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The Image of non-life insurance companies affecting
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Abstract

This research aims to 1) study the level of brand image and the loyalty of
customers in non-life insurance business in Thailand, 2) study the relationship between

brand image factors and customer loyalty in non-life insurance business, and
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3) examine the influence of the customer’s career as the moderator on the brand image
and customer loyalty in non-life insurance business. Quantitative research was used. Data
was collected from 446 customers of non-life insurance business using a questionnaire
and quota sampling. The data was analysed using descriptive and inferential statistics,
including frequencies, percentages, means, standard deviations, and multiple linear re-
gressions. Research results revealed that customers had a high level of perceived brand
image and had a moderate level of the loyalty. Results from multiple linear regression
revealed that image factors of non-life insurance company had a statistical influence on
the loyalty of customers in non-life insurance business in Thailand. Therefore, the cus-
tomer’s career had influenced as the moderator as well. In regard to recommendations,
non-life insurance companies should be made aware of the importance of enhancing
the image of the organization, seriously due to the brand image is a key element in their

business operations that related to the trust of the customer.
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de o 0.159 0.084 1.824 0.114 0.076 1.824
Aviuadie

AMuanwalAuNTIUSNSLaY
v o edaw . 0.108 0.092 2.115 0.173* 0.083 2.115
ANdUS A ugnAn

AN YAIAUNARN N -0.040 0.098 2026 -0.047  0.089 2.026

AMnanwalauANUSURaveU
e 0.142* 0.072 1.606 0.187** 0.065 1.606
fodau

mwdnsaliuanuidedie 0.344** 0.090  1.846 0.269** 0.082  1.846

TN -0.025  0.084 1097 -0.076 0076 1.097
L 0.107  0.085 1.053 -0.043 0077 1.053
918 0.229%**  0.069 3047 0.155* 0.062 3.047
H0UNW 20060 0116 2250 -0.045 0.105  2.250
YRS -0.004 0083 2542 -0.025 0075 2542
SEAUANTANY 0.269*  0.110  1.420 0.195  0.099  1.420
selgneiiou -0.002 0079 3263 0047 0072 3.263
AnltanereLfou -0.181*  0.082 2329 -0.124  0.075 2329

R = 0.472, R2 = 0.223, R = 0.481, R2 = 0.231,

F = 9.545, Sig. = 0.000  F = 10.000, Sig. = 0.000

e« * Asgauaietiu 95% ** iseduAudediiu 99% ** fissduanuiietu 99.99%
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Hadefrunmdnuaifianuduiustuauasininfvesgnindiunisdetegnaiieddy
i 2 sy Uszneusie amdnuaiiunnuiuiiaveudediny wasnmdnualiuauinidede
MNEANNI MEmeuluvdeunNiinIssuinmanualvesuIenUseivinAiefunuTURntey
sodsnn uagdummnindefioiuiy ardwalifianuasindnfivesgnidumstediiuiy
oghaditfodndy uenaniitaduauyanaiidenadenuasininivesgnéndunistosagied
Wodfty Useneusie 01e seRun1sAinw uazanlddnesiaifiou Inedin R-Square winfu 0.223
aunsneBUIeNIUABULasBIA NN Anfegnédumsten Ii¥esay 22.3

druanuasindnivesgnisunisuendefuyanadu wuin dadedunndnual
flnnuduiusiunnuesindnivesgndnsnunsusnsefuyaraduegisiidodidn & 3 du
Uszneuse amdnwaifunisliuinsuasanuduiusiiidugndn amdnuaisunnusuiie
yousediny uaznmdnvaliuaundedie mneanudn direuuuvaeuamiimsiunn
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AnwalvasuTenUseiviunadesunisiiuinisuaganuduiusiaiugnan suausURavey
sodsnn wazdumnuideieifindy ardwmaliinnuasinindvesgnérdunisuenseriu
yAnaduinTuegeiiydfry uaﬂmﬂﬁi’]a%’adauqﬂﬂaﬁdmadammm’%’ﬂﬁnaﬁuaagﬂﬁw
sumsuendefuyanadustaditiudidty Ao eng laefi1 R-Square Wity 0.231 anansaeiune
nawsuulasmesauasindnivesgninduniston #sesas 23.1

Mnwan1sfinull wui nmdnweivesuidnlsyiuinafodsadeauasindnd
YosgnATiuNITHeT wasdunisuendeduyaradu egsiituddnymadin ety Seamnse
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3) 3NBNAVBIDTWLUUNUINAIUTAAUVBIANUAUNUSTEIINININENWAIVDIUTEN
Useiudwadeiuanuessndndvesgndnlugsiadseiuvimeadelulsemelne

M15197 4 HaN1TIATIVINSIARREMYIAN BrEnavetserinluunumdudsiiuves
ANudTuSTEr i manvalvesuTEnUsEiAwAieiuAuRsinAnAvegnAA U TTeT

. Tueadi 1 Tuadi 2
AUTDETE
B S.E VIF B S.E. VIF

ARl (Constant) 2.472 0.329 2.473 0.327
TN -0.041 0.084 1.082  -0040  0.084 1.082
LI 0.103 0.085 1.047 0.108 0.084 1.048
21y 0.232**  0.069 3.013  0.218*  0.068 3.036
A0UNTN -0.075 0.116 2235 0042  0.116 2.266
UIUYAT 0.004 0.083 2.489 0.009 0.082 2.490
SEAUNIAN 0.257* 0.110 1413 0.256*  0.109 1.413
elerefiou 0.010* 0.079 3.232 0.001 0.078 3.240
AltinereLfou -0.196 0.082 2298  -0.193*  0.082 2.299
Mwanwal 0.3627**  0.042 1.060 0.066 0.127 9.903
1N x NMNANWal .203* .082 9.873
R® 0.211 0.222

NUBWR: * NIEAUAITLIU 95% ** TIszAUAILTRNU 99% *** AisvAuaigatu 99.99

NAaMFIAEaumsanaseLdeman fwnn51e 4 umsnsieaeudvinavesendnly
memﬁaLLU5ﬁﬁwa&mmﬁuﬁuﬁ‘iwmwaé’ﬂwmimaw%ﬁmﬂivﬁ’uﬁumﬁ’&ﬁummm%’ﬂﬁﬂﬁ
suaqaﬂmmumssuafm amsummamwuﬂu‘lmmam 1 WU mssmmwaﬂwmmammﬂma
mwmwﬂnﬂmsuaqaﬂmmumisﬁaﬁmamﬂmuamﬂwm&anm LERID mssmtmwanwmwmnmu

ummfﬂmmfmmmrmﬂmaqanmmumwammmu Im&Jawwluumamammmﬁnmﬂﬁuaq

aﬂmmumwa«ma&muuaammmﬂam Tuvaefiunumeesdaudsiiu (018 x nwdnwed)
mmwalemnﬂmammamwuslﬂNmﬂs”mwaaﬂwmawswﬂi”ﬂmmmaﬂ‘ummmsnmm
maqaﬂﬁﬁwumi%a%w aa'Nﬁﬁﬂﬁwﬁmmaaﬁﬁﬁiuﬁummﬁaﬁu%@aau 95 Fe@1W1T0LOUSY
auummumi’mwaw 3 (H3) umammm misusmwaﬂwmwaawamammmiﬂmmmaﬂm
Frumstos it fa‘"qumﬂmmummuﬂamumammmw InedlA R-Square Linfiu 0.222
LLamﬂwmum G]’JLLU?EJE%IUI&JLﬂauﬁﬂm’]ﬁnaﬁU’lﬁﬂﬁLUaEJuLLUaWE]\‘iﬂ]’mﬁ]ﬁﬂﬂﬂﬂﬂaﬂaﬂﬂ’]
Frumstedn ¥enay 22.2 etk mﬂjwmamwa’luwmwmLLUsmmJmaﬂ’;mauwuﬁiw‘m’m
mwaﬂwmmawswﬂszﬂmmmsJLLazmmmsmﬂmmaqgﬂmﬂ'}umi%am Fannd 2
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M13199 5 HaN1TIATIERNISanneLllanan Bnswaveserdinluunuimdiuys
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AUNISUBNABRUYAAADY

. Tuwnadl 1 Tuadi 2
AUTDETY
B S.E. VIF B S.E. VIF

AAsfi (Constant) 3.049  0.298 3049  0.298
017w -0.096 0076 1.082 -0.096 0.076 1.082
LA -0.051 0077 1047 -0.049 0077 1.048
218 0.155*  0.062 3.013 0.150* 0.062 3.036
ADTUNTN -0.052 0105 2235 -0.041 0.105 2266
UIUYRS -0.020 0075 2489 -0.018 0.075 2490
SEAUNIANEY 0.179  0.099 1413 0179 0099  1.413
shulareiiou 0.058 0071 3232 0055 0071 3.240
AldanesolRou -0.138 0074 2298 -0.136 0074 2299
Mwanwal 0.358*** 0038 1.060 0.256* 0.115 9.903
DTN x NNENWAL 0.070 0075 9.873
R® 0.220 0.221

MG * NTEAUANUTBIY 95% ** NTwduauatiu 99% ** fisiuauidediu 99.99%
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srAunsfuinndnualvesuienussiinadouasanuassninfvesgnalugsia
Usgduadelulszwmdlne grevuuvasuanuinisiuinmanvalvesuisvdssmiuasde
aglussiiuanaynay dleinsanusiagsmunuARdemsfuinmanualinniignfie fuanuiietie
luduvesnnuasindnivesgnalugsiadsziuinadelulszmelne gnevuuvvasuniud
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