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ABSTRACT
This research aims to (1) present a model for promoting community product
manufacturers in Lampang province to become social enterprises. and (2) propose a marketing

platform for community products in Lampang province. This is qualitative research that targets a

*Received: 31 March 2025; Revised: 30 June 2025; Accepted: 2 July 2025



31|Lanna Academic journal of social science -—

specific group, including community enterprise entrepreneurs, representatives from government
agencies in Lampang province, associations/business associations in Lampang province, and
representatives from government agencies in Lampang province, totaling 50 samples. The study
utilized semi-structured interviews and focus group discussions as tools for data collection and
analysis, employing content analysis.

The research findings indicate that the model for promoting community product
manufacturers to become social enterprises in Lampang province consists of four key components
1) Reviewing their business objectives 2) assessing their business potential 3) shifting their
perspective towards becoming a social enterprise and 4) transitioning their role from a business to
a social enterprise. The marketing platform for community products in Lampang province is a
platform that incorporates 3D images, allowing consumers to create a purchasing experience
through online systems. And detailed information is provided through virtual reality images
presentations to enhance awareness and accessibility for community products under the "Lampang

Brand" concept.

Keyword: Entrepreneurial Development, Community Product Potential, Lampang Brand, Social

Enterprise, Marketing Platform
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