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Abstract

This academic article aims to analyze consumer behavior in KFC fast food restaurant
business by applying consumer behavior concepts in service businesses. The study uses a
secondary data collection methods, drawing information from literature, research document,
and academic articles followed by content analysis. The findings provide business
development guideline designed to better meet consumer need. Entrepreneurs can adapt
these insights to the specific context of their business type with a focus on developing food

formulations that align with a broader target market, alongside the integration of information
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technology to innovate service delivery, this approach aims to serve as both a support
mechanism and an alternative in the service process. Ultimately, it seeks to enhance service
quality in tangible dimensions, thereby fostering excellence in the overall business
performance.

Keywords: Consumer Behavior; Service Business; KFC Fast Food Restaurant
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