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Abstract

The objectives of this research were 1) to study the importance of online marketing and
entrepreneurship in small businesses and 2) to study the effects of the online marketing model on
entrepreneurship in small businesses in Lampang Province. The sample group was 385
entrepreneurs in Lampang Province. The research instrument was a questionnaire, analyzed with
descriptive statistics to find percentages, means, and standard deviations, and analyzed with
inferential statistics using multiple regression analysis by Enter Selection.

The results of the research found the importance of overall online marketing at a high
level. Social media marketing was the first priority (X =3.95, S.D.= 0.598), followed by mobile
marketing (X =3.93, S.D.= 0.640), online advertising (X =3.90, S.D.= 0.626) and the last E-mail
marketing and entrepreneurship have the same proportions (X =3.75, S.D.= 0.689, 0.658),
respectively, and E-mail marketing online advertising, social media marketing and mobile marketing
has an impact on entrepreneurship in small businesses at the statistical significance level of 0.05
Therefore, Small business entrepreneurs should prioritize online marketing. They should develop
and learn to apply online marketing techniques and tools, as they can help their business reach
more customers. Online marketing is a valuable tool that can help businesses grow and succeed

in the digital age.

Keywords: Online Marketing, Online Advertising, Social Media Marketing, Small Business,

Entrepreneurship
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