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ABSTRACT

This participatory action research aims to: 1) analyze the current situation of the Nam
Prik Larb producers’ group in Lampang, 2) explore suitable online market platforms and business
planning for the group, and 3) develop and implement an online market platform and business
plan to enhance the group’s income. The research employed semi-structured interviews with 38
purposively selected participants. Data were categorized, reduced, and analyzed using content
analysis.

The findings revealed that the leader effective management and diversified distribution
channels, including storefront sales, online platforms, and self-delivery. However, challenges
remain in terms of fluctuating raw material prices and inconsistent production standards. Currently,
the group utilizes LINE Official Account and LINE MyShop as primary online sales channels. The
business plan focuses on delivering safe ingredients, standardized production, and suitable
packaging. Both online and offline methods are used for customer outreach.

A prototype of an online market platform was developed and tested via Facebook and
LINE MyShop with stakeholder participation. The business model was structured around nine
components: target customer segments, value propositions, distribution channels, customer
relationships, key activities, key resources, key partnerships, cost structure, and revenue streams.
The implementation resulted in improved self-management of product and sales data, reduced
reliance on intermediaries, and data-driven marketing strategies. Ultimately, the project enhanced

public recognition and strengthened the image of local products.

Keywords: Online Marketing Platform, The Development of the Platform, Business Plan, The Nam

Prik Larb producers’ Group
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Abstract

The objectives of this research were: 1) to study the current situation, the desired
condition, and the necessary needs for promoting lifelong learning; 2) to propose school
administration guidelines for enhancing lifelong learning toward sustainable development in
schools under Bang Lamung Group, Office of Chonburi Primary Educational Service Area 3. This
study employed a quantitative research approach. The sample group consisted of 167 participants,
including school administrators and teachers. The research instrument used was a questionnaire.
Descriptive statistics was percentage, mean, standard deviation, and the modified priority needs
index (PNImodified) were applied for data analysis.

The research findings revealed that the current state of school administration in
promoting lifelong learning was at a moderate level, while the desired state was at a high level,
consistent with the research hypothesis. The overall PNImodified value was 0.35. The most needed
area was learning to live together and learning for life, followed by learning to know, all of which
were at a high level of necessity. Regarding sustainable development, the current condition was
also at a moderate level, and the desired condition was at a high level, with a PNImodified value
of 0.35. The most needed aspect was interdisciplinary and holistic education management,
followed by the use of multimethodology and local relevance, all at high necessity levels. Based
on these findings, three main guidelines and six sub-guidelines for school administration were
proposed: Main Guideline 1: Create an organizational culture that promotes collaborative learning.
Sub-guideline 1.1: Develop interdisciplinary, multimethod, and holistic education management.
Sub-guideline 1.2: Build cooperative networks aligned with local contexts. Main Guideline 2: Create
a learning ecosystem for life. Sub-guideline 2.1: Develop diverse and interconnected learning
resources. Sub-guideline 2.2: Build learning communities that encourage knowledge exchange
through experience sharing. Main Guideline 3: Develop participatory learning models based on real-
life experiences. Sub-guideline 3.1: Design problem-based learning models. Sub-guideline 3.2:
Integrate digital media for local learning development. These guidelines aim to enhance lifelong

learning for sustainable educational development in schools.

Keywords: Guidelines for Educational Institution Services, Lifelong Learning, Sustainable

Development
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ABSTRACT

This research aims to 1) investigate the academic service needs of the Community
Business Potential Clinic and 2) develop a service delivery system and mechanism for the clinic.
Employing a quantitative approach, the study sampled 400 general residents in Chiang Mai Province
interested in using the clinic for business consultations, with data collected via convenience
sampling questionnaires. Data analysis utilized frequency distribution, means, and percentages.

Findings revealed strong demand for the clinic's academic services across key areas. For
business consulting, respondents prioritized digital technology advice, preferring phone
appointments and consultations, with budgets of 2,001-3,500 THB. per session and phone follow-
ups. Learning resources focused on digital technology, management, and marketing topics via 6-
10-minute online video clips accessible on smartphones or tablets. Business services emphasized
product photography for ads, infographics, website development, and e-commerce, with flexible
pricing, phone contacts, and delivery via email or online drives. Training demanded digital
technology, management, finance, and investment sessions online, ideally lasting one day.
Networking targeted digital tech, finance/investment, and management groups, fostering
domestic/international ties for enhanced operations, partnerships, and knowledge exchange.
Overall expectations centered on targeted problem-solving, new skill-building, and streamlined
business processes. The proposed service mechanism, framed by PDCA principles, ensures
systematic operations aligned with user needs, incorporating monitoring, evaluation, and
refinement to adapt to economic, social, and community shifts. This strengthens academic services'
robustness and acceptance.

Keywords: Community Business Potential Clinic, Service Delivery Mechanism, Demand for Clinic
Services, Academic Service
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ABSTRACT

This research aimed to (1) develop Place-based learning activities grounded in Sakon
Nakhon indigo-dyeing wisdom and integrated with digital projects that are appropriate to the context of
upper secondary school students, (2) enhance students digital innovator competencies in design
thinking, problem-solving through digital technology, innovation creation, collaboration and
communication, and community awareness, and (3) investigate the supporting and obstructing factors
in implementing the activities. A mixed-methods research design was employed. The participants
consisted of 35 students and teachers involved in the learning activities, selected through purposive
sampling. The research instruments included learning activity plans, observation forms, interview
protocols, digital innovator competency assessment forms, and students digital project outcomes. The
implementation spanned six weeks, totaling twelve hours, integrating Sakon Nakhon indigo-dyeing local
wisdom with project-based learning, design thinking, and content analysis.

The research findings revealed that (1) the place-based learning activities integrated with
digital projects were appropriately developed, linking the local indigo-dyeing community context
with digital technology throughout the learning process, (2) students showed significant improvement in
all aspects of digital innovator competencies after participating in the activities, and were able to
design digital prototypes that effectively addressed real community problems and needs, and (3)
key supporting factors contributing to the success of the activities included students readiness,
collaboration from local indigo entrepreneurs, and the use of appropriate digital tools, whereas the main
challenges were differences in students digital skills and limited time for prototype development.

The key findings suggest that place-based learning integrated with digital projects, srounded
in local wisdom and design thinking processes, can effectively promote student’s digital innovator
competencies and community responsibility. This approach provides a suitable model for
integrating place-based learning and digital technology to foster sustainable development within

the Thai educational context.

Keywords: Place-Based Learning Activities, Sakon Nakhon Indigo Fabric Wisdom, Digital Projects, Digital

Innovator Competencies, Design Thinking
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afuassAnanuinoulamdgurunagianvinuguinnssuldogsseusiu

n93de i simunuas@nuussAninavesianssunsfeusgususundeiuidren iy,
rhasuanaunsiiniulasnuAdva elduaisaussouzuinnsadviavesiniFoussendnunoutas
TsaFouanasingiuga uumnsiinseguundnnsaianudmeaueskiussaunsal (Sawyer, 2019)
n1ai3eufuuulasenu (Krajck & Shin, 2024) wagn1sAmidsoenuuy nieutadeulssiuuuafauinngs
mqéfaﬂuﬁLﬁuﬂﬁiﬁﬁ'mﬂiuiagl,ﬁaa%’lq@fuﬂ"wiaﬁqmu (Cajaiba-Santana, 2024) Naﬁwéﬁmwi’nﬁaéﬁﬂu
ausaiauinweaumalulad n13AMTRNLUY N15a319UTRNTINATIR N13YIUTINAY naandu
aunagilaluisanndtygyviesiu

[

nnUsZaAYaINITIY
1. ietmunianssunisdsuigugueudiiuiidisgitygremuanaunsiuiulasenu
Advailmnzautuusunvenindsuiseufnwneulans Iﬂayjimﬂmiqﬁﬁ@mwﬁmimﬁmﬁ'uﬁ’u
wialulagfdivia
2. iieiananssouruinnsfdvavesinSeuiseufnwimeutats Useneusie finuen1sAnid
PONUUU Vinwzn1suAdgmimemaluladfdva Minwensasquinnssuaava vinven1sinanusniuley

nsdeas wardndriinSuiinveusieyuuLada
3. ieAnwidafeativayuuarguassalunisdananssunisiFeuiguyuvudeiuine iy,

o T

a

diasuanauasiavlasanuada niluduuiunygusy glddygvediu niwensnsiseus n1suins
IAN15 UarAUNTOUVRISULATAT

uwuAn el uazauddeiineades

meideasaiiysannsuuAnuasnguiddymatsusznis Ussneudae mafinyiuuuBnaniud
(Place-Based Education) %84 Sobel (2004) fidfunnsldyuvuriosiunazdwindeudugiunisifous
iioasannudletamsssy Jamuesgurunazauidniuiiaveusosiaadiu Smith and Sobel (2010)
ieBunsSeuiignlssulandyurutioiuinue nsaniinszsinaznsildusndunaiileadid vusd
LIAATBY Semken et al. (2023) T3 ndusInguvosnsRwunfdsi unaznisen s Samsssuriasiu
uaﬂmﬂﬁyé’qgimwmﬁmwﬁmsai"wammi’ﬁlﬁumiﬁauﬁ’mumsaaﬁaﬂﬁﬂ’ﬁimﬁumaﬁaui
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nUsEauUNI3al MuULARAYEa Kolb (2014) laue 4 Junsu Ae Usvaunisalidugusssn maasvioudn
NFATHUIAAUINTTIN UaTNITVARDI0E19NTERDTDTY
N13:38u3UUUlASIU (Project-Based Learning) JuBnuufaddnyfiuuifnves Krajcik and

Shin (2024) s3ueindeaidgmifugulunsduindeu wsziaumneseriSeu wavairmanuiidy
sUss31 WioumsUSuUsedseiies Tnsnuideves Krajcik et al. (2022) FH1n1siFousTinneumneg
rannaunsIgslanaznsUsegndldaius diunseuiunisfnidseaniuy (Design Thinking) wazau
41199703 Brown (2019) agUinszuaunIsnusznaudie 5 duneu Ae wiladld (Empathize) fnun
oy (Define) a¥auwifn (Ideate) a¥13fuLUY (Prototype) MInaasULAzUFUUT (Test) Tayunasvas
Razzouk and Shute (2012) WU11AT2UIUNSAATIDOALUUT IR NBENSLA T nkazAuAn
a59assAlaegeiiuseansan naonauauIvens Henriksen et al. (2022) w@suiduiinweddnyuoau
Fanslummsswil 21 meATedaysannsnseuinueamssuil 21 meldnsAnululsuidiu Partnership
for 21st Century Skills (2019) fiasaunguiinuznsFeuiuazuinnssy VinveAdvauasinuedin siuds
MsANEIeY Voogt et al. (2023) wiuhaussausdivadosinilnaniinsldmeluladiduniodle uidos
duasunshninsgikaznsldegnedine

WUIAAUTANTIUNIF AL (Social Innovation) ML AY8Y Cajaiba-Santana (2024) Lun1s
witamdsnusinuedlaegrdnguasnistidusmvesyua Tnsenigniseysndusnnmainusssy
AufleuITeves Ching et al. (2019) wuimeluladAdviatieifiunisiuiuazanuavlalunsan ausssw
Tnolewizlungueugulud fsdu nsysannisuuadauasnguidrsiudunsoulunsiaufanssy
nsBeuiiidenlomguifunisufui msSeuinnusunaduaznsaisnuiligusuniugnisiamn
VinweeiTeu

NIBUKUIAATUNTIVY

niduafedlianinseundanisfinuuuuladaiuil (Place-Based Education) 183 Sobel
(2004) 191 UNITIT 8Ug wuulas991U (Project-Based Learning) Y84 Krajcik and Shin (2024) uay
N33UILNIANTIDBNLUY (Design Thinking) 184 Brown (2019) lelsigFeuldiZousandgmuazuiun

Fvesguvy AuaiunsdmaluladfidviaasvassAnanuuinnssy dwnmysenauil 1

4 avAUs:znaUasSIVUIONSTDNAINIBUBU

2. ufilryidoens:usunisAai@oaaniuy 3. WinaluladadiaduinSaviio
diums 5 vuaou: Empathize, Define, Ideate, Prototype ua: Test wu Miro, Canva, Tinkercad w‘vaaﬁuﬂqumsasimassﬁuamu

ANUAAASI0ASSH

. R e
nsnwu Soariin
duiu - doyusu

1. i5uduanTondosolugusu 4. weuun 5 gussauzdiAtyuavuians
TEn0UnIdIASILUAzUSUNLDY ANUAaasassA, msaaiGoaanuuu, msuduxn,
SonSoanaunsiugunisisoug misrhousoury, nasdndiiindaguuu

AT 1 NSBULUIANNITIVY
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namil 1 meaeuinnsdvagiuguvuiiosduseneu 4 da laun
1. grugsausasdamituiinss Tagldvsumsumudoinanaunadugiumadous Tnsams
pityaniesmanauns ssuvinavueams Taussaiesiu Jamaunndon aunmiiauaznnsld
N3N INTYVU AaeAILNsEAIUTIMeUTENOUNSVIDsAu Fadulandddylunisiannlasenudia
UREDIEED!
2. NFTUIUNITOBNWUULALATLATINUATI A ALTUNIIAUNTEUIUNITARALTIBDNKUY 5
Fumou eud WY (Empathize) Amuadeyy (Define) a@319uwifn (Ideate) a319suuuy (Prototype)
uay mimaammuﬂiumﬂ (Test) M1UUUIAR Razzouk and Shute (2012) wiulsigiSewdladymaes
sumummﬂummmamaaﬂm ey mmmaaﬂLmummﬂsimwamaﬂwammmmmsmawmﬂmsq
3. 1n3eaflouas vinaluladidiaaduayu 1#a3esilofdviafivainvans 1wy Google Earth,
Padlet, Miro, Canva, Tinkercad ez Google Sites L‘W@auuauumiﬂuﬂm AN0ONKUY N5F0aTUaY
NSUNAUBHANUYBIISEY
4. anssouzuinnsAdviafidesniswiaun Usznouse 5 du e (1) mnudnaiisassd (2)
nsAndseaniuy (3) MsuAdauideszuu @) maheusindukaznisdeans (5) Indrdndoyuwu
wazdany
auduiusvesesdUsznauts 4 Hidnvazidurasdeiies Ine Fruguvy waznddaya
Fhasuanauns v iduuiunuaslandmsFeus dnlugnszuiuniseesnuuulasenuddiia dunisld
wiasileRda ioasefunuuunnssufineulandauey nszuaumsiaundmaldinFeuaunsotam
aussouzuinnsnava lfegsnsuiuuasdaiu
SunsuntAniunside
uiveildseifouisuuunaunau (Mixed-Methods Research) Ingldgdayayrinasiy
anauns WugiumudddglunsduaduaussausuinnsidviavesinSeussaulisennuineulans
Usensuasnguileagns (Population and Sample)
1. Uszanns leud dhiSeunaastiaeulussiuisonfnumeularsuazagiaouiiietestu
nsnafanssuNTReu; lsaleuanayineiuna Jminanauns
2. naushoena liun thiseunazasiasuiiieadestunisdnianssy s 35 au léunann
A8N13ANLADNLUULANZAS (Purposive Sampling) TnedlAmdnyuzaanadaaiun1siTeus lunangns
HINUSUNANATINENauAs annsadsvieulym anudesnisuasdnenmvesyusuliegianinzay
wisoaflefllilunuisy Usenaufeesdussnousolui
1. wnunsdnfanssunsBous 6 danmi (12 92lu9) senuuuianssulaeysannsgfityan
HIATILANAUAT NTZUIUNITAALTNEENLUU (Design Thinking) Lazn1svinlATINuAIva
2. wuudunangAnssunisieus (Observation Form) Tdduiinnisiidiusia n1sAninsient
nsaseassd mavihouduiiy uagnszuiunsufiRvesyiseu
3. wuudunwalfdasiaing (Semi-Structured Interview) TAUnGoY AsuaziUsznouNs
fasmmelugusui danudsladismfanssy Weasvieuussaunisal mnuAnuazdolaueuuy
Aefanssu
4. wuvUseiduanssausuinnsndvia (Digital Innovator Competency Assessment)
AsaUARH 5 A1u laun n1sAndiseanuuy Mmaudtgwimemalulagfidvia aruAnadsassAgauinnssy
nsinusmiulasnsdeans uardndniindeguvunazauiuiiaveusodny
5. 10N@1uazHaUlATUATTEA (Artifacts) Ly u LTules Sulinsifin Tuwna 3 46
Dashboard v3edeUszviduiusinas
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6) 1A3 0silonsviaiildlunanssu Google Earth, Padlet, Miro, Canva, Tinkercad, Google
Sites, Google Forms, Google Slides, Video Recording Lag Meet/Zoom

v
o

uneuN1IALEUNTITY wuseandu 4 szay loun
szoedi 1 N13LATILVUTUNLAZAIIUABINITVBIYUTY AI8n13AnwIddyayinasy
anauAs NIEUIUNITHAR daanwalnieiausssy anmdynn AnudenIsveUsenaunisuaraAIy
viynefumsraauarsaeans iefmuaussiudmiunisainslassnufdiva
szzdl 2 nseonuvuianssuuazlasanuiaa TnefaguaziniFousiuiusonuuuya
Aanssu Taeldinszurunishsidsesnuuu (Design Thinking) WiiekAtam Wi nisandesriiasu (Indigo
Storytelling) NsWawdaUssduius nseenuuusivledtinasu wazn1sasegudeyavse Dashboard
WleRnmuAnnIN
svezdl 3 MufAnagiaunlaseu dnidsuiaudunu (Prototype) naaadldaiety
guv 15y Msldfde Canva uledifle vieluaa 3 1A fusneumsuasyusulidolausuus (Feedback)
WieuUiulsssanueessililes
szuzil 4 MsUssiunauazagiounan1sifeud seonsussiiuanssausiou-udsnsisous
(Pre-Post Test) dnnfiuanidsudsusiuinGou a3 fuszneuns uaziihyue Weasiounauasasy
U
wnumsinfanssunisiseud TagliAanssldsrezina 6 dUansi dansiay 2 9alus au 12
Hlus InglduunihasmanaunsiduununansunisBeus fned 1

MINT 1 UHUNIFIANINTTUNMTTEUTTINYU BTN UNLALIATINUFAIVA

fUawi | gruyuvuiléiSeud | AanssunisiGouiudn | 1nSesliendva | aussausiliu | wu.

1 nideyey A dr7rafuil uvdwan Google Earth, AUAR 2
ANaUAT LaTITUY Hasy Jeynuaz Padlet, Google | @519@33A N15AA
UAUDIYNT USUNYUYU Forms \B900NLUY

2 ASEUIUNISHARLN Apsziteynn nmua | Padlet, Miro, NNSARLTIRBRALUY| 2
ATILLATORANYA] Tandlassau Docs nsuAUgyniaa
TUUTTIN JEUU

3 Jyn1snane/ TEALALDY DDNLUY Canva, Google | AUAR 2
msfeasvesinesiy | de/uienssuRava Slides a519a55A

q nslininennsyuvu | Wawsuwuy (Digital | Tinkercad, Canva,| N15ARLT908NKUY| 2
asudnnssuy Prototype) Google Sites nsundem

5 ANUABINITHAY naaDIdn/uTnnsTY Google Forms, | M3viausmiu | 2
yuwesEusznauns | Auguau iy Video Rec. nsundeymia
AL UDlAUBILUE STUU

6 ANSELNSNAIUAY | YEUBNAUAIVIA Google Slides, nnsaeEns, 2
YUY warUsvilluaussaue | Meet/Zoom MSYUTINAU
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nsaneidaya Suwunilu 2 wuu fle MsITlnunMuazNITlUSIN Fil

1. Yoy adeamnin lnglduuudaunn wuudunival uazienaislaseanu JiAsiesieag

AM53ATIZ9MLT 8M (Content Analysis) LaZN153AS LT NI (Descriptive Analysis) vl odzviou
e Taudennsfidiusin wasnssuiunsfnvesdiseusgnalusyuy
2. FeyalieUSuna nuuuUszilluaussousuinnsidvianeu-vaainsviAanssy Insen
¢y Anade (Mean) daudosuuinnsgm (SD) wagn1siIouiiieunanou-nds (Pre-Post Comparison)
HANMTIATIMINEUSTUFULUUATN UarA1aSUeLTaFiaIy

WNan1539e

n9Adundsd Ynquazasdded 1 dnauonamstmunianssunsisuigugmeudiiuiice
nidyaydauanauasTniulasuAIalasan sTRUaNssaurLInnsAdTavesinSeulseudn
noulans Tssdouananyineyga dminanauas tnednoasBondel
namsWaAInssunsSsusldsuuuuiysanmsgidyyrhasuieduiumaluladfdia
Tagsudunsuszezina 6 dami daiag 2 dalus 1 12 F2las dawandlunsed 2

aa o

M15°99 2 RanTsunsiBeuisugusulsiuimenidygriasuanauasuaglasenuiiva

o | gougueuild | AenssumsiGeuudn | wiesliendia | sussauzudans | dalus
Beui Wl Adviadiuiu
1 itayadesy | AnwuSunyuvu: Google Earth, -NTARLTY 2
ANAUATLAZIZTUY | d1579UNEINAARIATIN | Padlet, Google | oonLUU
UnARURINg NSTUIUNISHIUATIM | Form -AIUAR
Jaynmuazloniaves A5 19ET90
AUYY
2 ASZUIUNITHER Aaszrdamag Padlet, Miro, LNNSAALTIDBNLUY 2
ARG PRIGERT lomdluniseysnuuar | Google Docs  FnsuAdeynida
anwainig daturATIL Al FYUU
TusTIY TandnisiSeuddmsu
1A991U
3 | Jgminisnane ITANALDILAZOONLUU | Canva, Google  FAuAAASINETIA | 2
wavnsdoansves | lasanunavaiieduasy Slides, Padlet  Fn1sAnL@NaanLUY
dAsuEnawns | waveusneiingy
il ASNSNEINg ASAULUUYSD Tinker cad, LASARLTS 2
yuvulung 1A5991UAIYTA (Digital | Canva, Google  ponLUU
GERNGRRL Prototyping) i Sites nsundeyin
winnsIu Aendestuinas LT3 UY
5 | anwsesnisiar | nnaesld/madeu Google Forms, | -nsuAtgyias 2
HUNDIVDY lassuiu Padlet, Video JEYUU
Ausenaun1sin | dUszneunsiiAsie | Recording -3y
AT AN LAY Famfiu

YDLAUDLUY
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duaii | guguvunld | Aanssunsieuiuan | Asesliefdvia | aussauzudans | 4alus
o o oo v aa v a v
o3 4 AINanLiu
6 NTNELNTLAY dauenaulasiny | Google Slides, | -n15vineu 2
Foaswauny | AIvianNeIveanuln Zoom/Meet, FUAY
YUY AsmLazUsTIliuNanIu | Padlet -N15d0a1S, N3
AUTTOULIN UFumuavisous

f“mﬂsmmﬁaué’ﬁﬂ’wmﬁﬁuﬁé’mmLawwﬁﬁﬁag fo madeulosszninagivaias
viosdurumeluladada lneisuannsdmauaziendilaviunysmugnandiassiudniun
Aadien sinseilgnuarlonialuniseusnduazd wasudnnsIu N159oNRULLEINIHALY N15a379
Funvulasanuddsia nsveaeddauaiadufuszneunisuazyuay waznisdnaverady dadu
nszUIuNTidenndasiundnnisAnidseanuuu (Design Thinking) wazn1siseuskuulaTIU (Project-
Based Learning)

HAYINNIFUTTIUANTIOULUTNNTATATIUNITHUNDULA NAINTTUITINAINTIU WUITNISEY

fnsimunanssauglunnauiinmue 3913199 3

@

A9 3 HANSHAILNIANTTOULUINNTANAVRITNS U

AU550U wgAnssuiidanald wasdle NANISHAIUN
Adviaild
AUARaseEsIA | - ueuuiAnludfivannuate | Padlet, WaBLANNISEUDLLIART
(Creativity) lumsdaeaSunazeysneinas | Miro, pdepdatulugansn W
- AnuennIsuLAzIEUBULINIY | Canva awsnLEuELLIARTIaINVIaTY
fuwvanln wazuanlyal 1wy waUndadu
- a¥1sassAnaUiTiondne] JueaInaner1ATI AR Filter
WA AT waEINURITIAEEUS
nTEUIUNSTaNATIL
MIAAGIeanLUU | - eudladgniiiunis Google a3l sz UIUNITARLTS
(Design Thinking) | dunwaluseneunisinasy | Earth, geNUUUI 5 Tume
- Apszinazmuuadem Padlet, (Empathize, Define, Ideate,
ae9TnLaY Miro, Prototype, Test) laogadu
- SEANAMUARIRINUALY | Tinker cad, | s¥UU dnSeung1n "Mslane
- ahsuluuLasaaeuiugly | Canva funnengyagarnATIYIN
934 Whlalgymass q daugulndly
aulq"
nsundeyniaa - spyanvnveslaymnisay Miro, waslgymegraduszuuuazm
53UV (Systematic | voarATmlatnLau Google wmauAleiinseungu 1wy
Problem-Solving) | - Siaseviaruidionlesszning | Docs, Tassnudaaiuinasiisiuis
Uadsng 9 Canva donsnannidia unanlosy

- @upkIauilfiaseungy
LAZLAUNEANAUUSUY

paulall wazn1sasaseaan
Hulgdeatiie
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AUTIOUL waRnssuidanald wdasdlo NANITNAIUN
Adviailld
meiusiy | - Wiedesdleddvaluns Google Wauwinwensvinanuduiiy
(Collaboration) Usgauau Docs, sgnaiulatn THedesilonasa
- wiatlumnuAniuuazsuils | Padlet, Tunsieusmiu udusnian
o Google Bou fmsudsmihiiuaguils
- wlsmthiieufulinveusy | Meet AUAATUTILANANS
ANOTIR
- Useiiszueudlofiany
ARTILLANAS
mMsdeans - gBUNBLIIARULATHAULA Google ﬁamﬂﬁﬁu’muwum WU uay
(Communication) | daLau Slides, Piauedisdondsia awnsa
- @5 sutiaueiiil Canva, YFunmulivanzauiugile
99AYTENOUATUIIY Video ({Usgnaunsias/ay/
- UsuBsnsdeanslivmnziu | Recording | §idieavnay) siuiiaueiiam
nasdmang n3¥in Adile uardoyaaiuauu
- ddeRiviausznounisiiaue
Indilnsuiaveu | - uansaunseminise N ANUATENTNIWAYAITY
AoyNYULardPY | AnudAgveIIATI \w3osilof %Uﬁ@%ausiagﬁﬂzyzywﬁaqﬁu
- $Andudumisesyuvy 14lu diuTuegraiuldn fondeu
-geansldanudousnuuas | lassu | vnangudnausuianlaseny
WAUIRIAT M siaiﬂwé’qmﬁé’aéuqﬂ wieli
- JunufnaULaENRILN ihluldausnddnasulaase
Tasanudeiios

LY

91015799 3 waasliiiiuindnissuiinisWauiaussausuinnsadvaluyndtued1edaiay

<)

TnaniznisAndseanuuukaznisuidgnudszuu fuduaussousndniisniudmsuuinnsida
Turinassuil 21 wenainil n1sldiesesdeddaiinannanedieaiuadrainvenismanusaaiusas
nsdeanseeaiiuszavisnim fddyfensBeudinunsuitymaafntunliyyfassmesmyuyii
TrinGeuindndinsuinveudedsaunariiussgslalunsimulassmiliifnussloviogsdsiu

naInsdnAanssumsFeus dndeuliaunlassnuidiaivainans deagioufedagm
wazlomalumseusnuuazduasuniityakasuanauns Fasogeeluil

TAs991ufi 1 waundadu "asauana” (Khram Sakon: Indigo Heritage App)

Tyvilisadas dasuanauasinszuiunsndnuasainatsfidiondnuaiiany udvnde
flnauenruiiasdondndemdtogsinauladmivauiul vilivanisiuiuazarmaulann
nauihmneiduevy

A1a3unelasesy YnidsueenuuudukuuLeUnalatuuuLnanilodu Google Sites fiaus
AudiAefuiasmanauaslusULu Interactive Storytelling Usznausne (1) UsziAuagiimunnisves
HIATINENAUAT (2) NIZUIUNITIDUATIL ﬁ’:ﬁLLﬁiﬂ’liﬂgﬂﬁUﬂﬂM msminaswluauianisdoudn Wiunw

LALIALOEY (3) ATIAINANYEIATIUNS DUAUMUNULALNUIVDILAATAINAY (4) WNUNLARILARINARHN
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andludminanauas (5) Miaes AR Filter Wijldassauldainaviiasurundeiions UniSeuld
Canva Tumseenuuudiudasegldlidnlaneuashauladmiunguisu

HaNINASaUAUYUYU INN1TNAgeusuluuiulnissuiseudnywazie1Ivuluguyy 30 Au
wui Sovaz 87 Tanuiuiueundinduhaulouaslfnnuslmineatuias Tnsamzdiu AR Filter
wazmsidFosuNwaEIRle fusznaunsinnsmausliiiudueanmsdeuseludidesmninisdite
Fhassileatiuayuseldmmy

Taseeudl 2 tnuRdita "duAsau dunu” (Indigo Journey Game)

Iymitieades wnvusulvivinanuuazanudilafedfunssuiunisandinswd
Fudaunayldnaiuiu ﬁﬂﬁlﬁhﬁuﬂmmLLasmmﬁaﬁﬁuﬂJaﬂqﬁﬂagmﬁ

deasurelaseeu dnFsuiauinuddiadssdnnifiauegldamuumumiduriiedond
asmiulmifidoufoudnssurunmaionn dudnsgnduesiy mafuien nsvinasu n1sdeuin
LAZNSAI9AINANY LANBBNUULIME Canva Wasilaadusznouves Simulation fifidusesianisninens
nauazdendadulaluusastuneu fiauarldiuazuuununmunmvewinfinanlduazausfava
inuéaflahuves Mini Quiz Wefulsy TAuas Samsssudnasm

nanInagauiuguYy dnSeuszaulseudnuineuiularszaufnuinaaeuduiny 317y
35 au WUt Jevaz 91 aynawuuazndlanszuiumsnaninasunniy Inevanaunaiai lidndinis
yiasmarsnuarldinauurung Wuguewiniy' agiismmeseudivinnuansailuldidude
msaeuluseiviesdiudnyinazAauyle

Taseauii 3 unanWesusaulall "nanaasiuana” (Sakon Indigo Market Platform)

Hymiiiieadas dasuanauasuagnansasianndiesu Wy ider szl Tesnzunss
Yngeanenisaatneeulaliiuszaniaiw vinliseldvesiuszneunisdda Taslamzlutiefing
vieufleiana

desurelaseey thifsuaaivlednainesulasng Google Sites isrusindoyanansinus
faswangusgneunishuguvu wdouFeadomas (Product Storytelling) fitiiauspufiesyous
aziu UsrTRvestnddiile wagauvmanevesaanans duledildmues: (1) unamoindndusimiounmee
AMAINGS (2) T¥UUN5909FUAY Google Forms (3) unufiLansgadmuisuazuvassdn (4) uion
uneIAEUfATLLarNISLasIY (5) Yoamenishndednaslasnss dniFeudasradeninlody
ileUszudusiusiin Facebook wag TikTok

nansadaufiuguwy naanndadiulednaaswasUssvduiusinledeaiive dfdhw
Gulwsindn 350 auluddamiusn wazdinsaeununazdaassdufdiuam 23 :1ems Usznounsiiasy
Tidaiauauuziniuleddofindomsnsneuanhligndndladessuazauevesinsunniu
il fusgnounsiosmslilinsiaunszuudissSussulatiuazmadeudefiuszuurudaiionuagain
Ny

Taseaudl 4: Fesiaffiiie "@unieasa” (Indigo Heritage Trail)

Jgymiiteadas Sminanaunsiiuvamanuazguauiasudiuiaulanaisuis uivinde
Usprfniusidsieaiiorinussaiidenlssdumandriidndedu viliinviesdleafiavlalnswinans
Tuigeuilatig

aesurelaseay dniSsuaideiadfifediuiauoidunsieaiivndsiaussmiiagiy
anaunas lagld Google Farth lunsairsunuitddldneuiuansgeniraula léun (1) uvdsgniuasuuas
muATwvisuied (2) yuvutdondianuiilaliisuvunaziFous (3) Afisfarinavqudisouiinasy
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ABSTRACT

This research aimed to (1) investigate the level of academic administration in vocational
education institutions under the Bangkok Metropolitan Administration, and (2) compare the
academic administration based on the perspectives of teachers and administrators, categorized by
educational background, position, and work experience. The sample consisted of 120 administrators
and teachers from three institutions: Bangna Commercial College, Indrachai Commercial College, and
Thonburi Vocational College. The research instrument was a questionnaire. Descriptive statistics,
including frequency, percentage, mean, and standard deviation, were used, along with inferential
statistics such as t-tests and one-way ANOVA.
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The findings revealed that the overall level of academic administration was high. When
considering specific aspects, the highest mean was found in measurement and evaluation, followed
by teaching and learning management, co-curricular activities, and curriculum development.
Furthermore, there were no statistically significant differences in academic administration across
the variables of educational level, position, and work experience. Based on the results, it is
recommended that administrators enhance collaboration among school leaders, teachers, and
communities, and implement strategic academic planning to foster balanced development and

ensure vocational education institutions effectively meet 21st-century demands.

Keywords: Academic Administration, Teaching and Learning Management, Teachers and School

Administrators, Vocational Education Institutions under the Bangkok Metropolitan Administration
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AN 1 NFEULUIANNISIVY
AUNAFIUVIINITAVY
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uazAg FUUNAUTEAUNITANE HLAULALUSTTAUNITUINISYINIY TANNLANANSY

sulguisn1side
1. UsgansuasnguAlegns
nsideluaded §Afuldruunsiuununisiisudaduvessiuunsuasiuivisditogaie
luanufiny) uazMMuALRBULULABUAINAILTEN15dUBE1948 (Simple Random Sampling) fe35n13
Fuaan lenguinetna S1uau 132 AU Ae AsuaziuIns 1wy 3 anuRnuniufoavihiinneluinede
WAIYYNTUNUT INedendlren1sBunsfenayine1deoTafnwsuys
2. in3asilafllunside
wdoasleflilunsiduntall Ao uuuasun AldWmunannisfnwienmsmednnis uay
N15NUNILITTUNTINT A BT RsAUIS 0efi 9zvinnsAnwn TasiaT eededildlunmisidudoyad 1 adu
Usnaudie 2 nou fall
eudl 1 wuuasuanuiliA satvaniuanvesmeuwuvasua1y @ addnyauziduuuy
MTIVHBUIIBNIST Check List 13U 3 U8 Usenausie seaunsAnwl sunisatgluaniudnwiuay
Uszaunsadlumaineu
poudl 2 uwuvasuamAsfuaEAninlunIsUIMsIvINNsTesAnUAnYI 8T aFnW
daangamnamuas Wukuvaeunusiamnsidiuyssinmen 5 seduveddiasn (Likert, 1975) lned 5
sedfy fetl 5 el nsUdmTAnnsvesEn A fanuAndiuegluseiuainniian uag 1 ynefls msuims
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A5 1 WUUEDUANAYINUANTUATWEIUR

daufi Usznnanay LAY
1. SEAUNSANEN 399
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$1uau 10 Fefnn a7 2 AumsdanisiFeunsaou S1uau 10 Temanu dauid 3 Fufanssuasy
éngns Sy 10 Feran uazdil 4 srumsianauazUsziiiuna Sy 10 Ferdan
sdsntuthuuuasunufiainaaiaud wueroenasdiuinuiiionsnsadeuniiuauysal
vosdaya MnduaridelausuuzanuulsuAlouuvasunlvanysal HuienUszansaineunse
(validity) esuuvaeuny Tngtnuvasunaaueiidedngy $1uau 3 vitu Welviideavariinng
ATIREDUALASIwBLEM (Content Validity) #aemsmansuiinuaonades Index of item objective
congruency (100) Tnarmunnsuu i
+1 wneds  wllahdednusenadesiuingUszasd wasiilem
0 wnefe liulehdesnuaenadesiuinguszasd waziom
1 vneds wdlehdednn llaenadesiuingusvas uasniom
thransfinsanesidergluuiasds udummen 10C Tnsuuuaunuatuiifen 10
Wiy 1.0 ndsmnifuhuuvgeuauildfunisuiudsaudle uasdenumngaudlunaaedd (Try out)
Aunquiiogreifimnalndifeaiu iomeranaiios (Reliability) fugusmsuazagitlailinguiaesie
$1uIu 30 AY L pthuTiAs AR Be (Reliability) TneldduUszans Alpha vesnseuusIn
(Cronbach’s alpha Coefficient) Tnsuuuaeuauatiuiliidisiuves Alpha Wiy 953
3. maiusIuTIntaya

3.1. {Adevenivdevennueunsiziiiudoya anaviuimsnisfinw ancAavmans
unInendeinin Wedsiafs1uisnsinedondvenisunan Inerdendsensdunsde uazinede
DITIANWISUYST ATANTUNNUMIUAT LﬁamaaqzymﬁwmiLﬁu%asﬂaiumiﬁﬂwﬁ%’aﬂ%ﬁ

3.2 tmfadeannanzAadmand wiouuuuasuaiu anudiuiudidivunly delsidy
H91U38N15ING1TENAYENITUNUY INerdendlyen1sdunsidy wagingrdeedifinwisuyd d9in
ngamamuas Weuanliilvideya ndeufuuuziisnisduetsine Taglinaingudietns d1uau 5
duanii fAdeanunsaiunadufuanlauuuanysal 31w 120 atu Anludesas 90.91 Fadwninsien
Joyasioll

3.3 WeldSuuuuasunuAuasuiund gAnwaziannsanuasysaiveuuasunyl
favun oasszuusdaly

4. Mamszvideyauazadaild

4.1 AATIENANUANVBMBULUUABUALIAETIMUNRAIN TEAUNTTANYY UL Lay
1Jisaumsm‘miﬁﬁmwaaﬂq'uei’aaEJ'Nﬁ'maULLwaaumu Tnen1A1mI1ud (Frequency) wazsosas
(Percentage)

4.2 JATIENAINTINYBITLAUNITUIMITNUIVINTVRIUIIMTAn U Tdfne dain
NSUTNLTIUAT TR 8T8 waznImTin muewAnTuAguaziuSg Tasmaads (Mean) way
dufsnvunasgu (5.0) nntuiludisudleuiunasidsimueld

4.3 T NMUT BU BUNMIUT MSNUT VNSV UT MIan A nwendad nw i
nyamInUes Ineduunnu seAuMsine fus wasdszaun1salmsinu auaruAaiuasuas IS

Tneltian t-test (Independent Samples) tagldmyiasigianulUsUTIumaien (ftest One Way ANOVA)
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nouf 1 AATILIED ANV ROULUUABUAIULAETILUNAIN TEAUNITANY U
wazUszauni1sain1svinau auauAniuasLaz UT V1T Yoena NFI9E 197 neULUUABUAY
TnevnaAud (Frequency) wazdasas (Percentage)

HaNITITeNUI deevnuvdeunudnlngiduduimsisaioud Andudovas 11.67 wazag
Andudesaz 88.33 dns@nwiluszivuiganaduiniiaedl Anduiosar 60.83 se9amn fe s¥dy
nsfnwgeninUTyy s Anduiesar 39.17 Tneliuszaunsalnsviinusening 5-10 U unnfian Anidy
Yovaw 42,50 509a%n Ao 1101 10 Tauly Andudosay 32.50 uaztesdigafetiosnit 5 U audAnlu
$o8ay 25.00

Aoui 2 AATwinmImesTERUMIUIMIANMITeNuIsanuAnwe A dfin
NIUVNUNIUAT Mesediu seteuaramsiy mueuAniuAgwasduIMs Tnemanads (Mean) uas
dudoavuaasgiu (5.0) i liisudleuiunms

HAN1SITENUIT N1TUTMITNUTDINSVRUIMITADUANYI1TIAn Y Ingnmsiu ey
Anwiuaglusziuann (X=4.28, S.D.= 0.39) lefinrsanidusiesnu wud greunuuasuamiiniufniiu
Tnoisssananaasanluios Taun nMsTananasUseiuna ﬁmmé"amnﬁqmﬂué’u%LLiﬂ (X=4.36,
S.D.= 0.41) 58989¥1 AlB ATUATTIANITTEUNNTABY (X=4.27, S.D.= 0.40) AMUNANTTUATUNANG AT
(X=4.26, S.D.= 0.43) uazAuMINAUINENGNT (X=4.23, S.D.= 0.42) AU

poudl 3 Annpinisisuiisumsuimssinmsvesfuimsanu@numendafinu dia
ATTNEIUAT IABFHUNAN SEAUNTSANY Wl wasdszaunsalnsinau muauAndiuaguas
Hu3vs Inglden t-test (Independent Samples) uagldn1siAsiEnAMULUTUTIUNIUALL (t-test One
Way ANOVA)

M5 2 KANTUTUBUNITUIMSIAVINTURNEUSIMTanuAnwodifiny diansannumiuas
Tuunauszaunsanwlaglde t -test (Independent Samples)

a a Y a =] Qqnd’]
o A1SUTNITAVINITVIINUTNNSG Usuuns A -
ATUN - N Useyaunag t p-value
danufnwa1T39fne nsanwa — —
! X S.D. X S.D.
1 umsiamunangns 427 039 416 045 1413 008
2 AUNNTIANITIBUNTADY 4.27 0.41 4.27 040  0.097 0.46
3 AuiansIuEsvangms 424 043 428 043 0441 033
il AMUNTInkazUsTuNE 4.38 0.36 431 049 0.937 0.18
AN 4.29 0.38 4.26 0.39 0.493 0.31

9115197 2 WU KaTAATIEEvRIMIUTINTUIMNTTeUTMsan AN TN
FNANTUNNUMIUAT MIUANLANAUTDIATUATHUTIT AIUTZAUNITANYY WU Aadevealsynnd
(X=4.29, S.0.= 0.38) g4n31 waraIniUIeayyns (X=4.26, S.0.= 0.39) devhnsmadeunuwaneng
wui llfieuuensnsiuanmsiunassedy
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M15N7 3 HANTUTEUEUNITUTMSNWINNITVOIUTMTANUAN I TIAN Y daiansaunnamiuns
Tuunausundslagldan t -test (Independent Samples)

v N13UIMTIVINTVBIFUINNS A3 HuIvns p-
i aoufinwendafinen ngamwe X sb. X sbD ¢ value
1 AUNTHRILIMANGRT 424 044 416 022 0.659 0.26
2 mumsianmsiseunisaey 428 043 423 019 0442 033
3 sufanssuEsuvdngns 426 046 431 016 0467 032
4 AU IauazUsziliung 434 038 444 062 0840 020

AT 429 039 4.26 0.28 0.059 0.48

INENTNA 3 WU HANTAATIENVINITUIITNUININTVBE UM Tan AN w1018 IdN W
o o a = Y a v ° | | | a -
AriANFIVNINUAT AUANUAAILYBIATHAYEUTINT AWML WUl AuaRevesns (X=4.29, S.0.= 0.39)
geNEUTMS (X=4.26, S.0.= 0.28) I9YNN1INAADUANNUANAINUI LTAULANAIAUNININTIY
LAYSIEAY

M1519 4 HaMTUTEUEUNITUTMSNWINNITVRIUTMTANUAN I TIAN Y daiansaunnamiuas
Tuunaulszaunsalinivinaulaglde f-test (One Way Anova)

d8  A1SUSHSIVINITVRY LREIAIY SS df MS F p-
Juimsanufine wususu value
21%2fn NFINN

1 dumsiauvangms FENINNGY 0.542 2 0271 1520 0.22

nelungy 20.877 117 0.178
33U 21.419 119
2 AUMIIANSISEUNT JENINNGY 0.038 2 0019 0112 089
dou nelungy 19932 117 0.170
Rty 19.970 119
3 dufanssuESuvdnans  sendnengy 0.043 2 0022 0114 089
nelungy 22235 117 0.190
U 22.279 119
4 unsinnauas FENINNGY 0.153 2 0076 0438 065
Usziliung nelungy 20424 117 0.175
U 20.577 119
2INTW EE e RNTIGEY 0.073 2 0.037 0.248 0.78
aelungy 17.255 117  0.147
37 17.328 119

INENTNA 4 WU HANITAATIZVVDINITUTIMTNUIVINTVBE UIMTan AN w181 IAN Y
FainnannavuAT auANuAniuvedagLazfuIms Mulssaunmsainsvhou wuildfiaauuansig

o

U INTIULALSIIATU
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ABSTRACT

The research aimed to 1) Study the service marketing mix and purchasing decisions of
consumers, and 2) Examine the elements of the service marketing mix that influence consumers’
purchasing decisions through the Shopee application among customers in Phetchaburi Province.
The sample consisted of 323 customers who had experience purchasing products through the
Shopee application in Phetchaburi Province. The research instrument was a questionnaire, and the
data were analyzed using descriptive statistics percentage, mean, and standard deviation and
inferential statistics simple regression analysis.

The results revealed that the overall service marketing mix was rated at the highest level.
When considering each aspect, the distribution channel was ranked as the most important factor,
followed by product, promotion, process, price, physical environment, and people, respectively.
Purchasing decisions were also found to be at the highest level. All aspects of the service marketing
mix significantly influenced consumers’ purchasing decisions. Among them, the physical
environment had the greatest effect on purchasing decisions, followed by process, product, price,
promotion, distribution channel, and lastly, people. The overall predictive power of the model was
67.42 percent. It is recommended that businesses should focus on a customer-centered experience,
emphasizing improvements in the physical environment and service processes, together with the
development of products and service innovations to create differentiation and maximize customer

satisfaction.
Keywords: Service Marketing Mix, Purchasing Decision, Shopee Application
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2. wuaAan1sAndulad e (Consumer Buying Decision) A8 a"m“m‘]gumauﬁqﬂﬁﬂﬂu

nsiansandenuarinauled edudmieusnisg éigqu,m'mwﬁﬂﬁaﬂiymw%’ammﬁaami UNTEITh
nsieuazUsuiliunandanistie Usenaude 5 duneu (Kotler & Keller, 2016; Schiffman & Wisenblit,
2019; Solomon, 2020) laun
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2.1 M33UANFDINS (Problem/Need Recognition) WunszuiumsiEusduilegniniuy
fadesinsszminsanneiagtufuanneiideans Wy awdndu anulilazain vieussgdlaniouen Loy
laiwaun 33 vieAuugi

2.2 n3AumITos A (information Search) 1 ud unoufignéazi3 umdoyadudian
sameluuazneuen 1wy Theeulad Uuled Wisuiisuna Surlgeusesuasdiuende

2.3 nsUsiuniaden (Evaluation of Alternatives) Lflu%umauﬁauﬂﬁwzﬁmammag
Wisuiflsumadensng 9 anaadnuazilinuan wu :1a0 aunw amnuidetie Tiesvdedia uwwfn
284 Solomon (2020) isqdwmsﬂsmﬁumuﬁaﬂLﬂuﬂsaum%ﬂsmﬁwﬁyuaq%Li’]mmaﬁwuﬂﬂauaz
Usgaunsalgls

2.4 n3ndulade (Purchase Decision) uduneufigndndenduduiouinisiasie
Tnemsindulatugarieenadildsusvinanniladedu wWu diuan msfuuseiu Muugthangdu vie
Uszaunsalldanluney uunfnues Kotler and Keller (2016) 5331 anunisaifignénisdauazsinns
Fodufn 1wu AradevessruTisrduiinarenisindulalnenss

2.5 NgAn3sundan139e (Post-Purchase Behavior) ndsainlddudn gnd1azuseiiu
mmﬁ&wdw’%ahiﬁawaiﬁ] feazdsnarianstotuaznisuanse

Fattu agulda mimmaui%aaumaummmaﬂmLUuawmwumqumﬂﬁwLsmmmiﬁm
ArufeInTs sudaentsduvndeya mslssdiumadon n1siadulate way wienghinssumdnite
Fadudunoudieidestu lnegnétnussdiuteyaantiadonmam s1e1 337 uazdszaunisaifiiumn
roudnduladendudviouinislauinisvil

nsauLuIAnluN1TITY
INNITNUNIUITTUNTIURATWIT8TILA 83789 (Literature Review) LT uuva sdoyandn
Al diieAnwiauinnuiAn ngufuazran ITensunt ieseydnauduiussEninduys

a5y ARdIUUTLAUNIINITAAIAUSNNS (TP’s) AHanamklsn1y Ao NSEUIUNISANAULIT aFuAn
FI0MT 1 NsoUNLIARNNTITY

b

duUsEaUNINITAAIAUSNNS
(7P’s)

FUHARSTU

FUTIAN v g X o v
nszu%umsmﬂmﬂm}aﬁum

1) M33UIANUABINTT

T msfumdoya

P BN IR UUNE

)
UM IENEBUNSFER 3) NMsUsEEUNIaEDN
4) nsenaulaTe
PNUUAANT - v &
* 5) qumiu‘wadmi%a
FUNTEUIUATS

FUFNWALNIINLATN
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AN 1 NFBULUIANNITIVY

AUNAFIUVIINITIY
AUNATIUN 1 dulsEannenIInaInuInig Mmudumdmananisinauladedun
AUNAFIUN 2 FHuUTTANNNNITNAIAUINNT MuTIAdrasen1sindulagedum

v
g a v

AUUAFILT 3 FIUUSEAUTNINIAAIAUINS AT INISTRTWNedmasonsinaladedue

1
g a v

ANURFIUN 4 AUUsTENNNNIIAIAUINNT iuNsaEBUNsIaIndasonsAnaulatodua

a v

AUURFINT 5 duUTEaNNIIIAINUINIG MuyRaInsdradenisinduladedu

AUNAFIUN 6 dHuUTTAUNWNITNAINUINT AunTsUIdmananIsinduladodus

¥
a A a v

ANURFIUN 7 dUUsTaNnINISIAIAUINNT AudnuaEN e EmNasonsfindulatedue

52108uU3EN3de

Ussrnsfiliidenall fo gnénflmedoAudrinuueunadu Shopee flandoogdminmasys

naui1eg19 fo gnénfiedoAudiunoundtudeudfionduogfmtamysys Taglingy
Snfusiueu 3dldgmsnsAnaunanauiiegiawes Cochran (1977) MldAnszfumnmdesiufesas
95 uazlinnueaadeuiivensuldiviiiuienas 5 ldvuinngusiogns S1uau 385 au Tagarld3smsdu
shemetnauuutade (Accidental Sampling) :1ngnénfigitelinaasugunmusardesieiionsinaey
AruiflssnsmondomuararmaenndesssimensterniuiuiagUszasdnsifo rndidemng 3
u wu Aadanuaenndes (I0C) dA1sening 0.67-1.00 wazinuvdeuauluneass (Try-out) fungu
Hogifinuandilndidssudlildnguiiedents d1uau 30 g evaaeusn ey (Reliability)
FeTEnsTnrdulsranssavi (Q-coefficient) Idamndesiulagsan winiu 0.86 Insuuvasuny
Tuusiazvnadidmiudesfuduuszansusanigendn 0.70 yadumuiieuly Cochran (1977) uanai
fanudosugauarinnsandigiuiadiuunsiede (Disaiminant Power) fiAwiafy 0.79-0.83 fatiy
KanseTRaeuATILissondevuaranuifismsndsiuun i wasamanos

AzEIYEYIINSNukuLdeunueaulal Sufufuniusiudeyasienuies lnevearusuile
funguiegnafifivszaunmsallunisdedudiiumaieundiadu Shopee Tudminmysys 6wy 323
atiu §asnsmoundu Anduesay 83.90 Feiieinfivanedenisinsevideyaluszduiuniede
iles91n Cochran (1977) uay Gheidari (2025) wugtiivuadegeiivanzandmsvnuddodaianm
asflagnation 259 mireiegnetuly fady nqusiogneiiiauanysaifanusadusunuysssasuld
iiolinslinseideyadianuwiudwazindofioluszduaina esnaneiiseldnanfvieyaniu
wvuasummeeulavuaniudefiuny Ineldina 1 ey Sudutesindunen Flddeyaunfisahi
n&niusiunIngadouaTIgNFILAYATINALY AT UUADUNIIYNAtY MIlinseidoyald
TUsunsumeufinmesdfaguneedn lnadfdmssann Jinszitoyariads uardnidoauuinasg
waradfounIunaaaUaNuigIunITIve lagldisn1simserianuanaegeeiadig (Simple Random
Sampling) iens A zsidvEnavewLUsBaseAitnasofuysan

NANIY

1. Yoyavasgnaunuusauny

nan1$ITenudn dlugiunandgs Anlusosaz 53.3 uasinavie Aadudewas 46.7 oy
#nin 30 U Anilufenas 63.5 sesasnfenty 31-40 U, 01y 41-50 U wazeng 51 Viuly Aaidueray
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28.5, 4.0 wa 4.0 MuSWU dwlnginisdnwdiniiUSyes Andudesay 55.4 sesaanfie svdu
Uayey19s Anludesas 44.6 meldadedeiiousinndi 20,001 vn Andudesay 93.5 sesaunie eld
25,001-30,000 U uazselel 20,001-25,000 U Anlduioeas 3.4 uag 3.1 auaau d@ulugTonTn
tnBeuindnw Anduiosay 38.7 sesasnfe o1dwsudru/gninaialy, ninswuisienvy, 5579
dauiy/Fune, Frsens/miinauvesiy/minauiziamia wazsesmunfoondndug Andufesay 25.4,
217,80, 3.7 ua 2.5 suddu Seualunstedudsumaeunaiadu Shopee 3-4 ai/dou Aady
Youay 38.4 509091 A ANUEAD 1-2 ASARBY, 5-6 ATIAREY WA 7 AYaReutuly Andudeuay 313,
19.5 waw 10.8 muddu dslimapalunsdodudriumaeundiadu Shopee dulnydaifiegulnauas
Uslnawes Anludeuay 71.2 509891770 %ammz%uﬁwﬁﬂmmwLLaziwmgﬂ, %al,ﬁal,ﬂumaqmﬂ/suaaﬁm,
Foieursming LLaw?';aLﬁ'aqﬂimLLazU%ImmstumaUﬂ%’a Amdusevay 15.2, 6.2 4.0 uaz 3.4
AR

2. HamsAeTgiauddyvasdulsTaIsMIRaaUImsuazn1sinauladedudnsinu
uaunaiady Shopee vasgnAludwminnysys

NaMFIdonuIn druuszaumisnisaannuinig Tasamsmdauddguasidiedsogluseiu
wniign (X = 4.70, S.D. = 0.445) llefinrsandunefunuin furemnansindmiedanadegean
aq’imz@w’umﬂﬁ'qm (X = 4.64, S.D. = 0.473) 5098981 A® A1UdUA1 (X = 4.64 , S.D. = 0.423)
pudaasunisnain (X = 4.63, S.0. = 0.503) Anunszuiun1s (X = 4.62, S.D. = 0.500) A1usIA1 (X =
4.57,S.D. = 0.484) AudnyEn1aNIEnIn (X = 4.45, S.D. = 0.535) uagauuaains (X = 4.42,SD. =
0.468) warnsinauladedudndudn fradveglussiuinnitan (X = 4.61, S.D.= 0.477) iy

3. namsnszduUszaumemsaatauinisiidwadenssulrunisaaduledodudiniiu
MuaUnaLAtY Shopee vasgnAludswdnneysys

3.1 M5ATeRdIuUsEaUNIn1sAaIaUs NS Aududiiidmanisiaduled edudn

1n8N15ILATIZRALANDYBEN991E (Simple Regression Analysis)

A9 1 BEASNANITIATIEHEIUUSLAUNINISNANAUS NS PuAUANdsman1sinaulatodunn

ﬂSLL‘uua‘U ﬂSLL‘uummg’m
fiauys B SE B t p-value
Ansfica) 516 183 2.819 014
dUUUigaquﬂﬂqﬁmaqﬂU%ﬂqﬁ .883 .039 182 22.471 .000**
FuAUAT (X11)

R =.782, R’ = .611, Adjusted R” = .610, F = 504.955, SE = .29806

NUBWR ** ﬁﬁaéwﬁfgmﬂaaﬁﬁizﬁu 01, * §dedfyn1eadffiseeu .05
1NATNA 1 WU @IUUTEEUNWNITNAINUINIG AUAUATEINaVIUINEBN1snaulads
dufn lnedAndudsgavawingu 516 uaganunsanensallisesas 61.1 lnediAauindouninsgiumiinu
29806 Faanunsadeuduaunislugupzuuuduls Ao Xw = 516 + 883 (Xu) A1 B vesdiuusvaun
MIRAIAUSNS AuauAT Wiy 782 (B = .782) mneanuindnuiudiulssaunnensnanuinng sty 1
' v a Y a v o X A ANy o w ' . & & oA = Y
iy nsrnduladedurvziiudu 782 devegeumnuditedAgnuidn Sig Wu 014 Fadlan <.01 Fweusu
AURgIY AL dinlsEaNnIMIIaIAUSNNT Auduidmanenisinaulate Idvddynsaianseau 01
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3.2 N153LATIENAIUUTLAUNINITARIAUS AT A1USIANTI d9wan1sAndulad aduan
Huuaundiady Shopee vosgnatludaniamysys lagn1siiasigrininuannegag1adng (Simple

Regression Analysis)

AN5197 2 WARINANITIATIETEINUSEAUNIINITAANAUSANS MUSIANdINanSAnaLlaTaduAN

. ASLUUAU AZLUUNIATFIY
AU t p-value
B SE B
mmﬁ(a) 1.043 175 753 5971 .000**
AUUIZAUNIINTARIAUS NS 759 037 20.533 .000%*
AU (X10)

R =.779, R” = .607, Adjusted R* = .606, F =749.670, SE = . 35391

newe *dleddynsaiinsgau 01, *idvddgynadansedu .05

9NANIT 2 WU drudsraunInsnanauInng susmdsanisuansensiadulate
Fud Tneflanduuszansiiu 753 (B = .753) uazawnsaneinsalldsesas 60.7 neilanundou
WS 35391 Fsanansadeuduaunisluguasuuuduld fe ¥ ow = 1.043 + 759 (X;,) f1 B
YOIAIUUTTANNNITAAIAUINNT AIUTIAT AU 753 MN8AILINTIUINEIUUTEANNIINITRAIAUS NS
Frusnan Wty 1 mie mseduladedudesiiaty 753 Wonadeuausiteddy wuin Sie Wy .000
Fafleh <01 Feweufvauufigiu fe drudsvaunein1snainuinis funadwasensiaduladodud
i dymeadiisesu 01

3.3 NNTIATIZRAILUSEALTININSAAIAUSNNS futemenIsinsmieiidmanisindula

v

) a v a L4 ! ! . . .
FoduA 1auN1TIATIZNAINOANDEOENIY (Simple Regression Analysis)

ANTNT 3 WARINANNTIAT A ILUSTAUNNNTNAIAUS NS ATUYBINNNSIAUUNeTdmansanauladadua

. ASUUUAY AZLUUNIATFIY
AU t p-value
B SE B
Armat (a) 1736 | .187 654 9.295 0017
ANUUTTRUNNIINITHANAUS AT 621 .040 15.497 .000%**
ANUYDINNITIAIIUUE (X13)

R = .654, R® = .428, Adjusted R” = .426, F = 240.145, SE = .36162

newe *dleddynsaiinsgau 01, *idvddyniadansedu .05

NSN3 NUT AIUUTTANNINISRAIAUINNG AIuTeInInsTnsviiedsmanisuIn
sonsinaulatodud Tnefiadudsyavdvingu 654 (B= .654) uazanunsaneinsalléSovas 42.8 T
AAsARBUIASEILWNAY 36162 Fsanansa@euduaunisluguasiuuduls fo You = 1.736 + 621
(X15) A1 B vosdiudsyaun1enInaInuinig mMutemensdnaIviig Wiy 654 nu1gAILINIUI
drulsraun1snsmaIauInIg fus1an ety 1 e nsedulededuiesiiniu 654 Wenadeu
aufidfdrfaynudn Sig 8w 000 Fadlen <.01 oUTUANNAFIW Ao dIuUTTANNIINITAAINUINIG
Fugemnansinsiminedwadenisindulatodudn fuddymeadaniseiu 01
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3.4 NNSIATIEREIUUTLAUNIINITAAIAUI NG ATUNITALETUNINITAAIAT @IHANTS

finaulagedun laun1TiAsIziANannee9813918 (Simple Regression Analysis)

A9 4 LEPINANTITIATITNAIUUSLAUNIINTAAINUSAS PIUNITABESUNI9NIAAInNdHan1sHnaUTa
FoFUA

. AZLUUAY ATLUUNINTFIY
Auus t p-value
B SE B
ﬂlﬁm‘ﬁl(a) 1.043 175 5971 .000%*
AUUIZTAUNINNITAANAUS NS 759 037 753 20.533 .000%*
AUNNTALESUNINITAAIA (X1a)

R = .753, R* = .568, Adjusted R” = .566, F = 421.610, SE = .31435

1y o 1y

e *Aleddgynaifinsgau 01, *deddyniaiansedu .05

INAT 4 NUT FIUUTZANNINNSAAIAUTNT FIUNTALASITININSAAIAENATINSUIN
semsinduladedudn Tneildduussaniwiniu 753 (B = .753) wazanunsanensalldbovay 56.8 Tnedl
AAnuAdeuNAsE YNy 314 Geanunsadeuduaunisluguasuuuiuld fo § we = 1.043 + 759
(X1a) A1 B 2098UUsEANNIINITAAIAUINIGT AIUMTAUETUNNITAAIN WA 753 Mun8AuINeIuIL
dauUszaunINIINAINUSNS MunIsduasINIIIRaTn Wty 1 e nsdedulededuasdiuty
753 \ilonaaounuiifeddynuin Sig 1u .000 Fefien < 01 Fewenfuaunfignu Ao druvuszauma
MsRENAUINNT AumsduasImsmsnannawasensinauladedudi i dunsadnisesu 01

3.5 MR RELUTEANNINIINAIAUS NS AIuyAAINTTidewanisiadulad odudn
1n8N15ILATIZRALANDYBEN991E (Simple Regression Analysis)

MINA 5 UAAINANITIATIAINUTEAUNINTNAINUINNT fuyaaInTidmwan1sandulagedud

. ATHUURY AZUUULINTFIU t p-value
AwUs
B SE B
AnAsii(a) 1736 | .187 9.295 000%*
AUUsTANNI9NITNAINUS AT 621 .040 654 15.497 .000%*
AUUAAINT (Xi15)

R = .654, R® = .428, Adjusted R” = .426, F = 240.145, SE = .36162

wnewms *AledAgyneadifinsedu 01, *ideddynadnnszau .05

9NAN5197 5 WU daulszaunIensnaInuIng MuyasnsdmansuIndenisiaaule
Foaudn Tneflendudssanswindu 654 (B = .658) wazannsanennselldovaz 42.8 Tneilranundou
WsgIUIAY 36162 Feanmnsadeuduaunsluguasiuuduld Ao Vi = 1.736 + .621 (Xi5) A1 B
YIEIUUTTAUNIINITNAIAUINT AIUYARINT WU 654 NUIBAIINTT TIUINEINUTZAUNIINITAAA
33 FuyeaIng Wty 1 e meindulateaudasnduiu 654 evaaeunnuiidddgmuin Sig
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P |

\Ju .000 Fafien < .01 Fegonfuauufigiu Ao duUszaun1INITAAINUINIT AUYARINTANANIUINGD

Y

nsanaulatiedudn SodAynisedanszau 01

3.6 NNFIATILRAIUUTEAUNIINITHANNUSNNG AUNTEUIUNISTdINanIsanaduladadum
1nENTIATIERANNOANDYRE1NY (Simple Regression Analysis)

A9 6 BARINANITIATILAIUYSLAUNIINITNAINUSAG AIUNTEUIUNSNAINaN1SAnaUlaZadum

Y AZLUUAY AZLUUNINGFIU
AuUs t p-value
B SE B
mmﬁ(a) 1.029 154 6.689 .000**
A uUsEaunIanNIsRanusnIs .810 .035 794 23.439 .000%*
AUNTTUIUNIT (Xi6)

R = .794, R* = 631, Adjusted R® = .630, F = 549.379, SE = .29036

wnewms) *Aldedrdgyneadifinseau 01, *ideddyniadansezau .05

NANTNA 6 NUT1 AUUTZATNENIARIAUZNNT FIUNTEUILNMIAKEYNIUINE N3 A AUl
Fodudn Inefladulsyansviitu 794 (B =.794) uasawnsanensalldfovas 63.1 lnedanrunadou
WMIFILWIAY 29036 FsanansadoufuaunisluguazsuuuAuls fo §ow = 1.029 + 810 (Xis) M1 B
Y9IEIUUTZAUNIINITAAIAUINT FIUNTEUIUNIT WINAU 794 K18A1NT1 IUIUAIUUTZAUN NIRRT
U3N5 §unsEUILms Wty 1 e msfeauletedufesiiuty 794 dlevaaeuanuiiteddey wuin
Sig t¥u .000 Fefidn < .01 Fewoufuauufziu Ao drulszaun1aNITNaIAUINNG F1unTEUIUNNTAING
semsinaulededud s fymeainisysu 01

3.7 Mylesidulsvaun1ansnaInusns mudneazneameniidmwanisiadulade
duA laun1TiATEinNan0e8ae19d18 (Simple Regression Analysis)

AN5199 7 LARINANITIATIEHAIUUTLAUNIINITARIAUIAT AIUSNYUENINEANAFHANISARFULD

FoAUA
o ﬂzLLuua‘U ﬂzLLuummg'm
AuUs t p-value
B SE B
AAsTi(a) 741 118 6.265 000**
Z‘hu‘t]igﬁlm']\‘mqimﬂﬁlﬂU%ﬂqi 838 .025 878 32.940 .000**
ﬁ’ﬁué'ﬂwiuwm ANYNTN (X17)

R = .878, R’ = .772, Adjusted R* = .771, F = 1085.041, SE = 0.22845

nnews *AledAgynadifinsedu 01, *ideddynadnnszau .05

NANTNT 7 WU EIUYTZTAUNIINITAAIAUINIG ATUSNBAZNNNIBATNEINANIIUINGD
nsdndulededud lneildduussanswiiu 878 (B = .878) uazanusaneinsallsdosas 77.2 1Ay
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1@ ouNIMIgIL Wiy 0.22845 Fsanunsaileuduaunisluguazuuudvld A § ww=.741 + 838
TngA1 B 993d1UUsEANNIINITAAIAUINIG AIUANYUENIAIEAIN WINAY 878 NU1EAIININTIUIY
dulraun9n1IRaInUINTg FudnuaEmamenasiiaty 1 mhe msdinduladedufeniiviy 878
oneasuaruddedidynuin Sig viu .000 Faddn < .01 Fatu drudszaunienisnatausnng
Fusnezmanenmdssaiensinauladeduiiitedfymainisysiu 01

4. #UNANITNATRUANNAFIUNTTIAY

aunfgiuil 1 dhuszaumanseanausnns sududdsadenisdnduladodud nanisise
WU drulsraumnanisna1auing sudufdwanisuindenisiadulededudn Tneflenduuszans
Wity 782 wagilddfnvnaaifiseiu 05 Seweuuauniigiu

aunfgIud 2 duusraumensnainuing Frusadmasenisiaduladeodudn nan133de

@

¢
<

WU duUsEANNINIIAaNAUSNNg fusimdwanisuanaenisinauladedudn Tnefleidulssans
Wiy 753 wagilduddnvnaainiseiu 01 Seweuuauuiigiu

aunfguil 3 dulszanneanseaauing Furmimsdndminedmaromssadulatodud
KANMTITENUT dulszaunenIsnaauinig Autemanmsiasmedsamenndenisinaulateaudn
Tneflendudszavsniniu 654 uazegnaliffvddynisainfissdu 01 TewonFummigm

aunfgdl 4 daudsraunienisnainuinis unsduasunisaaindsaade nsiadulade
AuA HaN1FITENUI dUUTEANNINITAGIAUINT ATUNTARESUNITAAINENEaNINUINAD NSARFLLR
FoAudn lnefimduusyAvaningy 753 waveselduddymeadinfissdiu 01 Seweusuaunfigu

aunfiguil 5 dulsvauansnanauinig fuyaainsamatentsiadulatodud nan1site
WUt dhulsEauININAIAUINT Fuyaansdmanauinentsiaduladedudn Tneflddulszans
Wiy 654 wagilduddnvnaainfisedu 01 Seweuiuaunfigiu

auufgIud 6 danusranmInsnaIauins funseuiudmarensdaduladedud nan1sity
WU duUsEEInIenIRAa1aus NN AunszuIuntsdwantauanadensiaduladedudn Tneden
FulszAvsindy 794 wasiifuddynisainisedu 01 SewonFuaunign

auufg Uil 7 danlszannien1sna1auinng Audnsaznanienmawasenisiadulate

UAT NANITITENUTN dIUUTZANNNITAAIAUINIGT ANUSNYALNIINIENNERENIIUINABNSHRZUL

v

d
Fodua Inedaduusednsindu 878 wasliteddgyvneadiinseiu .01 Faweusuauufgu

Doy

2NUTENANITIAY

1. dhudszaumensnainuing Sanuddyuesriadseglusziuinn WeRasanidusedu
Wui1 A1uteenamsindimite deadogeqaeglusedvuiniqa sesan Ao Aududi f1u
MSAILEBUNIINAIN FIUNTEUIUNT FIUTIAN FILUENEAENIINIEATIATALYARINST LHB591NTaamNg
nMsdnsmhedarnidede fanundeslunslisuyniinane fuinsdndenseunqumniiuil anunsn
pIvaeUAnTUENNTAT auazan g IIndsaudld wariinisthsrRunanvanedeanedaiiligndn
\Fesfuluresmsnsdndmuneruteundiady Shopee aanadosiunuitovesdsmuniu adosnulen
wazAny (2565) Wul1 Tadedinuszaunnansnainuinig (7P’s) nndaduiiaudfey laedinuyaains
fdadogeqrogluszauuniigadususiuusn sesasn Ao Mudnwarnianisain funisduaia
N13AAA AIUTIAT ATUNTEUIUNIT AUYDINNNMITIATIVUNEY kagAuFU

2. Hhdpdntszaumanmsnanauimsdwmasomssinduladedudmndu eswnidudsiigndn

19 Jwnasinarsanludunaurssnisinauladedus Tnedsudneazn1esnen ndinasanisanaulade
dudunniian lesainnsdededuimiuweundindugnaiazliviuduiiei Seiesandunimansdud
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Azuuunfianela M3331dud msdansdeyaluvihueundiady uazeanindefiovemiiniuie
Fagarennuiulanazdnduladeduildinety uliufnanaonadosiusuiseves Adriani, Azizah
and Eliza (2025) fifinwnaves User Experience slon1sdinduladodudsuunanesa Shopee wuin
9IAUSTNBUNNABAN 11U M53RemtLiu 8 MssenuuunmduruazAudiiesensldnuressuy
fisvsnastandenisfunmunmuaznisdnaulatevesgndt nanfe gnérddnsfulauasfianela
deunamesuiidnvazmsnenmilamsnuuariiszuuiansteyadidaiou devefiuanalindauas
nszdliiAnnsedn

wen N384 Lazuardi and Wahjoedi (2024) Susuiiafininnisesnuuusulesduaz
ameeAudUY Shopee Sumumdrdnydensasnsussgdlaligndndndulade Tnsamgluddlusiudy
Flash Sale fimsuniauenmauiiidsgauaziduiiooinazaeliigniniufnuevesduduazsingla
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