedninduszesniswazaie bl
gUassARenIvEEfwes K-pop lunanegimearilan niuadedld@nwuas
vhiauedn nauisguiadeilsudvinannnszuanmaiunlindounuy
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nWeAnITUVIRaTUNINARE NI ATy TINdIUSInAFuALar TaIUsITY
\MEBL 9 1A (Chaijaras, N., 2020: 68-69)

TusgdvyuvuLagesdu gnamnssuauniinmalddaiy
MsadsasALaiiuyar s Tasssy Inonaunanugidygviesdutniy
nszuanusiTmaliy aiamanunusifiavviousnanualvesudazginie uaz
deasunsiimsnddunelayalunegendantvd NMsysuINITANRIiY
nuitonazuinnssudaiensedvuinsgugnamnssuvissduliaiunse
wisiulunaafinidu duaduiasugiaaineassd wagadslonianisgsia
Tituguyuluszezens (Affinity Co., Ltd., 2020: 89) gRAIMNNTTUAUATUDY
nwialddusegsidanureanisld ulsuienindy uazausiuilosening
aaenu lumstuiedeuasssisaisassdlimavlnaunatadunidudud
deannanuaIlsuine

wilunadasUszauanudnsalussdulan nadhanldluniunves
Uszmalngdndudeaiansands anuuandisiulassadiaasugio uleuis
AA3g wazngAnssuifusing Ussmdlneflusannisnuniiivainvatouas
ansaduumemsysanmsiausssuviesdiuddumeluladundugauds
WuReInU K-pop ﬁawmammagmcﬁﬂﬂﬂﬁ"ﬂaﬂNﬂuLLwamwgi‘maauVLaﬁ
WINAIASFHATLONYUANNSaNAILN Nagnsatiuayununsagdussuy b
duasulidaduidomsgmarnanauindy nedflanadiagldaunsidu
i3esilolunisadienelduazdauaiugnamnssuaiisassaliavlnlusedy
ynaleguiy anudiseveduma K-pop LildiAnduifissaindnanin
vosR adunI owwanundfidiondnuwalvindu usdadukanin n1sasudiu
weAluladfdia nsatfuayuasUUszINg Wasmananagmsiilovenenanaang

GELY

paamnssuaunineldiunAnasuginaieassiduionalnadn
waAkudlgRuAR N sUsTRusamsiasming wosdusdodiofne
UIANMITTMUTTTY NN Anwnilaslnsoulakazinvidbinansdade
adifadadny Tiun ulenienasgiiideimi msaduayunanisfuuas
Tasvadreiiugiu anusandenindguaziensu nsldwaluladadsia uas
NIAMUINTNYINTUYBES UeAUNIMIETUAIARAAIMNTTUAUATTUHT DY
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domidunisavidndvdng Tesidadiulaseadneiugiy wazn1suin
msatuayuegnadususssuainnialy fafu Semeimunedradussuuuay
YIINT LU fadamsnunansszanuausuie UTuUsangraneauans
uazHaunauSadnuaiasdutuuTanssy msamululassadeiuguuas
msduasuiufiaisassddmiuinausidasy aaesaunstauiienssny
Tugmamnssuetseiidos i oliuszimaaunsalduszloviarnnums

Tausssuinainaglunisadiayanmuesugia deuasunnudundes

o,

YUY hagkii udaauatunsaluniswysdulundlan deasnndosiu
gNsAIEns n1sWauIUsEnalug AAsygAaRdvian iadudAyiu
N13TULARBULATYENIMIEAUARET9ATIALAZUIANTTY
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