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ABSTRACT

The purpose of this research was 1) To study the importance of the service marketing
mix and Decision-making in ordering Food Delivery through the application and 2) To study the
effect of the service marketing mix on decision-making in ordering Food Delivery through the
application of consumers in Lampang Province. It is quantitative research. The sampling group was
384 Consumers who use food ordering applications. The tool was a questionnaire. Data were used
descriptive statistics to find percentages, averages, and standard deviation, inferential statistics were
used multiple regression to analyze with Enter selection technique.

The results of the research showed that consumers place high importance on every
factor in the overall service marketing mix. The factors very important are price, followed by
products and services, processes, distribution channels, physical characteristics in equal
proportions, decision-making, service personnel, and lastly, marketing promotion. The path
coefficient of products and services is 0.200, the path coefficient of price is 0.198, the path
coefficient of distribution channels is 0.119, the path coefficient of marketing promotion is 0.111,
the path coefficient of service personnel is 0.212, and the path coefficient of processes is 0.113.
All six factors impact the decision to use food ordering apps, with the exception of physical

characteristics, which has no effect. The impact is statistically significant at the 0.05 level.
Keywords; Service Marketing Mix, Decision Making, Application, Consumer
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2) 59 0.197  0.049  0.198 3.995%*  (0.000 0.457  2.189
3) ADIWNINTIAINUUE 0.100  0.049  0.119 2055  0.041 0.335  2.987
4) MIANETUNM A 0.099  0.049  0.111 2.029*  0.043 0377  2.654
5) yA NI WIS 0.181  0.041 0212 4.441**  0.000 0.495  2.019

6) ANWALYINNNILNN -0.040 0.051 -0.042 -0.777 0.438 0.386 2.593
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fiauus B SE Bata t Sig Tol VIF

7) NSBUIUNT 0.110  0.054  0.113 2.048** 0.041 0.369 2.710
Adjusted R’=0.569, R=0.576, F=73.115, Sig. 0.05

MUYR: **p<0.05 /***p<0.001

Dependent Variable: Msandulalduinig

NANTNT 2 HANIIATIEDUANUAUNUS Tei iU sDase Ao dIuUsraun1anIsnaInusnig
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(Brennan, 1972, pp. 289-303)
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