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Abstract

This academic article aims to analyze Thai customer purchase decision-making behavior
in the online service business by applying customer behavior concepts in service businesses.
The study uses a secondary data collection method, drawing information from literature,
research documents, and academic articles followed by content analysis.

The findings of the study indicate that an analysis of customer behavior data in the
context of online business (Shopee) reveals current patterns of consumer behavior. This
information serves as a critical foundation for proposing strategic marketing enhancement

approaches for the business. The proposed strategies for online marketing focus on three key
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areas: price, place and promotion. Entrepreneurs can adapt these insights to the specific
context of their business type.

Keywords: Thai Customer Behavior; Online Service Business; Shopee Online Service Business
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